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The  Eagle  Award 


I'hc  name  brings  an  image  of 
power  and  grace,  siniring  to  heights 
and  aspiring  to  greatness. 

Each  year  the  San  Antonio 
Exprt^ss-Ncws,  along  with  the  Hearst 
Corpimitit^n,  recogniy,cs  the  powertui 
contributions  of  its  employees  with 
the  Eagle  Award.  Our  success  as  a 
coqx)ration  is  linked  to  the  .succes.s  t)f 
each  of  our  employees.  This  year's 
winners  represent  the  highest  qualities 
of  dedication,  commitmetit  and 
excellence  that  add  up  to  a  unique  and 
powerful  contributitm  to  our 
newspaper. 


Congratulations  to  the  > 
1995  Eagle  A%ard  Winners ! 


Antonio  iExpre^-Ntu'? 

.1  Hetost  Seu'spciper 


Receiving  ads  by  modem  used  to  be  a  monstrous  problem. 


Because  now  there’s  AdFAST™,  the 
monster-proof  PC-based  remote  ad  man¬ 
agement  sj'stem.  Like  AdFAX^’".  our  fax 
management  system,  it's  a  direct  electronic 
link  between  you  and  your  classified 
advertisers.  But  AdFAST  is  a  modem  link. 
It  receives  classified  ads  directly  from  your 
advertiser’s  PC.  logs  them  in.  and  sends 
them  to  your  host  advertising  system 
automatically. 

Now,  your  frecLuent  advertisers  sim¬ 
ply  type  in  ads  on  the  AdFAST  Windows™ 


With  AdFAST,  advertisers  get  imme¬ 
diate  feedback  with  ad  status,  host  ad 
number,  and  pricing.  This  means  th^'  can 
communicate  better  withyou,  get  better 
service  from  you,  and  have  more  control 
over  their  ads. 

Your  sales  reps  have  more  time  to 
sell  because  th^^  don’t  have  to  type  and 
proof  phoned  or  faxed  ads.  or  search 
through  stacks  of  paper.  For  advertisers, 
the  process  is  much  easier.  For  you,  work 
flow  is  far  more  efficient. 


Booth  3981,  or  call  us  for  more  informa¬ 
tion,  a  demonstration,  and  a  free  cost 
analysis.  Then  put  an  end  to  a  monstrous 
problem  with  AdFAST,  the  remarkably 
simple  solution. 

r\  MISSION 
L  CRITICAL 

PUBLISHING  SYSTEMS  TECHNOLOGY 

Mission  Critical  Technologies,  Inc.  ISO  Baker  Ave. 

Concord,  MA  01742  (508)  287  0018  Fax  (508)  287  0021 
All  Trademarks  arc  property  of  their  respective  owners. 


1ifUliPaffm0on  Services  from  TMS  Stocks 


With  your  staff's  time  and  resources 
stretched  thinner  than  ever,  putting  out 
a  quality  business  section  day  after  day 
isn't  easy. 

TMS  Stocks  can  help  you  concentrate 
your  efforts  where  they  should  be — on 
editorial  concerns — by  taking  care  of 
pagination  of  your  financial  pages. 


I  0  C  «  1  S  1  I  C  I  s 


Let  TMS  maintain  a  customized 
template  formatted  to  your  newspaper's 
specifications.  We  can  provide  you 
with  a  completely  paginated  product 
every  day  with  the  data  tables  you 
need,  when  you  need  them.  We'll 
deliver  stocks  listings  along  with 
customized  tables  and  breakout  boxes 
with  information  unique  for  your  read¬ 
ers.  Our  staff  offers  you  Macintosh  and 
financial  expertise,  as  well  as  a 
24-hour  customer  and  technical 
support  hotline. 

With  TMS  Stocks,  you  also  have  access 
to  the  services  of  industry  leaders  like 
Reuters,  Morningstar,  S&P  Comstock 
and  Wall  Street  By  Fax. 


Find  out  how  TMS  can  save  you 
time  and  speed  production  of  your 
business  section.  Call  Tom  Beatty  at 
1-800-245-6536  for  more  information  on 
TMS  Stocks. 
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CALENDAR  OF  EVENTS 

MAY 

JUNE 

JULY 

S  M  T  W  T  Ft 

S  M  T  W  T  F  S 

12  3  4  5  6 

1  2  3 

1 

7  8  9  10  11  1213 

4  5  6  7  8  910 

2  3  4  5  6  7  8 

14  15  16  17  18  1920 

11  1213  14  15  1617 

9  1011  12  13  1415 

21  22  23  24  25  26  27 

18  19  20  21  22  23  24 

16  17  18  19  20  21  22 

28  29  30  31 

25  26  27  28  29  30 

nSoH^i25  26  27  28  29 

MAY 

31-6/1  —  Association  of  Free  Community  Newspapers  Confer¬ 
ence,  Ritz-Carlton  Hotel,  Washington,  D.C. 

31-6/2  —  Catholic  Press  Association  Convention,  Hilton  Hotel 
and  Towers,  Los  Angeles 

31-6/3  —  Association  of  Alternative  Newsweeklies  Convention, 
Loews  Vanderbilt  Plaza,  Nashville 

JUNE 

1  -3  —  Suburban  Newspapers  of  America  Advertising  Conference, 
Opryland  Hotel,  Nashville 

1- 13  —  American  Advertising  Federation,  National  Advertising 
Conference,  Hyatt  Regency,  Tampa 

2- 3  —  North  Carolina  Press  Association  Advertising  Conference, 
Friday  Continuing  Education  Center,  University  of  North  Carolina, 
Chapel  Hill,  N.C. 

6-7  —  National  Association  of  Real  Estate  Editors  Convention,  Ho¬ 
tel  Washington,  Washington,  D.C. 

6- 9  —  Newspaper  Association  of  America/Newspaper  in  Education 
Literacy  Conference,  Hyatt  Regency,  Bellevue,  Wash. 

7- 10  —  National  Association  of  Hispanic  Journalists  Convention, 
El  Camino  Real  Hotel,  El  Paso,  Texas 

8-  11  —  Investigative  Reporters  and  Editors  Conference,  Inter-Con¬ 
tinental  Hotel,  Miami 

16-18  —  National  Society  of  Newspaper  Columnists  Convention, 
Holiday  Inn  Crowne  Plaza,  Kansas  City 

1  7-2 1  —  International  Newspaper  Financial  Executives  Conven¬ 
tion,  Walt  Disney  World,  Orlando 

22-24  —  Tennessee  Press  Association  Convention,  Holiday  Inn, 
Gatlinburg,  Tenn. 

24- 28  —  Nexpo  Newspaper  Trade  Show,  World  Congress  Center, 
Atlanta 

25- 28  —  Newspaper  Association  of  America  Marketing  Confer¬ 
ence,  Atlanta 

25-28  —  Newspaper  Personnel  Relations  Association  Convention 
and  Exposition,  Orlando  Convention  Center,  Orlando 
28-7/1  —  Association  of  American  Editorial  Cartoonists  Con¬ 
vention,  Stouffer  Harborplace,  Baltimore 

JULY 

6-9  —  Newspaper  Association  of  America  Classified  Conference, 
Opryland  Hotel,  Nashville 

1  4- 16  —  Alabama  Press  Association  Convention,  Perdido  Beach 
Resort,  Orange  Beach,  Ala. 

20-23  —  North  Carolina  Press  Association  Convention,  Pinehurst 
Resort,  Pinehurst,  N.C. 

SEPTEM8ER 

8-10  —  Society  of  Newspaper  Design  Conference,  Hotel  Arts, 
Barcelona,  Spain 

1  4- 16  —  Western  Newspaper  Production  Conference,  Pointe 
Hilton  Resort,  Phoenix 

1  7-20  —  Southern  Newspaper  Publishers  Association  Convention, 
Broadmoor  Resort,  Colorado  Springs,  Colo. 
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About  Awards 


8reun  Award.  Mitchell  Zuckoff,  Diego  Ribadeneira  and 
Maggie  Farley  of  the  Boston  Globe  have  been  named  the 
winners  of  the  Newspaper  Guild’s  1994  Heywood  Broun 
Award  for  their  series  “Foul  Trade,”  an  examination  of  the 
exploitation  of  the  Third  World  by  American  companies. 

Misseuri/NPPA  Photo  Awards.  Michael  Williamson 
of  the  Washington  Post  was  named  Photographer  of  the 
Year  in  the  annual  Picture  of  the  Year  competition  spon¬ 
sored  by  the  University  of  Missouri  School  of  Journalism 
and  National  Press  Photographers  Association.  j 

Gideon  Mendel  from  Network  Photographers  in  Lon¬ 
don  took  the  Canon  Photo  Essayist  Award,  and  Florida 
freelancer  Flip  Schulke  received  the  Kodak  Crystal  Eagle 
Award. 

Peter  Harris  of  the  Washington  Times  received  two 
awards,  for  feature  photography  and  portrait. 

The  Detroit  Free  Press  staff  was  honored  for  photo  edit¬ 
ing.  The  Free  Press’  David  C.  Turnley  was  cited  for  spot  i 
news  photography;  the  Reuters  news  service’s  Corinne 
Dufka  received  the  award  for  general  news  photography; 
and  Tim  Broekema  from  the  Chicago  Tribune  got  the  sports 
portfolio  prize.  j 

Richard  Koci  Hernandez  with  the  San  Jose  Mercury  j 
News  was  recognized  for  one  week’s  work;  Jerry  Wolford  at  ■ 

the  Greensboro  (N.C.)  News  &  Record  for  sports  action  j 
photo;  Rich  Addicks  from  the  Atlanta  Journal  and  Con-  ! 
stitution  for  sports  feature;  and  Andy  Nelson  of  the  Regis¬ 
ter-Guard  in  Eugene,  Ore.,  for  pictorial. 

Honored  for  illustration  were  Kenneth  D.  Lyons  at  the 
Daily  Press  in  Newport  News,  Va.,  and  Robert  A.  Sabo 
with  Gannett  Suburban  Newspapers  in  White  Plains,  N.Y.  ' 

Carol  Guzy  of  the  Washington  Post  was  cited  for  news 
picture  story.  Erick  Mencher  at  the  Philadelphia  Inquirer’s 
magazine  took  sports  picture  honors,  and  the  Detroit  Free 
Press’  Pauline  Lubens  was  recognized  for  feature  picture.  I 

TDNA  Awards.  Waco  Tribune-Herald  publisher  Ray¬ 
mond  Preddy  has  been  honored  for  leadership  among  Texas 
newspapers  by  the  Texas  Daily  Newspaper  Association 
(TDNA). 

Preddy  was  singled  out  for  backing  his  paper’s  staff  in 
their  coverage  of  the  federal  government’s  crackdown  on 
David  Koresh  and  his  Branch  Davidian  cult  in  Waco. 

Carmage  Walls,  owner  of  the  Galveston  County  Daily 
News  and  Texas  City  Sun,  earned  the  TDNA’s  lifetime 
achievement  award. 

TDNA  past  president  and  Austin  American-Statesman 
publisher  Roger  Kintzel  was  cited  for  his  service  to  the  as¬ 
sociation,  and  Caret  von  Netzer,  publisher  of  the  Amar¬ 
illo  Globe'News,  was  recognized  for  community  leader¬ 
ship. 

Houston  Chronicle  senior  editor  Hank  Glamann  took 
the  copy  editing  award. 

Mark  McDonald  with  the  Dallas  Morning  News  was 
named  Sportswriter  of  the  Year. 

Promotion  honors  went  to  the  Fort  Worth  Star-Telegram, 
Austin  American-Statesman,  Beaumont  Enterprise  and 
Odessa  American. 
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i^^All  newspapers  —  like  all  politics 
—  are  local. 

Hereby  lies  the  strength  of  the  indus¬ 
try,  and  there  lingers  the  curse.  The 
best  newspapers  cover  towns  and  neigh¬ 
borhoods  as  though  their  very  liveli¬ 
hood  depended  on  it.  Even  the  worst 
make  a  show  of  bonding  with  local 
readers. 

For  years,  newspaper  chains  have 
prospered  by  making  sure  they  were  the 
one  —  if  not  the  only  —  daily  paper  in 
town.  This  local  diary  of  the  American 
dream  has  more  often  than  not  played  a 
monumental  role  in  the  life  and  times 
of  the  towns  and  cities  it  covers. 

There  are  even  thoughtful  newspaper 
types  who  believe  that  the  best  way  for 
newspapers  to  survive  an  electronic  mi¬ 
gration  is  to  become  more  and  more  lo¬ 
cal  —  to  become  “hyperlocal”  by  allow¬ 
ing  the  endless  agate  of  the  online  era 
to  translate  into  a  bottomless  news  hole. 

This  might  be  music  to  the  ears  of  re¬ 
porters  agitated  by  agita  on  the  copy 
desk,  but  the  hyperlocal  emphasis  as¬ 
sumes  that  average  readers  define 
themselves  by  the  communities  they 
happen  to  live  in  during  these  post¬ 
modern  times  —  by  their  physical  loca¬ 
tion,  in  other  words. 

If  only  this  were  so,  newspapers  could 
solve  their  problems  by  deploying 
stringers  to  every  P.T.A.  meeting  in 
every  city  and  town  in  this  great  land. 
As  it  is,  the  hyperlocals  run  into  prob¬ 
lems  of  diminishing  head  count  and 
dwindling  returns  without  ever  getting 
to  the  real  problem:  “Local”  is  no 
longer  where  you  live. 

“Local”  is  who  you  are,  and  what  you 


care  about.  It  can  have  very  little  to  do 
with  where  you  happen  to  live. 

Americans  are  so  mobile  they  tend  to 
take  local  with  them  wherever  they  go: 
from  suburb  to  exurb  and  back  again. 
The  most  blatant  example  is  the  way 
they  pledge  allegiance  to  the  local 
sports  team,  depending  on  the  area 
where  they  grew  up  or  where  they  went 
to  college.  But  local,  by  this  definition, 
also  means  an  issue  or  a  topic  or  a  per¬ 
sonality  that  has  particular  meaning  to 
the  reader. 

Say  your  father  lives  across  the  coun¬ 
try  in  Arizona.  He  gets  Alzheimer’s  dis¬ 
ease.  Suddenly,  Alzhemer’s  becomes  a 
matter  of  tremendous  “local”  interest  to 
you  and  your  kin.  You  read  every  article 
about  former  President  Ronald  Reagan’s 
response  to  the  disease.  You  consume 
stories  about  new  research  findings  in 
the  lab,  as  though  your  father’s  life  de¬ 
pended  on  it. 

Or,  say  you  became  a  friend  of  singer 
Cheryl  Crowe  when  you  both  went  to 
the  University  of  Missouri.  You  happen 
to  live  in  Kansas  City,  but  everything 
about  Cheryl  Crowe  is  a  matter  of  the 
most  “local”  concern  to  you.  You  watch 
for  her  interviews,  you  buy  her  every 
CD,  you  dial-spin  your  car  radio  in 
hopes  of  catching  a  mellifluous  slice  of 
her  life  —  and  yours. 


Absolutely  not.  What  matters  is  the 
fact  that  millions  of  Americans  no 
longer  define  themselves  by  where  they 
live.  These  concerns  are  still  “local”  all 
right:  local  to  the  individual  person. 
And  this  new  definition  of  a  local,  “per¬ 
sonal”  newspaper  is  the  only  place 
where  newspapers  large  and  small  will 
find  their  salvation. 

he  bad  news  for  newspapers  is  the 
fact  that  they  have  been  boxed  in  by 
their  natural  local  strengths  at  a  time 
when  the  walls  of  community  have 
quite  literally  come  tumbling  down,  re¬ 
placed  in  part  by  a  world  that  exists 
only  in  space.  They  are  left  with  won¬ 
derful  local  brand  names  at  a  time 
when  the  local  exists  more  in  heart  and 
mind  than  brick  and  mortar. 

That  leaves  local  newspapers  ex¬ 
tremely  vulnerable  to  any  provider  who 
might  assault  a  piece  of  the  local  infor¬ 
mation  franchise  with  “newspaper”  ser¬ 
vices  aimed  at  the  individual.  If  Mi¬ 
crosoft  can  launch  a  news  service  — 
complete  with  customizable  software  — 
anyone  can,  and  no  historically  local 
news  franchise  is  safe. 

The  basic  equation  for  survival  re¬ 
mains  the  same  for  all  newspapers,  the 
Wall  Street  Journal’s  Personal  Journal 
and  Associated  Press/Gannett  Person¬ 
alized  Information  included.  They  have 
to  deliver  customized  news,  and  even 
advertising,  to  individuals  or  give  up  the 
ghost  of  serving  readers. 

To  survive,  local  newspapers  have  to 
know  individual  readers  better  than 
they  know  themselves  (without  violat¬ 
ing  covenants  of  privacy).  They  have  to 
own  the  reader  for  life  —  no  matter 
where  that  reader  might  wander. 

Local  ain’t  what  it  used  to  be.  You 
might  say  that  local  is  only  going  to  get 
more  and  more  personal.  Newspapers 
can  be  there  or  be  square.  BE^P 


Conniff  is  president  of  Interactive  Sports. 
Contact  him  directly  at  802-860- J  41 1 
(phone),  802-862-4699  (fax),  or 
MCONNIFF@mcimail.com  (Internet). 


inally,  let’s  say  you  are  making  your 
way  professionally  in  the  telecommuni¬ 
cations  business.  You  read  every  new 
story  about  every  new  wrinkle.  You 
probably  know  more  about  Bill  Gates 
than  his  wife  or  his  barber.  You  eat  up 
stories  about  the  local  loop  with  your 
Fruit  Loops. 

Father  with  Alzheimer’s.  Friend  to 
Cheryl  Crowe.  Eat  telecom  for  break¬ 
fast.  Does  it  matter  that  you  happen  to 
live  in  Peoria?  Or  Columbus?  Or  Vero 
Beach? 
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1  1  Online  Seduction 
Sting  Leads 
To  Resignation 

Denver  Post  marketing  executive  quits 
after  a  TV  station  airs  his  online  pitch 
to  underage  youth. 

1 2  O.J.  Trial  Judge 
Bans  Reporters 
For  Talking 

Losing  their  seats  in  the  courtroom 
were  USA  Today’s  Gale  Holland  and 
Kristin  Jeanette-Meyers  of  Court  TV. 

13  I  Never 
Said  That 

CBS  announcer  accuses  newspaper  of 
fabricating  quotes  about  lesbian  players 
hurting  the  pro  golf  tour.  Newspaper 
stands  by  its  story. 


iND  IH  THI5  CORNER' 
WEIGHING  INATOKEtON 
-AKD  AT  ^  " 


1 4  McClatchy  Lands 
A  Big  One 

The  California  chain  buys  the  closely 
held  Raleigh  News  &  Observer  in  a 
$373-million  deal,  surprising  the  indus- 
try. 

1  5  Thomson  Canadian 
Dailies  Up 
For  Sale 

Thomson  puts  14  Canadian  dailies  on 
the  block  as  a  shake-up,  begun  last 
year  at  U.S.  papers,  spreads  northward. 

16  O.J.  Media  Circus 
Threatens 
Trial  Access 

A  Simpson  defense  lawyer  says  TV’s 
“tabloidization”  of  the  murder  trial 
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In  Brief 


AP  director 
exec  of  the  year 

MARYLOU  BERK,  DIRECTOR  of  ad¬ 
ministrative  services  for  the  Associated 
Press,  has  been  named  Construction 
Executive  of  the  Year  by  Professional 
Women  in  Construction,  recognizing 
her  professional  achievements  over  the 
past  two  decades. 

Berk  supervises  construction,  real  es¬ 
tate,  purchasing  and  other  administra¬ 
tive  functions  supporting  AP’s  236  bu¬ 
reaus  in  71  countries.  She  is  the  first 
woman  to  oversee  the  news  service’s 
construction  operations. 

Paper  withdraws 
Guild  recognition 

THE  REPUBLICAN 'AMERICAN  of 
Waterbury,  Conn.,  withdrew  recogni¬ 
tion  of  the  Newspaper  Guild  of  New 
York  Local  3  after  an  independent  poll 
confirmed  that  a  majority  of  the  staff 
no  longer  wanted  to  be  represented, 
publisher  William  J.  Pape  II  an¬ 
nounced. 

Of  the  two-thirds  of  the  paper’s  em¬ 


ployees  who  cast  ballots,  85%  said  they 
had  no  interest  in  belonging  to  the 
Guild.  The  poll  showed  that  a  majority 
of  the  75  people  who  had  been  in  the 
bargaining  unit  no  longer  supported  the 
union. 

The  newspaper  arranged  the  poll  be¬ 
cause  of  “numerous  obvious  signs  that 
the  union  lacked  support  among  staff 
members,”  according  to  the  paper.  In 
doing  so,  said  executive  editor  Bill 
Southerland,  the  Republican-American 
let  its  staff  determine  its  own  future. 

Nieman  fellows 
are  announced 

THIRTEEN  AMERICAN  journalists 
have  been  appointed  to  the  58th  class 
of  Nieman  Fellows  at  Harvard  Universi¬ 
ty.  They  will  be  joined  by  a  number  of 
international  newspeople  to  be  named 
later. 

The  U.S.  fellows  include: 

Thomas  E.  Ashbrook,  deputy  manag¬ 
ing  editor,  Boston  Globe;  David  Bank, 
telecommunications  reporter,  San  Jose 
Mercury  News;  Ying  Chan,  reporter, 
New  York  Daily  News;  Elliot  Diringer, 


staff  writer,  San  Francisco  Chronicle; 
Jonathan  Ferziger,  Jerusalem  bureau 
chief.  United  Press  International;  Tim 
Golden,  Mexico  City  bureau  chief.  New 
York  Times;  Patricia  Guthrie,  city  edi¬ 
tor,  Albuquerque  Tribune;  David  L. 
Marcus,  South  America  bureau  chief, 
Dallas  Morning  News;  Sheryl  Mc¬ 
Carthy,  columnist.  New  York  Newsday; 
Alice  Pifer,  producer,  ABC  News;  Mary 
Schmich,  columnist,  Chicago  Tribune; 
Joseph  Williams,  senior  general  assign¬ 
ment  reporter,  Miami  Herald;  and  Ann 
Woolner,  associate  editor,  Fulton  Coun¬ 
ty  Daily  Report,  Atlanta. 

Burns  fellows 

FIVE  U.S.  PRINT  journalists  have  been 
selected  to  participate  in  the  6th  Arthur 
F.  Burns  International  Fellowship  Pro¬ 
gram,  an  American-German  exchange 
for  young  newspeople. 

The  reporters  are  Kim  Frick,  Garden 
Island,  Kauai,  Hawaii;  David  Gordon, 
Newsweek;  Matt  Johanson,  Union  De¬ 
mocrat  of  Sonora,  Calif.;  David  Rynec- 
ki,  Birmingham  Post-Herald;  and  Matt 
Schuerman,  the  Day,  New  London, 
Conn. 
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Our  forest  management  plan  is  one 
of  the  most  advanced  in  the  world. 


It's  also  as  old  as  the  hills. 


^  ^pnirp  Falls'  forest  management  plan  combines  modern  forestry,  biology  and 
environmental  science  with  natural  principles  as  old  as  the  forest  itself.  To  arrive  at  this 
leading  concept,  we  studied  the  effects  of  wildfires  on  the  forest  under  our  stewardship.  Wildfires 
are  one  of  the  natural  forces  that  have  been  controlling  and  renewing  the  forest  for  thousands  of 
years.  Using  aerial  photos  and  computer  modeling,  we  studied  the  patterns  and  trends  of 
three  different  burns  which  occurred  in  1923,  1941  and  1955.  We  saw  how  nature  distributes, 
over  time  and  space,  the  multiple  elements  that  make  up  a  healthy,  sustainable,  productive  forest. 

i 

And  that  became  the  foundation  of  our  plan.  By  mimicking  the  patterns  we  have  observed 
in  a  natural  ecosystem,  our  harvesting  plans  are  designed  to  maintain  the  conditions  in  which  all 
naturally  occurring  species  can  thrive.  For  years,  we've  protected  unique  ecosystems,  left  lots  of 
room  for  moose  and  given  osprey's  nests  a  wide  berth,  and  we'll  continue  to  do  so,  but  our 
research  has  found  that  nature  has  its  own  ways  of  ensuring  the  biological  diversity  it  prefers. 

Our  forest  renewal  methods  have  always  favoured  natural  regeneration,  but 
when  planting  is  called  for  we'll  make  sure  to  retain  the  . 

natural  ratios  of  tree  species  in  the  forest. 


Altogether,  it's  a  concept  of  ecological 
forest  management  that  ensures  us  a  place  in 
the  forest  in  harmony  with  all  the  other  life 
forms  that,  like  us,  depend  on  it  -  now  and  in 


perpetuity. 


Quality  Newsprint  &  Groundwood  Specialty  Papers 


Spruce 
Falls  Inc 


James  Wright  Brown,  Chairman  of  the  Board,  1912-1959 
Robert  U.  Brown,  President 

D.  Colin  Phillips,  Co-Publisher,  Advertising/Research 
Christopher  Phillips,  Co-Publisher,  Circulation/Production 


EditorS’Publisher 


®  The  Fourth  Estate 


Editorial  courage 

PUBLISHER  PAT  CAVANAUGH  of  the  Times 'Georgian  in  Carrollton, 
Ga.,  took  a  bold  and  courageous  step  when  he  told  readers  (E&P,  May  13, 
p.  15)  he  was  imposing  a  total  blackout  on  coverage  of  the  “trial  of  the  cen¬ 
tury.”  He  thinks  the  O.J.  trial  in  Los  Angeles  is  a  farce,  distorted  and 
overblown,  and  he  isn’t  going  to  waste  precious  space  on  it.  A  lot  of  editors 
and  publishers  probably  think  the  same  way  as  this  chief  of  an  11,217'Circu- 
lation  daily,  but  no  one  else  has  taken  such  a  drastic  step. 

Cavanaugh  reports  he  was  prompted  to  do  this  by  reader  complaints 
about  the  amount  of  coverage  given  to  the  trial.  Since  his  blackout,  he  says 
he  has  received  more  than  200  supportive  letters  and  10  new  subscribers. 

Of  course,  any  readers  who  are  addicted  to  the  soap  opera  can  get  a  daily 
“fix”  from  the  tube.  And  the  paper  will  undoubtedly  break  its  code  of  si¬ 
lence  if  there  are  major  developments  in  the  trial.  But  whether  O.J.  trial  ad¬ 
dicts  will  stay  with  the  newspaper  or  abandon  it  remains  to  be  seen. 

It  is  a  dangerous  thing  for  an  editor/publisher  to  silently  and  without  no¬ 
tice  decide  to  withhold  news  of  any  kind  from  readers.  It  raises  questions  of 
bias.  However,  when  the  editor  is  out  front  with  readers,  explaining  what  is 
being  done  and  why,  he  or  she  is  on  safer  ground. 


Military  and  the  press 

THE  CHAIRMAN  OF  the  Joint  Chiefs  of  Staff,  Maj.  Gen.  John  M.  Sha- 
likashvili,  in  a  recent  speech  seemed  to  promise  a  warmer  and  more  friend¬ 
ly  relationship  between  the  military  and  the  press  in  the  future.  Speaking 
at  the  Robert  R.  McCormick  Tribune  Foundation/George  Washington  Uni¬ 
versity  conference,  he  acknowledged  that  “perhaps  we  [press  and  military] 
are  more  tolerant  of  each  other’s  needs  than  is  generally  believed,  but  we 
must  continue  to  work  at  this  issue.”  He  was  firm  in  stating  the  priority  of 
protecting  the  security  and  safety  of  troops  in  a  shooting  war,  but  conceded; 

“[W]hen  more  benign,  less  dangerous  operations,  such  as  peace-keeping 
or  humanitarian  operations,  are  involved,  the  tensions  between  media  and 
the  soldier  are  much  less  present.  From  my  experience,  for  instance,  in  the 
Kurdish  operation  in  the  Persian  Gulf,  the  tensions  were  practically  nonex¬ 
istent  ....  We  not  only  were  able  to  give  the  press  full  freedom  to  roam  the 
operations  area  but  we  gave  them  maximum  support  to  get  around  and  to 
be  better  informed.  The  result  was  more  factual  stories  filed,  a  better-in¬ 
formed  public,  a  better-informed  Washington  and,  thus,  better  support  for 
us  in  the  field.” 

The  best  part  of  his  speech  was  yet  to  come:  “In  fact,  I  submit  that  the 
press  should  be  free  to  go  and  do  its  job,  with  restrictions  only  in  the  nar¬ 
rowest  sense  for  safety  and  operational  security,  and  just  as  quickly  those 
restrictions  must  be  lifted,”  he  stated.  This  is  what  the  press  has  been  try¬ 
ing  to  tell  the  Pentagon  since  “Operation  Crossroads.” 
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Letters  to  the  Editor 

Another  crack  at  TV  news  zap 


ABCTV’S  JIM  Wooten  (E&P,  April 
15)  makes  a  few  good  points  in  his 
“zapping”  of  TV  news  vis-a-vis  its 
“pernicious  influence”  on  daily  news¬ 
papers. 

He  might  have  exaggerated  on  the 
pervasiveness  of  the  situation,  but  he 
was,  lamentably,  right  on  target  in  his 
observation  relating  to  the  depth  of 
stories  and  presentation  of  news. 

There  is  no  question  that  too  many 
dailies,  again  lamentably,  feel  com¬ 
pelled,  even  impelled,  to  mimic  TV  in 
these  regards  with  what  only  can  be 
characterized  as  “McNews.”  Lamenta¬ 
bly,  again,  a  lot  of  this  is  due  to  more 
“pernicious  influence”  —  this  one 
from  one  of  our  own:  USA  Today, 
which  hasn’t  helped  deter  this  trend. 

What  Wooten  did  not  say  and  ap¬ 
parently  did  not  face  is  the  obvious  fact 
of  life  that  “TV  news”  (an  oxymoron 
to  many  of  us)  is  more  show  biz  than 
journalism  (or,  as  he  puts  it,  “whatever 
else  this  other  thing  is”). 


Newspaperdom. 

50  YIARS  AGO  .  .  .  Rigid  cen¬ 
sorship  was  lifted  from  the  press  of 
Eire  after  five-and-one-half  years. 
For  the  first  time  Irish  newspaper 
readers  saw  pictures  of  the  Nazi 
bombing  of  London. 

In  the  United  States,  the  Editori¬ 
al  Advisory  Board  of  the  Office  of 
Censorship  asked  for  continued 
voluntary  censorship  until  the  last 
shot  is  fired.  Pointing  out  that  a 
tough  enemy  still  resisted  in  large 
areas  and  that  many  American  lives 
were  still  at  stake,  the  board  said 
that  continued  cooperation  in  vol¬ 
untary  censorship  and  careful  at¬ 
tention  to  security  matters  were  still 
necessary. 

From  Editor  &  Publisher 
May  26.  1945 


And,  too,  that  TV  news  fails  jour¬ 
nalistic  standards  in  a  key  respect:  the 
editing  process  —  of  which  there  is 
none.  The  field  “reporters”  do  not 
have  their  stories  edited.  Result:  factu¬ 
al  inaccuracies  and  deficiencies  in  lan¬ 
guage  usage. 

Wooten  is  to  be  praised  for  decrying 
the  absence  of  an  emphasis  on  reading. 
This  cannot  be  echoed  enough.  But, 
while  rapping  newspapers  for  their  cul¬ 
pability  in  letting  themselves  be  influ¬ 
enced  by  TV,  I,  for  one,  would  have 
wanted  to  hear  Wooten  concede  the 
systemic  weaknesses  of  his  venue  — 
not  the  least  of  which  (and  perhaps 
the  worst  of  which)  is  the  unprofes¬ 
sional  use  of  those  “tag  lines,”  where 
and  when  the  “reporter”  feels  it  neces¬ 
sary  to  summarize,  to  comment  and/or 
opine  on  what  he  or  she  has  just  re¬ 
ported,  or  even  predict  developments 
relating  to  the  story. 

It  is  something  that,  lamentably, 
even  Jim  Wooten  has  been  guilty  of 
through  the  years. 

For  the  most  part,  fortunately,  news¬ 
paper/print  reporters  still  know  enough 
to  end  their  stories  when  all  the  perti¬ 
nent  information  has  been  shared  — 
period  —  pernicious  influence  or  not. 

“TV  news”  would  be  better  served  to 
let  itself  be  influenced  by  this  funda¬ 
mental  tenet  of  true  journalism. 


Where  were 
the  pundits? 

IN  THE  WAKE  of  the  Oklahoma  City 
bombing,  the  syndicated  columnists  we 
expect  to  be  there  “fustest  with  the 
mostest”  were  not  there  at  all.  Where 
were  Mona  Charen,  Molly  Ivins, 
William  Safire,  George  Will,  Donald 
Kaul,  Cal  Thomas,  Mike  Royko?  Op-ed 
columnists  in  Atlanta,  Kansas  City, 
Phoenix,  Fort  Worth,  Philadelphia  and 
New  York  wrote  very  good  opinion 
columns  very  quickly  after  the  April  19 
bombing.  But  the  big  names  we  rely  on 
were  all  among  the  missing,  at  least  un¬ 
til  the  following  week.  It  makes  you 
want  to  reassess  their  value. 

Murphy  Qivens 

Givens  is  Viewpoints  editor  at  the 
Caller- Times  in  Corpus  Christi,  Texas. 


Multicultural? 

WHILE  I  FOUND  Allan  Wolper’s  arti¬ 
cles  on  the  racial  strife  situation  at 
Newsday  quite  interesting,  I  was  con¬ 
fused  by  the  way  he  chose  to  identify 
Melanie  Eversley  in  the  sidebar  article 
(E&P,  May  20,  p.  18)  on  the  black  me¬ 
dia  coverage  of  the  issue. 

What  is  a  “multicultural”  writer? 
Does  this  signify  a  particular  area  of 
coverage?  What  issues  belong  under  the 
heading  “multicultural?”  Or  is  this  just 
Wolper’s  way  of  alerting  the  audience  to 
the  race  that  Eversley  belongs  to?  An 
unfortunate  adjective  to  use  in  a  racially 
sensitive  article. 


Norm  Os  hr  in 
Sterling,  III. 


Carolyn  Strug 
Long  Island  City,  N.Y. 


If  “  Voice  Personals  is  the 
killer  audiotex  implication  ” 
Shouldn’t  you  be  talking  to 
at  started  it  ali  i 

lilX’ 
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Seduction  Sting 

Denver  Post  marketing  executive  quits 
after  TV  news  airs  his  online  pitch  to  underage  youth 


Cameras  from  WPLQ  captured  Calhoun  meeting  with  “Brad90”  on  a  beachfront 
sidewalk  in  Fort  Lauderdale.  This  photo  was  taken  from  a  videotape  of  the  TV 
report. 


by  Dorothy  Qiobbe 

A  MARKETING  EXECUTIVE  at  the 
Denver  Post  resigned  last  week  “in  the 
interests  of  the  newspaper”  after  a  Mia¬ 
mi  television  station  reported  that  he 
tried  by  computer  to  arrange  a  poten¬ 
tial  sexual  meeting  with  an  underage 
boy. 

Ken  Calhoun,  42,  vice  president  of 
marketing  for  the  Post,  denied  the  TV 
station’s  allegation  and  said  he  is  seek¬ 
ing  the  advice  of  a  lawyer. 

The  resignation  came  after  the 
broadcast  of  WPLG-TV’s  sting  opera¬ 
tion  and  weeklong  series,  “Online 
Sex,”  on  how  online  chat  rooms  can  be 
used  to  lure  unsuspecting  children  and 
teenagers  into  illegal  sexual  encoun¬ 
ters. 

The  series  was  produced  by  WPLG’s 
investigative  team,  and  was  broadcast 
May  8-11.  The  piece  on  Calhoun  ran 
for  nearly  five  minutes  on  the  first 
night.  , 

As  part  of  the  series,  a  producer  cre¬ 
ated  a  fictitious  computer  profile  of  a 
13-year-old  Florida  boy  called 
“Brad90.”  The  station  showed  a  num¬ 
ber  of  excerpts  from  online  conversa¬ 
tions  between  Brad90  and  Calhoun, 
who,  the  station  reported,  used  the 
screen  name  “Ken4boys.” 

Calhoun  acknowledged  having  on¬ 
line  conversations  with  Brad90  but 
said  he  didn’t  know  that  he  was  talking 
with  a  minor.  WPLG  maintains  that 
Brad90’s  online  bio  is  clear  about  the 
youth’s  age,  and  that  the  profile  is  eas¬ 
ily  accessible  to  all  users  of  the  online 
service. 

Online  users  frequently  create  a  pro¬ 
file  containing  information  about  their 
hobbies,  interests  and  occupations  that 


can  be  easily  accessed  by  users  looking 
for  compatible  e-mail  correspondents. 
Brad90  described  himself  as  a  male, 
student,  born  in  1981  and  living  in  Mi¬ 
ami.  He  listed  his  hobbies  as  music, 
swimming  and  skateboarding,  and  his 
personal  quote  as  “let’s  have  some  fun.” 

In  his  profile,  “Ken4Boys”  described 
himself  as  a  married  marketing  director 
living  in  the  Denver  area.  His  hobbies 
included  “drinkin’  martinis”  and  “xx 
video.” 

Some  11  days  after  their  first  online 
conversation,  Brad90  and  Calhoun 
agreed  to  meet  in  Fort  Lauderdale. 
Calhoun  was  to  be  in  Florida  on  vaca¬ 
tion. 


At  the  arranged  meeting  place,  cam¬ 
eras  rolled  as  two  crews  from  the 
WPLG-TV  station  first  captured  Cal¬ 
houn  meeting  with  a  young-looking 
WPLG  employee  who  was  impersonat¬ 
ing  Brad90,  then  showed  the  twosome 
strolling  down  a  beachfront  sidewalk. 

As  the  two  walked  away,  a  camera 
crew  and  a  reporter  approached  Cal¬ 
houn  and  demanded  to  know  what  he 
was  doing. 

Calhoun  resigned  from  the  Post  on 
the  same  day  that  excerpts  from  the 
footage  were  shown  on  Denver  televi¬ 
sion  station  KUSA-Channel  9. 

Post  publisher  Ryan  McKibben  ac¬ 
cepted  Calhoun’s  resignation,  saying  “I 


11 


1 


As  the  two  wtdk  away  from  the  meeting  place,  camera  crews  and  a  reporter  from  the 
television  station  confront  Calhoun  and  “Brad90.”  This  photo  was  taken  from  a 
videotape  of  the  TV  broadcast. 


am  saddened  by  this  terribly  unfortu¬ 
nate  event.” 

Calhoun  told  the  Post  the  TV  report 
was  “a  slanderous  piece  of  video,  full  of 
innuendo  and  half-truths.  1  categori¬ 
cally  deny  its  implications  about  me 
and  am  seeking  the  advice  of  an  attor¬ 
ney.” 

In  an  interview  with  E&P,  Calhoun 
blamed  the  “degeneration  of  television 
news”  and  the  emphasis  on  high  rat¬ 
ings  for  the  situation.  He  said  WPLG 
“put  together  some  video  and  innuen¬ 
do,  and  created  a  news  event,  probably 


THE  UNIVERSITY  OF  Missouri’s 
School  of  Journalism  has  opened  its  Lee 
Hills  Hall,  a  new  41,000-square-foot  fa¬ 
cility  to  house  its  community  newspa¬ 
per,  the  Columbia  Missourian. 

The  hall  is  named  after  Lee  Hills,  a 
former  Missouri  j -school  student  who 
went  on  to  become  a  reporter,  editor, 
foreign  correspondent,  Pulitzer  Prize¬ 
winner  and  chairman  and  chief  execu¬ 
tive  editor  of  Knight-Ridder  News¬ 
papers.  Hills,  who  attended  the  recent 
dedication  ceremony  for  the  structure, 
said  he  was  “deeply  honored”  to  have 
his  name  on  the  building. 

The  $5.4-million  facility  houses  the 
advertising,  business,  circulation  and 
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because  of  the  position  I  held. 

“They  have  to  he  made  sorry  for  do¬ 
ing  this  to  me,  and  make  sure  they 
don’t  do  it  again  in  the  name  of  rat¬ 
ings,”  he  added. 

WPLG  stood  by  its  report  and  said  it 
has  received  a  number  of  supportive 
letters  and  calls  about  the  series. 

No  charges  have  been  filed  against 
Calhoun,  and  law  enforcement  is  not 
involved  in  the  matter. 

Calhoun  joined  the  Post  in  January 
1989.  A  replacement  will  be  named  in 
60  to  90  days,  the  Post  said. 


editorial  offices  of  the  Missourian,  the 
only  daily  community  newspaper  pro¬ 
duced  by  a  journalism  school.  For  many 
years,  it  has  been  a  laboratory  for  stu¬ 
dents  in  the  school’s  newspaper  se¬ 
quence. 

Lee  Hills  Hall  was  initiated  by  a  $2- 
million  challenge  grant  from  the  John 
S.  and  James  L.  Knight  Foundation. 
The  School  of  Journalism  raised  more 
than  $3  million  in  additional  funds. 

Donors  included  Lee  and  Tina  Hills, 
the  Kresge  Foundation,  Eastman  Kodak 
Co.,  Missouri  Press  Association, 
Sungkok  Journalism  Foundation, 
Knight  Ridder  Newspapers  and  journal¬ 
ism  school  alumni. 


O.J  trial  judge 
bans  reporters 
for  talking 

by  M.L.  Stein 

JUDGE  LANCE  ITO  banned  two  re¬ 
porters  from  the  O.J.  Simpson  trial 
courtroom  after  jurors  complained  they 
were  whispering  during  testimony. 

Losing  their  seats  were  Gale  Holland 
of  USA  Today  and  Kristin  Jeanette- 
Meyers  of  Court  TV,  which  operates 
the  pool  TV  camera  in  the  courtroom. 

Ito,  who  has  become  more  impatient 
and  stern  as  the  double  murder  trial 
drags  on,  said  he  had  received  a  note 
I  from  two  jurors  who  complained  about 
the  noise  coming  from  the  two  journal¬ 
ists  in  the  audience  section  of  the  small 
courtroom.  About  30  reporters  cover¬ 
ing  the  trial  wrote  to  Ito,  asking  him  to 
rescind  the  banishment.  There  was  no 
indication  he  would  do  so. 

Los  Angeles  Times  staffer  Bill  Bo¬ 
yarsky  commented  in  his  “The  Spin” 
column  on  the  trial:  “Personally,  I  felt 
that  Jeanette-Meyers  and  Holland 
shouldn’t  have  talked  under  any  cir¬ 
cumstances,  even  if  they  saw  smoke 
coming  out  of  Ito’s  wastebasket  .... 
But  he  could  have  given  the  reporters  a 
warning  before  imposing  a  trial-long 
ban  that  may  have  hurt  their  careers. 
This  is  like  sentencing  them  to  Folsom 
Prison  because  they  jaywalked  .  .  .  .” 

Sanctions  against  reporters  should 
be  made  with  some  prior  notice  or 
warning,  USA  Today  editor  Dave  Maz- 
zarella  told  the  Times.  Mazzarella  faxed 
a  letter  to  Ito  requesting  Holland’s  re¬ 
instatement. 

Steve  Brill,  chief  executive  officer  for 
Court  TV,  was  quoted  in  the  Times  as 
saying:  “Other  reporters  have  done 
what  they  shouldn’t  do,  and  it  hasn’t 
hurt  them.  The  kind  of  mistakes  that 
would  hurt  reporters  have  to  do  with 
integrity  or  not  working  hard  enough. 
Kristin  just  screwed  up.  I  think  she’s 
learned  her  lesson.” 

Media  Center 
to  move 

THE  FREEDOM  FORUM  Media  Stud¬ 
ies  Center  plans  to  move  from  Colum¬ 
bia  University  to  midtown  Manhattan 
next  year.  The  Center  will  maintain  its 
10-year  affiliation  with  Columbia. 


Lee  Hills  Hall  opens 
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I  Never 
Said  That 

CBS  announcer  accuses  newspaper  of  fabricating  quotes 
about  lesbian  players  hurting  the  pro  golf  tour 


by  Mark  Fitzgerald 

IT’S  ONE  OF  those  “she  said/he 
said/he  said  he  never  said”  stories. 

Ben  Wright,  a  CBS  Sports  analyst 
previously  known  only  among  golf 
fans,  became  a  household  name  in 
mid-May  when  he  was  quoted  in  the 
Wilmington,  Del.,  News  Journal  as  say¬ 
ing,  “lesbians  in  the  sport  hurt  women’s 
golf”  and  noting,  furthermore,  that 
women  golfers  in  general  were  at  a  dis¬ 
advantage  because  their  “boobs”  inter¬ 
fere  with  a  proper  golf  swing. 

The  ruminations  by  62-year-old 
Wright  seemed  destined  to  take  their 
place  in  the  pantheon  of  similar  grace¬ 
less  remarks  by  such  observers  as  Jim¬ 


nounced  that  slavery-era  breeding  was 
partly  responsible  for  black  achieve¬ 
ments  in  sports,  or  Los  Angeles 
Dodger  official  A1  Campanis,  whose 
televised  opinion  held  that  African 
Americans  “lack  the  necessities”  to  be 
competitive  swimmers. 

But  instead  of  forcing  Wright  to 
make  public  penance,  CBS  sided  with 
the  commentator  and  suggested  the 
quotes  had  been  fabricated  by  News 
Journal  feature  writer  Valerie  Helm- 
breck. 

Wright  himself  released  a  long  state¬ 
ment  May  14,  denying  the  words  attrib¬ 
uted  to  him  —  and  implying  that 
Helmbreck  repeatedly  raised  the  issue 


of  homosexuality  in  golf,  got  personal 
facts  about  Wright  wrong,  and  put  her 
own  words  in  the  analyst’s  mouth. 

“At  no  time  did  I  use  the  word 
‘butch’;  that  is  not  a  word  I  use.  Simi¬ 
larly,  I  never  referred  to  [pro  golfer] 
Laura  Davies  as  a  ‘casino  rat.’  1  am  not 
even  familiar  with  such  a  term,”  Wright 
said. 

In  reconstructing  his  statements, 
made  in  a  brief  interview  with  Helm¬ 
breck  at  the  site  of  the  McDonald’s 
LPGA  Championship,  Wright  said  it 
was  the  reporter,  not  he,  who  raised 
the  issue  of  lesbianism  in  pro  golf. 

Wright’s  denial,  however,  suggests  it 
is  not  completely  unknown  for  him  to 
raise  unsolicited  personal  issues. 


“Ms.  Helmbreck  asked  a  question 
about  lesbian  women’s  golf  profession¬ 
als,”  he  said.  “I  replied  1  would  not  dis¬ 
cuss  lesbianism  with  a  stranger,  just  as 
1  would  not  discuss  my  three  divorces 
with  a  stranger.” 

“For  the  record,”  Wright  said  toward 
the  end  of  his  statement,  “I  never  said 
anything  to  the  effect  that  lesbians  in 
women’s  golf  are  hurting  the  sport,  or 
that  lesbians  were  bad  for  the  image  of 
the  game.  1  never  said  anything  to  the 
effect  that  lesbianism  in  women’s  golf 
‘is  not  reticent’  or  that  it’s  being  ‘pa¬ 
raded.’” 

Just  as  CBS  is  standing  by  Wright, 
so,  too,  is  the  News  Journal  supporting 
Helmbreck. 


“Our  reporter  was  assigned  to  a  story 
on  television  coverage  of  the  tourna¬ 
ment,”  the  paper  said  in  a  prepared 
statement. 

“Mr.  Wright  agreed  to  an  interview. 
Mr.  Wright’s  comments  involving  les¬ 
bianism  and  the  LPGA,  and  his  com¬ 
ments  regarding  individual  players, 
were  unsolicited. 

“We  stand  by  the  accuracy  of  the 
story.” 

Media  guide  offers 
advice  on  race 

MEDIA  MANAGERS  NEED  to  see  di¬ 
versity  as  an  asset  and  make  it  a  compa¬ 
nywide  commitment,  a  new  edition  of 
News  Watch  advises. 

Produced  by  San  Francisco  State 
University’s  Center  for  Integration  and 
Improvement  of  Journalism,  the  special 
edition  of  News  Watch  this  year  is  a 
Unity  ’94  project. 

Co-sponsors  are  the  Asian  American 
Journalists  Association,  National  Asso¬ 
ciation  of  Black  Journalists,  National 
Association  of  Hispanic  Journalists  and 
the  Native  American  Journalists  Asso¬ 
ciation. 

The  magazine-formatted  publication 
includes  a  special  section,  “Teaching 
Diversity,”  a  guide  for  journalism  educa¬ 
tors. 

One  suggested  lesson  would  advise 
students  about  “loaded  terms”  and  how 
to  avoid  them.  An  example,  it  points 
out,  is  the  occasional  media  use  of  the 
term  “gangs”  to  describe  African-Amer¬ 
ican  teenagers  while  white  teens  are 
presented  as  “youths.” 

A  preface  to  News  Watch  contends 
that  “vile  racial  slurs”  and  “old  stereo¬ 
types”  are  still  prevalent  in  the  media 
such  as  calling  a  black  person  “nigger,” 
depicting  Asians  as  “inscrutable”  and 
using  pidgin  English. 


“Ms.  Helmbreck  asked  a  question  about  lesbian 
women’s  golf  professionals,”  he  said.  “I  replied 
I  would  not  discuss  lesbianism  with  a  stranger, 
just  as  1  would  not  discuss  my  three  divorces 
with  a  stranger.” 


my  “The  Greek”  Snyder,  who  pro¬ 
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McClatchy 
Lands  Big  One 

California  chain  buys  closely  held  Raleigh,  N.C.,  daily 
in  a  $3  73 -million  deal  that  surprised  the  industry 


by  Mark  Fitzgerald 

IT  WAS  THE  changing  newspaper  in¬ 
dustry  and  not  family  pressure,  the 
Daniels  family  says,  that  convinced  it 
to  sell  the  News  &  Observer  of 
Raleigh,  N.C.,  101  years  after  Josephus 
Daniels  bought  the  bankrupt  paper  at 
a  county  auction  for  $10,000. 

McClatchy  Newspapers  Inc.  is  pay¬ 
ing  $373  million  —  $250  in  cash,  plus 
the  assumption  of  $123  million  in  debt 
—  for  the  151,840-circulation  News  & 
Observer,  six  weeklies,  the  pioneering 
Nando  Net  online  service,  the  slick 
Business  North  Carolina  magazine  and 
Benson  Newspaper  Printing,  a  com¬ 
mercial  printer. 

Over  101  years  —  and  especially  in 
the  past  few  years  —  the  Daniels  fami¬ 
ly  invested  heavily  in  keeping  the 


letter  to  employees.  “To  keep  up  with  a 
growing  community  requires  capital, 
but  our  access  to  capital  is  limited.” 

For  a  newspaper  company  as  small  as 
News  &.  Observer  Publishing  Co.,  go¬ 
ing  public  was  not  much  of  an  option, 
Daniels  noted,  saying  a  public  offering 
would  make  it  “the  smallest  media 
company  in  the  public  market  and 
would  take  a  tremendous  discount 
from  our  private  market  value.” 

Bringing  in  minor  investors  would 
“merely  postpone  the  time  of  selling,” 
Daniels  said. 

“Looking  10  or  12  years  down  the 
road,  we  do  not  see  any  scenario  that 
keeps  the  News  &  Observer  in  the 
Daniels  family,”  he  said 

“Unlike  many  family  businesses,  we 
are  of  one  accord  with  no  one  pushing 
us  to  sell,”  he  said.  “The  primary  stock¬ 


keep  up  with  a  growing  community  requires 
capital,  but  our  access  to  capital  is  limited,” 
said  Frank  Daniels  Jr. 


News  &  Observer  abreast  with  the 
growth  of  its  Research  Triangle  circula¬ 
tion  area  and  with  changes  in  the 
newspaper  industry. 

The  paper  moved  into  electronic 
publishing;  it  expanded  and  remodeled 
its  offices  and  production  plant,  and  is 
replacing  its  letterpress  presses  with 
two  nine-unit-color  flexographic  press¬ 
es. 

Even  so,  the  future  was  demanding 
more  —  more,  management  became 
convinced,  than  the  family  operation 
could  afford. 

“The  Triangle  is  poised  for  more 
tremendous  growth,  and  the  News  & 
Observer  needs  to  be  in  the  forefront 
of  that  opportunity,”  president  and 
publisher  Frank  Daniels  Jr.  wrote  in  a 


holders  are  all  in  their  60s  and  would 
not  benefit  from  waiting  10  years.  The 
bulk  of  the  company’s  management  is 
in  their  30s  and  40s  —  young  enough 
to  continue  to  grow  with  an  acquiring 
firm. 

“In  other  words,  there  is  no  pressure 
to  sell ....  It  would  be  fun  and  excit¬ 
ing  for  the  N&O  to  remain  in  the  fam¬ 
ily,  but  good  business  dictates  that  it’s 
time  to  have  new  ownership,  and  the 
McClatchy  family  ownership  is  a  good 
place  for  us  to  be,”  Daniels  said. 

McClatchy  and  the  Daniels  family 
are  not  strangers  to  each  other. 

In  1990,  News  &  Observer  Publish¬ 
ing  sold  McClatchy  its  South  Carolina 
properties,  among  them  the  Beaufort 
Gazette,  Hilton  Head  Island  Inland 


Packet,  and  Rock  Hill  Herald. 

In  addition,  McClatchy  Newspapers 
president  and  CEO  Erwin  Potts  served 
on  the  News  &  Observer's  board  of  di¬ 
rectors  for  20  years,  resigning  only  this 
March  after  being  told  the  board  was 
considering  a  possible  sale.  (On  the 
same  day  the  N&O  acquisition  was  an¬ 
nounced,  Potts  was  named  chairman  of 
McClatchy  Newspapers,  succeeding 
James  McClatchy.)  As  it  turned  out, 
Potts  approached  the  Raleigh  company 
about  a  sale,  and  his  offer  was  the  only 
one  considered. 

In  1994,  the  News  &  Observer  com¬ 
pany  posted  revenues  of  $107  million, 
the  bulk  of  which  derived  from  the 
New  &  Observer.  Revenues  this  year 
are  projected  to  reach  $117  million,  ac¬ 
cording  to  a  statement  from  Mc¬ 
Clatchy. 

McClatchy  chief  Potts  called  the  ac¬ 
quisition  “an  excellent  fit.”  For  one 
thing,  it  will  considerably  diversify  Mc- 
Clatchy’s  holdings,  both  geographical¬ 
ly  and  journalistically. 

In  addition  to  its  South  Carolina  pa¬ 
pers,  McClatchy  owns  the  Anchorage 
(Alaska)  Daily  News  and  three  Wash¬ 
ington  state  papers,  including  the 
Tacoma  News  Tribune. 

Nevertheless,  the  chain  still  earns 
roughly  70%  of  its  revenues  in  Califor¬ 
nia,  home  to  its  Bee  newspapers  in 
Sacramento,  Fresno  and  Modesto,  plus 
the  Gilroy  Dispatch  and  Hollister  Free¬ 
lance. 

With  the  addition  of  the  North  Car¬ 
olina  papers,  McClatchy  will  collect 
nearly  half  its  revenues  outside  the 
Golden  State. 

N&O  also  gives  McClatchy  a  big 
boost  in  electronic  publishing.  The 
company’s  NandO  Net  service,  which 
logs  some  two  million  accesses  weekly, 
dwarfs  McClatchy’s  two  electronic  of¬ 
ferings,  in  Tacoma  and  Sacramento. 
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For  Sale 

Thomson  puts  14  Canadian  dailies  on  the  block 
as  shake-up,  begun  last  year  at  U.S.  papers,  spreads  northward 


by  Mark  Fitzgerald 

THOMSON  CORP.  TOOK  another 
big  step  in  redefining  itself  —  from  a 
newspaper  chain  to  a  broad-based  mar¬ 
keting  and  communications  company 
—  as  it  bung  a  “For  Sale”  sign  on  14  of 
its  small-market  Canadian  dailies. 

The  announcement  May  10  followed 
Thomson’s  decision  in  January  to  reor¬ 
ganize  its  105  U.S.  dailies  into  “strate¬ 
gic  marketing  groups”  —  and  to  sell  off 
25  dailies  and  three  weeklies  that  no 
longer  fit  into  the  company’s  new  vi¬ 
sion. 

“We  will  no  longer  be  a  newspaper 
company  selling  space  to  advertisers,” 
said  Dick  Harrington,  president  and 
CEO  of  Thomson  Newspapers.  “We 
will  partner  with  businesses  and  help 
them  develop  and  implement  compre¬ 
hensive  strategies  for  marketing  their 
goods  and  services,  whether  or  not 
they  advertise  with  our  newspapers.” 

The  reorganization  and  the  compa¬ 
ny’s  new  strategy,  he  added,  “will  allow 
us  to  provide  comprehensive  marketing 
services.” 

What  that  means,  Thomson  officials 
said,  is  that  the  company,  which  built 
its  fortune  on  small-town  monopoly 
newspapers,  will  now  focus  on  develop¬ 
ing  and  launching  new  print  products 
and  marketing  services.  The  options 
include  niche  publications,  database 
publishing,  distribution  services,  ad¬ 
vertising  products  and  commercial 
printing. 

Thomson  has  been  moving  in  that 
direction  for  years.  Newspapers  now 
account  for  less  than  one-sixth  of  the 
corporation’s  annual  sales  of  about  $6.4 
billion.  Fully  half  of  that  revenue 
comes  from  electronic  database  and 
other  information  publishing.  In  addi¬ 
tion,  Thomson  operates  ventures  rang¬ 
ing  from  alternate  delivery  to  vacation 
package  tours. 

The  newspapers  put  up  for  sale  are 
among  Thomson’s  smallest  properties 
in  Canada.  They  include  12  of  its  20 
Ontario  dailies  and  its  only  dailies  in 


“We  will  no  longer  be  a  newspaper 
company  selling  space  to  advertisers.  We 
will  partner  with  businesses.” 

—  Thomson  Newspapers  president  and 
CEO  Dick  Harrington 


Saskatchewan:  the  10,261-circulation 
evening  Moose  Jaw  TimeS'Herald  and 
10,036-circulation  evening  Prince  Al¬ 
bert  Herald. 

The  U.S.  dailies  and  seven  non¬ 
dailies  put  on  the  block  in  1994  also 
accounted  for  5%  of  Thomson  News¬ 
papers’  total  revenue,  and  7%  of  its  to¬ 
tal  circulation,  the  company  said. 

In  that  restructuring,  Thomson  or¬ 
ganized  most  of  its  U.S.  papers  into  ap¬ 
proximately  15  “strategic  marketing 
groups,”  or  SMGs,  with  each  function¬ 
ing  as  a  single  operating  unit. 

In  Canada,  by  contrast,  each  of  the 
remaining  newspapers  will  stand  alone 
and  be  developed  into  “more  complete, 
regional  marketing  and  communica¬ 
tions  businesses,”  Thomson  said.  A 
similar  approach  is  being  taken  at 
some  of  its  U.S.  papers,  the  company 
said. 

“Canada  is  an  important  market  for 
us,”  president  and  CEO  Harrington 
said,  “and  while  some  SMGs  have 


been  established,  in  most  instances 
population  density  and  the  geographic 
locations  of  the  newspapers  have  dic¬ 
tated  a  different  approach.” 

No  buyers  emerged  immediately,  but 
executives  from  two  big  Canadian  me¬ 
dia  companies  —  Hollinger  Inc.  and 
Toronto  Sun  Publishing  Corp.  —  indi¬ 
cated  in  published  reports  in  Canada 
that  they  would  at  least  take  a  look  at 
the  Thomson  properties. 

Analysts  in  Toronto’s  Bay  Street  fi¬ 
nancial  community  noted  that  any 
buyer  would  almost  certainly  have  to 
be  Canadian,  because  of  a  federal  tax 
law  that  allows  only  publications  that 
are  at  least  75%  Canadian-owned  to 
deduct  advertising  costs. 

In  addition  to  the  two  Saskatchewan 
dailies,  the  following  newspapers,  all  in 
Ontario,  are  for  sale:  The  11,721-circu¬ 
lation  Barrie  Examiner;  18,670-circula¬ 
tion  Belleville  Intelligencer;  10,070-cir¬ 
culation  Cambridge  Reporter;  16,655- 
circulation  Guelph  Mercury;  and 
8,066-circulation  Lindsay  Post. 

Also,  the  20,033 -circulation  Niagara 
Falls  Review;  10,139-circulation  Orillia 
Packet  &  Times;  7,690-circulation  Pem¬ 
broke  Observer;  and  25,643-circulation 
Peterborough  Examiner. 

Also,  the  9,584-circulation  Simcoe 
Reformer;  17,760-circulation  Welland 
Tribune;  and  10,049-circulation  Wood' 
stock  Sentinel'Review. 

All  the  dailies  are  evening  papers  ex¬ 
cept  the  Welland  paper,  which  is  pub¬ 
lished  mornings 

Thomson  is  also  offering  for  sale  six 
nondailies  in  the  Ontario  communities 
of  Collingwood,  Dunnville,  Hanover, 
Midland,  Orangeville  and  Trenton, 
plus  a  nondaily  in  Swift  Current, 
Saskatchewan. 

CFJ  turns  10 

THE  CENTER  FOR  Foreign  Journal¬ 
ists,  Reston,  Va.,  recently  celebrated  its 
10th  anniversary  with  a  banquet  and 
daylong  program  on  “Building  a  Free 
Press  —  What  Works,  What  Doesn’t.” 
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OJ.  Media 
Circus  Threatens 
Trial  Access 

A  Simpson  lawyer  says  TV’s  ‘tabloidization’  of  the  murder  trial 
jeopardizes  video  coverage  of  future  high-profile  courtroom  dramas 


by  M.L.  Stein 

TELEVISION  HAS  transformed  the 
O.J.  Simpson  murder  trial  into  a  na¬ 
tional  morality  play  and  a  forum  on 
the  role  of  police  in  society,  spousal 
abuse,  child  rearing  and  race  relations, 
a  Simpson  defense  lawyer  lamented  at 
a  meeting  of  California  editors. 

And  that’s  the  bright  side.  The  dark 
side,  said  Gerald  F.  Uelmen,  is  the  fact 
that  the  case  has  become  an  “enter¬ 
tainment  bonanza,  exposing  all  the 
worst  elements  of  American  popular 
culture.” 

Television’s  part  in  this  will  doom  its 
ability  to  broadcast  future  major  trials, 
Uelmen  augured. 

In  his  May  D  speech  in  Oakland  be¬ 
fore  a  combined  conference  of  the  Cal¬ 
ifornia  Society  of  Newspaper  Editors 
(CSNE)  and  the  regional  Associated 
Press  News  Executives  Council  (AP- 
NEC),  Uelmen  decried  the  “tabloidiza- 
tion  of  American  journalism,”  and 
asked,  “Where  will  it  stop?” 

Uelmen,  a  former  dean  of  the  Santa 
Clara  University  Law  School  where  he 
is  now  a  professor,  said  that  when  he 
first  went  to  Los  Angeles  as  a  member 
of  the  Simpson  legal  team,  he  favored 
TV  coverage  of  the  trial,  because  he 
thought  cameras  “would  open  the  walls 
of  a  tiny  courtroom  and  allow  everyone 
who  was  interested  to  come  in  to  ob¬ 
serve  and  learn  how  criminal  trials  are 
conducted.” 

That  was  before  the  media  carnival 
began. 

“I  now  shudder  at  how  naive  and 
idealistic  I  was,”  the  law  school  profes¬ 
sor  said.  “I  simply  didn’t  realize  how 
many  would  be  interested,  and  why.” 
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Who  would  have  thought  that  the 
National  Enquirer  would  sink  to  the  level 
of  Time  magazine?” 

—  Qerald  F.  Uelmen,  one  of  O.J.  Simp- 
son’s  trial  attorneys 


Uelmen  complained  that  the  media 
have  contributed  to  the  circus  atmos¬ 
phere  around  the  L.A.  Criminal 
Courts  Building,  where  hawkers  peddle 
O.J.  T-shirts  and  buttons,  along  with 
maps  to  the  crime  scene. 

TV  screens,  he  observed,  have  gen¬ 
erated  an  “army  of  legal  pundits,  who 
offer  instant  legal  analysis  to  demon¬ 
strate  that  the  judge  is  an  idiot,  the 
lawyers  are  fools,  and  the  witnesses  are 
charlatans. 

“The  trial  is  reported  like  a  football 
game,  and  we’re  told  how  far  each  play 
moved  the  ball  up  or  down  the  field.” 

The  print  media  were  not  spared 


Uelmen’s  jaundiced  appraisal. 

“Who  would  have  thought  that  the 
National  Enquirer  would  sink  to  the 
level  of  Time  magazine?”  he  mused, 
comparing  the  Enquirer’s  computer¬ 
generated  photo  of  Nicole  Simpson’s 
features  with  Time’s  darkened  cover 
photo  of  Simpson’s  face. 

Uelmen  held  both  broadcast  and 
print  media  at  least  partly  responsible 
for  the  trial’s  dragging  pace. 

“Many  of  the  time-consuming  issues 
that  have  sidetracked  and  sidebarred 
the  judge  are  directly  attributable  to 
the  media  coverage,”  he  contended, 
citing  instances  in  which  proceedings 
have  been  delayed  while  an  army  of 
media  lawyers  argued  over  First 
Amendment  issues. 

However,  Uelmen  had  high  praise 
for  one  of  the  media  attorneys,  Kelli 
Sager,  asserting  that  she  presented 
“some  of  the  best  legal  arguments  I’ve 
heard  in  the  whole  case.” 

The  O.J.  hoopla  bodes  ill  for  the  jury 
system,  which  the  public  expects  to 
both  dispense  justice  and  entertain  it 
at  the  same  time,  he  said. 

“We  have  created  such  unrealistic 
expectations  that  disappointment  is  in¬ 
evitable,”  he  elaborated.  “Whichever 
way  this  trial  comes  out,  we  will  return 
to  a  world  in  which  cops  still  lie,  hus¬ 
bands  still  beat  their  wives,  black  peo¬ 
ple  and  white  people  still  don’t  listen  to 
each  other,  and  senators  still  make  ass¬ 
es  of  themselves.” 

The  attorney  worried  for  a  world  in 
which  public  discourse  degenerates  and 
people  lose  faith  in  the  jury  system. 

“And  then  the  tinkerers  will  be  giv- 

(See  Uelmen  on  page  36) 
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Praise 

And  Condemnation 

International  Press  Institute  lauds  S.  Korea  on  press  freedom, 
chastises  N.  Korea  and  others  for  suppression  and  killings; 
Guardian  editor  Peter  Preston  elected  chairman 


by  Robert  U.  Brecon 

PRESIDENT  KIM  YOUNG  Sam  of 
the  Republic  of  Korea  told  the  44th 
general  assembly  of  the  International 
Press  Institute  in  Seoul  last  week  he 
had  “deep  respect  for  the  internation¬ 
al  media  and  the  IPl  for  your  immea¬ 
surable  contribution  to  the  world  over 
the  past  40  years.” 

History  would  not  have  replaced  to¬ 
talitarianism  with  democracy  but  for 
the  efforts  of  the  news  media,  he  said, 
adding,  “It  was  also  you  who  consis¬ 
tently  preached  the  importance  of 
democracy  and  human  rights  in  coun¬ 
tries  which  were  still  suffering  under 
totalitarian  rule.” 

Kim,  who  pointed  out  that  a  free 
press  is  the  cornerstone  of  democracy, 
told  more  than  500  IPI  members  and 
guests  from  50  different  countries  of 
his  aspiration  for  reunification  of  the 
Korean  peninsula,  where  divisiveness  is 
the  sole  remaining  legacy  of  the  Cold 
War.  Millions  of  people  whose  families 
have  been  separated  by  the  South- 
North  division  cannot  communicate 
with  one  another  by  mail  or  telephone. 
He  called  for  a  gradual  approach  to  re¬ 
unification,  neither  hasty  nor  one¬ 
sided,  and  again  offered  North  Korea 
grain  and  other  commodities  at  low  in¬ 
terest  rates. 

David  Laventhol,  Los  Angeles  Times 
and  IPI  chairman,  applauded  the  enor¬ 
mous  progress  toward  press  freedom 
under  Kim’s  leadership. 

Later,  in  a  formal  resolution,  the  IPI 
membership  said  North  Korea  “is  the 
most  isolated  and  secretive  society  in 
the  world,  with  no  free  flow  of  infor¬ 
mation.”  The  statement  urged  North 
Korea  to  open  its  society  to  travel  by 
journalists;  to  permit  free  speech  and 
communication  so  that  democratic  de¬ 
bate  can  begin;  and  to  enable  open 


communication  between  millions  of 
families  torn  apart  by  the  political  po¬ 
larization.  IPI  also  deplored  “continu¬ 
ing  government  control  of  the  press 
and  mass  media  in  countries  that  pro¬ 
fess  to  be  democratic.” 

The  resolution  said  the  Indonesian 
government  continues  the  closure  of 
prominent  publications  and  the  sup¬ 
pression  of  journalists.  Singapore  uses 
security  laws  to  intimidate  and  detain 
journalists  for  long  periods  without  tri¬ 
al,  and  international  publications  have 
been  harassed  and  punished  on  ques¬ 
tionable  charges.  Malaysia  also  uses  in¬ 
ternal  security  law  to  clamp  down  on 
dissent.  IPI  condemned  this  repressive 
silencing  of  opposition  and  demanded 
full  freedom  of  expression. 

The  statement  voiced  concern  over 
the  continuing  brutality  of  the  military 
regime  in  Myanmar,  formerly  Burma, 
including  its  attacks  on  free  speech 
and  the  media.  It  called  upon  the  gov¬ 
ernment  to  observe  the  principles  of 
freedom  spelled  out  in  the  Universal 
Declaration  of  Human  Rights. 

IPI  condemned  the  murders  of  more 
than  40  journalists  in  Algeria,  where 


Short  courses  fill 

SHORT  COURSES  FOR  midcareer 
working  journalists  are  one  of  the  best 
things  happening  in  U.S.  journalism 
education.  Gene  Roberts,  managing 
editor  of  the  New  York  Times,  said  at 
the  International  Press  Institute  meet¬ 
ing  in  Seoul. 

College  journalism  courses  are  im¬ 
portant,  but  once  students  graduate, 
newsroom  assignments  in  finance,  judi¬ 
cial  interpretation,  medicine,  technol¬ 
ogy  and  nuclear  energy  get  more  and 


the  government  has  suspended  news¬ 
papers  to  prevent  criticism.  IPI  called 
on  all  sides  to  stop  the  violence  and  to 
begin  a  dialogue  for  peace. 

A  resolution  from  the  floor  present¬ 
ed  by  a  half  dozen  delegates  from  Rus¬ 
sia  protested  the  killing  of  journalists 
in  Chechnya. 

In  other  business,  IPI  members  ac¬ 
cepted  an  invitation  from  Israeli  and 
Palestinian  members  to  hold  the  1996 
45th  general  assembly  in  the  Mideast. 

Peter  Preston,  editor  of  the 
Guardian,  London,  was  elected  IPI 
chairman,  succeeding  David  Laven¬ 
thol,  who  is  editor  at  large  of  the  Los 
Angeles  Times. 

Charles  Shelby  Coffey  III,  executive 
vice  president  of  the  Times,  succeeded 
Laventhol  on  the  IPI  international 
board. 

Three  vice  presidents  were  elected: 
Johann  Gross  of  the  German  publish¬ 
ing  firm  Gruner  &  Jahr;  Cushrow 
Irani,  managing  director  and  editor, 
the  Statesman,  Calcutta;  and  Bang 
Sang-Hoon,  president.  Chosen  Ilbo, 
Seoul,  and  chairman  of  the  Korean 
National  IPI  Committee. 


the  bill 

more  complicated.  As  a  result,  a  jour¬ 
nalist’s  need  for  greater  knowledge  and 
expertise  only  increases,  he  said. 

Roberts  paid  tribute  to  the  Knight 
Center  for  Specialized  Journalism  at 
the  University  of  Maryland  in  College 
Park  and  the  Poynter  Institute  for  Me¬ 
dia  Studies  at  St.  Petersburg,  Fla.,  for 
helping  to  meet  the  needs  of  working 
reporters. 
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“While  we  were  making  changes  in  the 
Caller-Times,  we  added  Parade  to  our  Sunday 
package...and  the  excitement  began!  Since  then, 
we’ve  topped  Texas  in  circulation  growth,  and, 
for  four  out  of  five  years,  we’ve  been  named 
‘Best  Newspaper  in  Texas’  in  our  circulation 
group  by  the  Press  Club  of  Dallas.  I  know  that 
Parade  contributes  to  these  successes  and  to 
the  value  of  this  newspaper.” 
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Judge:  UPI 
illegally  fired 
gay  reporter 

UNITED  PRESS  INTERNATIONAL 
illegally  fired  a  reporter  after  learning 
she  was  lesbian,  according  to  a  court 
ruling  that  ordered  the  news  service  to 
remove  references  to  the  firing  from  her 
file. 

UPI  attorneys  failed  to  appear  in 
court  to  defend  the  company  against 
the  lawsuit  by  Julie  Brienza.  UPI  de¬ 
clined  comment,  saying  the  incident 
occurred  before  its  ownership  changed 
hands  in  June  1992. 

U.S.  District  Judge  Joyce  Hens  Green 
ordered  UPI  to  expunge  Brienza’s  per¬ 
sonnel  records  of  references  to  the  ter¬ 
mination  and  replace  them  with  this 
statement:  “Ms.  Julie  Brienza  left  her 


employm.ent  with  United  Press  Interna¬ 
tional  Inc.  on  April  18,  1990,  for  rea¬ 
sons  best  known  by  Ms.  Brienza  and 
United  Press  International  Inc.,  but  not 
for  cause.” 

At  the  time  of  her  dismissal,  UPI  said 
Brienza  violated  company  rules  about 
writing  for  other  news  organizations. 

Brienza’s  suit  claimed  UPI  bowed  to 
pressure  from  a  religious  broadcaster 
who  urged  listeners  nationwide  to  flood 
the  news  service  with  telephone  calls 
complaining  about  her.  Later,  the 
broadcaster,  the  Rev.  Vic  Eliason, 
agreed  to  pay  Brienza  $255,000. 

“This  is  a  great  vindication  of  Brien¬ 
za’s  rights,”  said  Suzanne  Goldberg,  a 
staff  attorney  for  the  Lambda  Legal  De¬ 
fense  and  Education  Fund,  a  gay  rights 
group  that  helped  Brienza  with  her 
case. 

“What’s  important  is  that  the  court 


showed  a  willingness  to  hold  a  large 
corporation  accountable  for  sexual  ori¬ 
entation  discrimination,”  Goldberg 
said. 

Brienza’s  suit  didn’t  seek  money  dam¬ 
ages  from  UPI,  which  was  on  the  edge 
of  financial  collapse  when  she  was  fired. 

—  AP 

Libel  verdict 
against  Ohio 
newspaper 

A  FORMER  CLERK  of  courts  has  won 
a  libel  award  of  $500,000  against  the 
Journal-News  of  Hamilton,  (Dhio. 

The  clerk  claimed  his  reputation  was 
damaged  by  a  news  story  and  an  oppo¬ 
nent’s  political  advertisement  that  ran 
in  the  paper  six  days  later. 
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After  a  seven-day  trial,  a  jury  deliber¬ 
ated  four  hours  before  returning  a  ver¬ 
dict  in  favor  of  Edward  S.  Robb  Jr. 

Robb,  a  former  Butler  County  clerk 
of  courts,  had  sued  for  $1  million  in 
damages. 

He  said  his  reputation  was  hurt  by  an 
October  1992  Journal-News  article  and 
by  an  ad  bought  afterward  by  his  oppo¬ 
nent’s  campaign. 

The  jury  awarded  Robb  $100,000  in 
damages  for  the  paper’s  story,  $100,000 
for  the  advertisement,  and  $300,000  in 
punitive  damages. 

“I’m  shocked  by  the  verdict,  and  we 
certainly  intend  to  appeal,”  said  Jour- 
nal'News  publisher  Bob  Murphy. 

Robb  lost  the  November  1992  elec¬ 
tion  to  Mark  Baden,  whose  campaign 
had  bought  the  newspaper  ad.  The  suit 
also  named  Baden  and  his  1992  cam¬ 
paign  manager,  Rex  Richardson,  as  de¬ 
fendants. 

At  Robb’s  request,  the  judge  dropped 
both  from  the  lawsuit  at  the  beginning 
of  the  trial. 

The  issue  involved  coverage  of  a  state 
auditor’s  report  about  a  money  account 


that  Robb’s  office  maintained. 

A  headline  on  the  newspaper’s  front 
page  used  the  word  “missing”  to  refer  to 
money  in  the  account. 

The  paper’s  lawyers  said  the  word  was 
lifted  from  Robb’s  statement  that  there 
was  “no  money  missing.” 

Robb’s  lawyer,  John  Lloyd,  told  the 
jury  that  the  two  published  items  gave  a 
false  impression,  defamed  Robb  and 
were  printed  with  intent  to  defame 
Robb. 

Lloyd  maintained  the  article  and  ad 
contributed  to  Robb’s  defeat. 

Joumal'News  attorney  James  Schep- 
er  said  the  article  was  factual,  and  that 
other  factors  were  involved  in  Robb’s 
defeat. 

Judge  William  Stapleton  dismissed 
the  suit  on  a  technicality  at  the  first  tri¬ 
al  last  September.  Robb  refiled  the  suit. 

Robb  said  the  lawsuit  had  cost  him 
$34,000. 

“All  of  this  was  done  in  an  attempt  to 
demonstrate  that  the  phrase,  ‘There  is 
no  money  missing,’  does  not  have  the 
same  meaning  as  ‘missing’  money,” 
Robb  said.  —  AP 


Globe  wins  rights 
to  some  files 

MASSACHUSETTS’  HIGHEST  court 
has  given  the  Boston  Globe  access  to 
police  records  of  the  investigation  of  a 
man  who  claimed  black  thugs  robbed 
and  killed  his  wife. 

But  the  Supreme  Judicial  Court,  dis¬ 
agreeing  with  a  lower  court,  blocked 
disclosure  of  the  names  of  people  who 
called  a  homicide  hotline  and  suspects 
they  identified.  Charles  Stuart,  who 
blamed  blacks  for  killing  his  wife,  Car¬ 
ol,  jumped  to  his  death  from  a  bridge  in 
1990  after  he  was  implicated  in  her 
death  by  his  brother.  The  case  spawned 
departmental  and  federal  investigations 
after  witnesses  claimed  police  coerced 
them  to  implicate  another  man. 

The  court  said  it  tried  to  balance  the 
public’s  right  to  examine  how  police 
handled  the  investigation  against  the 
police  department’s  desire  to  protect 
“privacy  and  investigatory  interest ...  if 
there  is  to  be  effective  law  enforcement 
in  the  future.”  — AP 
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Roger  Oglesby 


Bob  Haddad 


Carl  A.  Bates 


Miriam  Paivel 


Roger  Oglesby,  president  and  CEO 
of  California  Community  News  and  as¬ 
sistant  to  the  publisher  and  CEO  of 
the  Los  Angeles  Times,  has  been 
named  editor  and  vice  president  of  the 
Allentown,  Pa.,  Morning  Call. 

Jeffrey  S.  Klein,  a  vice  president 
at  the  Times  and  president  of  the  news¬ 
paper’s  daily  Valley  and  Ventura  Coun- 
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ty  editions,  will  assume  the  additional 
title  of  president  and  CEO  of  Califor¬ 
nia  Community  News. 

Joe  Worley,  48,  managing  editor  at 
the  Tulsa  World,  has  been  appointed 
executive  editor. 

He  succeeds  Bob  Haring,  who  re¬ 
tired. 

Susan  Ellerbach,  39,  Sunday  edi¬ 
tor,  takes  over  as  managing  editor. 

Debbie  Jackson,  45,  city  editor, 
becomes  Sunday  editor,  and  Wayne 
Greene,  32,  assistant  city  editor,  was 
named  city  editor. 

Bob  Haddad,  classified  advertising 
manager  at  the  Los  Angeles  Daily 
News,  has  been  appointed  classified 
advertising  manager  at  the  Denver 
Post. 

Carl  Am  Bates,  classified  advertising 
director  at  the  now-defunct  Houston 
Post,  has  been  named  classified  adver¬ 
tising  director  at  the  Birmingham 
News. 

Mike  Foley,  reporter  at  the  Greens¬ 
boro  (N.C.)  News  &  Record,  has  been 
named  editor  at  the  Lancaster  (S.C.) 
News. 

Randy  Mishler,  art  director  at  the 
WaterloO'Cedar  Falls  (Iowa)  Courier, 
has  been  appointed  design  editor  at 
the  Fort  Wayne,  Ind.,  NewS'Sentinel. 

Jenny  Tunkieics,  a  reporter  at  the 
Kenosha  (Wis.)  News,  has  been  named 
area  editor. 

She  succeeds  Barbara  Celicki, 

who  retired  after  30  years  at  the  News. 


Diane  Alverie,  a  reporter  at  WFSB- 
TV  in  Hartford,  Conn.,  has  resigned 
to  work  on  media-related  projects, 
among  them  directing  an  electronic  ; 

town  hall  sponsored  by  Freedom  Foun¬ 
dation,  a  Gannett  Co.  media  founda¬ 
tion. 

Miriam  Pawel,  Suffolk  editor  at 
Long  Island  Newsday,  has  been  named 
assistant  managing  editor. 

i 

Patricia  Burnagiel,  advertising  I. 

manager  for  Long  Island  sales  and  ad-  I 
ministration  at  Newsday  and  New  York  ^ 

Newsday,  has  been  promoted  to  adver-  i 

tising  director  of  sales  planning  and  i 

operations.  | 

Bruce  Murray,  classified  advertis-  | 

ing  manager,  was  named  classified  ad-  | 

vertising  director.  | 

Ray  McCulcheen,  manager  for  na-  | 

tional  major  accounts,  was  appointed  f 

display  advertising  director.  > 

Michael  Alston,  director  of  business  ^ 

development  for  Landmark  Communi¬ 
ty  Newspapers,  Shelbyville,  Ky.,  has 
been  appointed  director  of  electronic 
business  development  at  the  Virginian- 
Pilot  and  Ledger-Star,  Norfolk. 

Mark  Carlson,  publisher  at  the 
Pierce  County  Tribune,  was  elected 
president  of  the  North  Dakota  News¬ 
paper  Association  at  its  annual  meet¬ 
ing  April  22. 

Other  officers  elected  include  Allen 
Stock,  Foster  County  Independent  — 
first  vice  president;  Tom  Lovik, 
Wishek  Star  —  second  vice  president; 
and  Neal  Shipman,  McKenzie 
County  Farmer  —  third  vice  president. 
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Daniel  L.  Crowe,  president  and 
CEO  of  Dallas'Fort  Worth  Suburban 
Newspapers  Inc.,  has  been  appointed 
president  of  the  Suburban  Newspaper 
of  America. 

Other  officers  elected  include 
Wayne  Teske,  Community  NewS' 
papers.  Oak  Creek,  Wis.  —  first  vice 
president;  Larry  Randa,  Life  Printing 
&.  Publishing,  Oak  Brook,  Ill.  —  sec¬ 
ond  vice  president;  Jim  Terns,  Subur¬ 
ban  News  Publications/CM  News¬ 
papers,  Columbus,  Ohio  —  treasurer; 
and  Tern  Bradlee,  Chesapeake  Pub¬ 
lishing,  Elkton,  Md.  —  secretary. 

Ed  Dulin  of  Independent  News¬ 
papers,  Scottsdale,  Ariz.,  is  the  group’s 
immediate  past  president. 

Richard  L.  Clapp,  54,  vice  presi¬ 
dent/compensation  and  benefits  at 
Gannett  Co.  Inc.,  has  been  named 
senior  vice  president/personnel. 

He  succeeds  Madelyn  P.  Jen¬ 
nings,  who  will  retire  July  1. 

Amy  L.  Pack,  assistant  to  the  senior 
group  president  of  Gannett’s  Pacific 
Newspaper  Group,  has  been  appointed 
president  and  publisher  of  the  Visalia 
(Calif.)  Time  S' Delta  and  Tulare 
(Calif.)  Advance-Register. 

Dallas  Clement,  director  of  finance 
for  Cox  Communications  Inc.,  has 
been  promoted  to  assistant  treasurer 
for  Cox  Enterprises  Inc. 

Charles  Ingrao,  47,  Oakland  region¬ 
al  circulation  manager  for  the  San 
Francisco  Newspaper  Agency,  has  been 
named  city  circulation  manager. 

Terrence  Kandle,  44,  who  joined 
the  agency  in  1987  as  circulation  sales 
and  promotion  manager,  was  appoint¬ 
ed  city  single  copy  manager. 

Richard  Thierlot,  53,  former  editor 
and  publisher  of  the  San  Francisco 
Chronicle,  has  been  appointed  to  the 
five-member  Fish  and  Game  Commis¬ 
sion  in  California. 

Bruce  Keen,  associate  editor  at  the 
San  Francisco  Examiner,  has  been 
named  managing  editor  of  Mercury 
Center,  the  electronic  extension  of  the 
San  Jose  Mercury  News. 

He  succeeds  Susie  Kamh,  who 
joined  ESPN  as  a  producer  in  the  net¬ 
work’s  multimedia  operation. 

Geeff  Gevalt,  business  editor  at  the 
Akron  Beacon  Journal,  has  been  pro¬ 
moted  to  assistant  managing  editor/ 
business  and  region. 


Carel  A.  Smith,  advertising  manager 
at  the  South  Bend  (Ind.)  Tribune,  has 
been  named  advertising  director. 

Wren  Barnett,  a  veteran  of  the 
newspaper  and  printing  business,  has 
joined  the  firm  of  W.B.  Grimes  & 
Co.as  media  broker.  His  office  will  be 
located  in  Hendersonville,  N.C.,  and 
he  will  cover  the  South  and  Southeast. 

Hank  MIslak  Jr.,  advertising  direc¬ 
tor  at  the  New  Haven  (Conn.)  Regis¬ 
ter,  has  been  named  advertising  sales 
manager  at  the  Meriden,  Conn., 
Record-Journal. 

Dunlsu  Roblllard,  a  sales  repre¬ 
sentative  at  the  Record-Journal,  was 
promoted  to  classified  advertising 
manager. 

Robert  E.  Bryan,  49,  men’s  fashion 
director  of  W  magazine  and  senior 
fashion  features  editor  at  the  Daily 
News  Record,  both  Fairchild  publica¬ 
tions,  has  been  named  men’s  style  edi¬ 
tor  at  the  New  York  Times  Magazine. 

Lynn  DuPratt,  news  editor  at  the  An¬ 
telope  Valley  Press  in  Palmdale,  Calif., 


has  been  promoted  to  associate  manag¬ 
ing  editor  for  presentation. 

Dalo  Brown,  assistant  news  editor, 
becomes  design  and  graphics  editor. 

Linda  Loo,  assistant  city  editor, 
was  named  assignment  editor. 

John  A.  WInlors,  Washington  bu¬ 
reau  chief  at  the  Augusta  (Ga.)  Chron¬ 
icle,  has  been  appointed  publisher  of 
the  Juneau  (Alaska)  Empire.  Both  pa¬ 
pers  are  owned  by  Morris  Communica¬ 
tions  Corp.,  Augusta. 

Dalo  Poskin,  45,  assistant  managing 
editor  for  news,  design  and  graphics  at 
the  Detroit  News,  has  been  named 
deputy  managing  editor  for  design  and 
the  new  media. 

Nancy  Malltx,  45,  manager  of  in¬ 
teractive  electronic  news,  was  appoint¬ 
ed  assistant  managing  editor  of  inter¬ 
active  electronic  news. 

Joyco  W.  Clark,  advertising/circula¬ 
tion  manager  at  Kentucky  Living,  pub¬ 
lished  by  the  Kentucky  Association  of 
Electric  Cooperatives  Inc.,  has  been 
appointed  advertising  manager  at  the 
Spencer  Magnet,  Taylorsville,  Ky. 


Capital  Cities/ABC 

has  sold 


Mariner  Newspapers 
The  pennysaver  Group 

of  Marshfield  and  Sandwich,  MA 
(15  weekly  newspapers  with  total  circulation  of  42,000  and 
a  pennysaver  group  with  210,000  distribution) 
to 

Community  Newspaper  Company 
of  Boston,  MA 

We  are  proud  to  have  represented 
Capital  Cities/ABC  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

123  East  Marcy  St.  -  Suite  207,  Santa  Fe.  NM  87501 

(505)  820-2700 
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Advertising/Promotion 

Marketer  rates 
the  industry 

INMA  president  gives  newspapers  mixed  grades 


by  Dorothy  Qiobbe 

THE  NEWSPAPER  INDUSTRY  gets 
an  A  for  dealing  with  newsprint  price 
hikes,  a  B-minus  for  efforts  to  get  on 
the  information  superhighway,  and  a 
C-minus  for  new  directions  in  content. 

Shaun  O’L.  Higgins  isn’t  a  teacher, 
and  he  wasn’t  grading  a  final  exam. 
Rather,  he  was  assessing  industry  ef¬ 
forts  over  the  past  year  at  the  annual 
conference  of  the  International  News¬ 
paper  Marketing  Association  (INMA) 
in  Boston  last  week. 

As  he  publicly  posted  the  industry’s 
grades,  Higgins,  outgoing  president  of 
the  association  and  director  of  market¬ 
ing  and  sales  for  the  Spokane,  Wash., 
Spokesmari'Review,  also  dispensed  a 
little  professorial  advice. 

His  three  topics  weren’t  picked  at 
random.  Newsprint  price  increases,  de¬ 
velopment  of  new  media,  and  ongoing 
content  improvement  are  all  critical  is¬ 
sues  for  newspapers.  As  Higgins  sees  it, 
their  convergence  has  created  “one  of 
the  most  fertile  environments  for  cre¬ 
ativity  our  industry  has  seen  since  the 
creation  of  cold-type  technology.” 

Higgins  first  tackled  newsprint  costs 
which  have  increased  up  to  60%,  and 
may  climb  another  18%  this  year. 

In  the  past,  newspapers  reacted  pre¬ 
dictably  to  newsprint  price  increases: 
cutting  costs,  shrinking  staffing,  paring 
the  news  hole,  raising  advertising  and 
circulation  rates.  Or  they  simply  re¬ 
signed  themselves  to  lower  profit  mar¬ 
gins. 

But,  with  the  current  round  of  price 
increases,  the  market  has  changed, 
Higgins  said.  Advertisers  and  con¬ 
sumers  have  more  choices  and,  thus, 
more  leverage  to  resist  price  increases. 
Also,  a  lot  of  newspapers  already 
trimmed  their  staffs  to  the  bone  during 
the  recessionary  years  of  the  early 


“The  growth  of  Internet  usage  among 
people  over  55  is  perhaps  the  most  over¬ 
looked  and  truly  threatening 
development  to  our  current  customer 
base  that  has  emerged  in  decades.” 

—  Shaun  Higgins 


1990s,  and  that  poses  problems  for 
those  looking  to  cut  costs  in  this  area 
now. 

“Cutting  staff,  already  lean  at  many 
newspapers,  threatens  the  value  read¬ 
ers  receive  from  papers,”  Higgins  said. 
“When  the  cuts  come  in  the  news¬ 
room,  papers  limit  their  ability  to  shift 
some  of  the  revenue  load  to  people-in- 
tensive  electronic  delivery  services  and 
to  cost-effective  niche  products, 
whether  paper  or  electronic.” 

In  the  face  of  sharply  higher 
newsprint  costs,  some  papers  have 
made  innovative  efforts,  Higgins  said, 
including  a  growing  willingness  to 
print  fewer  stock  listings.  Newspapers 
that  decide  to  cut  stocks  during  the 


week  can  publish  abbreviated  listings, 
and  encourage  readers  to  get  more  in¬ 
formation  by  using  the  newspaper’s  fax, 
online  or  audiotex  services,  he  said. 

Other  moves  to  compensate  for  in¬ 
creased  newsprint  expenses  include  the 
development  of  electronic  delivery  for¬ 
mats.  The  latest  reports  count  over  70 
North  American  papers  operating  on¬ 
line  services,  and  dozens  more  plan¬ 
ning  to  go  online  by  year’s  end. 

Higgins  praised  new  business  strate¬ 
gies  —  such  as  the  Newspaper  Nation¬ 
al  Network  and  the  United  Kingdom’s 
Newspaper  Society  —  for  their  efforts 
to  make  newspapers  more  competitive 
and  more  attractive  to  advertisers. 

The  trend  moving  newspapers  to¬ 
ward  electronic  interactivity  has  so  far 
been  positive,  Higgins  said,  while  gen¬ 
tly  reprimanding  the  industry  for  not 
reaching  out  to  both  younger  and  old¬ 
er  online  users. 

“The  growth  of  Internet  usage 
among  people  over  55  is  perhaps  the 
most  overlooked  and  truly  threatening 
development  to  our  current  customer 
base  that  has  emerged  in  decades,” 
Higgins  said.  “The  assumption  seems 
to  be  in  electronic  publishing  circles 
that  older  readers  will  rely  on  and  use 
print  for  a  long  time  to  come. 

“Many  have  counted  on  that  as¬ 
sumption  to  keep  readership  relatively 
high  as  they  reach  out  to  younger  read¬ 
ers.  However  ...  an  increasing  number 
of  readers  may  be  increasingly  likely  to 
abandon  print  media  as  they  enter  re¬ 
tirement  years.” 

Such  a  scenario  makes  it  imperative 
that  newspapers  transfer  “appropriate 
and  relevant  content”  to  electronic  de¬ 
livery  systems,  Higgins  said. 

Higgins,  a  newspaper  reporter  and 
editor  for  over  15  years  before  moving 
to  the  business  side  of  the  industry,  re¬ 
served  his  strongest  criticism  for  those 
papers,  who,  in  their  effort  to  revitalize 
newspaper  content,  rely  on  what  he 
called  the  “Pulitzer  school  of  adding 
drama  to  the  news.” 

“The  electronic  services  are  not  de¬ 
signed  ...  to  attract  a  mass  audience  of 
readers  by  using  copy  and  layout  tech¬ 
niques  designed  to  lead,  cajole,  badger, 
scream  and  entertain  benighted  read¬ 
ers  into  reading  what  editors  think  is 
good  for  them,”  Higgins  declared. 
“This  school  of  editing  and  writing, 
which  has  served  our  industry  well  in 
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Free  markets, 
free  press 

Censorship  should  worry  marketers,  too, 
according  to  FlEJ  president  K.  Prescott  Low 


the  past,  I  think,  will  serve  us  less  well 
in  the  future. 

“People  who  use  the  Internet  have  a 
clear  idea  of  what  is  of  interest  to 
them,  and  they  seek  it  out,”  he  added. 
“They  come  to  information,  rather 
then  letting  someone  bring  it  to  them. 
Many  of  them  like  it  raw,  not 
prechewed  and  certainly  not  drama¬ 
tized.” 

Instead  of  bemoaning  the  apathy  of 
the  American  people  resorting  to  sen- 
sationalization  and  dramatization  of 
news,  Higgins  advised,  “it  seems  time 
for  editors  to  wrestle  more  seriously 
and  effectively  with  the  fundamental 
questions  that  underlie  apathy  and  dis¬ 
trust  and  to  question  every  traditional 
premise  of  their  craft.” 

Thomson  offers 
supplement 

THOMSON  NEWSPAPERS  INC.  is 
producing  a  quarterly  health  and  fit¬ 
ness-related  supplement  for  newspapers. 

Healthfile  is  available  to  newspapers 
that  are  part  of  the  Thomson  network, 
as  well  as  those  that  aren’t.  The  12-page 
supplement  comes  fully  paginated  with 
a  variety  of  columns,  articles,  artwork 
and  photographs  covering  general  beau¬ 
ty  and  health  topics. 

Each  carrying  newspaper  will  sell  its 
own  ad  space  for  the  supplement.  The 
cost  to  newspapers  is  based  on  circula¬ 
tion  and  size  of  market,  ranging  from 
$225  to  $450  per  issue. 

Currently,  Healthfile  is  distributed  by 
73  newspapers  in  North  America. 


by  Dorothy  Qiobbe 

CENSORSHIP  HAS  MANY  defini¬ 
tions  and  takes  many  forms.  Most  peo¬ 
ple  understand  it  as  the  suppression  of 
ideas  or  information. 

But  an  equally  deadly  strain  of  cen¬ 
sorship  exists  in  countries  where  hos¬ 
tile  governments  impose  economic 
regulations  that  choke  the  life  out  of 
free  markets. 

K.  Prescott  Low,  publisher  of  the 
Quincy,  Mass.,  Patriot  Ledger  and  pres¬ 
ident  of  the  International  Federation 
of  Newspaper  Publishers  (FlEJ),  calls  it 
“economic  censorship,”  and  says  it  is 
becoming  a  special  instrument  of  dom¬ 
ination  for  dictatorships  around  the 
world. 


watchdog  groups  and  human  rights  or¬ 
ganizations  but  of  vital  importance  for 
everyone. 

Why  should  INMA  members  — 
marketing  executives  —  care  about 
press  freedom? 

Because,  Low  said,  “when  one  jour¬ 
nalist  loses  his  or  her  life  on  the  job, 
we  are  all  a  little  poorer  ....  You 
should  care  because,  directly  or  indi¬ 
rectly,  press  freedom  affects  every 
newspaper  marketer  and  every  media 
company  that  employs  you.” 

As  newspapers  contemplate  chang¬ 
ing  roles  in  the  era  of  the  global  village 
and  worldwide  access  to  products  and 
information,  marketers  should  keep  in 
mind  the  foundation  on  which  their 
success  depends.  Low  advised. 


When  one  journalist  is  killed  on  the  job,  Low  said, 
“we  are  all  a  little  poorer  ....  You  should  care 
because,  directly  or  indirectly,  press  freedom 
affects  every  newspaper  marketer  and  every  media 
company  that  employs  you.” 


Newspapers  First 
names  Wilson  to 
head  south  region 

NEWSPAPERS  FIRST  HAS  hired 
Greg  Wilson  as  vice  president  of  the 
Southern  Region  for  the  sales  coopera¬ 
tive. 

According  to  the  firm,  Wilson  will 
head  a  sales  staff  that  will  focus  its  ef¬ 
forts  in  a  nine-state  region  —  Texas, 
New  Mexico,  Oklahoma,  Arkansas, 
Louisiana,  Mississippi,  Alabama,  Geor¬ 
gia  and  Tennessee. 

For  the  past  six  years,  Wilson  has 
worked  in  national  advertising  sales  and 
marketing  for  the  Wall  Street  Journal. 
Also,  he  has  experience  in  selling  na¬ 
tional  and  in-flight  magazines,  as  well 
as  outdoor  and  Yellow  Pages. 


“Democracy  is  impossible  without 
free  speech  —  and  free  speech  and  a 
free  press  are  impossible  without  free 
markets,”  he  said.  Rather  than  making 
outright  attacks  on  the  press,  increas¬ 
ingly,  “the  preferred  method  of  censor¬ 
ship  by  governments  in  the  1990s  is  to 
attack  publications  economically, 
through  punitive  taxes,  regulations, 
controls  on  newsprint,  or  controls  on 
printing  presses,  or  controls  on  distri¬ 
bution  channels  or  other  means  that 
hurt  the  bottom  line,”  Low  said. 

Whatever  form  they  take,  such  at¬ 
tacks  have  a  direct  impact  on  the  mar¬ 
keting  side  of  media  businesses.  Low 
said  at  the  International  Newspaper 
and  Marketing  Association  (INMA) 
annual  conference  in  Boston  last 
week.  He  stressed  that  press  freedom  is 
not  just  a  concern  for  journalism 


“Freedom  of  the  press  and  the  eco¬ 
nomic  viability  of  publications  are 
linked.  They  are  two  sides  of  the  same 
coin,”  Low  said.  “It  is  only  as  financial¬ 
ly  successful,  profit-making  enterprises, 
that  publications  are  able  to  fully  es¬ 
tablish  their  editorial  freedom  and  in¬ 
dependence.” 

While  U.S.  press  freedom  is  largely 
taken  for  granted,  in  some  regions  of 
the  world  a  free  press  is  a  “hollow 
promise,”  and  the  road  to  press  free¬ 
dom  is  “littered  with  the  corpses”  of 
publications  that  did  not  survive.  Low 
said. 

“For  the  majority,  that  death  was 
economic,”  he  said.  Publications  that 
weren’t  killed  by  economic  censorship 
lacked  the  management  skills  neces¬ 
sary  in  a  rapidly  changing  marketplace, 
he  said. 
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Media  History 


Important  artifact 
in  the  battle 
for  a  free  press 

Press  freedom  can  be  traced  back  to  a 
visionary  king  who  is  often  reviled  as 
the  most  evil  monarch  in  English  history 


by  Nicholas  Russell 

WHERE  DID  THE  first  legal  guaran¬ 
tee  of  press  freedom  occur  in  the  mod¬ 
ern  age? 

Consider  an  action  of  the  English 
Parliament  during  the  short  reign  of 
Shakespeare’s  royal  hero,  Richard  III, 
in  1484. 

In  the  1480s,  the  Wars  of  the  Roses 
had  erupted  once  again  in  England, 
tearing  the  country  apart,  as  two  op¬ 
posing  factions  sought  to  thrust  their 
nominee  on  the  throne.  And  as  for¬ 
tune  smiled  once  again  on  those  gath¬ 
ered  around  the  flag  of  the  white  York¬ 
ist  Rose,  against  those  wearing  the  red 
Lancastrian  Rose,  so,  too,  did  Richard 
Duke  of  Gloucester  declare  himself 
king  —  Richard  III. 

Richard  —  who  reigned  just  25  tur¬ 
bulent  months  —  had  time  to  summon 
one  brief  Parliament  only,  sitting  Jan. 
23  to  Feb.  20,  1484. 

As  usual,  during  each  day’s  session, 
clerks  scribbled  notes  recording  the 
private  acts  and  public  statutes  ap¬ 
proved.  Shortly  after,  they  wrote  a 
clean  copy  in  neat  brown  ink  on  vel¬ 
lum,  or  cleaned  calfskin,  adding  notes 
to  record  royal  assent  and  occasional 
addenda  from  the  king. 

These  sheets  were  stitched  together 
to  form  scrolls,  perhaps  40  or  50  feet 
long,  and  rolled  onto  two  rods,  one  at 

Russell  is  associate  professor  in  the 
School  of  Journalism  and 
Communications  at  the  University  of 
Regina,  Saskatchewan. 


each  end.  These  scrolls  were  carefully 
guarded  over  the  centuries  in  the  Rolls 
Chapel  or  in  the  Tower  of  London. 

Today,  hundreds  of  scrolls  are  pre¬ 
served  in  climate-controlled  vaults  at 
the  Public  Record  Office,  a  solemn 
stone  building  on  Chancery  Lane,  in 
the  heart  of  London’s  legal  area. 

Parliamentary  Roll  C65/114  contains 
laws  passed  during  Richard’s  single  Par¬ 
liament.  As  researcher  Charles  Stuart 


reported  in  1984,  these  are  the  first 
laws  enacted  in  English  (earlier  ones 
were  in  Latin  or  Norman  French),  al¬ 
though  today  the  language  seems  ar¬ 
chaic  and  is  laced  with  occasional 
French  legal  phrases. 

On  folio  No.  20  is  wound  “An  Act 
touchinge  the  Marchaunts  of  Italy,”  a 
law  restricting  the  importation  of 
many  Italian  goods.  It  ends  —  as  do 
most  acts  —  with  a  decorative  initial 
leading  to  the  old  French  phrase  de¬ 
noting  royal  assent.  Us  sont  fait  come  il 
est  desire. 

However,  the  paragraph  then  con¬ 
tinues  with  additional  material,  evi¬ 
dently  added  on  King  Richard’s  in¬ 
structions  and  probably  the  result  of 


representations  from  London  book¬ 
sellers  and  printers. 

It  is  this  key  sentence  that  exempts 
books,  writers  and  printers  from  the 
trade  ban,  and  thus  provides  them 
with  their  first  specific  protection: 

Us  sont  fait  come  il  est  desire.  Provid¬ 
ed  alwey  that  this  acte  or  any  part 
therof  or  any  other  acte  made  or  to  be 
made  in  this  p’sent  p’liament  in  no 
wise  extende  or  be  p’iudiciall  any  lette 
hurte  or  impediment  to  any  artificer  or 
m’chaunt  straungier  of  what  nation  or 
contrey  he  be  or  shalbe  of/for  bryngyng 
into  this  realme  or  sellyng  by  retaill  or 
otherwise  of  any  man’  bokes  wrytten  or 
imprynted/or  for  the  inhabitynge  with¬ 
in  the  said  realme  for  the  same  intent 
or  to  any  writer  lympner  bynder  or  im- 
prynter  of  suche  bokes  as  he  hath  or 
shall  have  to  sell  by  wey  of  m’chaun- 
dise  or  for  their  abode  in  the  same 
realme  for  the  ex’cisyng  of  the  said  oc¬ 
cupations  —  This  acte  or  any  parte 
therof  notwithstondyng.” 

This  can  be  roughly  paraphrased  as 
follows: 

“Approved.  However,  neither  this 
nor  any  other  act  may  hinder  any 
craftsman  or  foreign  merchant  from 


importing  or  retailing  manuscripts  or 
printed  books;  nor  may  they  prevent 
writers,  illustrators,  binders  or  printers 
from  living  here  while  offering  for  sale 
such  things,  or  practicing  such  occupa¬ 
tions.” 

It  is  this  one  proviso  that  laid  a 
philosophical  foundation  for  press  free¬ 
dom:  the  simple  assertion  that  the  me¬ 
dia  were,  and  should  be,  excluded  from 
ordinary  commercial  regulation. 

Why  would  anybody  have  bothered 
to  lobby  the  king  to  exclude  publishing 
from  the  law  controlling  imports? 

It  must  be  remembered  that  at  the 
time,  the  media  were  in  their  infancy. 
Although  printing  with  movable  type 
had  been  growing  on  the  Continent 


It  is  this  one  proviso  that  laid  a  philosophical 
foundation  for  press  freedom:  the  simple  assertion 
that  the  media  were,  and  should  be,  excluded  from 
ordinary  commercial  regulation. 
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Every  day  you  face  faster  turnarounds,  new  media,  ever- 
changing  technology  and  more  color.  And  either  you  move 
with  the  flow  or  you’re  yesterday’s  news.  That’s  why  so 
many  publishing  professionals  depend  on  Linotype-Hell  to 
help  them  meet  the  future  head-on.  Our  products  provide 
solutions  for  the  full  range  of  publishing  needs  —  from 
scanning  to  page  make-up  to  database  management  to 
final  output.  We  also  make  it  easy  for  you  to  achieve 
consistent  color  reproduction  every  step  of  the  way.  Just 
as  important,  we  enable  you  to  define  text  and  image 
formats,  so  your  materials  can  be  re-purposed  for  use 
on  the  Internet  or  other  on-demand  applications.  And 
Linotype-Hell’s  publishing  systems  are  backed  by  nation¬ 
wide  support.  So,  take  a  read  of  the  changing  publishing 
landscape  and  react  with  confidence  —  find  out  about 
Linotype-Hell’s  solutions  for  publishing.  Call  us  at 
1-800-842-9721,  X200. 


PUBLISHING  SYSTEMS 
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Tech  time  in  Atlanta 


THE  ANNUAL  BAZAAR  of  products  and  services  called  Nexpo  is  the  place 
to  find  what’s  on  the  way  for  the  newspaper  industry.  From  another  perspective, 
however,  the  Newspaper  Association  of  America’s  technology  exposition  and 
conference  also  acts  as  a  barometer  of  what’s  on  the  way  out. 

Silver  is  coming  out  of  film.  Film  is  coming  out  of  cameras  and  imagers  and 
being  replaced  by  electronic  sensors  and  plates,  respectively.  Ink  adjustment 
keys  are  disappearing  from  offset  presses  in  the  evolution  to  keyless  inkers.  Pe¬ 
troleum  is  coming  out  of  inks,  and  being  replaced  by  soy  oil.  Newsprint  is  los¬ 
ing  its  virgin  fiber.  One  post-press  systems  vendor  has  combined  the  work  of  a 
bundler,  wrapper  and  label  printer  in  one  machine. 

What’s  no  longer  found  in  many  products  is  good  news  for  newspapers  and 
represents  long-sought  technical  achievements  by  the  vendors. 

But  by  no  means  will  older  technologies  become  fully  obsolete  any  time 
soon.  The  Georgia  World  Congress  Center  will  host  plenty  of  camera  and  page 
films;  conventional  ink  keys  and  digital  inkers;  specialty  inks  and  papers;  and 
stackers,  bundlers,  wrappers,  strappers,  labelers  and  inkjet  printers. 

Exhibits  and  conferences  run  June  24-28  under  the  theme,  “Putting  the  Fu¬ 
ture  in  Focus.”  As  the  products,  services  and  conference  topics  suggest,  that  fu¬ 
ture  includes  a  generous  helping  of  new  electronic  media. 

The  number  of  vendors  remains  high  —  at  least  330  in  approximately  300 
booths  spread  over  the  huge  Congress  Center.  Among  suppliers,  Nexpo  con¬ 
tinues  to  welcome  newcomers  and  longtime  exhibitors,  and  conference  goers 
will  find  some  familiar  faces  and  firms  trading  under  new  names. 

For  the  first  two  days,  the  exhibit  hall  opens  even  earlier  than  last  year:  10 
a.m.  Saturday  and  Sunday,  11  a.m.  Monday  through  Wednesday.  And,  like  last 
year,  sessions  begin  early  Sunday  morning  with  breakfast  roundtables  for  dis¬ 
cussion  of  new  ideas. 

A  three-hour  Sunday  symposium  devoted  entirely  to  a  single  software  appli¬ 
cation  follows  the  roundtables.  During  the  week,  symposiums  and  workshops 
begin  early  and  run  late.  Issues  related  to  quality  occupy  much  of  the  confer¬ 
ence  program.  Indeed,  Nexpo  95  opens  and  closes  with  sessions  on  quality. 

Newspapers  and  vendors  from  other  countries,  but  especially  Latin  Ameri¬ 
can  nations,  have  long  been  represented  at  NAA’s  annual  trade  show  and  con¬ 
ference.  As  it  did  last  year,  Nexpo  will  feature  simultaneous  Spanish  transla¬ 
tions  at  several  sessions. 

Change  is  a  staple  at  the  show  —  its  reason  for  being.  Hardware,  software, 
services  and  materials  are  ever  faster,  smarter,  more  flexible,  more  accurate, 
more  productive.  In  one  place  at  one  time  Nexpo  attendees  can  examine  and 
compare  the  latest  products  from  almost  all  industry  vendors  for  virtually  all 
newspaper  functions.  They  can  also  assess  year-to-year  progress,  as  technolo¬ 
gies  and  prototypes  become  products. 

On  and  off  the  show  floor,  at  scheduled  meetings  and  in  casual  encounters, 
newspaper  people  can  exchange  ideas,  information  and  experiences.  Somebody 
among  the  thousands  attending  probably  has  already  faced  the  same  challenge 
somebody  else  is  just  now  encountering,  or  is  willing  to  try  some  new,  maybe 
unproven  technology. 

If  you  haven’t  been  to  Nexpo  in  a  couple  of  years,  here’s  the  chance  to  see 
and  touch  what  you’ve  heard  or  read  about.  Technologies  that  were  immature 
only  a  few  years  ago  may  very  well  have  become  mainstream  —  direct-to-plate 
imaging,  electronic  photography,  digital  delivery  of  advertising,  robust  photo 
archiving. 

As  in  past  years,  Nexpo  is  joined  by  the  NAA’s  Labor  Relations  and  Tech¬ 
nology  Symposium  and,  for  the  10th  year,  by  the  Connections  new  media  con¬ 
ference  —  now  a  full,  two-day  affair.  As  it  has  since  1993,  NAA  also  will  hold 
its  marketing  conference  in  conjunction  with  Nexpo. 

And  while  you’re  there,  stop  by  booth  3045  for  a  complimentary  copy  of 
E&P.  — Jim  Rosenberg 


What’s  happening:  Schedule  of 
events,  including  speakers  and 
topics,  at  the  Newspaper  Associ¬ 
ation  of  America’s  Nexpo  95  ex¬ 
hibition  and  conference  in  At¬ 
lanta. 

Page  4N 

Who’s  showing  and  where:  Al¬ 
phabetical  directory  of  exhibitors 
and  their  booth  numbers. 
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Index  to  advertisers. 
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List  and  map  of  Nexpo  95  hotels. 
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What’s  showing:  An  alphabetical 
rundown  of  the  companies  ex¬ 
hibiting,  what  they’re  showing 
and  their  booth  numbers.  List¬ 
ings  include  new  products,  de¬ 
scriptions,  exhibit  information 
and  names  of  people  on  hand. 
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EDITOR’S  NOTE:  Information 
in  this  section  was  supplied  by  the 
Newspaper  Association  of  Amer¬ 
ica  and  by  the  exhibitors.  It  is  as 
current  as  production  schedules 
allowed.  Last-minute  changes  af¬ 
fecting  booth  numbers  and  loca¬ 
tions,  however,  might  have  been 
made  since  we  went  to  press. 

If  necessary,  E&P’s  June  24  is¬ 
sue,  available  at  the  show,  will  car¬ 
ry  an  addendum.  Vendors  not  list¬ 
ed  in  this  section,  and  those  whose 
booth  numbers  have  changed,  may 
fax  exhibit  information  to  Jim 
Rosenberg  at  212-691-7287. 

This  section  was  compiled  by 
Mike  Kearney  and  Jim  Rosenberg. 
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Agenda  for  Nexpo  95 

Technology,  telecommunications,  labor  relations 
and  marketing  meetings  convene  in  Atlanta; 
vendor  registrations  again  near  350 


by  Jim  Rosenberg 

IN  FOUR  WEEKS  the  Newspaper  As¬ 
sociation  of  America  once  again  con¬ 
venes  its  huge  annual  Nexpo  newspaper 
technical  exposition  and  conference. 
As  before,  the  NAA’s  telecommunica¬ 
tions,  labor  relations  and  marketing 
conferences  will  be  held  at  the  same 
time  in  the  same  city. 

Atlanta  will  host  the  67th  technolo¬ 
gy  show  at  the  Georgia  World  Con¬ 
gress  Center  beginning  Saturday,  June 
25,  when  the  exhibit  hall  opens  at  10 
a.m.  The  conference  winds  down  on 
Wednesday,  June  28,  with  a  symposium 
on  “the  future  quality  crisis.” 

Sunday  morning  breakfast  roundta¬ 
bles  seem  to  have  become  a  fixture  of 
the  conference  since  ANPA/TEC  be¬ 
came  Nexpo  three  years  ago.  The  four 
“Hot  Ideas”  roundtables  are  limited  to 
240  persons.  Grouped  by  their  news¬ 
papers’  circulation  sizes,  executives  ex¬ 
change  ideas  on  prepress,  press,  post¬ 
press  and  sources  of  new  revenue.  The 
opening  symposium  follows  at  10  a.m. 

Attendance  at  the  world’s  largest  an¬ 
nual  newspaper  technology  show  has 
been  rising  since  the  recession  years  of 
the  early  1990s.  Last  year  almost  1,000 
more  people  arrived  in  Las  Vegas  than 
showed  up  for  Nexpo  93,  which  was 
hundreds  higher  than  Nexpo  92. 

Vendor  representation  never 
flagged.  Again  this  year,  well  over  300 
are  registered  to  exhibit  and  promote 
hardware,  software,  parts,  supplies  and 
services.  After  all,  they’re  looking  at  an 
industry  prepared  to  spend  $1  billion 
to  replace,  upgrade  or  expand  plant 
and  equipment. 

Beyond  products  and  services,  Nex¬ 
po  is  a  marketplace  of  ideas  and  infor¬ 
mation  shared  publicly  and  privately, 
on  and  off  the  show  floor,  casually  and 
formally  in  roundtables,  workshops, 
sessions  and  symposiums. 

Nexpo  also  considers  the  business 
implications  of  new  technologies,  look¬ 
ing  at  matters  ranging  from  database 

4N 


marketing  and  customer  service  to 
quality  issues  and  cost  controls. 

People  who  plan  to  go  but  who  have 
not  registered  by  mail  can  register  on 
site  for  $200  for  all  events  except  the 
breakfast  roundtables.  Space  permit¬ 
ting,  attendees  can  sign  up  for  a  round¬ 
table  at  the  Congress  Center  before 
11:30  a.m.  Saturday  for  $65.  For  infor¬ 
mation  on  Nexpo  and  concurrent  con¬ 
ferences,  call  NAA’s  fax-on-demand 
service  at  301/216-1824. 

Nine  hotels  with  a  range  of  rates 
have  blocked  out  space  for  Nexpo  at¬ 
tendees,  who  are  charged  an  extra  dol¬ 
lar  for  shuttle  bus  service  to  and  from 
the  convention  center.  Buses  run  Satur¬ 
day  through  Wednesday  from  7  a.m.  to 
6  p.m.  (3  p.m.  Wednesday)  from  all  ho¬ 
tels  except  the  Omni.  Check  at  hotel 
desks  for  loading  areas. 

SHOW  OPENS 
SATURDAY  MORNING 

The  exhibit  hall  is  open  Saturday 
and  Sunday  10  a.m.  to  5  p.m.,  Monday 
and  Tuesday  11  a.m.  to  5  p.m.  and 
Wednesday  9  a.m.  to  3  p.m. 

The  conference  program  begins  with 
Sunday’s  roundtables,  followed  by  a 
three-hour  symposium,  repeated 
Wednesday,  on  Adobe  Photoshop  tech¬ 
niques,  tips  and  tricks. 

Nine  symposiums  all  begin  at  8:30 
a.m.  Monday  through  Wednesday.  On 
Monday,  the  General  Session  follows  at 
11:00,  with  Nexpo  95’s  theme:  “Putting 
the  Future  in  Focus.”  On  Tuesday,  five 
workshops  follow  the  symposiums. 

NAA  convenes  three  other  meetings 
in  town  at  about  the  same  time  as  Nex¬ 
po.  Held  in  conjunction  with  the  show 
are  the  annual  new  media  conference. 
Connections  (Friday  and  Saturday,  June 
23-24),  and  Labor  Relations  and  Tech¬ 
nology  symposium  (June  24).  Both  in¬ 
clude  automatic  Nexpo  94  registration 
at  no  extra  cost.  The  marketing  confer¬ 
ence  opens  Sunday,  June  25,  and  ends 
Wednesday. 


CONNECTIONS 
At  the  Atlanta  Hilton  &  Towers,  the 
10th  annual  Connections  has  expanded 
to  two  full  days  and  includes  a  technol¬ 
ogy  exhibition  and  a  June  22  preconfer¬ 
ence  workshop  (separate  registration 
and  fee)  on  building  online  services. 

Topics  this  year  include  establishing 
the  right  online  business  model  for  a 
given  market,  advertising’s  role  in  an  in¬ 
teractive  environment,  electronic  com¬ 
petitors,  identifying  new  business  op¬ 
portunities  in  interactive  services  and 
finding  out  what  will  affect  the  business 
in  the  future. 

LABOR  AND  TECHNOLOGY 
The  Labor  Relations  and  Technology 
Symposium,  at  the  Congress  Center,  is 
intended  to  familiarize  production,  la¬ 
bor  relations  and  human  resources  di¬ 
rectors  with  the  latest  technology’s  ef¬ 
fects  on  all  aspects  of  labor  relations. 
The  program  will  focus  on  union  orga¬ 
nizing  efforts,  issues  related  specifically 
to  production  employees,  implications 
for  white-collar  workers  and  matters 
pertaining  to  independent  contractors. 

Also  on  Saturday,  the  Associated 
Press  offers  a  head  start  on  Nexpo  at  9 
a.m.  in  the  Omni  Hotel’s  Rutherford 
Hall,  where  the  wire  service  will  talk 
about  its  digital  technologies  for  news, 
photos  and  advertising.  Anyone  inter¬ 
ested  can  reserve  a  seat  by  faxing  Hal 
Buell  at  212/621-1512.  Identify  your 
newspaper  and  areas  of  particular  inter¬ 
est. 

MARKETING  MEETING 
The  Marketing  Conference  kicks  off 
Sunday  at  the  Hilton  &.  Towers  with  an 
exchange  of  revenue-producing  ideas 
and  a  workshop  on  successful  circula¬ 
tion  marketing  ideas.  Monday  features 
sessions  on  the  NAA  Federations,  the 
conference  itself  and  a  keynote  address 
on  building  customer  partnerships. 

(See  Agenda  on  page  69N) 
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Booth  Directory 
for  Nexpo  95 


EXHIBITOR. 


BOOTH  NO.  EXHIBITOR. 


BOOTH  NO. 


ABB  Industrial  Systems  Inc . 1459 

AccU'Weather  Inc . 3635 

Ad/Sat . 3117 

Ad-Star  Publishing  Technologies  Inc . 4227 

Adobe  Systems  Inc . 3053 

Advance  Graphics  Equipment  of  York  Inc . 2273 

Advanced  Graphic  Systems . 2245e 

Advanced  Publishing  Technology . 4081 

Advanced  Technical  Solutions  Inc . 4145 

Agence-France  Presse . 2615 

Agfa  Div.,  Bayer . 3715 

Agile  Enterprise  Inc . 3808 

Ailink,  S.L . 3465 

Airloc,  Div.  of  Clark-Cutler-McDermott  Co . 2373 

Alamo  Supply  Company  Inc . 2020 

Allen  Bradley  Co.  Inc . 1353 

Allpress  Equipment  Inc . 1770 

Alta  Graphics  Inc . 1545 

Alvey  Inc . 142 

AM  Graphics  (Sheridan  Systems) . 1027 

American  Graphics . 2065 

American  Printer  Magazine . 2516 

Ampersand,  Div.  of  Editor  &  Publisher  Co . 3045 

Anitec,  International  Paper  Imaging  Products  Div. . 3359 

Anocoil  Corp . 2585 

Apple  Computer  Inc . 2435 

Applied  Ergonomics  Inc . 1396 

Applied  Graphics  Technologies . 2513 

Aqua  4  Corporation . 132 

Arco  Engineering  Inc . .'. . 2259 

Artes  Graficas . 2516a 

Associated  Press . 2829 

Atex  Publishing  Systems  Corp . 3433 

Austin  Company  (The) . 2145 

Auto-Grafica  Corp . 3615 

Autologic  Inc . 3945 

Automated  News  Vending  Systems . 4135 

Baird  Manufacturing  Inc . 414 

Baldwin  Stobb . 1921a 

Baldwin  Technology . 1921 

Baseview  Products  Inc . 3137 

Bellatrix  Systems  Inc . 315 

berges  et  Co.  Inc.-Betco . 4239 

Best  Case,  Inc . 144 

Beta  Industries . 2449 

Better  Homes  and  Gardens . 4221 

Bidco  Mfg.  Co . 3353 

Bitstream  Inc . 4257 

Blevins  Harding  Group . 1953 

Bob  Ray  &  Associates  Inc . 2335 

Brainworks  Inc . 4253 

Brite  Voice  Systems  Inc . 2845 

Buhrs  Americas  Inc . 140 

Bureau  One  Inc . 3627 

Buschman  Co . 142a 

Canadian  Web  Consultants  Ltd . 1573 

Cannon  Equipment . 817 

Capital  Track  Co . 1309 

CAPS  Logistics  Inc . 4235 

Carnegie  Mellon  Research  Institute . 345a 

Cascade  Systems  Inc . 3959 

CCl  Europe . 2873 

CE  Engineering  Publishing  Systems  Inc . 3665 

Centillion  Data  Systems  Inc . 4129 

Cerutti,  North  American . 1708 

Chemetron/Figgie  Fire  Protection  Systems . 2467 

CISS'Canadian  Instructional  Software  Systems  Ltd . 2580 

Como  Industrial  Equipment/SPF . 2245c 

Computerease  Software  Inc . 4121 

CompuText  Inc . 3035 

Concorde  Group . 3881 

Controls  Group . 2259 

Cof^erative  Printing  Solutions  Inc.  (COPS) . 4276 

Craig  Cold  Type  Supply  Inc . 2459 

CText  Inc . 3455 


Cybergraphic  Inc . 3073 

Dalai/CYAN . 2913 

Data  Sciences  Inc . 3445 

DataTimes . 2685 

Dauphin  Graphic  Machines  Inc . 1770a 

David  M  Co . 1145a 

Day  International  Inc . 1208 

Decisionmark  Corp . 2560 

Denex  Inc . 945 

Development  Technologies  Inc . 4245 

Dewar  Information  Systems  Corp . 3175 

Diamond  Roller  Corp . 1870 

DigiFlex . 3145a 

Digital  Equipment  Corp . 2881 

Digital  Technology  International . 3773 

Diversified  Photo  &  Imaging  Supplies . 4263 

DMGT  Corp . 4334 

Domino  Amjet  Inc . 1065 

Douthitt  Corp . 2472 

Drew  Products/Safety-Kleen . 1709 

DS  Design . 2514 

Duarte  Register  Systems . 2557 

DYC  Supply . 919a 

DynalithMoconex  Inc . 1158 

Dynaric  Inc . 919 

EAM-Mosca  Co^ . 215 

Eastman  Kodak  Co . 3021 

Eck Adams  Co . 3986 

Eclectic  Co.  Inc . 1809 

ECRM  Trust . 3565 

Edgil  Associates  Inc . 3645 

Editor  &  Publisher  Co . 3045 

Editorial  System  Engineering . 4326 

Ediwise . 2479 

Egenolf  Contracting  and  Rigging  Inc . 1545a 

Electric  Machine  Control  Inc . 122 

Enkel  Corp . 1921a 

Euromax  A/S . 3581 

Ewert  America  Electronics  Ltd . 2153 

Faxcast  USA  Inc . 2429 

FCM  Engineered  Products . 2477 

Ferag  Inc . 1655 

FFC  International  Inc . 1545b 

Fincor  Electronics . 1159 

Flint  Ink  Corp . 1145, 1145a 

FMC  Corp . 1835 

Foley,  Torregiani  &  Associates  Inc . 2782 

Freedom  System  Integrators  Inc . 3163 

Freudenberg  Building  Systems  Inc./Nora  Rubber  Flooring . 3728 

Fuji  Hunt  Photographic  Chemicals  Inc . 4261 

Gammerler  (US)  Corp . 126 

Gannett  Media  Technologies  International . 4113 

Geac  Collier-Jackson  Inc . 2657 

George  R.  Hall  Contracting . 1965 

Global  Press  Sales  Inc . 1965a 

GMA . 321 

Grafikontrol  America . 136a 

Graphic  Arts  Monthly . 1408a 

Graphic  Enterprises,  Div.  of  AFJ  Enterprise . 773 

Graphic  Enterprises  of  Ohio  Inc . 3653 

Graphic  System  Services . 1119a 

Graphic  Systems  International  Ltd . 145 

Graphics  Microsystems  Inc . 3681 

GraphX  Inc . 3185 

GSP  Inc . 1613 

GT  Implementacion  Antisismica,  S.A.  de  C.V. . 2481 

Hall,  George  R.,  Contracting . 1965 

Harris  Publishing  Systems  Corp . 3123 

Haskell  Co . 1509 

Heidelberg  Harris . 1167 

Herco  Graphic  Products . 1119b 

Heritage  Inks  International  Corp . 2265 

HK  Systems . 2567 

Honeywell  Inc . 725 

Huber,  J.M.,  Corp . 2265 
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BOOTH  NO.  EXHIBITOR. 


BOOTH  NO. 


Hyphen  Inc . 

IBM  Corp . 

ImageNet . 

Im^e  Ink  Jet  Printing  Corp . 

IMC  America . 

Info-Connect . 

InfoCenter  Group  Inc . 

Information  International  Inc . . 

Ingenuity  Inc . 

Ink  Company  (The) . 

Inland  Newspaper  Machinery  Corp . 

Integrated  Technologies  Solutions  Inc. 

International  Imaging  Network  Inc . 

International  Supplies . 

Jardis  Ebway  Industries . 

Jardis  Industries . 

Jervis  B.  Webb . 

John  Juliano  Computer  Services  Co. ... 
K  &  F  Printing  Systems  International . 
Kaim  &  Associates  Int’l.  Marketing.... 

Kansa  Corp . . 

Kaspar  Sho-Rack . 

KBA-Motter  Corp . 

Kelley,  Jim,  Si  Associates . 

King  Press  Corp . 

Kirk-Rudy  Inc . 

Konica  Imaging . 

Latrobe  Electric  Protector  Co . 

Lexis-Nexis/Tribune  Publishing  Co . 

Linotype-Hell  Co . 

Lockwood  Greene  Engineers  Inc . . 

LogEtronics  Corp . 

Loki  Group  Inc . 

Luwa  HVAC  Filters . 

Machine  Design  Service  Inc . 

MAN  Roland  Inc . 

Managing  Editor  Inc . 

Mantis  Computer . 

Mar-Cor  Environmental  Services  Inc. 

Martin  Automatic  Inc . 

Masthead  International  Inc . 

Matthews  International  Corp . 

McClier  Newspaper  Group . 

MCI  Communications . 

Media  Marketing  Materials  Inc . 

Metaflix  Inc . 

MGl  International  Inc . 

Micro  Systems  Specialists  Inc . 

MicroVoice  Applications  Inc . 

Mid-America  Graphics  Inc . 

Midwest  Publishers  Supply  Co . 

Mission  Critical  Technologies  Inc . 

Mitsubishi  Lithographic  Presses . . 

Mobile  Computing  Corp . 

Monotype  Systems  Inc . 

Mountain  States . 

Muller  Martini . 

Multi-Ad  Services  Inc . . 

NAPP  Systems  Inc . . 

Neasi-Weber  International . 

NENSCO . 

New  York  Times  News  Service . 

News  Tech . 

NewsBank  Inc . 

NewsCom . 

Newspapers  &  Technology . 

Northwood  Publishing  Systems  Inc. ... 

NuArc  Company  Inc . 

OLEC  Corp . 

ONE  Corp . 

Optronics . 

Ovalstrapping  Inc . 

Oxy-Dry  Corp . . . 

Pako  Corp . 

Pamarco  Inc . 

Parascan  Technologies  Inc . 

Parsons  Main  Inc . 

Photoimaging  North  America . 

Pitman  Co . 

Plumtree  Co . 

Pongrass  Newspaper  Systems . 

Post  Press  Equipment  Co . 

Post  Technologies  Inc . 

Power  Strap . 

Praxair  Surface  Technologies  Inc . 

PrePress  Solutions . 

PressLink . 

Prim  Hall  Enterprises . 

Printers  Service  Inc.  (PRISCO) . 

Printex  Products  Corp . 

Printing  Impressions . 

Publishers’  Auxiliary/NNA . 


..3545  Publishing  Business  Systems . 

..2921  Publishing  Partners  International . 

..3892  Pulse  Interactive . 

....759  Quad  Tech  International . 

....136  C^uark  Inc . 

..3059  Quark  Publishing  System . 

..2786  Quipp  Systems  Inc . 

...3145  RapidTec/RotaDyne . 

..4328  Reed  Brennan  Media  Accociates  Inc . 

..  1845  ReevesA^ulcan  Printing  Products . 

...2217  Rendic  International . 

..3381  Reuters  America  Inc . 

..4320  Robertson  Press  Machinery  Co.  Inc . 

..4208  Rochester  Institute  of  Technology . 

.1119c  Rock-Built . 

...  1119  Rockwell  Graphic  Systems . 

....257  Roskam  Automatic  Machinery . 

..4237  Ryco  Graphic  Manufacturing  Inc . 

..2225  Rycoline/Sun  Graphic . 

.2245a  Ryder  System  Inc . . 

.  1921b  Sandia  Imaging  Systems . 

..2245  Scitex  America  Corp . 

...1817  Screen  USA . 

..4362  Seiken  Graphics  Inc . 

...1359  Seybold  Publications . 

....  123  Sheridan  Systems  from  AM  Graphics . 

...3757  Signode  Corp . 

..2483  Sitma  USA  Inc . 

...3811  Slick  50  Industrial . 

...2421  Smith  RPM  Corp . 

...  1308  Software  Construction  Co . 

...3373  Software  Consulting  Services . 

...2473  Solar  Systems  &  Peripherals  Inc . 

..2245f  Solna  Web  USA  Inc . 

....345  Sonoco  Products  Co . 

...  1313  SRA  International  Inc . 

...4161  Standlee  &  Associates  Inc . 

...4265  Star  International  U.S.A.  Corp . 

..4008  Stauffer  Media  Systems . 

...2315  Step  Forward  Co . 

...1467  Stepper  Inc . 

. 146  Sterling  Packaging  Sytems . 

. 223  STI  Inc.-Liquid  Recovery  Systems . 

...3709  Synaptic  Micro  Solutions . 

...2563  System  Integrators  Inc . 

..2683  T/One  Inc . 

...  1827  Tech-Energy  Co . 

..3065  Tecnavia  S.A . 

...2529  Tecsa . 

...2121  Telecorp  Systems  Inc . 

...2821  Tensor  Group  Inc . 

...3981  Tingue,  Brown  Si  Co . 

...1645  TKS(USA)Inc . 

. 130  Tobias  Associates  Inc . 

...3931  Tolerans-lngol  Inc . 

...1369  Toltech  Systems . 

...321a  Tribune  Media  Services . 

...3365  Tribune  Publishing  Co./Lexis-Nexis . 

...2365  Turner  Network  Sales  Inc . 

...2813  TV  Data . 

...1345  U.M.I . 

...2576  U.S.A.  Leader . 

..3757a  U.S.  Telecom  International  Inc . 

...2564  Ultra  Corn . 

,..2908  Ultra  Publishing  Systems  Inc . 

...  1408  Ultre,  Div.  of  Linotype-Hell  Co . 

.2782a  Unified  Publishing . 

...2546  United  Press  International . 

...2370  UniVend  Inc . 

...2045  Valley  Remanufacturing  Co . 

...1277  Vegra/^itho  Research . 

...  1045  Videojet  Systems  International  Inc . 

...2359  Vision  Data  Equipment  Corp . 

...4153  Von  Roll . 

....1917  Vu/Text  Library  Services . 

...2573  WavePhore  Inc . 

...  1453  Weather  Services  Corp . 

...4129  WeatherData  Inc . 

...3969  Web  Press  Corp . 

. 245  Web  Printing  Controls  Co.  Inc . 

..4121a  Webb,  Jervis  B.,  Co . 

..•.245a  Webeq  International  Inc . 

. 235  Welch  Brothers  Inc . 

. 713  Western  Atlas  Inc. -Material  Handling  Systems 

,...1672  Western  Lithotech . 

...3725  Western  Roller  (Zorp . 

...2666  Wieck  Photo  Database  Inc . 

. 415  Wifag . 

...  1453  Willow  Bend  Communications  Inc . 

....1671  WPC  Machinery  Corp . 

. 138  X-Rite  Inc . 

...2059  Xitron  Inc . . 


. 2545 

. 3481 

. 3990 

. 2463 

.3323,  3417 

. 3323 

. 745 

. 1773 

. 4230 

. 766 

. 1145b 

. 3573 

. 2165 

. 2158 

. 118 

. 1325 

. 145a 

. 1113a 

. 1913 

. 2053 

. 2579 

. 2625 

. 4013 

. 1713 

. 2558 

. 1027 

. 134 

. 545 

. 2021 

. 2565 

. 3980 

. 3745 

. 4131 

. 1959 

. 762 

. 4225 

. 228 

. 1113 

. 2867 

. 2891 

. 553 

. 825 

. 1153 

. 3345 

. 2645 

. 4111 

. 2967 

. 4352 

. 4127 

. 2552 

. 1567 

. 2790 

. 1625 

. 2375 

. 2415 

. 3191a 

. 2665 

. 3811 

. 4109 

. 1945 

. 2455 

. 2245b 

. 4226 

. 3015 

. 3015a 

. 3335 

. 3191 

. 2429a 

. 4108 

. 731 

. 2453 

. 513 

. 2945 

. 136a 

. 3724 

. 4171 

. 4273 

. 2528 
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INDEX 

TO 

ADVERTISERS 


Accu-Weather  Inc . 70N 

Advanced  Publishing  Technology . SON 

ALTA  Graphics  Inc . 64N 

Apple  Computer . 38N,39N 

Associated  Press . 5N,  19N,  29N 

Avenor  . 11N-14N 

Baseview  Products  Inc . 61 N 

Brite . 33N 

Carnegie  Mellon  Research  Institute . 49N 

Cascade  Systems  International . 41 N 

CISS  (Canadian  Instructional 

Software  Systems  Ltd.)  . 52N 

Claritas  . 69N 

Dario  Designs  Inc . 65N 

Dauphin  Graphic  Machines  Inc . 56N 

Digital  Technology  International  . 47N 

D.Y.C.  Supply  Co . 67N 

Dynaric,  Inc . 45N 

Eastman  Kodak  . 25N 

Ferag  Inc . 71N 

Gannett  Media 

Technologies  International . 72N 

Global  Press  Sales  Inc . 58N 

GMA  . 21N 

GraphX  Publishing  Systems  . 60N 

Info-Connect . 51N 

Inland  Newspaper 

Machinery  Corporation . 65N 

KBA-Motter  Corp . 35N 

Kelsey  Group  . 63N 

Linotype-Hell  Company  . 2N 

McClier  Newspaper  Group . 62N 

Micro  Voice  Applications  Inc . 31N 

Mortgage  Market . 54N 

MSSl  (Micro  Systems  Specialists  Inc.) . 59N 

PressLink  Inc . 37N 

Quark  Inc . 6N,  7N 

Rock-Built  . 55N 

Rockwell  Graphic  Systems . 23N 

RRA  Inc . 20N 

Software  Consulting  Services  . 57N 

Stauffer  Media  Systems . 66N 

Tech-Energy  Co . 62N 

Valley  Remanufacturing  Co . 43N 

Vision  Data  Equipment  Corp . 53N 


The  Martin  Luther  King  Memorial,  above,  in  Atlanta’s 
Martin  Luther  King  Historic  District  is  just  one  of  the  city’s 
attractions. 


Nexpo  Hotels  in 
Atlanta 

1.  Atlanta  Marriott  Marquis 
( co-headquarters ) 

2.  Hyatt  Regency  Atlanta 
( co-headquarters ) 

3.  American  Hotel-Best  Western 

4.  Comfort  Inn 

5.  Days  Inn  Downtown 

6.  Omni  Hotel  at  CNN  Center 

7.  Ramada  Hotel-Downtown 

8.  Ritz-Carlton,  Atlanta 

9.  Westin  Peachtree  Plaza 
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The  Am  Aebor  News 


Avenor 


SUPERIOR  RUNNABILITY 
ON  LETTERPRESS 

The  Ann  Arbor  News  enjoyed  excellent  runhability 
in  1994,  averaging  0.7  breaks  per  100  rolls. 
And  Avenor  had  the  best-running  sheet  in  their 
letterpress  plant,  with  Just  0.4  breaks  per  100. 

The  best  rurmabiUty  since  the  Newhouse-awned 
daify  started  keeping  records  12  years  ago. 


Avenor 


Today’s  Newsprint  for  Tomorrow’s  Newspaper 


The  Newsprint  a 
Leherpress  Pressroom  Needs 

Consistent  improvements  in  Avenor 's  newsprint 
are  helping  a  customer's  pressroom  run  even  better 


ANN  ARBOR.  MICHIGAN  —  Like  all  26  Newhouse 
newspapers.  The  Ann  Arbor  News  expects  a  lot  from 
newsprint  suppliers.  Those  expectations  are  made  very 
clear.  Then  each  supplier’s  performance  is  tracked 
carefully.  ★  The  numbers 
speak  well  for  Avenor’s 
runnability  at  Ann  Arbor: 
Our  breaks  per  100  rolls  have 
declined  steadily  from  0.9  in 
1992  to  the  best-ever  0.4  in 
1994.  ★  The  improvement  reflects  a  customer-supplier 
commitment  to  working  together.  Quality  Meetings,  held 
every  two  months  in  Ann  Arbor,  are  one  example: 
Avenor’s  multidisciplinary 
Customer  Team  sits  down 
with  newspaper  production 
people  to  review  performance 
and,  above  all,  pressroom 
needs.  Ann  Arbor  News 
Production  Manager,  Jeff 
Frank,  says:  “Everyone  gets  a 
chance  to  look  at  positives 
and  negatives  with  a  clear 
eye.”  ★  Newhouse  personnel 
also  visits  Avenor’s  mill  to 
give  our  papermakers  an  annual 
report  card.  Specifications  are 


reviewed  and  copies  of  The  Ann  Arbor  News  are  handed 
out  to  show  Avenor’s  papermakers  the  results  of  their 
efforts.  ★  These  visits  have  been  part  of  a  continuing 
dialogue  with  our  production  team  for  many  years  now. 
Above  all,  they  provide  an 
opportunity  for  our  paper- 
makers  to  hear  customer 
expectations  firsthand.  And 
breaks  per  roll  have  dropped 
by  50%  since  1993.  ★  During 
one  mill  visit  an  Avenor  papermaker  asked  the  big 
question:  “If  we  improve  our  performance,  will  we  get 
more  orders?  The  answer  was  clear:  “Sure,  but  you  have 
to  earn  if  with  consistent  per¬ 
formance.  Our  pressroom 
needs  that  because  our  adver¬ 
tisers  demand  consistency.” 
★  And  orders  did  increase 
following  our  record  mnnabili- 
ty  in  1994.  An  increase  earned 
by  Avenor  papermakers  who 
clearly  understood  customer 
needs.  Avenor  and  The  Ann 
Arbor  News. 

Today’s  Newsprint  for 
Tomorrow’s  Newspaper. 


A  $1.5  billion  investment  in  better  newsprint 
Avenor’s  1988-94  newsprint  mill  investment  program 
included  this  new  winder.  Our  investment  in  state-of-the  art 
equipment  gives  us  the  means  to  meet  the  needs  of 
derrmnding  customers  -  for  the  long  term. 


Avenor  —  Today’s  Newsprint  for  Tomorrow’s  Newspaper 


Helping  a  Letterpress  Newspaper 
Compete  in  an  Offset  Market 


Tailoring  our  newsprint 

The  Ann  Arbor  News  is  printed  on  letterpress  technology.  And 
the  Michigan  daily  successfully  competes  for  advertising 
dollars  against  papers  printed  in  advanced  offset  pressrooms. 
★  Quality  results  on  letterpress  require  a  smooth.  well-fOTmed 
sheet  that  offers  a  uniform  printing  surface.  To  that  end,  press 
trials  helped  Avenor  decide  on  the  best  possible  manufacturing 
formula.  Deinked  pulp  from  our  recycling  mill  also  happens  to 
be  well-suited  to  making  a  smooth  sheet.  At  the  same  time,  it 
is  helping  our  customer  meet  its  recycled  content  goals.  ★  The 
printers  do  more  than  their  share.  Ann  Arbor  News 
Production  Manager  Jeff  Frank  tells  his 
people,  “You’re  doing  such  a 
good  job  that  you  may 
never  need  new  offset 
presses!” 


With  an  experienced  hand,  Avenor  General  Superintendent 
Robert  Chart  rand  checks  if  a  roll  of  newsprint  has  the  right 
profile  for  customer  needs. 


Pre-press  matters,  too 


Steve  Luurtsema,  Assis¬ 


tant  Pre-Press  Supervisor 


at  The  Ann  Arbor  News, 


shows  Avenor  paper- 


maker  Denis  Delinelle 


how  ads  and  editonal  copy 


are  digitally  enhanced  to 


improve  color  reproduction.  Pressroom  tnps  help  our  paper- 


makers  see  how  much  effort  goes  into  producing  a  quality 


newspaper 


When  #1  is  not  good  enough 


After  just  0.4  breaks  per  100  rolls  in  1994,  Avenor  s 


January  1995  breaks  were  at  1.1.  While  this  was  better  than 


the  2.0  average  for  the  pressroom,  Avenor  Mill  Manager 


Pat  Cayouette  was  disap¬ 


pointed:  We  can  improve 


on  1994.  His  attitude 


reflects  his  experience 


serving  Japaa  where  press¬ 


rooms  track  breaks  per 


1,000  rolls. 


Av  E  N  O  R 


Today’s  Newsprint  for  Tomorrow’s  Newspaper 


The  seed  for  Avenor’s  Customer  Teams 

The  Ann  Arbor  News,  one  of  the  13  Newhouse  newspapers  Avenor  serves,  planted  the  seed  for  our  Customer  Team  approach.  Over 
five  years  ago  the  Michigan  daily  asked  Avenor  to  have  people  from  Manufacturing,  Technical  Services  and  Sales  on  hand  for 
monthly  Quality  Meetings.  That  gave  our  customer  the  benefit  of  expert  views  on  every  issue.  It  also  made  for  quick  answers  and 
quick  solutions.  ★  Since  then,  Avenor  has  made  multidisciplinary  Customer  Teams  the  cornerstone  of  our  approach.  Each  Team  is 
self-directed,  with  the  authority  to  make  decisions  close  to  the  customer.  ★  Teams  are  made  up  of  people  from  across  the  Company 
so  our  internal  communications  -  the  lifeblood  of  creative  solutions  -  flow  easily.  Business,  technical  and  service  objectives  are 
shared.  And  our  customers  get  the  full  benefit  of  our  expertise. 


Our  Customer  Team  in  Action 

Each  Avenor  Team  member  at  this  Quality 
Meeting  in  Ann  Arbor  has  a  specific  role. 

(1)  Customer  Advocate  Patrice  Cayouette  repre¬ 
sents  customer  concerns  at  the  mill,  and  is 
responsible  for  product  quality. 

(2)  Technical  Services  Representative  Kurt  Brandt 
is  the  liaison  between  the  customer’s  pressroom 
and  our  newsprint  mill. 

(3)  Customer  Advocate  Charles  Cloutier,  based 
at  the  mill,  is  in  charge  of  all  quality  testing. 
(4-5)  Customers  Pete  Kraeger  and  Boh  White 
review  performance  reports  with  our  full 
Customer  Team. 

(6)  Team  Leader  Robert  Tomes  is  responsible 
for  keeping  the  entire  Team  focused  on 
customer  needs. 

(7)  Executive  Advisor  Norman  Gennarelli  pro¬ 
vides  an  executive-level  point  of  view. 

(8)  Papermakers  Denis  Delinelle  and  Bernard 
St- Amour  made  the  trip  to  .see  Avenor’s 
newsprint  on  press,  and  to  hear  customer  con¬ 
cerns  firsthand. 


Avenor  Customer  Service 
East  ©  (800)  669-2737 
Mid- West  ©  (800)  669-2029 
West  ©  (800)  366-5640 

®  Avenor 

TODAY'S  1 

I - BB - 1 

I - TOMORROW'S  ^£)J^[jPAPER 


Avenor  Newsprint  Sales  Offices 


USA 

New  York 
(914)  761-5454 
Chicago 
(312)  554-0661 
Raleigh 

(919)  783-7444 
Seattle 

(206)  224-7060 


CANADA 

Montreal 
(514)  846-4811 

OVERSEAS 

London 

44  71  245-9421 
Tokyo 

(813)  3234-7177 


.  READ  ALL  ABOUT  IT! 


For  more  on  how  Avenor  is  making  Today’s 
NewsprinL  and  serving  Tomorrow’s 
Newspaper,  simply  call  us  for  a  free 
copy  of  our  corporate  tabloid.  Like 
this  insert,  it  is  printed  on 
our  newsprint. 


who’s  Showing 
What  Where 


Booth:  1459 

ABB  INDUSTRIAL 
SYSTEMS  INC., 

Printing  Systems  Div. 

Staffed  by:  John  C.  jellovitz,  vice  presi¬ 
dent/general  manager;  Hans  Hirscher, 
sales  manager. 

Introducing:  Master  Printing  System 
700  with  new  and  enhanced  capabili¬ 
ties  for  new-press,  press- modernization 
and  upgrade  applications.  Elements  of 
the  integrated  system  are: 

MPS  700  Press  Control  Console, 
featuring  an  ergonomic  design  with  full 
graphics  and  fast,  user-friendly  opera¬ 
tion.  Consoles  will  be  shown  in  both 
retrofit  and  new-press  configurations. 

MPS  Production  Management 
Computer,  which  interactively  match¬ 
es  requirements  of  editorial  and  adver¬ 
tising  staffs  during  the  production 
planning  process,  provides  optimized 
press  configurations  and  full  presetting 
of  all  press  elements.  In  addition  to 
performance  improvements  and  addi¬ 
tional  features,  version  3.4  can  gener¬ 
ate  user-defined  reports  and  allows 
production-data  analysis  with  common 
PC  database  tools. 

MPS  Reel  Track,  a  completely  new 
system  to  manage  and  track  newsprint 
throughout  the  newspaper  plant. 

New  digital  AC  and  servo  drives, 
providing  the  latest  technology  for 
maximum  efficiency  and  performance 
and  shaftless  machine  designs. 

Booth:  3635 

ACCU-WEATHER  INC. 

Staffed  by:  Dr.  Joel  N.  Myers,  presi¬ 
dent;  Sheldon  E.  Levine,  sales  director; 
Jim  Burke,  regional  sales  manager;  Jean 
Hauser,  regional  sales  manager;  Fred 
Standridge,  regional  sales  manager. 
Introducing:  AccuNet  on-line  service 
for  newspaper  bulletin  boards  includes 
custom  local  and  regional  weather 
maps,  forecasts  and  data;  sports,  lottery 
results,  soap  opera  updates,  news  head¬ 
lines,  horoscopes  and  other  informa¬ 
tion. 


Meteorology  School  is  a  promotion¬ 
al  opportunity  that  ties  in  with  NIE 
and  helps  boost  readership  while  sup¬ 
porting  science  education  by  co-spon- 
soring  the  award-winning  On-Line 
With  Accu-Weather  educational  pro¬ 
gram  in  local  schools. 

Exhibiting:  Complete,  custom  black- 
and-white  and  color  weather  pages  are 
delivered  electronically  to  more  than 
200  individual  newspapers.  Also  Per¬ 
fect  Date  voice  personals;  a  complete 
array  of  voice  information  services  for 
voice  computer  system  or  AccuCall 
900  service  bureau;  Ray-Ban  UV  Index 
of  ultraviolet  intensity  forecasts  for 
specific  circulation  areas,  separately  or 
as  part  of  a  complete  weather  page. 


Booth:  3117 

AD/SAT,  Div.  of  Skylight  Inc. 

Staffed  by:  Christopher  Wood,  techni¬ 
cal  operations  vice  president;  Allison 
Ammon,  account  executive. 

Exhibiting:  Digital  ad  and  ad  informa¬ 
tion  delivery  services  include  Ads 
From  Anywhere  seven-day,  24'hour 
modem  and  ISDN  bulletin  boards  that 
allow  newspapers  to  outsource  service 
bureau  electronic  ad  reception  to  ad¬ 
vertisers;  Ad  Space  comunicates  space 
reservations  and  ad  advisories  to  ad 
department  PC  or  fax;  Ad/Sat  provides 
systems  to  newspapers  for  reception  of 
ads  in  digital  file  or  velox-quality  print 
format  and  acts  as  a  clearinghouse  for 
all  ad  types  (i.e.  velox,  PostScript,  Ac¬ 
robat). 


Booth:  4227 

AD-STAR  PUBLISHING 
TECHNOLOGIES  INC. 

Staffed  by:  Leslie  Bernhard,  president; 
Eli  Rousso,  executive  vice  president; 
Jeffrey  Diamond,  technical  services 
vice  president. 

Exhibiting:  Remote  entry  system  allows 
advertising  agencies  and  others  to  elec¬ 
tronically  create  and  compose  ads  and 
ad  orders  on  personal  computers  and 


transmit  them  directly  into  newspaper 
computer  systems. 

A  standard  interface  and  generic 
mark-up  language  for  advertisers  to  the 
many  and  varied  newspaper  advertis¬ 
ing  systems,  the  system  currently  inter¬ 
faces  to  Atex,  System  Integrators,  CSI, 
CText,  Harris,  IBM  and  others.  It  han¬ 
dles  classified  and  display  advertising 
and  utilizes  communication  technolo¬ 
gies  matched  to  data  volume,  including 
circuit  switched  digital,  ISDN  and 
SW56  and  lower-speed  analog  trans¬ 
mission. 

The  system  also  returns  pricing  in¬ 
formation,  linage  and  newspaper-as¬ 
signed  ad  number  to  the  advertiser. 
When  transmitting  display  ads,  the 
system  appends  the  newspaper  as¬ 
signed  ad  number  to  the  ad  file  and  po¬ 
sitions  it  for  production. 

Remote  ad  management  for  news¬ 
papers  is  provided  through  the 
Telecommunications  Complex  located 
at  the  newspaper,  which  allows  for  ad 
receipt,  acknowledgement,  translation, 
storage,  routing  and  interfacing  to  var¬ 
ious  in-house  systems. 

The  system  is  in  place  at  over  1,200 
advertiser  sites  and  40  newspapers  na¬ 
tionally.  Primary  users  are  recruitment 
advertising  agencies.  Realtors,  automo¬ 
tive  dealers,  legal  advertisers,  mortuar¬ 
ies  and  others. 


Booth:  4081 

ADVANCED  PUBLISHING 
TECHNOLOGY 

Staffed  by:  David  Kraai,  president;  Jeff 
Sie,  vice  president. 

Introducing:  ACT  Version  2  editorial, 
classified/display  advertising  and  pagi¬ 
nation  system  for  newspapers  now  has 
faster,  more  flexible  ad  scheduling  and 
layout  and  enhanced  pagination  and 
page  layout  capability.  Accounts  re¬ 
ceivable,  payable  and  financial  ac¬ 
counting  system  also  will  be  demon¬ 
strated. 

Exhibiting:  ACT  ad  placement  and 
page  layout  will  be  displayed.  Running 
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under  Windows  on  standard  PCs, 
ACT  creates  and  manages  all  page  ele¬ 
ments,  including  editorial,  display, 
classified  and  photos,  using  off-the- 
shelf  word  processing  and  graphics 
programs,  paginates  with  QuarkXPress, 
is  SQL,  ODBC  and  Foxpro  compatible 
and  uses  the  Solomon  IV  accounting 
package.  Includes  e-mail,  communica¬ 
tions  and  wire  service  capability. 


Booth:  4145 

ADVANCED  TECHNICAL 
SOLUTIONS  INC. 


Staffed  by:  Ray  Toothaker,  president; 
Anand  Bangalore,  vice  president  sys¬ 
tems  development;  George  Carvill, 
marketing  director;  Henry  Kline,  Joe 
Francis,  regional  sales  managers;  Bill 
Miller,  regional  sales;  Bruce  Steere, 
product  manager;  Ted  Barton,  prepress 
imaging;  Vicki  Defrancesco,  marketing 
specialist;  KC  Cavallaro,  technical  sup¬ 
port  specialist. 

Introducing:  Osiris  Word  Editor  fea¬ 
tures  text  editing  with  Microsoft  Word 
for  Windows  6.0,  if  a  graphical  text  ed¬ 
itor  is  preferred,  and  with  XyWrite  for 
character-based  editing.  Users  in  the 
same  newsroom  can  use  either.  Both 
are  tightly  coupled  to  the  Osiris  11 
WorkFlow  database  and  use  Future 
Comp  composition. 

Advanced  Osiris  Tracker  page  ele¬ 
ment  software  tracks  pages  through  the 
entire  production  process  and  can 
“drill  down”  into  page  icons  to  look  at 
the  details  of  page  elements,  then  look 
further  to  read  the  history  of  individual 
page  files. 

Another,  unannounced  product. 
Exhibiting:  Osiris  11  standards-based 
editorial  and  pagination  front-end  sys¬ 
tem  includes  full-page  layout  with 
QuikLayout  or  Quark  XTensions  work¬ 
ing  interchangeably;  Quark  pagination 
on  PC  and  Mac  platforms;  character- 
based  editing  with  XyWrite  or  GUI 
editing  with  Word;  Osiris  Tracker; 
Workstation  111  Remote,  other 
products. 


Booth:  2615 

AGENCE  FRANCE-PRESSE 

Staffed  by:  Jacques  Thomet,  regional 
marketing  director;  Carol  DeHaven, 
Kathleen  Burke,  marketing  managers. 
Exhibiting:  A  photo  report  deliverable 
into  Leafdesk  and  Macintosh  comput¬ 
ers. 

Beta  version  of  MacDesk  Macintosh 
picture  desk  software  for  photos, 
graphics  and,  soon,  text  files,  as  well  as 
the  beta  version  of  Windit  Windows 
photo  reception  software.  MAKO  soft¬ 
ware,  which  integrates  image  digitizing, 
retouching  and  transmission,  can  be 
used  with  PowerBook  or  PowerMac 
and  is  compatible  with  any  scanner. 
Also,  FreeHand  graphics  in  English, 
Spanish  and  French  via  Macintosh; 
Asia  Report;  international  English, 
French  and  Spanish  wires. 


Booth:  2373 

AIRLOC,  Div.  of  Clark-Cutler- 
McDermott  Co. 

Staffed  by:  Benny  J.  Sgaggero,  techni¬ 
cal  director;  James  H.  Aimone  11,  exec¬ 
utive  vice  president. 

Introducing:  Precision  levelling  and 
support  systems  for  newspaper,  com¬ 
mercial  printing  machines. 

Systems  can  be  free  standing  or  an¬ 
chored  to  floor. 


Booth:  2020 

ALAMO  SUPPLY  CO.  INC. 


Staffed  by:  Glen  Danielson,  president. 
Introducing:  PG-550  powder  gun,  an 
in-house  application  used  to  coat  ink 
rolls  with  hard  nylon,  creates  no  fumes, 
excessive  noise  or  smoke  to  interfere 
with  normal  maintenance  department 
activity. 

Method  saves  time  and  expense  by 
eliminating  the  need  to  send  out  rolls 
for  repair. 


Booth:  1353 

ALLEN-BRADLEY  CO.  INC. 

Staffed  by:  Don  Schroeder,  drives  sys¬ 
tems  business  director;  Jim  Minue, 
marketing  representative. 

Introducing:  Fully  digital  AC  Drive  for 
press  control  to  enhance  productivity 
and  reduce  installed  and  long-term 
costs  to  the  newspaper  printer. 
Exhibiting:  Communication  and  au¬ 
tomation  products  for  press  integ 
ration. 


Booth:  1770 

ALLPRESS  EQUIPMENT  INC. 

Staffed  by:  Jennie  M.  Schofield,  presi¬ 
dent. 

Exhibiting:  Parts  for  Goss  Community, 
Suburban  and  Urbanite  presses,  press 
counters,  pressroom  supplies;  remanu¬ 
factured  Community  and  Urbanite 
presses  and  components. 


Booth:  1545 

ALTA  GRAPHICS  INC. 

Staffed  by:  A1  Taber,  president;  Bill 
Kanipe,  director;  A1  Taber  Jr.,  director; 
Robert  Taber,  representative;  Carl 
Stoffels,  Rene  Aguirre,  Santiago  Can¬ 
tu,  representatives. 

Exhibiting:  Web  press,  mailroom  and 
bindery  equipment:  Goss  double-  and 
single-width  newspaper  presses,  Muller 
Martini  inserters,  bindery  machines. 
Equipment  available  “as  is,”  “refur¬ 
bished”  or  “rebuilt,”  with  removal  and 
installation  services;  production  con¬ 
sulting  and  equipment  appraisal  for 
pressroom  and  mailroom. 


Booth:  142 

ALVEY  INC. 


Staffed  by:  Nick  Osterholt,  vice  presi¬ 
dent;  Mike  Baker,  national  account 
manager. 

Exhibiting:  Alvey  600  LTN  automatic 
palletizer  automatically  stacks  40  news¬ 
paper  bundles  per  minute  on  pallets  or 
sheets,  features  floor-level  infeed  and 
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has  windows  and  doors  for  easy  access. 
It  includes  automatic  dispenser  for 
sheets  between  layers.  Also  a  complete 
line  of  package  and  pallet  conveyors, 
sortation  devices  and  related  software 
and  controls. 


AM  GRAPHICS 

(See  SHERIDAN  SYSTEMS) 


Booth:  2065 

AMERICAN  GRAPHICS 

Staffed  by:  Bill  Nicol,  Jack  Thomsen, 
Dave  Romberg,  sales. 

Introducing:  45'T  printing  unit  and  122 
jaw  folder.  High-speed  equipment  has 
fast  make-ready  and  trouble-free  oper¬ 
ation.  Also  auxiliary  equipment  to  in¬ 
crease  pressroom  productivity. 


Booth:  2516 

AMERICAN  PRINTER 
MAGAZINE 

Staffed  by:  Seth  Dorfler,  associate  pub¬ 
lisher;  Karen  Semour,  sales  manager; 
K.j.  Moran,  sales  manager. 

Exhibiting:  American  Printer  magazine 
is  geared  to  help  professional  managers 
compete  by  understanding  economic, 
technical  and  market  forces  affecting 
the  entire  industry.  Also  Pre-Press 
Links  supplement. 


Booth:  3045 

AMPERSAND 

Div.  of  Editor  A  Publishor  Co. 

Staffed  by:  Dennis  O’Neill,  operations 
vice  president;  Martin  Radelfinger 
business  development  vice  president; 
Joe  Schreiber,  online  project  coordina¬ 
tor;  representatives  from  Telescan  and 
Public  Information  Online. 
Introducing:  Marketing,  editorial  and 
public  relations  platforms  of  the  Am¬ 
persand  online  service  formed  by  Edi¬ 
tor  &.  Publisher  in  conjunction  with 
Telescan. 

The  marketing  and  advertising  plat¬ 
form  allows  advertisers  and  media 
planners  to  quickly  conduct  complex 
market  analyses  and  reach  markets  and 
newspapers  without  reference  to  tech¬ 
nical  manuals.  Market  research,  media 
schedule  planning  and  ad  placement 
can  be  integrated  with  a  one-order, 
one-bill  processing  option.  Newspaper 
marketing  and  advertising  profession¬ 
als  will  be  able  to  more  effectively  ac¬ 


cess  and  analyze  demographic,  retail, 
rate  and  other  relevant  data  in  an  inte¬ 
grated  manner. 

The  editorial  platform  gives  news 
staffers  access  to  the  E&P  databases  in 
performing  research.  Initial  13  databas¬ 
es  to  be  demonstrated  include  the  on¬ 
line  Editor  &  Publisher  weekly  maga¬ 
zine,  with  archived  issues  dating  from 
1988,  and  the  Editor  &  Publisher  Year 
Book,  Who’s  Where  in  the  Industry  and 
Market  Guide  annual  directories. 

The  Public  Relations  platform  will 
enable  national  and  local  businesses  to 
efficiently  deliver  press  releases  to 
newspapers  using  Amersand’s  online 
and  broadcast  fax  capabilities. 


Booth:  3359 

ANITEC 

Staffed  by:  Rick  Mazur,  digital  imaging 
products  director;  Robert  D.  Bush,  na¬ 
tional  sales  manager;  Anthony  P. 
Crupi,  sales  and  marketing  vice  presi¬ 
dent. 

Introducing:  Delta  2  Color,  a  digital 
color  reproduction  system  that  main¬ 
tains  precise  color  representation,  is 
easily  integrated  for  use  in  the  desktop 
environment,  includes  a  wide  variety 
of  software  and  allows  printers  to  proof 
and  print  without  extensive  technical 
color  expertise. 

Exhibiting:  Complete  line  of  graphic 
arts  films  and  papers;  lithographic 
printing  plates  and  plate  processors; 
color  proofing  materials;  chemicals. 


Booth:  2585 

ANOCOIL  CORP. 

Staffed  by:  C.G.  Bud  Knorr,  market¬ 
ing/sales  vice  president;  Randy  Si- 
monoff,  equipment  service  manager; 
Al  Barnard,  national  accounts  manag¬ 
er;  Sue  Butler,  customer  service  man¬ 
ager;  Frank  Mogle,  J.  Hayes,  senior 
technical  representatives. 

Introducing:  XPH-36"  and  XPD-32" 
subtractive  plate  processors;  Water 
Works  subtractive  lithographic  print¬ 
ing  plates. 


Booth:  2513 

APPLIED  GRAPHICS 
TECHNOLOGIES  INC., 

Digital  Imaging  System  Div. 

Staffed  by:  Scott  Brownstein,  senior 
vice  president  and  general  manager; 
Georgia  McCabe,  senior  vice  presi¬ 
dent,  business  development  and  mar¬ 


keting;  Sid  Leever,  sales  vice  president. 
Introducing:  Digital  Link  Photo  Editor 
capabilities  are  now  available  for  Mac¬ 
intosh  computers.  Running  on  a  Digi¬ 
tal  Link  network,  the  Photo  Editor 
gives  Mac  users  access  to  images  cap¬ 
tured  using  the  Digital  Link  Gateway 
and  supports  the  same  high-volume 
photo  editing  functions  available  for 
Windows  NT.  Photo  Editor  users  can 
rapidly  review,  manipulate,  sort,  pre¬ 
pare,  print  and  export  images  for  print 
or  new  media  production. 

Demonstrations  of  extensions  to  the 
Digital  Link  Gateway  will  include  re¬ 
mote  photo  editing,  bar  coding,  wire 
service  support,  Mac  support  and  an 
integrated  database. 

Exhibiting:  Digital  Link  Gateway  Sys¬ 
tem  is  an  advanced  set  of  applications 
that  capture,  manage  and  archive  large 
numbers  of  photos  in  demanding  envi¬ 
ronments  like  newspapers,  magazines 
and  other  image-intensive  commercial 
enterprises.  The  system  uses  standard 
hardware  and  operating  system  soft¬ 
ware  to  very  rapidly  capture  and  deploy 
high-quality  images  from  Kodak  Photo 
CD  and  Linotype-Hell  Topaz  scanners, 
or  from  wire  services  such  as  Reuters  or 
AP.  Captured  images  are  automatically 
annotated,  placed  in  “job  jackets” 
showing  status  and  usage,  and  made 
instantly  available  to  photo  editors  on 
the  network.  Images  are  stored  in  a 
multi-resolution  format  that  speeds 
system  performance,  facilitates  remote 
editing  and  transmission  and  optimizes 
later  storage  and  database  retrieval. 
Archiving  employs  integrated  software 
and  high-capacity  CD-R  media. 

Booth:  132 

AQUA  FOUR  CORP. 

Staffed  by:  Ron  Johnson;  Doug 
Burleson. 

Introducing:  WebScan  real-time  quali¬ 
ty-monitoring  device  for  newspaper 
web  presses  allows  each  newspaper  to 
load  preferred  densities  for  running 
comparison  and  visual  density  infor¬ 
mation  to  reduce  waste.  WebProof  soft 
proofing  from  separations  displays  digi- 
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tized  negatives  on  a  calibrated  Macin-  products  from  ECRM;  AP  Stocks  and 
tosh  at  the  press  for  accurate  proofing  financial  services,  featuring  Grand 
and  screen  colors  and  a  calibrated  Central  Stocks  and  AP’s  “hands-off,” 
stock  appearance.  modem-delivered,  customized  stocks 

Exhibiting:  Tapwater-developed  color  service.  Also  interactive  media  ser- 
overlay  proofing  system  is  environmen-  vices,  including  AP  audiotex  and  fax 
tally  safe,  accurate,  economical  and  services, 
overlays  in  five  minutes. 


hensive  portfolio  of  facility  services  to 
take  projects  from  conception  through 
completion,  including  systems  integra¬ 
tion  and  installation  of  production 
equipment. 

Services  include:  consulting,  ar- 
chitecural  and  interior  design,  engi¬ 
neering  (including  production  layout), 
estimating,  purchasing  and  construc¬ 
tion  (including  equipment  installa¬ 
tion).  Projects  range  from  small-town 
to  metropolitan  dailies,  and  represent 
both  independent  and  group-owned 
newspapers,  with  circulations  ranging 
from  10,000  to  1,000,000. 


Booth:  3433 

ATEX  PUBLISHING 
SYSTEMS  CORP. 


Booth:  2516a 

ARTES  GRAFICAS  MAGAZINE 

Staffed  by:  Juan  Carlos  Gayoso,  inter¬ 
national  sales  director;  Liz  Kendall,  in¬ 
ternational  sales. 

Exhibiting:  Monthly  magazine  that 
covers  the  Latin  American  graphic  arts 
industry  is  published  jointly  by  Coast 
Publishing  Inc.  in  the  U.S.  and  Carva- 
jal  S.A.  of  Colombia,  and  distributed 
to  more  than  23,000  graphic  arts  pro¬ 
fessionals  throughout  Latin  America. 


Booth:  3945 

AUTOLOGIC  INC. 

Staffed  by:  Dennis  Doolittle,  president; 
A1  Brunner,  sales  vice  president;  David 
Doyle,  Eastern  regional  sales  manager; 
Alex  Hoppe,  Western  regional  sales 
manager;  James  Hanger,  international 
sales  vice  president;  Bob  Oster,  field 
service  vice  president;  Ruta  Medina, 
marketing  director. 

Introducing:  APS-COM  telecommuni¬ 
cations  system.  Also,  full-color  system 
with  calibration,  system  architecture 
with  OPI,  and  fast  RIP  solutions.  All 
systems  will  output  to  several  Autolog¬ 
ic  imagers. 


Booth:  2829 

ASSOCIATED  PRESS 


Staffed  by:  Marlow  Einelund,  U.S.  op¬ 
erations  president  and  CEO;  Allen 
Miller,  client-server  business  unit  vice 
president;  Jerome  Riley,  sales  director. 
Exhibiting:  Enterprise  advertising  order 
entry,  sales  and  marketing  system; 
Classified  Pagination  and  Architect 
publication  design  and  ad  placement 
systems;  DewarView,  NewsView,  Pho- 
toView  for  editorial  text  entry,  editing, 
layout  and  image  handling;  EdPage 
and  Press2Go  Layout  for  editorial  pagi¬ 
nation;  Sysdeco  Systemator  tools  for 
developing  custom  solutions  such  as 
production  tracking  and  management 
systems. 


Booth:  4135 

AUTOMATED  NEWS  VENDING 
SYSTEMS  (ANVS} 


AUSTIN 

Staffed  by:  G.V.  Brister,  newspaper  fa- 
cilities  engineering  director;  Duane  M. 

Lofdahl,  facilities  development  direc- 

Exhibiting:  Photographic  display 

recently  news- 

paper  projects  throughout  the  U.S.  and 
Canada.  Photos  portray  produc- 
tion  plants,  newsprint  warehouses, 
mailrooms  and  editorial  and  adminis- 
trative  offices.  Exihibit  will  demon- 
strate  planning  and  implementation  of 
new  facilities,  as  well  as  expansion, 

renovation  and  historical  preservation  Staffed  by:  Gary  Gomm,  chairman 
of  existing  buildings.  Greg  Gomm,  president;  J.R.  Goll,  mar- 

Also  demonstrated  will  be  the  keting  director. 

Austin  Method,  a  single-source,  single-  Introducing:  ANVS,  a  new  organiza- 
contract  system  that  offers  a  compre-  tion  created  to  help  publishers  capital- 


Staffed  by:  Jill  Arabas,  stocks  and  fi¬ 
nancial  services;  Hal  Buell,  AP  nation¬ 
al  image  archive;  Tom  Brettingen,  Ad- 
Send;  Claudia  DiMartino,  audiotex; 
Dave  Tomlin,  phototechnology. 
Introducing:  Preserver  large-volume 
archive  with  new  enhancements  in¬ 
cludes  text  capability  and  Internet  sup¬ 
port  as  a  result  of  collaboration  with 
Personal  Library  Software  Inc.  Also, 
Canon’s  EOS*DCS  3c  and  AP’s  NC 
2000  digital  cameras  and  AP  Photo- 
Lynx  Pro  500  portable  transmitter. 
Exhibiting:  AdSend  digital  delivery  ser¬ 
vice;  AP  imagesetting  services  and 
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BEGIN  NEXPO’95  WITH  THE 
AP  SATURDAY  MORNING  MEETING. 

WE’LL  OPEN  YOUR  EYES  WITH  COFFEE, 
TEA,  TECH  TALK  AND  SOME  SURPRISES. 

Find  out  how  we're  helping  hundreds  of  newspapers  save  time, 
money  and  newsprint  with  our  new  technologies-from  ad  delivery 
to  digital  photography  to  digital  archiving. 

WHEN:  9  a.m.,  June  24th 

WHERE:  The  Omni  Hotel,  Rutherford  Hall,  Atlanta 
Free  coffee,  tea  and  bagels. 


Dear  Hal, 

Yes,  I  plan  to  attend  the  AP  Saturday  Morning  Meeting.  Please  save  me  a  seat. 

Name: 

Newspaper: 

Address: 

I  Number  in  party: 

Mv  areas  of  interest  are: 


Mail  or  fax  this  coupon  to  Hal  Buell,  Associated  Press, 
50  Rockefeller  Plaza,  N.Y.,  N.Y.  10020 
Fax: 1-212-621-1567 


ize  on  the  fastest-growing  sector  of 
their  market,  single-copy  circulation, 
developed  a  newspaper  vending  ma¬ 
chine  after  studies  of  vending  by  ag¬ 
gressive  marketing  corporations  in  oth¬ 
er  industries,  such  as  soft  drink  bot¬ 
tlers. 

Designed  to  reduce  theft  and  boost 
net  sales,  vending  system  features 
back- lit  product  displays  and  scrolling 
LED  message  signs  to  increase  visibili¬ 
ty,  push-button  operation,  electronic 
single-vend  dispensing  and  payment  by 
coin,  bill  or  debit-style  card. 


Booth:  414 

BAIRD  MANUFACTURING  INC. 

Staffed  by:  Jim  Baird,  president;  Buzzie 
Samuels,  sales  vice  president;  Richard 
Baird,  sales  manager;  Karen  Horton, 
sales. 

Introducing:  Carts  for  the  distribution 
of  newspaper  bundles  can  be  used  in 
both  manual  and  automatic  loading 
systems. 

Exhibiting:  Recycled  dollies  and  alter¬ 
nate  delivery  carts. 


Booth:  1921 

BALDWIN  TECHNOLOGY 

Staffed  by:  Not  available. 

Exhibiting:  Line  of  press  accessories 
and  material  handling  equipment  in¬ 
cludes  Accu  Spray  digitally  controlled 
dampening  system,  refrigerated  circula¬ 
tors;  Quantum  95  cloth  blanket  clean¬ 
er,  newspaper  print  quality  detection 
system,  press  protection  systems,  stack¬ 
ers  and  counter  stackers,  automatic 
splicers  from  Baldwin  Enkel  Corp.  and 
the  complete  line  of  newspaper  insert¬ 
ers  from  Baldwin  Kansa  Corp. 


Booth:  3137 

BASEVIEW  PRODUCTS  INC. 

Staffed  by:  Robert  Yoder,  marketing  di¬ 
rector;  Jim  Meyer,  classified/circulation 
development;  Dave  Luther,  editorial 
development;  Don  Rogers,  president; 
Vickie  Bair,  customer  operations  man¬ 
ager;  Mark  Best,  advertising  product 
manager;  John  MacEwen,  assistant  ed¬ 
itorial  product  manager;  Joe  Mielke, 
project  manager;  Dave  Gibbs,  upmar¬ 
ket  sales;  A1  Geist,  Northeast  sales; 
Jerry  Perkins,  Midwest  sales;  Julie  Har¬ 
rison,  international  sales;  Chuck 
Ritchie,  West  Coast  sales;  Beverly  Ball, 
Southeast  sales. 

Introducing:  ClassPro  software  for  ad 
entry  through  pagination,  with  friendly 
interface,  billing  and  receivables  and 
easy  flowing  onto  QuarkXPress  pages. 
Exhibiting:  NewsEdit  Pro  text-entry 
and  story-management  software  with 
drag-and-drop  editing,  keyboard  short¬ 
cuts  and  easy-to-use  interface. 

DragX  QuarkXTension  for  NewsEdit 
Pro  allows  user  to  drag  stories  from  di¬ 
rectories  onto  XPress  pages,  complete 
with  style  sheets. 

Production  Manager  ad-linking  and 
tracking  software  for  ad  entry  through 
publication. 

IQue  Editorial  System  features  data¬ 
base  search  and  retrieval  that  returns 
only  the  stories  needed,  based  on  user- 
determined  criteria.  Components 
range  from  WireManager  IQue  and 
NewsEditPro  IQue  to  DragX. 

WireManager  wire-capture  program 
organizes  incoming  wire  copy  into 
user-defined  categories. 

The  library  system  begins  with 
Archiver,  which  strips  stories  from 
XPress  pages,  complete  with  bylines, 
cutlines  and  notes.  Transporter  helps 
move  stories  in  or  out  of  the  IQue 
database.  Heart  of  the  system  is  a  fast 


search  engine  that  does  not  rely  on 
keywords. 

QuarkXTensions,  designed  for  jour¬ 
nalists  and  their  daily  tasks,  include 
QTool,  with  such  commands  as  Fit 
Heads,  Fit  Box  to  Text  and  Fit  Text  to 
Box,  QXEdit  to  lift  text  blocks  off 
Quark  pages  for  easier  editing  and 
DragX. 

Circulation  Pro  all-Macintosh  circu¬ 
lation  system  features  Subscription 
Handler,  Distribution  Handler  and 
Preprint  Handler  modules,  which  work 
separately  but  can  be  combined. 


Booth:  315 

BELLATRIX  SYSTEMS  INC. 


Staffed  by:  Bill  Hemingway,  president; 
Steve  Morris,  sales  and  marketing  sen¬ 
ior  vice  president. 

Introducing:  Super  Wand  hand-held 
data-acquisition  device  for  single-copy 
distribution  features  lithium  battery- 
powered  fully  backlit  keypad  and  16- 
character  display,  full  editing  capabili¬ 
ties  and  on-site  programmability 
through  the  PC  and  Bellatrix  buffer 
box  for  individual  newspaper  distribu¬ 
tion  applications. 

Also  displayed  will  be  Single- 
Trak  SC2000+  PC-based  software, 
SC2000S  for  small  newspapers’  single¬ 
copy  operations,  and  SC2000M  for 
medium-sized  single-copy  operations. 
Exhibiting:  Single-Trak  data  acquisition 
and  management  system,  which  pro¬ 
vides  improved  sales  information  and 
returns  controls  for  single-copy  sales, 
and  Coin  Wizard  electronic  totalizer 
coin  mechanisms  for  vending  machines. 

Booth:  4239 

BERGES  ET 

COMPANY  INC.  (BETCO) 

Staffed  by:  Gustavo  Berges,  president 


RRA,  Inc.  provides 
consulting  services  for  the 
printing  &  pubiishing  industry 
customized  to  meet  your 
requirements  for: 

•  planning  •  facility  programming  •  process  layout 
•  architecture  •  engineering 
•  project  and  construction  management 
•  617-784-7501 


DWIGHT  L.  ROGERS 


1^ 


«  MUUl-MEDIA  .  INFO  SYSTEMS  .  GENERAL  IND.  DIVISIONS 
WC.  13  BKjff  Head  Rd.,  Sharon.  MA  02067  Fox  617-784-5460 
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It  precedes  ^  humdi. 


It's  also  the  NEXPO  booth  number  where  an 
incredible  launch  will  take  place  on  6-24-95. 


Three  concepts  characterize  the  GMA  approach  to  doing  business: 
Innovation,  Integration  and  Partnership.  They  are  the  hallmarks  that 
distinguish  us  from  our  competition  and  enable  us  to  provide  you  with 
the  packaging  and  distribution  technology  of  tomorrow,  today. 

IWo  new  products  will  soon  reinforce  GMA's  position  of  leadership 
within  the  marketplace  and  effectively  redefine  industry  standards  for 
packaging  speed,  efficiency  and  productivity. 


One  statement  says  it  all; 

'GMA  -  A  Straight  Line  To  Your  Bottom  Line. ' 


Member  of  the  MULLER  MARTINI  Group 


Corporate  Headquarters:  2980  Avenue  B.,  Bethlehem,  PA  18017  Tel:  610-694-9494  Fax:610-694-0776 
Marketing  &  Sales:  11  Main  Street,  Southboro,  MA  01772  Tel:  508-481-8562  Fax:508-485-2060 


and  CEO;  Bob  Jorritsma,  service  and 
support  manager. 

Exhibiting:  One-stop  supplier  of  digital 
prepress  high-end  desktop  publishing 
and  color  separation  equipment  is  an 
integrator  and  authorized  distributor  of 
lines  such  as  Asante,  Beta  Industries, 
Logetronics  Corp.,  GCC,  Micronet, 
NewGen,  Nikon,  Optronics,  Hyphen, 
Polaroid,  RasterOps,  Relisys,  Sharp, 
Summagraphics/Houston  Instrument, 
Fargo,  Tektronix  and  Umax.  It  offers 
integration  of  technologies  for  image 
capture,  output  to  imagesetters,  film 
processors,  high-resolution  monitors, 
hard  drives,  memory,  digital  color 
proof  printers,  densitometers  and  oth¬ 
er  products. 

Will  display  the  Hyphen  Editorial 
System  for  Windows  NT,  Optronics 
drum  scanner  and  imagesetters  for 
newspaper  and  commercial  color  sepa¬ 
rations,  Umax  high-end  flatbed  scan¬ 
ner  and  Tektronix  digital  color  proofer 
—  all  linked  on  an  Asante  Ethernet 
network  with  Mac  and  PC  worksta¬ 
tions,  server  and  portable  computers. 


Booth:  144 

BEST  CASE  INC. 

Staffed  by:  Dale  Hollingsworth,  presi¬ 
dent;  Tom  DeHart,  vice  president; 
Steve  Yates,  product  sales. 

Introducing:  Alpha  Page  Manager  is  a 
hardware  and  software  computer  sys¬ 
tem  providing  newspapers  with  the 
ability  to  send  re-delivery  information 
directly  from  a  mainframe  computer  to 
a  pager.  Data  sent  to  an  alphanumeric 
pager  can  consist  of  text,  such  as  a  cus¬ 
tomer’s  name,  address  and/or  problem. 
Field  personnel  receive  messages  with¬ 
in  two  minutes  of  a  customer  service 
request.  APM  system  operates  entirely 
unattended,  can  send  over  2,000  mes¬ 
sages  per  hour  and  is  system  redun¬ 
dant.  System  architecture  allows  inter¬ 
facing  with  advertising  sales,  circula¬ 
tion,  transportation  and  other 
departments  through  the  mainframe 
computer. 


Booth:  2449 

BETA  INDUSTRIES 

Staffed  by:  Arnold  Serchuk,  president; 
Larry  Goldberg,  engineering  vice  pres¬ 
ident;  Steve  Goldstein,  Klaus  Wand- 
schneider,  sales. 

Introducing:  Betalog  Platemaster  den¬ 
sitometer  measures  halftones  on  all  off¬ 
set  plates  regardless  of  color,  contrast 


or  graining.  Serial  data  port  connects 
to  a  PC,  Mac  or  Betacal  CCS  Post¬ 
Script  imagesetter  calibration  software. 
Betalog  measures  computer-to-plate, 
stochastic  and  conventional  halftones. 
Measuring  dot  gain  on  plate  allows  op¬ 
timization  of  plate  exposure  and  sepa¬ 
ration  of  plate  gain  from  press  gain. 
Exhibiting:  Betalog  Flexomaster  flexo 
plate  dot-area  measuring  instrument; 
color  reflection  densitometer;  statisti¬ 
cal  quality-control  software  for  color 
proofing  and  press;  transmission  den¬ 
sitometers  for  imagesetter  film  calibra¬ 
tion. 

Also,  magnifiers,  microscopes  and 
color  specification  products. 


Booth:  4221 

BETTER  HOMES  AND  GARDENS 

Staffed  by  :  Not  available. 

Introducing:  Articles,  photographs  and 
illustrations  for  newspaper  readers  and 
advertisers.  Advertisers  can  be  shown 
prototypes  weeks  in  advance.  News¬ 
papers  receive  an  entire  customizable 
section  on  a  ready-to-run  compact 
disc. 

Topics  include  home  safety  and  se¬ 
curity,  lawns  and  gardens,  grilling 
made  easy,  brides,  ideas  for  kids,  home 
improvement,  pools,  spas  and  patios, 
do-it-yourself  projects,  healthy  living, 
travel  and  vacation,  Halloween  fun, 
holiday  cooking  and  entertaining  and 
two  agricultural  sections.  Stories  are 
written  and  edited  by  nationally 
known  editors  in  these  subjects.  Each 
section  contains  page  layouts,  scans,  il¬ 
lustrations  and  text  files.  All  sections 
are  currently  available  and  prices  vary, 
depending  on  size  and  frequency  of  the 
newspaper  and  number  of  sections  or¬ 
dered. 


Booth:  4257 

BITSTREAM  INC. 

Staffed  by:  Mike  Regan,  corporate  and 
end-user  sales  manager;  Melissa  Lan- 
tagne,  inside  sales  representative. 
Introducing:  MasterWorks  unlocked 
font  CD-ROM  includes  90  new  designs 
known  as  the  Typographers  Set,  over 
200  original  fonts  unavailable  else¬ 
where  and  15  True  Type  GX  fonts.  All 
fonts  are  in  the  PostScript  Type  1  for¬ 
mat  for  the  Macintosh. 

Exhibiting:  TypeShop  full  typeface  li¬ 
brary  consists  of  1,085  PostScript  Type 
1  fonts  for  the  Mac  or  PC,  delivered  on 
an  unlocked  CD-ROM. 


Booth:  1953 

BLEVINS  HARDING  GROUP 

Staffed  by:  Chuck  Blevins,  Ken  Hard¬ 
ing,  Mike  Pusich,  Dick  Keener,  Dave 
Ehrhardt. 

Exhibiting:  Comprehensive  consulting 
firm  specializes  in  operations  and 
process  audits,  strategic  long-range 
planning,  equipment  analysis  and  facil¬ 
ity  design.  BHG  associates  include 
management  and  industrial  process 
professionals,  interior  designers  and  ar¬ 
chitects.  Projects  portrayed  will  in¬ 
clude  packaging  center  expansions, 
satellite  production  facilities  and  com¬ 
plete  projects  for  newspapers  ranging 
from  15,000  to  over  750,000  circula¬ 
tion. 


Booth:  2335  i 

BOB  RAY  &  ASSOCIATES  INC. 

Staffed  by:  Robert  E.  Ray,  president; 

Brian  Ray,  facilities  manager;  John 
Steker,  sales  vice  president. 

Exhibiting:  Machinery  installation 
contractor  specializes  in  support  ser-  i 
vices  such  as  press  relocation  projects, 
equipment  reconfigurations  and  web 
width  changes. 


Booth:  4253 

BRAINWORKS  INC. 

Staffed  by:  Sheryl  Heather;  Michael 
Lynch;  Barbara  Lampasone. 

Exhibiting:  PC-based  integrated  adver¬ 
tising  management  software  for  ac¬ 
counts  receivable,  ad  order  entry,  rev¬ 
enue  projection,  ad  dummying,  billing 
through  to  collections.  Business  soft¬ 
ware  includes  accounts  receivable,  ac¬ 
counts  payable  and  general  ledger. 
Software  offers  easy  Windows  opera¬ 
tion  and  training  and  installation  op¬ 
tions. 


Booth:  140 

BUHRS  AMERICAS  INC. 

Staffed  by:  Don  Piontek,  president; 
Bob  Newman,  senior  electrical  and  de¬ 
velopment  specialist. 

Introducing:  The  Zandan  Enveloper 
MTR  is  a  high-speed  collating  and  film 
wrapping  system  that  can  cycle  up  to 
18,000  products  per  hour.  Working  di¬ 
rectly  from  a  film  reel,  it  is  ideal  for 
high-volume  alternate  delivery  or  total 
market  coverage  production  situations 
in  which  advertiser  onserts  or  inserts 
are  combined  with  newspapers,  TMC 
products  or  magazines  in  one  high- 
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GossNewsliner. 

Making  news  into  the  21st  century. 


From  banner  headlines  to  bottom  lines,  the  Goss*  Newsliner™ 
delivers.  Our  revolutionary,  patented,  positive-feed  keyless  inker 
redefines  “keyless"  in  quality,  faster  start-up,  reduced  waste, 
and  reliability. 

Goss  positive-feed  keyless  will  become  an  industry  standard 
with  its  significant  productivity  and  cost  advantages.  It  delivers 
quick  makeready  through  swift  job  setup.  Faster  saleable  copies 
and  less  start-up  waste  than  conventional  keyless.  Elimination 
of  ink  control  and  ink  density  presetting  systems.  No  adjustments 
during  the  run.  And  no  wash-up.  All  of  th^  benefits  can  decrease 
operating  expense.  That’s  great  news  for  your  bottom  line. 

The  “secret”  is  our  patented  positive-feed  digital  keyless  inker. 
Passive  keyless  systems  use  patterned  anilox  rollers  with 
cells  that  need  to  be  “scraped”  for  uniform  ink  volume.  Simply, 


this  cannot  provide  day-to-day  consistency.  Goss  positive-feed 
keyless  changes  all  that.  Four  planetary  gear  pumps  per  couple 
extrude  ink  precisely  and  maintain  ink  density  that  surpasses 
conventional  two-form  inkers.  The  system  also  has  a  small  reservoir 
with  automatic  level  monitoring  and  a  “shade”  or  trim  control 
for  adjustments.  Non-printing  area  ink  is  removed  by  a 
scraper/auger  assembly  for  recirculation.  And,  no  special  inks 
are  required  with  Goss  positive-feed  keyless. 

Goss  Newsliner.  It  makes  everything  else  old  news.  Rockwell 
Graphic  Systems,  Rockwell  International.  7D8-850-560Q  Fax: 
708-850-6641. 

^  ROCIcMIOII  Graphic  Systems 


quality  package.  MTR  also  can  easily 
be  placed  in-line  with  most  high-speed 
newspaper  inserters  for  Sunday-type 
packaging  on  high- insert-count  news¬ 
papers.  It  features  a  door  knob  hole 
punch  for  hanging  bags,  advanced  ser¬ 
vo  and  motion-control  technology  and 
a  fully  digital,  menu-driven  user  inter¬ 
face  that  automates  make-ready  and 
reduces  the  operator  learning  curve. 


Booth: 142a 

BUSCHMAN  COMPANY 

Staffed  by:  Steve  Maisch,  regional 
manager;  Tom  Mann,  vice  president. 
Introducing:  UniSort  X  sortation  con¬ 
veyor  provides  fast  bundle  throughput 
in  mailrooms,  gently  diverting  bundles 
to  one  or  two  sides  at  rates  up  to 
200/minute.  It  features  Buschman’s 
“rolling”  RC  100  carrying  chain  design 
and  new  divert  switch  mechanism  for 
quieter  operation.  UniSort  X  is  avail¬ 
able  at  20°  for  maximum  gentleness  or 
30°  for  tighter  configurations. 


Booth:  1573 
CANADIAN  WEB 
CONSULTANTS  LTD. 

Staffed  by:  Stephen  Tweddle,  presi¬ 
dent;  Michele  Belanger,  vice  president. 
Exhibiting:  In-house  hands-on  train¬ 
ing;  managerial  counseling;  employee 
enrichment  programs;  training  and 
maintenance  programs;  seminars;  con¬ 
tract  negotiations;  plant  layout  and 
planning;  press  installations;  project 
coordination;  press  repairs  and  re¬ 
building;  equipment  evaluation. 

Booth:  817 

CANNON  EQUIPMENT 

Staffed  by:  Pat  Geraghty,  national 
newspaper  sales  manager. 

Introducing:  Easy-Lock  cart  features 
locking  doors  to  secure  loads  during 
transport,  along  with  cart  loading  and 
conveying  equipment.  Three  lock  posi¬ 
tions  prevent  shifting  and  provide  door 
adjustment  for  different  bundle  sizes, 
keeping  even  hard-to-handle  “football” 
bundles  in  place 

Doors  are  easily  opened  by  lifting  ei¬ 
ther  the  frame  or  the  spring  latch.  A 
rigid  sub-frame  protects  the  door  hinge 
and  absorbs  impact  from  load  bars  dur¬ 
ing  transit. 

Also  featuring  a  new  bundle  loading 
method  for  the  Easy-Lock  cart.  The 
cart’s  improved  design  accumulates 


layers  of  bundles  on  forks  that  are  low¬ 
ered  inside  the  cart.  When  a  cart  is 
loaded,  the  forks  are  withdrawn,  pack¬ 
ing  bundles  to  the  back  of  the  cart  for 
maximum  stability  and  easy  door  oper¬ 
ation.  This  approach  provides  higher 
throughput  and  a  smaller  footprint. 
Other  improvements  include  a  simpli¬ 
fied  cart  handling  and  accumulation 
system  that  enables  on-floor  operation 
of  the  cart  wheels. 


Booth:  1309 

CAPITAL  TRACK  CO. 

Staffed  by:  Matthew  S.  Caldwell,  sales. 
Exhibiting:  Conventional  cast-iron 
track  and  low-profile  below-  the-floor 
track  newspaper  roll-handling  equip¬ 
ment. 


Booth:  4235 

CAPS  LOGISTICS  INC. 

Staffed  by:  Molly  Bardoul,  promotions 
manager. 

Introducing:  The  Toolkit  advanced  lo¬ 
gistics  software  system  is  flexible 
enough  to  solve  a  variety  of  logistics 
challenges,  including  routing  and 
scheduling,  distribution  network  plan¬ 
ning  and  freight  consolidation.  It  en¬ 
ables  the  user  to  customize  the  menus, 
graphics  display,  database  and  reports 
without  writing  additional  programs. 


Booth:  345a 
CARNEGIE  MELLON 
RESEARCH  INSTITUTE 

Staffed  by:  Bob  Ramey,  Regis  Leonard, 
project  engineers;  Anne  Candreva, 
Ray  Hannah,  software  engineers. 
Introducing:  Integrated  Newspaper 
Control  System,  Distribution  Control 
System  and  Totalizer  System  Software. 
Totalizer  is  a  low-cost  full-function  sys¬ 
tem  running  on  a  Pentium  PC  plat¬ 
form  under  Windows  NT.  It  provides 
automatic  shutdown  of  multiple  press¬ 
es  with  manual  override.  The  totalizer 
database  is  sized  and  configured  to 
hold  18  months  of  production  and  run 
data  for  long-term  trend  analyses  and 
edition-to-edition  daily  reports. 


Booth:  3959 

CASCADE  SYSTEMS  INC. 

Staffed  by:  Michael  Tucker,  marketing 
manager;  Brian  Gorman,  sales  vice 
president;  Malcolm  McGrory,  presi¬ 
dent. 


Introducing:  New-technology  Post¬ 
Script  RIP  (as  yet  unnamed). 
Exhibiting:  DataFlow  ad  and  produc¬ 
tion  tracking  system;  ImageFlow  OPI 
management  system;  ViewFlow  page 
status  monitoring  system;  Media- 
Sphere  digital  library  and  archive  sys¬ 
tem. 


Booth:  2873 

CCI  EUROPE 

Staffed  by:  Not  available. 

Introducing:  NewsDesk  editorial  pagi¬ 
nation  system  runs  on  Sun  Sparc  or 
IBM  RS/6000  SQL  database  server 
and  486,  Pentium  and  Power  PC  work¬ 
stations,  with  fully  integrated  front- 
end  system  and  tools  for  production 
planning  and  control.  Front  end  for  re¬ 
porters,  editors  and  wire  copy  relies  on 
MS  Word  text  editor,  Adobe  Photo¬ 
shop  for  picture  handling.  Illustrator 
for  graphics  and  QuarkXPress  for  page 
design.  Also,  a  NewsDesk  Internet  out¬ 
put  module. 


Booth:  3665 
CE  ENGINEERING 
PUBLISHING  SYSTEMS  INC. 

Staffed  by:  Don  Rich,  sales  and  mar¬ 
keting  director;  Robert  Waterhouse, 
president;  Chris  Ellsworth,  CEO. 
Introducing:  Decade  33  (PC)  and 
Decade  (Macintosh)  are  software  ap¬ 
plications  that  emulate  functions  of 
the  System  Integrators  Inc.  Coyote 
workstation.  Applications  support  al¬ 
most  all  commands  and  functions 
available  on  the  CAT/ST  version  of 
the  Coyote.  All  screen  displays  (lists, 
forms  and  text)  appear  on  Decade 
Windows  as  they  do  on  Coyote.  All 
major  modes  of  Coyote,  lists,  forms, 
text  and  command  interpreter  are 
available  on  Decade.  Connectivity  is 
available  via  FTM,  XTM,  TCU,  Termi¬ 
nal  Server  and  LAN.  Application  in¬ 
terfaces  are  available  for  Digital  Tech¬ 
nology  International,  Harris  Publish¬ 
ing  Systems  Corp.,  Blue  Skii  Express 
and  Abdex  Inc. 


Booth:  4129 

CENTILLION  DATA 
SYSTEMS  INC. 

(Photolmaging  North 
America) 

Staffed  by:  W.  Herbert  Senft,  general 
manager;  Ernie  Reno,  media  manager; 
Renee  Spencer,  marketing  director. 
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Martin  Luther  Kinj;  did. 


He  envisioned  a  world 
here  all  children,  both  black  and  white, 
would  he  judged  solely  bv  the 
“content  ()f  their  character." 
Photographer  Flip  Schulke  shared  this 
dream.  Between  1958  and  King's 

tragic  death  in  1968,  .Schulke 
,  enjoyed  a  remarkable  friendship  with 
the  civil  rights  leader. 

Using  the  lens  of  his 

“heart,  mind  and  camera,” 
Schulke  showed  us  the  power  and 
promise  of  King's  non-violent 
movement  on  the  pages  of 
1,1  FF  magazine.  It  is  a  body  of  work 
that  has  helped  keep  the  dream  alive. 

For  this,  we  thank 

Flip  Schulke.  .And  proudly 
present  him  The  1 995 

Kodak  Oystal  F.agle  Award 
for  Impact  in  Photojournalism. 


Booth:  3881 

CONCORDE  GROUP 


Introducing:  Live  demonstration  of 
centralized  database  and  service  bu¬ 
reau  for  digitized  images  and  graphic 
files  that  stores  and  organizes  compa¬ 
nies’  internal  picture  libraries,  archives 
and  other  graphic  files  on  a  high-reso¬ 
lution  database  accessible  24  hours  a 
day  from  anywhere  in  the  world. 

Once  images  are  digitized,  indexed 
and  uploaded  into  the  system,  compa¬ 
nies  can  view  or  retrieve  their  images, 
using  PCs  or  Macintosh  computers. 
Selected  images  can  be  downloaded  to 
a  local  hard  drive.  A  choice  of  commu¬ 
nications  links  includes  analog,  ISDN 
and  other  high-speed  capabilities. 

Customers  also  have  access  to  Image 
Gallery  International,  a  digitized  stock 
photography  agency  that  provides 
clients  with  thousands  of  high-quality 
photographs. 

Exhibiting:  Live  online  demonstration. 
Booth:  1708 

CERUTTI,  NORTH  AMERICA 

Staffed  by:  Bob  Mrak,  vice  president; 
Paul  Cappa,  executive  vice  president. 
Exhibiting:  Single-width  and  double¬ 
width  flexographic  web  presses  for 
newspaper  and  commercial  printers. 
Press  equipment  includes  reels,  print¬ 
ing  units,  upper  folders  and  folders 
with  designs  refined  for  customer’s  re¬ 
quirements. 

Booth:  2580 

CISS  (Canadian  Instructional 
Software  Systems  Ltd.) 

Staffed  by:  Jim  Evans;  jay  Gustafson; 
Marianna  Jensen;  Ronnie  Chee. 
Introducing:  Circulation  software  prod¬ 
ucts  include:  Newsline,  for  single  copy 
distribution  management;  Homeline, 
for  home-delivery  management  and 
sales;  Marketline,  for  total  market  cov¬ 
erage  management;  Mapline,  a  circula¬ 
tion  mapping  program;  and  Wholeline, 
a  wholesaler  circulation/distribution 
tool.  All  software  is  client-server  based 
using  Microsoft  Windows  front  ends 
and  Windows  NT/Unix  servers. 


Booth:  4121 

COMPUTEREASE 
SOFTWARE  INC. 

Staffed  by:  Carl  Berg,  president;  Carol 
Berg,  vice  president;  George  Pereira, 
senior  programmer. 

Exhibiting:  PC/Mac  pagination  compo¬ 


nents  and  QuarkXTensions  including 
Word  Mover  with  A-mail;  network 
modem  server;  Quark  h&j  server;  Pon- 
grass  Page  Integrator;  Adcontrol  ad 
dummying  with  PostScript/OPl  output; 
Load  Ads  and  Rules  extension;  Page 
Builder  extension;  PageServer  NLM 
page  element  database. 

Also  showing  Unix  Adstack  dum¬ 
mying  and  Atex  J-11  gateway  software. 

Booth:  3035 

COMPUTEXT  INC. 

Staffed  by:  Jimmy  W.  Connell,  presi¬ 
dent;  Nick  Koriakin,  sales  director; 
Suzette  B.  Connell,  vice  president. 
Introducing:  CompuClass  5.0  Windows 
version  of  field-proven  advertising  sys¬ 
tem.  Windows-NT  server,  dual  Pen¬ 
tium  processors;  Sybase  database  and 
RAID  disc  technology  ensure  system 
integrity  and  performance.  OLE  and 
DDE  interfaces  are  included  for  inte¬ 
gration  with  other  Windows  programs. 

Also  featured  will  be  the  CAT  11 
version  of  the  CAT  display  ad  makeup 
system,  using  Apple’s  QuickDraw  GX 
Graphics  drawing  technology  to  cre¬ 
atively  and  effectively  handle  full 
process  color  generation  and  output  of 
all  display  ads. 

Exhibiting:  Graphics  Loader  creates  a 
low-resolution  file  when  graphics  enter 
system  and  stores  both  low-res  and 
high-res  files  on  fileservers,  preparing 
graphics  for  use  with  pagination  and/or 
CAT  11. 

Mac-Bridge  allows  display  ads  made 
up  in  QuarkXPress  or  Multi-Ad  Cre¬ 
ator  to  be  stored  on  server  as  EPS  files. 

CompuClass  Revenue  Projection 
and  Production  Monitor  help  deter¬ 
mine  effects  on  revenue  and  lineage  if 
different  rates  and/or  macros  are  used 
for  pricing/styling  ads. 

Also  showing  Production/Perfor¬ 
mance  Monitor  (comparison  of  two 
time  periods’  ad  revenue,  volume  or 
column  inches);  Ad  Status  Monitor 
(dynamically  updated  to  check  publi¬ 
cation  readiness);  Classified  Pagina¬ 
tion  (including  full  process  color); 
Multi-Edition  (CompuClass  enhance¬ 
ment  for  unlimited  number  of  edi¬ 
tions);  Fax  Ad  Output  (automatic  fax¬ 
ing  of  on-screen  ad  to  client);  credit 
card  authorization;  COMET  11/Cap¬ 
ture  (editorial  text  entry,  wire  capture, 
copy  flow  and  file  management); 
COMET  11  News  Pagination  (Xpress 
under  Windows  with  XTensions  and 
integration  with  CompuText  and  oth¬ 
er  ad  dummy /layout  systems). 


Staffed  by:  Chuck  Kutcher,  sales  part¬ 
ner;  Gary  Ross,  technical  support 
Introducing:  Design  and  implementa¬ 
tion  of  workstation,  server,  data  man¬ 
agement  and  network  solutions  to  sat¬ 
isfy  current  needs  and  position  clients 
to  meet  future  challenges.  Products  in¬ 
clude  high  availability  software  and 
servers,  data  management  systems 
(HSM,  enterprise  backup,  archival, 
virtual  file  and  volume  management), 
RAID  disk  subsystems,  network  securi¬ 
ty  software  and  network  equipment  to 
improve  throughput  and  bandwidth. 
Exhibiting:  Rose  HA  high  availability 
software  for  server  farms;  Grand  Junc¬ 
tion  Fast  Ethernet  switches  for  im¬ 
proved  network  performance. 

Booth:  2259 

CONTROLS  GROUP  INC. 

(Arco  Enginaaring  Inc.) 

Staffed  by:  Rick  Atwater,  president. 
Introducing:  SlimPak  8  features  eight 
injectors  in  a  package  the  size  of  Con¬ 
trols  Group’s  six-injector  pack,  avail¬ 
able  in  single-stroke  or  MicroDwell  in¬ 
jector  design.  Also  demonstrating  ink 
and  water  setting  console,  featuring 
downloading  of  run  ink  usage  by  color, 
couple,  page  or  injector. 

Booth:  2459 

CRAIG  COLD  TYPE  SUPPLY  INC. 

Staffed  by:  Joe  Craig,  president;  John 
Craig,  vice  president;  Bob  Burns,  sales; 
Wayne  Johnson,  production  manager. 
Exhibiting:  Prepress  supplies  include 
clear  polyester,  amber,  ruby,  vinyls, 
Hammermill  laser  paper,  wax,  waxers, 
border  tapes,  screens,  3M  tapes,  light 
tables.  Sprayway,  X-acto  products. 

Booth:  3455 

CTEXT  INC. 

Staffed  by:  Larry  Moore,  president/ 
CEO;  Eugene  Kiel,  product  develop¬ 
ment  vice  president;  Ed  Rowden,  sales 
and  sales  support  vice  president;  Jim¬ 
mie  Garner,  group  newspaper  develop¬ 
ment  vice  president;  Bob  Engberg, 
Western  region  account  manager; 
Scott  Kelsey,  Eastern  region  account 
manager;  Shawn  Pollack,  AdVision 
product  manager;  Sharon  Boyd,  classi¬ 
fied  pagination  product  manager;  Jeff 
Litvak,  editorial  product  manager;  Dan 
Bennett,  editorial  pagination  product 
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manager;  Lisa  Austin,  graphics  systems 
analyst;  Beckie  Haubert-O’Brien,  sen¬ 
ior  technical  marketing  specialist; 
Mary  Jo  Tischler,  technical  marketing 
specialist;  Stacy  Zannoth,  marketing 
representative. 

Exhibiting:  Dateline  editorial  system 
manages  complex  tasks  of  newspaper 
editorial  environments  with  high  de¬ 
gree  of  flexibility  by  allowing  news¬ 
papers  to  customize  virtually  every  as¬ 
pect  of  their  editorial  operations. 
Dateline  offers  dynamic  directories, 
multimedia,  WYSIWYG  preview  and 
robust  text  search  and  message-han¬ 
dling. 

AdVision  advertising  system  is  de¬ 
signed  to  handle  complicated  classified 
environments  with  multiple  publica¬ 
tions,  zones  and  editions.  Each  prod¬ 
uct  can  be  customized  with  its  own 
rate  structure  and  publishing  schedule. 
AdVision’s  graphical  user  interface  and 
WYSIWYG  preview  make  it  easy  to 
use  and  reduce  training  time.  Rev¬ 
enue-enhancement  tools  help  ad  takers 
build  lineage  and  extend  run  schedules 
with  upsell  prompts.  AdVision  uses  the 
Sybase  SQL  server  for  powerful,  cus¬ 
tomizable  reporting  tools  such  as  rev¬ 
enue-recognition  reports,  which  iden¬ 
tify  revenue  intake  from  individual  ads 
or  publications. 

QuarkXPress-based  Expressline  edi¬ 
torial  pagination  offers  a  full  range  of 
interactive  page  layout  and  design 
tools  and  the  flexibility  to  paginate  us¬ 
ing  different  methods. 

ALPS  classified  pagination  auto¬ 
mates  the  entire  classified  pagination 
process,  including  classified  display 
layout  and  output  of  complete  pages 
with  graphics  and  logos.  It  automati¬ 
cally  calculates  and  places  square-offs 
and  vertically  justifies  all  ads  in  a  col¬ 
umn,  allows  multiple  paginators  to 
work  on  the  same  section  and  balances 
previously  selected  single-column  ads 
by  size. 

Also  showing  AFM  editorial  system; 
classified  system 

CYAN 

(Color  Y  Autoodicion  Nltida) 

See  DALAI/CYAN 

Booth:  3073 

CYBERGRAPHIC  INC. 

Staffed  by:  Wendy  Bruce,  marketing 
manager;  Don  Hollands,  general  man¬ 
ager;  Brian  Trombley,  sales  manager. 
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Exhibiting:  Core  developer  of  systems 
with  Windows  on  the  desktop  for  ad¬ 
vertising  and  editorial  workgroups. 
Supports  ad  booking;  ad  selling;  ad 
pagination;  copy  editing;  workflow 
management;  news  pagination;  image, 
logo  and  graphic  integration.  SQL 
Replication  Server  technology  pro¬ 
vides  fast  and  easy  access  to  data  for 
reports,  analysis  and  decision  support. 

Also  showing  Component  Manager 
for  ad  tracking  and  offering  integration 
consulting  and  services. 


Booth:  2913 

DALAI/CYAN 

Staffed  by:  Heriberto  Garcia,  director; 
Juan  Lauro  Aguirre,  tech  manager; 
Gerardo  Trevino,  development  manag¬ 
er;  Jorge  Furber,  sales  manager;  Rodol¬ 
fo  Muller,  booth  coordinator. 
Introducing:  Integration  of  editorial, 
production  and  commercial  systems: 
PowerWire  Macintosh-based  wire-cap¬ 
ture  and  management  software  open 
for  several  environments,  including 
Quark  Publishing  System;  Neza  text 
browser  and  manager,  either  as  an  ex¬ 
tension  or  stand-alone  application  that 
views  PowerWire  databases  and  other 
text  files  in  a  network  and  allows  full 
text  search;  NewsAdmin  PC-based  ed¬ 
itorial  system  works  even  on  PC  XTs; 
Circula  circulation-  and  subscription- 
management  software  for  small  news¬ 
papers  runs  on  Macintosh  and  Win¬ 
dows. 

Exhibiting:  Classified,  display  and  cir¬ 
culation  systems  that  fit  almost  any  en¬ 
vironment;  digital  photo  reception, 
transmission,  management  and  brows¬ 
ing  software  for  Macs  and  PCs;  docu¬ 
ment  archiving  for  production  and  per¬ 
manent  storage  (photos,  text.  Quark 
pages,  etc.). 

Booth:  3445 

DATA  SCIENCES  INC. 

Staffed  by:  Mark  Ganslaw,  president; 
Dan  Martini,  marketing  and  sales  vice 
president;  Deane  Parkhurst,  regional 
sales  manager. 

Exhibiting:  Newspaper  business  soft¬ 
ware  includes  Oracle  7;  circulation/ 
database  marketing;  TMC;  single  copy; 
display  ad  accounts  receivable;  ac¬ 
counts  payable;  payroll;  general  ledger; 
cash  register;  classified  transient 
billing;  newsprint  inventory. 

Also,  alliance  with  On  Target  Media 
markets  DataSelect  as  a  complete  data¬ 


base  marketing  package  with  mapping 
and  proposal  output. 


Booth:  2685 

DATATIMES-EyeQ  Publisher 

Staffed  by:  Tim  Richardson,  systems 
developer;  Bob  Blanchette,  systems  de¬ 
veloper;  Greg  Dial,  business  develop¬ 
ment. 

Introducing:  With  EyeQ  Publisher  au¬ 
tomated  newspaper  library  system  with 
Smart  Searching,  users  can  conduct 
natural-language  searches  by  topics 
and  subjects.  Articles  move  directly 
from  front-end  systems  through  auto¬ 
mated  filters  for  database  updating. 
Additional  enhancement  tools  are 
available. 


Booth:  1770a 
DAUPHIN  GRAPHICS 
MACHINES  INC. 

Staffed  by:  Jack  Little,  sales  manager; 
Chris  Lunt,  president. 

Introducing:  One-piece  knife  for  Goss 
Urbanite,  SSC  and  SC  folders.  Knife’s 
straight-tooth  profile  extends  the  cut¬ 
ting  rubber  life  and  is  easily  resharp¬ 
ened.  Also,  Goss  Community  color 
molded  ABS  replacement  covers. 
Exhibiting:  Lever-style  swing-down  ink 
fountains. 

Booth:  1145a 

DAVID  M  CO. 

Staffed  by:  E.G.  Mills,  president; 
Charles  Eubanks,  sales  manager. 
Exhibiting:  Quanta-Lith  Special  Edi¬ 
tion  is  a  buffed,  compressible  no-pack 
newspaper  blanket  composed  of  tough, 
compounded  polymer  for  high-speed 
presses. 

See  also  at  Booth  1145,  with  Flint 
Ink  Corp.  and  Rendic  International. 

Booth:  1208 

DAY  INTERNATIONAL 

Staffed  by:  Not  available. 

Introducing:  Offset  printing  blankets: 
Special  Edition  series.  Newsmaker 
8889  no-pack,  neutral  feed;  Newsmak¬ 
er  8891  no-pack,  positive  feed; 
Newsprinter  8894  double-width 
packed  blanket. 

Booth:  2560 

DECISIONMARK  CORP. 

Staffed  by:  Scott  Stines,  marketing  and 
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sales  director;  Timothy  K.  Guston,  ex¬ 
ecutive  vice  president/COO;  Brian 
Dalziel,  product  development  director; 
Vickie  Maris,  communications  manag¬ 
er;  Chuck  Chapek,  business  develop¬ 
ment  coordinator;  Mary  Bergstad,  data 
development  manager. 

Introducing:  MediaStar  software  for  in¬ 
formation  mapping,  analysis  and  pre¬ 
sentation  is  designed  specifically  for 
use  by  the  media  and  enables  users  to 
draw  powerful  maps  and  conclusions 
on  Windows  or  Macintosh  systems 


Booth:  945 

DENEX  INC. 

Staffed  by:  Gary  J.  Carroll,  president; 
Yves  Robinet,  operations  manager; 
Christer  Olsson,  DENEX  Systems 
Technology  AB  president. 

Introducing:  Copy  Track,  the  latest  ver¬ 
sion  of  Production  Tracking  Systems,  is 
designed  to  handle  all  production  de¬ 
tails  in  newspaper  and/or  commercial 
printing  facilities.  Also,  the  latest  Win¬ 
dows-based  version  of  ReelTrack  for 
tracking  reel  use,  inventory  and 
runnability  with  easy-to-use  bar  code 
scanners  and  hand  terminals.  Togeth¬ 
er,  ReelTrack  and  CopyTrack  can 
monitor  in  real  time  all  aspects  of  pro¬ 
duction  and  newsprint  use,  with  end- 
of-run  and  management  trend  reports 
generated  on  demand. 

Tracking  concept  will  show  integra¬ 
tion  of  information,  from  budgeting  to 
yearly  results,  utilizing  an  SQL  data¬ 
base. 

Also,  Laser  CopySensor  PRO  for  ad¬ 
vanced  stacker  applications;  Laser 
CopySensor  Gripper  11,  for  gripper 
conveyors;  Laser  CopySensor  Micro  for 
belts  and  stackers. 

Exhibiting:  Laser  CopySensor  LC  for 
low  cost,  non-contact,  non-mechani¬ 
cal  counting,  and  Laser  CopySensor 
Edge  Detector  for  inkjet  labeling  and 
gripper  pick-up.  Also  showing  stand¬ 
alone  totalizing  systems. 


Booth:  4245 

DEVELOPMENT 
TECHNOLOGIES  INC. 

Staffed  by:  W.  Bruce  Goodwin,  presi¬ 
dent;  Michael  C.  Bugge,  product  man¬ 
agement  director;  Ray  Mesk,  national 
sales  manager. 

Exhibiting:  Devotee  HT-series  (high- 
throughput)  and  Devotee  MT-series 
(medium  throughput)  film  processors 
in  widths  from  20"- 53";  Devolink  fami¬ 


ly  of  online  film  processing  systems  for 
most  imagesetters  and  scanners;  envi¬ 
ronmental  products,  including  Devoair 
11  odor-control  system  for  film  proces¬ 
sors,  Silvermate  in-line  silver  recovery 
systems,  Devowash  was  water  recircula¬ 
tors  for  film  and  plate  processors  and 
Devoclean  processor  systems  cleaners 
(environmentally  safe). 


Booth:  4245 

DEWAR  INFORMATION 
SYSTEMS  CORP. 

Staffed  by:  Susan  Aubrey,  sales  ac¬ 
counting  manager;  Larry  Justice,  presi¬ 
dent;  Jeanne  Laitinen,  marketing  man¬ 
ager;  Patti  LaMantia,  quality  assurance 
engineer;  Pat  Motz,  training  specialist. 
Exhibiting:  DewarView  Workflow  Man¬ 
ager  for  Workgroups  utilizes  third-par¬ 
ty  software  applications  to  combine  the 
functionality  of  a  traditional  editing 
system  with  the  benefits  and  architec¬ 
ture  of  off-the-shelf,  shrink-wrapped 
software. 

Pagination  Edition  combines  fea¬ 
tures  of  DewarView  with  sophisticated 
publication  management  features  to 
streamline  and  automate  the  page¬ 
building  process. 

CharmXT  Professional  Tools  for 
QuarkXPress  builds  on  some  of  the 
desktop  publisher’s  existing  features, 
and  adds  some  new  ones,  to  increase 
productivity. 


Booth:  1870 
DIAMOND 
ROLLER  CORP. 

Staffed  by:  Not  available. 

Exhibiting:  Newstech  roller  of  carbon- 
loaded  compound,  specifically  for  dou¬ 
ble-width  newspapers,  remains  dimen¬ 
sionally  stable,  with  less  thermal  ex¬ 
pansion,  for  lasting  kiss  impression. 


Booth:  2881 

DIGITAL 

EQUIPMENT  CORP. 

Staffed  by:  Bob  Farquhar,  communica¬ 
tions/media  vice  president;  Jim  Bovay, 
marketing  executive,  media;  Joe 
Markowitz,  newspaper  prepress  group 
manager. 

Exhibiting:  Digital  Alpha  computers 
for  workstations,  servers,  Internet  ser¬ 
vices,  newspaper  prepress  and  fast.  Al¬ 
pha  NT-based  RIP. 


Booth:  3773 

DIGITAL  TECHNOLOGY 
INTERNATIONAL 


Staffed  by:  Don  Oldham,  CEO;  Jo  Ann 
Froelich,  president;  Garth  Despain, 
marketing  director;  system  trainers  and 
technicians. 

Introducing:  Javelin  SQL  database  that 
manages  virtually  any  file  —  photos, 
ads,  pages,  digital  sound  and  video  for 
large-volume  users  of  QuarkXPress, 
Multi-Ad  Creator,  Adobe  Photoshop, 
etc. 

Internet  World  Wide  Web  Publisher 
is  an  automated  DT  client  application 
that  enables  newspapers  to  publish  si¬ 
multaneously  for  print  and  Web  ser¬ 
vices.  Versions  will  enable  newspapers 
to  publish  electronically  on  several  on¬ 
line  services. 

WAN  Database  manages  newspaper 
information  between  remote  sites  and 
the  central  database,  or  allows  differ¬ 
ent  newspapers  to  share  database  in¬ 
formation. 

Pagination  Database  allows  page 
layout  information  to  be  stored  in  a 
DT  database,  facilitating  workflow 
management,  data  integrity,  system 
fault  tolerance  and  personal  productiv¬ 
ity. 

Exhibiting:  Database-centered  prepress 
production  software  for  display  ads,  ed¬ 
itorial,  pagination,  classified  and 
graphics.  Software  can  be  integrated  or 
operated  as  stand-alone  modules. 
Client  software  runs  on  Macintosh 
computers;  open  SQL  databases  run 
Sun  Sparc  servers.  Also  showing  the 
4.0  suite  of  products  in  each  system. 


Booth:  4334 

DMGT  CORP. 

Staffed  by:  Rick  Bava,  marketing  man¬ 
ager;  Rayce  Jonsrud,  Laura  Lefko,  Ann 
Ortwerth,  marketing  representatives. 
Introducing:  Electronic  credit  card  pro¬ 
cessing  services  for  the  direct  market¬ 
ing  industry.  Comprehensive  services 
include  authorization,  deposit,  charge- 
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Digital  Rd 
Deliverg  To 
Neuispapers; 

The  Route 
Advertisers 
Rre  Choosing. 


AP  AdSEND  delivers  ads  to  newspapers  quickly, 
efficiently  and  inexpensively. 

AP  AdSEND,  the  digital  ad  delivery  service 
from  The  Associated  Press. 

Come  see  us  —  NEXPO  Booth  #2829. 

Or  call  1-800-2ADSEND  for  more  information. 


Anything  else  is  a  thing  of  the  past. 


^WISEND 


trifuge  to  remove  solids,  extending  the 
life  of  solvents.  Safety-Kleen  150  °F  sol¬ 
vent  has  a  very  low  VOC  content. 
Exhibiting:  Products  designed  to  assure 
environmental  compliance,  particular¬ 
ly  stressing  compliance  with  sewer  dis¬ 
charge  limits,  include  a  full  line  of  sil¬ 
ver-recovery  products  and  Final  Treat¬ 
ment  System  vacuum  distillers  to  treat 
chemicals  that  cannot  legally  be  dis¬ 
charged  to  the  sewer. 


Booth:  919a 

DYC  SUPPLY  CO. 

Staffed  by:  David  M.  Kennedy,  vice 
president,  general  manager;  Frank 
Renda,  manufacturing  vice  president; 
Ron  Crawford,  newspaper  specialist; 
Jeff  Patrick,  Southeast  sales  representa¬ 
tive. 

Introducing:  NP-21  newspaper  blanket 
features  stable  paper  feed,  solvent  re¬ 
sistance  and  blanket-to-blanket  gauge 
tolerance  of  ±0.0005,  for  use  on  TKS, 
Goss  Metro  and  Colorliner  presses. 
Exhibiting:  57000  for  Headliner  press; 
No-Pac  8400  for  Metro  presses;  55000 
X-1  for  Goss  Community  and  Subur¬ 
ban  presses;  No-Pac  8600  for  Goss  Ur¬ 
banite  presses. 


back  processing  and  address  verifica¬ 
tion  for  Visa,  MasterCard,  American 
Express  and  Discover. 


Booth:  1065 

DOMINO  AMJET  INC. 

Staffed  by:  Hank  Heupel,  sales  engi¬ 
neer;  Paul  Schoesson,  commercial 
printing  business  manager. 
Introducing:  Basic  TMC  system  is 
composed  of  JetArray  multiline  inkjet 
printer  and  Domino  Editor  2  con¬ 
troller,  operating  on  a  Quipp  infeed 
conveyor  with  a  hopper  feeder  and 
stacker.  The  JetArray  will  place  up  to 
eight  lines  of  address,  bar  codes  and 
demographic,  personalized  messages 
on  the  newspapers,  with  interactive 
control  provided  by  the  Editor  2  Con¬ 
troller. 


Booth:  2514 

DS  DESIGN 

Staffed  by:  Joseph  Scarano,  president; 
Jane  Scarano,  vice  president;  Graeme 
Dykes,  vice  president. 

Introducing:  Version  2.0  of  Colorize 
Macintosh  prepress  software  used  to 
color  black-and-white  line  art.  Fully 
optimized  and  native  for  the  Power¬ 
Mac,  Colorize  features  include  paint  to 
edge,  erase  to  edge,  automatic  trap¬ 
ping,  on-screen  adjustment  and  view¬ 
ing  of  trapping,  color  blends,  grada¬ 
tions,  air-brushing  and  artistic  effects, 
transparent  backgrounds,  automatic 
masking,  clipping  paths,  built-in  file 
compression  and  both  spot  or  process 
color  output.  Software  will  read  and 
write  Scitex  work  files  and  is  used  to 
color  newspaper  comics,  multi-color 
ads  and  advertising  inserts. 


Booth:  919 

DYNARIC  INC. 


Booth:  2472 

DOUTHITT  CORP. 


Booth:  2557 

DUARTE  REGISTER 
SYSTEMS  INC. 


Staffed  by:  Bob  Frey,  graphic  arts  sales 
manager;  Len  Brown,  Eastern  region 
sales  manager;  Mike  Ameser,  tech  sales 
representative;  Sal  Paldino,  tech  sales 
representative;  Steve  Mishlei,  South¬ 
western  region  sales  manager 
Introducing:  NP-1500  series  of  high¬ 
speed  strapping  equipment  for  ROP 
and  insert  bundling  is  an  addition  to 
Dynaric’s  line  of  “Downtime  Elimina¬ 
tors,”  which  is  quickly  gaining  on  the 
NP-2  in  both  ROP  and  insert  opera¬ 
tions. 

PNP-2  turntable  is  used  between  ei¬ 
ther  two  NP-2s  or  two  NP-1500s  in 
crosstie  systems  for  newspapers  that  re¬ 
quire  cross-strapped  bundles. 
Exhibiting:  NP-2  crosstie  system,  used 
in  the  daily  production  of  many  large 
U.S.  metropolitan  newspapers  and  in 
small  to  mid-size  newspapers;  strapping 
machines  for  offline  applications  and 
configured  to  work  with  existing  pin  suited  for  strapping  small,  miscellaneous 
register  systems  or  be  installed  as  part  bundles,  including  rounds;  SM-70  semi- 
of  a  complete  pin  system.  Pneumatic  automatic  model;  DF-11  high  speed  ’X” 
Plate  Punch  also  will  be  demonstrated,  arch-type  strapper;  AM-300  versatile. 
Exhibiting:  Pin  register  systems.  economical  arch-type  strapper. 
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Staffed  by  :  John  Diehl,  Robert  Con¬ 
way,  Mark  Froelich,  Mark  Diehl. 
Exhibiting:  Gemini  twin-frame  plate- 
maker  with  Option  X  vacuum  system 
allows  continuous  loading  and  expos¬ 
ing  of  plates  for  non-stop  productivity. 


Audiotext 


LET’S  TALK 
CUSTOMER  SERVICE. 


Is  Your  Team  Giving  You  the 
Attention  You  Need? 

MicroXoice  (lcli\t'i  s  liigh-pcrfoi  nuincc  aiulioicxi 
solutions  through  a  uiuuing  coiuhinatiou  of  (Indi¬ 
cated  people,  a  eoinniitiuent  to  excelleuce,  and 
the  latest  teehnologx  available. 

MicroXoiee  jjrovides  audiotext  services  to  the 
largest  ne\vspa|XM  s  in  the  country.  W’e  make  iniple- 
mentiug  audiotext  eas^  and  jjrofitahle.  XVe’xe 
assembled  a  team  of  exj^ericmced,  custonuM- 
locusc'd  i)rofessionals,  l  eadv  to  deliver  statt'-oldhe- 
art  teclmolog\  and  c'xtensi\e  maiketiug  suppoit 
that  will  ensure''  xou  winning  results. 

t 

V 

1995  Micro  Voice  Applications.  Inc. 


The  I'iue  to  delieer  useful,  comprehensive  infor¬ 
mation  -  (|uickl\  and  easih  -  continues  to  acceler¬ 
ate.  Xou  need  a  crew  that  will  kc'ep  xou  on  tiack 
and  moving  forward  -  and  that's  what  XlicroXdice 
leant  (aistomer  Sc'rxice  is  all  about. 

To  learn  more  about  MicroVoice  and  the 
products  we  deliver,  call  our  Crew  Chief  at 
1-800-553  0003.  Vi.sit  MicroVoice  at  NEXPO  ‘'95, 
June  24-28,  booth  #2529. 

Micr^aice 

The  Audidtext  Solution 


Booth:  215 

EAM-MOSCA  CORP. 

Staffed  by:  Robert  Leighton,  vice  pres¬ 
ident. 

Introducing:  RO-TRZ3  high-speed, 
heavy-duty  strapping  machine  de¬ 
signed  for  high-volume  mailrooms  fea¬ 
tures  dual  strap  spools  and  strap  auto¬ 
thread  system. 

The  TRI  in-line  strapping  system 
applies  a  cross  strap  without  bundle 
turning. 


Booth:  3986 

ECKADAMS  COMPANY 

Staffed  by:  Dan  White,  Eastern  region 
manager;  Jan  Rawlins,  territory  sales 
manager;  Bill  Atchison,  territory  sales 
manager. 

Introducing:  PROformance  II  high- 
performance,  ergonomically  designed 
task  seating  was  created  to  enhance 
worker  productivity  in  a  healthy,  sup¬ 
portive  and  comfortable  way.  Er¬ 
gonomic  features  on  all  PROformance 
II  chairs  include  compound  curve  seats 
with  waterfall  fronts,  countoured  backs 
with  built-in  lumbar  supports,  high  re¬ 
siliency  foam  padding  and  pneumatic 
seat  height  adjustments.  A  choice  of 
back  sizes,  control  functions  and  arm 
accessories  are  designed  to  add  to  the 
ergonomic  quality  of  PROformance  II 
seating. 

Exhibiting:  Ergonomically  designed 
task,  manangement,  executive  and  side 
chairs  and  stools  that  meet  or  exceed 
ANSI/BIFMA  performance  standards. 


Booth:  1809 

ECLECTIC  CO.  INC. 

Staffed  by:  Ronald  M.  Wantz,  presi¬ 
dent;  Judd  McCreary,  Doug  Wantz, 
sales  engineers. 

Exhibiting:  Pressroom  Environmental 
Systems  featuring  UMA  450  and  750 
dust  collectors  for  pressroom  dust  con¬ 
trol. 

Noise  abatement  systems  for  the 
folder  and  slitter  groups,  waste  ink  re¬ 
claimer,  solvent  recovery  systems, 
pressroom  ink  mist  control,  quiet 
rooms  and  enclosures. 


Booth:  3565 

ECRM  TRUST 

Staffed  by  :  Paul  Markham,  senior  mar¬ 
keting  vice  president;  Tom  Ireland, 
product  marketing  support  manager; 
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Irv  Press,  marketing  communications 
supervisor;  Vince  Cooper,  national 
sales  manager. 

Introducing:  High-speed  ScriptSetters 
VR36/HS  and  VR45/HS  are  color  im¬ 
agesetters  that  run  on  Power  Mac, 
Macintosh  or  PC  platforms  at  up  to 
twice  the  speed  of  current  models  (up 
to  2T7min.  at  1000  dpi)  and  are  avail¬ 
able  with  Level  2  software  RIPs. 

Fully  PostScript-compatible  FM 
screening  offered  with  all  ScriptSetters 
eliminates  moire,  increases  detail,  cre¬ 
ates  no  regular  rosettes  and  fewer  reg¬ 
istration  ptoblems.  It  also  has  some 
features  not  available  with  other  FM 
screening  methods,  including  a  patent- 
pending  structure  that  improves  proof¬ 
ing,  plating  and  printing. 

Designed  to  meet  color  require¬ 
ments  at  very  high  speeds,  the  Script- 
Setter  1045HS  18"-wide,  high-resolu- 
tion  recorder  can  image  at  48"  per 
minute  at  1016  dpi. 

Exhibiting:  Demonstrations  of  Au- 
tokon  for  the  20th  consecutive  year. 


Booth:  3645 

EDGIL  ASSOCIATES  INC. 

Staffed  by:  Ed  Hopey,  president;  Gil 
Wolsky,  vice  president;  Linda  Gagnon, 
sales  and  marketing  director;  Jeff  Ko- 
siorek,  marketing  coordinator. 
Introducing:  NewsCentral  automatical¬ 
ly  evaluates  and  routes  electronic  edi¬ 
torial  copy  received  from  many 
sources,  including  news  wires,  faxes,  re¬ 
mote  bureaus  and  any  front-end  sys¬ 
tem,  providing  newspapers  with  a  mi¬ 
gration  path  for  a  more  flexible  news¬ 
room  configuration  and  expanded  data 
access  and  control. 

As  electronic  copy  is  received  from 
the  input  sources,  NewsCentral  uses 
automated  categorization  methods  to 
manage  the  copy  flow.  Copy  can  then 
be  sorted  according  to  newspaper-de¬ 
fined  categories,  including  header 
fields,  arrival  statistics  and  full  text. 
Once  the  copy  has  been  categorized,  it 
is  automatically  sent  to  user-defined 
destinations,  such  as  LAN-based  direc¬ 
tories,  front-end  system,  printer,  e-mail 
and  online  services.  Editors  will  be 
able  to  route  up-to-the-minute  news 
stories  to  online  service  providers,  giv¬ 
ing  subscribers  access  to  the  latest  sto¬ 
ries. 

Exhibiting:  Capture,  a  PC-based  credit 
card  and  check  drafting  authorization 
and  electronic  funds  transfer  product, 
and  AdCentral,  which  transfers  data 
from  a  newspaper  advertising  system  to 


a  Sybase  relational  database,  giving 
users  access  to  extensive  online  and 
electronic  publishing  opportunities. 


Booth:  3045 

EDITOR  A  PUBLISHER  CO. 

(Also  see  AMPERSAND) 

Staffed  by:  Chris  Phillips,  Colin 
Phillips,  co-publishers;  Steven  Towns- 
ley,  advertising  director;  Paul  Arata, 
Rich  Henrichs,  Betsy  Maloney,  Bob 
Mathes,  Peter  Solch,  ad  sales  represen¬ 
tatives;  Martin  Radelfinger,  Amper¬ 
sand  business  development  vice  presi¬ 
dent. 

Introducing:  Editor  &  Publisher  Inter¬ 
national  Year  Book  CD-ROM,  Editor  & 
Publisher  Market  Guide  CD-ROM  and 
Mediainfo  Interactive,  E&P’s  World 
Wide  Web  home  page. 

Exhibiting:  Current  issues  of  Editor  & 
Publisher  magazine,  the  only  indepen¬ 
dent  newsweekly  of  the  newspaper  in¬ 
dustry.  E&P  regularly  covers  all  aspects 
of  the  industry,  including  editorial, 
new-media  ventures,  production  tech¬ 
nologies,  circulation  and  distribution, 
campus  journalism,  advertising,  mar¬ 
keting  and  promotion,  public  policy 
and  legal  news. 

Editor  &  Publisher  International 
Year  Book,  the  directory  with  eight 
sections  devoted  to  U.S.  daily  news¬ 
papers,  U.S.  weekly  and  special  news¬ 
papers,  Canadian  newspapers,  foreign 
newspapers,  news  and  syndicate  ser¬ 
vices,  equipment,  supplies  and  ser¬ 
vices,  industry  organizations  and  ser¬ 
vices  and  a  guide  to  personnel  at  U.S. 
newspapers. 

Editor  &  Publisher  Market  Guide 
provides  demographic  and  commercial 
information  for  every  U.S.  newspaper 
market. 


Booth:  4326 

EDITORIAL  SYSTEM 
ENGINEERING 

Staffed  by:  Duncan  Suss,  integration 
services  and  projects  manager;  Larry 
Angell,  senior  engineer;  Jorge  Ro¬ 
driguez,  engineering  director;  David 
Francoeur,  North  America  vice  presi¬ 
dent;  Ignacio  Megias,  president. 
Introducing:  EdBase  next-generation 
editorial  database  systems  allow  modu¬ 
larity  and  flexibility,  and  offer  check¬ 
in,  check-out  facilities  with  connectiv¬ 
ity  to  any  SQL  database. 

PageXchange  QuarkXPress  Xten- 
sions  allow  tight  integration  of  Atex  or 
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NOW  ippf^O] 


Eks  for  your  newspaper 

ne  to  more  revenue  sources,  taking  yiH 
the  most  extensive  and  innovative  audiotv 
sand  solutions. 

iiotex  systems,  Brite  electronic  classiliecis 
enhance  and  maximize  your  current  classified  section  for  users,  advertisas^ 
and  you.  CarSelect  and  HomeSelect  connect  buyers  to  sellers  while  ow 
900  Vbke  Personals -w  the  next  generation,  Person-to  Person- coniraA 
companions  confidentially,  easily  -  and  for  you,  profitably.  And  soon, 
Brite  will  take  you  on-line. 

Put  the  leader  of  newspaper  audiotex  to 
work  for  you.  CaU  l.SOO.SEE.BRTTE  (733-2748).  ViOr 


Meeting ‘Place  ror; 
savings. 


SII  with  QuarkXPress,  as  well  as  two- 
way  flow  and  conversion  of  text  and 
geometry. 

PageXchange/Wordfit  set  of  Xten- 
sions  allows  tight  integration  between 
Microsoft  Word  6.0  and  XPress  and 
two-way  flow  and  conversion  of  both 
text  and  geometry. 

Exhibiting:  Editorial  News  Layout,  a 
customizable,  easy-to-use,  high-perfor¬ 
mance  pagination  system,  was  de¬ 
signed  by  a  working  editor  at  a  world- 
class  newspaper. 

ITF-to-PostScript  Converter  allows 
Atex  systems  to  convert  Intermediate 
Typesetter  Format  into  PostScript  for¬ 
mat  and  enables  Atex  users  to  upgrade 
their  technology  to  accommodate  new¬ 
er  output  technologies,  and  at  the 
same  time  improving  performance  of 
ITF  to  ICL/GICL.  Also,  PC/Integrator, 
WinText  and  MacText. 


Booth:  2479 

EDIWISE 

Staffed  by:  Ijen  Huang,  president;  Bri¬ 
an  Sloan,  product  development  man¬ 
ager;  Eric  Wee,  electronic  commerce 
director;  Jeff  Low,  accounts  manager. 
Introducing:  AbitRol  Pro  Windows- 
based  newsprint  management  system 
provides  detailed  roll  inventory  man¬ 
agement  and  valuation,  bar  code  scan¬ 
ning  from  point  of  receipt  through  to 
consumption,  waste  and  delivery  man¬ 
agement,  production  analysis  and  fi¬ 
nancial  reporting.  Added  features  in¬ 
clude  multiple  security  levels  for  differ¬ 
ent  users,  point-and-click  access, 
online  hypertext  help,  drag-and-drop 
roll  section  and  much  more.  AbitRol 
Pro  is  available  in  single-user,  network 
and  SQL  client-server  versions. 

Ediwise  Link  custom  communica¬ 
tions  service  provides  Internet  e-mail 
gateway  and  electronic  data  inter¬ 
change  (EDI). 

Exhibiting:  AbiCorp  and  AbiSite,  a  sys¬ 
tem  that  consolidates  information  on 
paper  usage  from  each  property  for  cor¬ 
porate  management  of  local  inventories. 

Also  displaying  RF  (radio  frequency) 
scanning,  which  frees  the  user  from 
the  problems  of  cables  and  download¬ 
ing,  as  information  is  relayed  in  real 
time  directly  to  the  computer  as  bar 
codes  are  scanned. 

Booth:  122 

ELECTRIC  MACHINE 
CONTROL  INC. 

Staffed  by:  Ed  Carter,  president; 
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Shawn  McCutcheon,  systems  engi¬ 
neer;  Brian  Thomason,  systems  sales. 
Introducing:  Elec-Trol  newspaper  dis¬ 
tribution  system  delivers,  loads  and 
tracks  all  bundles  as  they  are  produced, 
offers  online  computer  monitoring  and 
recalculates  demand  information  every 
few  seconds. 

Elec-Trol  newspaper  distribution  sys¬ 
tem  computer  model  is  a  supervisory 
computer  and  control  for  newspaper 
distribution  equipment.  The  software 
is  a  multi-platform,  true  multi-user 
package  that  works  with  standard 
hardware  and  software. 

Exhibiting:  GE  Fanuc-90/70  PLC;  GE 
Fanuc-Genius  Distributive  1/Q;  GE 
Simplicity  Software.  EMC  designs  and 
makes  drive  and  control  systems  for 
various  applications  in  the  pulp,  paper 
and  metals  industries. 


Booth:  1921a 

ENKEL  CORP. 


Staffed  by:  Chester  Moore,  president; 
Raymond  Cornell,  sales  and  service 
vice  president. 

Introducing:  Robotic  shaft  handler,  de¬ 
signed  to  minimize  routine  lifting  of 
heavy  core  shafts. 

Exhibiting:  SE  (Standard  Edition)  Zero 
Speed  Automatic  Splicer  is  a  free¬ 
standing,  speed  match  design. 


Booth:  3581 

EUROMAX  A/S 

Staffed  by:  Claus  Erik  Christoffersen, 
president  and  CEO;  Hans  Peter  Bech, 
U.S.  operations  director;  Michael 
Rossau,  area  executive;  Lars  Bertelsen, 
Janus  Aaberg,  pre-sales  consultants; 
Susanne  Michelsen,  sales  and  market¬ 
ing  coordinator. 

Introducing:  Maquette  View,  the  latest 
product  in  the  range  of  tracking  and 
control  applications,  is  a  real-time  tool 


for  viewing  the  status  of  all  pages  in  a 
publication.  Pages,  shown  as  WYSI¬ 
WYG  thumbnails,  may  be  sorted  by 
deadline,  logical  section,  status,  user 
working  on  the  page,  editorial  and  ad¬ 
vertising  content  status  and  available 
colors. 

Exhibiting:  Combined  management 
and  production  system  represents  a 
holistic  approach,  providing  compre¬ 
hensive  facilities  to  improve  through¬ 
put  and  optimize  the  entire  prepress 
process.  The  system  covers  four  main 
areas:  newspaper  planning,  advertising 
management  system,  editorial  system, 
and  production  tracking  and  control. 

Relational  database  approach  using 
standard  hardware  platforms  running 
Unix  and  X-Windows/Motif  complete¬ 
ly  integrates  all  areas.  Newspaper  Plan¬ 
ning  Facilities  ensure  that  the  whole 
organization  works  toward  a  common 
plan.  Maquette  View’s  Tracking  Facili¬ 
ty  is  a  tool  for  monitoring  the  actual 
contents  and  status  of  all  pages  at  any 
time.  The  Integrated  Advertising  Man¬ 
agement  System  handles  all  tasks  relat¬ 
ing  to  marketing,  sales,  canvassing  and 
online  booking,  production  and  ad¬ 
ministration,  such  as  invoicing  and 
complaint  handling. 


Booth:  2477 

FCM  ENGINEERED 

PRODUCTS  INC. 

Staffed  by:  Dan  Davis,  vice  president; 
Ken  Metcalf,  sales;  Dan  Toynton,  sales; 
Thord  Good,  marketing  manager. 
Introducing:  Scandrive  self-oscillating 
rollers,  registration  controls  and  speed 
phasing  products  designed  for  new,  up¬ 
grade  or  retrofit  applications  as  solu¬ 
tions  for  problems  encountered  when 
dealing  with  difficult  printing  applica¬ 
tions,  such  as  ghosting  or  registration 
error.  Inherent  in  the  compact  devices’ 
design  are  high  reduction  ratios  (single 
step),  stiffness,  low  backlash  and  relia¬ 
bility. 

Booth:  1655 

FERAG  INC. 

Staffed  by:  Marty  Roark,  president; 
Walter  Wild,  senior  executive  vice 
president;  Herm  Hazen,  mid-Atlantic 
region  vice  president;  Andy  Leszczyns- 
ki.  Northeast  region  vice  president;  Joe 
Ondras,  Southern  region  vice  presi¬ 
dent;  William  Shuler,  Midwestern  re¬ 
gion  vice  president;  Paul  Amelung, 
Western  region  vice  president. 
Introducing:  Rollpack  A,  based  on  Fer- 
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We  re  Running 
A  Revolution 
In  South  Bend! 
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It’s  a  brand  new  day 
in  South  Bend,  Indiana,  and 
seventy  thousand  copies  of  the 
Tribune  are  coming  off  our  Anilox- 
Colora  web  offset  press  per  hour... 
ready  to  hit  the  streets  and  doorsteps  to 
dazzle  readers  with  a  beautiful  array  of  precise 
color  throughout  the  paper. 

Accurate,  proven  anilox  offset  inking  is  only 
part  of  the  story.  The  Anilox-Colora  is  less  complex 
to  operate  and  provides  faster  makeready.  A  first  in 
the  U.S.,  the  Anilox-Colora  helps  extend  editorial 
deadlines  and  provides  innovative  production 
solutions.  Quality  press  construction  according  to 
ISO  9000  standards  ensures  world  class  printing, 
folding,  and  lifetime  endurance.  Modular  design, 
with  decentralized  drive  systems,  offers  indepen¬ 
dent  plating,  speeds  startup,  and  facilitates  simple 
press  expansions.  Finally,  Anilox-Colora’s  favorable 


price/  performance  ratio  is  sure 


P''^c/  poriurrnanoe  raiio  is  sure 
enhance  your  bottom  line. 

Of  course,  our  proven,  proprietary 
keyless  inking  system  means  fast 
•  -  production  changes  and  lower  labor 
requirements. 

seise  Yes,  it’s  a  new  day  in  South  Bend.  And 

other  papers  will  soon  be  seeing  the  light  all  over 
is  only  North  America. 

complex  Seeing  is  believing,  so  call  us  today  for  your 

A  first  in  KBA  Anilox-Colora  Press  Kit!  With  real  samples.  Real, 

ditorial  proven  detailed  information.  And  real  solutions 

tion  for  your  newspaper. 


% 


Seeing  is  believing!” 


KBA-MOTTER.  CORF*. 


Web  Press  Division 

A  member  of  the  Koenig  &  Bauer-Aibert  Group 


P.  0.  Box  1562  •  York,  Pennsylvania  17405 
(717)  755-1071  •  (717)  755-2327  FAX 


ag’s  “Rotary  Process”  concept,  elimi¬ 
nates  conventional  bundles  by  process¬ 
ing  assembled  products  into  distribu¬ 
tion-ready  rolls  and  replaces  an  entire 
tie  line  —  stackers,  bottom  wrappers, 
tyers,  turntables  and  topsheet  applica¬ 
tors  —  by  combining  the  functions  in 
one  machine.  In  the  latest  system,  a 
single  unit  functions  autonomously  to 
process  rolls  of  predetermined  size 
while  maintaining  high  cycling  rates. 
When  producing  programmed  rolls, 
the  Rollpack  system  is  controlled  ei¬ 
ther  via  a  topsheet  scanner  or  comput¬ 
erized  line  control.  Feeding  of  top- 
sheets  and  newsstand  fliers  is  fully  au¬ 
tomatic. 

Rolls  are  easy  to  handle  and  are  pro¬ 
tected  by”environmentally  friendly” 
film.  Individual  copies  can  be  removed 
from  the  center  of  each  roll  without 
destroying  or  loosening  the  roll,  and 
rolls  can  easily  be  reformed  into  bun¬ 
dles  for  vending  machines. 

With  Rollflat,  newspapers  destined 
for  postal  distribution  are  extracted 
from  the  copy  stream  and  directly 
processed  as  single  copies.  Folding, 
wrapping  and  addressing  (via  labels  or 
inkjet)  are  fully  automated  and  per¬ 
formed  by  one  machine.  Rollflat  can 
easily  adjust  from  quarterfold  to  paral¬ 
lel  fold,  and  the  self-adhesive  stretch- 
foil  ensures  optimum  protection  from 
the  weather  and  guarantees  product 
quality.  The  Rollflat  system  can  be  in¬ 
tegrated  at  any  point  along  the  convey¬ 
or  line,  providing  flexibility  and  con¬ 
tinuous  flowline  processing. 
Exhibiting:  Single  Copy  Conveyor, 
Minidisc  and  Metaverpa  Strapper. 
Complete  Ferag  line  will  be  represent¬ 
ed  in  a  video  wall  presentation,  graph¬ 
ics  and  displays. 


Booth:  1545b 

FFC  INTERNATIONAL  INC. 

Staffed  by:  Robert  Taber,  Carl  Stoffels, 
Rene  Aguirre,  representatives. 
Introducing:  Information  on  VOC- 
free,  non-toxic  dampener  fountain  so¬ 


lution.  Tests  have  shown  reduced  ink 
usage,  less  ink  rub  off,  brighter  colors 
and  sharper  print  images. 


Booth:  1159 

FINCOR  Electronics  Div. 

Staffed  by:  Jim  Young,  marketing  man¬ 
ager;  Rod  Heiner,  quality  assurance 
manager;  Lee  Hankey,  engineering 
manager. 

Introducing:  The  Digitrol  III  double¬ 
width  newspaper  press  drive  system. 
Exhibiting:  Digitrol  II  double-width 
and  SPC  3010  single-width  newspaper 
press  drive  systems  incorporate  the 
new  high-speed  LANscape  network, 
which  simplifies  and  reduces  cost  of 
drive-to-drive  coordination.  These  dri¬ 
ve  systems  are  designed  to  improve 
overall  system  performance  and  relia¬ 
bility. 


Booths:  1145,  1145  a 

FLINT  INK  CORP. 

Staffed  by:  David  B.  Flint,  executive 
vice  president;  Gregory  M.  Lawson, 
group  vice  president,  publication  inks; 
Roy  T.  Beagle,  vice  president,  news  ink 
division;  Kathy  A.  Prochnow,  group 
marketing  director;  Norman  A. 
Harbin,  technical  director,  publication; 
Ronald  J.  Miller,  regional  manager, 
vice  president;  Michael  j.  Dodd, 
Northeast  regional  manager;  Sean 
Mikaelian,  Eastern  regional  manager; 
Loren  E.  Wolfe,  technical  service  man¬ 
ager;  William  A.  Tasseff,  regional  man¬ 
ager;  Donald  R.  Phillips,  consultant. 
Introducing:  Arrowlith  rub-free  soy 
black  and  colors,  100%  soy-based,  av¬ 
erage  2%  VOC,  offset  inks  are  eco¬ 
nomical,  environmentally  friendly  and 
feature  exceptional  print  appearance, 
wider  press  latitude,  mileage  improve¬ 
ments  and  reductions  in  paper  waste 
due  to  faster  press  starts.  Showing 
100%  Soy  logo  for  newspapers  who  run 
these  inks. 

Arrowflex  Lustre  Black  flexographic 
news  ink,  designed  to  complement  ex¬ 
isting  Lustre  Color  products,  features 
less  foam,  better  drying  and  improved 
print  quality  and  operating  latitude  on 
press. 

Lustre  Plus  inks  are  formulated 
specifically  for  flexographic  printing  on 
coated  or  supercalendered  paper  stocks 
—  as  an  alternative  to  heatset  printing 
to  allow  papers  to  print  their  own  sup¬ 
plements  and  inserts,  thus  increasing 
capacity  utilization  and  product  offer¬ 


ing. 

Exhibiting:  David  M  Special  Edition 
newspaper  blankets;  Rendic  Interna¬ 
tional  (see  separate  listings  under 
these  names)  and  Flint  Mexicana,  S.A. 
de  C.V.  products  and  services. 


Booth:  1835 

FMC  CORP. 

Staffed  by:  Rick  Scheiring,  sales  and 
marketing  director;  John  Harper,  Hen¬ 
ry  Strawn,  sales  managers. 

Introducing:  C-93  battery-powered 
press  roll  loading  vehicle  and  above¬ 
floor  carrier  loads  the  roll  onto  the  reel 
arm  automatically  and  travels  on  a  set 
of  rails  flush  with  the  finished  floor. 
Roll  is  positioned  on  the  carrier  by  the 
fork  AGV  in  line  with  the  arm  posi¬ 
tion.  This  position  is  communicated  to 
the  AGV  control  systems  by  the  press 
control  system  before  each  press  run. 
The  carrier  then  moves  to  the  reel 
arm,  and  the  lift  in  the  carrier  raises 
the  roll  to  the  correct  position  for  au¬ 
tomatic  loading.  Photoeyes  at  the  reel- 
stand  insure  that  the  roll  is  aligned 
with  the  chucks.  When  a  signal  is  re¬ 
ceived  that  the  chucks  have  engaged 
the  roll,  the  carrier  lift  retracts  and 
moves  to  the  opposite  side  of  the  reel 
area,  out  of  the  way  of  the  roll  prep 
and  paste  operation.  When  this  is 
complete,  the  operator  signals  the  car¬ 
rier  through  the  terminal  at  the  press 
that  the  area  is  clear. 

The  carrier  then  moves  to  the  load 
position  in  the  center  of  the  reel- 
stands.  Sensors  on  the  deck  of  the  car¬ 
rier  allow  for  the  removal  of  a  rejected 
roll  or  a  butt  roll. 

When  the  battery  requires  a  charge, 
the  carrier  will  move  to  its  home  posi¬ 
tion  in  the  reelstand  area,  where  it  will 
be  automatically  charged. 

Exhibiting:  Roll  handling  fork  vehicle; 
roll  handling  clamp  vehicle;  self-guid¬ 
ed  compact  vehicle;  Raven  vehicle, 
which  automatically  handles  and  stores 
pallets  of  inserts. 


Booth:  2782 

FOLEY,  TORREGIANI 
&  ASSOCIATES  INC. 

(and  Northwoed  Publishing 
Systems  Inc.) 

Staffed  by:  Bill  Foley,  Jamie  Torregiani, 
Charlie  Donovan  (from  F,T&.A);  Jim 
Cuozzo,  Jim  Kelly  (from  Northwood). 
Introducing:  Northwood’s  AutoPage 
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automatic  pagination  software  that  ac¬ 
cepts  classified  ad  output  files  and  gal¬ 
leys  from  any  classified  front-end  sys¬ 
tem  in  any  typesetter  format. 

Clip+Color  extension  of  Clip-Plus  is 
an  image-acquisition  module  that  adds 
color  logos  and  display  ads  or  color  im¬ 
ages  to  classified  galleys  or  ROP  pages. 
Files  generated  by  the  front-end  or 
pagination  system  may  be  in  PostScript 
or  any  traditional  typesetter  format. 

HyperCopy,  a  hypertext  extension, 
translates  news  wire  or  front-end  copy 
into  hypertext  format  suitable  for 
placement  on  the  Internet. 

Modules  are  offered  as  options  to 
Northwood’s  Universal  Translation  In¬ 
terface,  which  translates  traditional 
typesetter  code  to  PostScript.  All  are 
available  as  upgrades  to  installed  UTI 
systems.  PC-based  UTI  is  installed  in 
more  than  60  U.S.  and  European 
newspapers. 


Booth:  3163 

FREEDOM  SYSTEM 
INTEGRATORS  INC. 

Staffed  by:  Terry  Borchers,  vice  presi¬ 
dent  and  general  manager;  Rich  Bar¬ 


nett,  sales;  De  Anna  Brgoch,  market¬ 
ing  director;  other  representatives. 
Introducing:  Freedom  Series  Live  Wire 
simultaneously  collects  up  to  six  wire 
feeds  and  remote  transfers,  sorts  and 
writes  stories  to  AppleShare  fileserver, 
automatically  formats  incoming  files 
(including  agate)  in  XPress  Tags  or 
RTF,  reads  incoming  stories,  looking 
for  keywords  within  body  text,  and  no¬ 
tifies  users  of  match.  Any  Mac  or  PC 
software  able  to  edit  a  standard  ASCII 
or  RTF  text  file  can  access  Live  Wire 
files.  LiveWire  utilizes  all  major  net¬ 
works,  such  as  Novell  and  AppleTalk. 

Vanguard  Editorial  system:  Van¬ 
guard  Edit  and  Vanguard  Pagination, 
coupled  with  robust  implementation  of 
FSI  software,  NOW  Utilities  and  stan¬ 
dard  AppleShare,  provide  superior  yet 
economical  file  management.  Van¬ 
guard  Edit  features  extensive  text 
styling  and  story  shaping  based 
on  QuarkXPress  style  sheets. 

Freedom  Series  Xtra  Classified  ad¬ 
vertising  software  includes  prompts 
and  reminders  and  supports  multiple 
publications  and  WYSIWYG  viewing 
of  logos,  boxes,  tabs  and  rules. 

Freedom  Series  Classified  Pagina¬ 


tion  Pro  positions  classified  display  ads, 
including  color  ads,  on  page  within 
proper  categories  and  paginates  front- 
to-back  or  back-to-front,  with  look¬ 
ahead  option,  auto-fillers  and  vertical 
justification. 

Exhibiting:  Publishing  software  devel¬ 
oped  by  FSI  and  International  Publish¬ 
ing  Systems  Ltd.  for  Macintosh  and 
PCs  in  open  system  architecture.  Free¬ 
dom  Series  includes  Freedom  ROP  Ad 
Layout  dummying  with  color  checking, 
coupon  placement  and  multiple  stack 
styles;  Freedom  Edit  text  editor;  and 
Freedom  Editorial  Pagination. 

Also,  Q-Edit,  with  extensive  format 
capabilities  and  pagination  with  multi¬ 
ple  users  working  simulatneously  on 
same  page;  PC-based  Q-Sales,  featur¬ 
ing  cross-selling  and  ad  management 
functions;  METS  editorial  system,  fea¬ 
turing  consistent  interface  running  un¬ 
der  Windows  and  integrated  with 
off-the-shelf  packages. 


Booth:  3728 

FREUDENBERG  BUILDING 
SYSTEMS  INC. 

Staffed  by  :  Guenther  Kerscher,  techni- 
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Access  over  200,000  of  the  world’s  most  striking 
photos  and  infographics  ...75  sources  in  one  place. 
Join  the  world’s  most  dynamic  online  network  of 
journalism  professionals,  complete  with  text  sources, 
industiy  groups,  and  e-mail.  And  get  it  all  with  a 
single  phone  call  to  PressLink. 

PressLink  delivers  late-breaking  and  archive 
news  from  leading  news  services  like  AFP,  Knight- 
Ridder/fribune,  the  New  York  Times,  Reuters, 
and  Bettmann,  as  well  as  specialized  services  from 
Allsport,  Index  Stock,  NBA  Photos,  NFL  Photos, 
Magma  Agency,  and  many  more. 


PressLink  turns  your  personal  computer  into  a 
powerful  news  source.  Search  more  than  a  dozen 
databases  at  once.  Browse  all  the  ready-to-publish 
images.  Download  the  ones  you  want.  And,  best  of  all, 
pay  only  for  the  images  you  use! 

Put  the  world’s  best  journalists  to  work  for  you. 

C<dl  PressLink  at: 

1.800.717.7706 

internet:  info@presslink.com 


PRESSLINK,  INC 

A  Knight-Ridder  Company 

The  new  source  for 
people  who  publish.™ 
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Behold 

the  next  revolution. 


The  man  you  see  to  the  right  isn’t  exactly  a 
rebel.  Bruce  Cunningham  is,  in  fact,  a  conservative 
third-generation  prepress  man.  But  he’s  also  a  savvy 
guy  who  knows  there’s  no  better  way  to  stay  alive  in 
business  than  to  revolutionize  it. 

That’s  why  he’s  using  Power  MacintosbT  com¬ 
puters.  To  create  film,  of  course.  And  to  take  quick 
advantage  of  the  lucrative  new  media  markets. 

Power  Macintosh  gives  his  people  the  power 
they  need  to  manipulate  complex  images,  sound 
and  video.  So  they  can  create  CD-ROMs,  interactive 
demos,  digital  catalogs  and  more  with  the  ease  of  a 
Macintosh*  Power  Mac""  also  gives  them  accelerated 
applications  and  new  tools  like  QuickTime’ VR  and 
^ple’MediaTbol  Kit.  So  the  creation  goes  faster. 

Most  of  all.  Power  Macintosh  gives  Bruce  new 
markets  to  explore.  And  new  services  to  deliver.  So 
\^e  he’ll  gladly  output  film  for  his  clients  (or  yours), 
this  much  is  clear,  business  as  usual  is  history. 


■  Bruce  Cunningham 
'  ■  Lanman  Companies 
Washington,  D  C, 

Founded  in  1911,  Lanman 
Companies  is  one  of  the 
largest  privately  held  digital 
- imaging  and  prepress  opera¬ 
tions  in  Nodh  America,  with 
clients  like  Harcourt  Brace 
and  Company,  the  American 
Automobi  ■:  Association. 
General  MUs.  the  National 
Geographic  Society  and 
Smithsor,  an  magazine. 


“Change  seems  to  be  the  big ‘new  idea’ 
these  days.  But  our  business  has  been 


No,  the  dock  isn’t  run-  J 

ning  out  on  printed  B  • 

communications.  But  ^ '  - 

that  doesn’t  mean  you  can’t  reuse  images 
scanned  for  print  to  create  CD-ROM  catalogs, 
portable  presentations,  interactive  detrxrs,  info  for  the  Internet, 
and  more.  All  you  need  is  a  Power  Mac.  Oh  yeah— and 
the  desire  to  make  more  money. 


changing  for  years.  That’s  why  we 
use  Power  Macintosh  to  embrace 


In  real-workJ  tests  on  Power  Madntosh 
systems,  Lanman  Companies  realized 
overall  productivity  gains  of  26%.  No 
big  surprise,  when  you  consider  that 
the  RISC-basal  PowerPC” chip  at  the  heart 
of  every  Power  Mac  runs  optimized  applications  two  to  eight 
times  faster  than  any  previous  Macr 


new  technologies  like  multimedia- 


What’s  the  best  way  to  see  eye  to  eye? 

Talk  face  to  face— even  if  the  two  faces 
in  question  are  on  vkfeoconferenced 
computers  divided  by  a  continent. 

Even  if  one  runs  the  Mac  OS. 

And  the  other  runs  Windows.  Such  is  the  promise  of  Power 
Madntosh,  the  ultimate  cross-platform  collaborative  tool. 


SO  we  can  survive,  and  thrive. 


t 


It  also  helps  us  integrate  services, 
improve  efficiency  and  slash  budgets. 


Start  your  own  revolution. 

To  learn  how  you  can  get  the 
most  out  of  new  media  markets,  or 
to  see  the  independent  research 
that  shows  Power  Mac  outperform¬ 
ing  Pentium-based  systems  by  as 
much  as  92%f  call  us  at  800-770-4864  to  receive 
a  free  Power  Mac  Publishing  Kit  by  fax. 

Or  if  you  prefer,  call  800-522-0990,  ext  100,  to 
receive  your  free  materials  by  mail. 


Come  to  think  of  it,  maybe  Power 
Macintosh  could  change  the  way 
they  do  business  up  on  the  Hill!’ 


PowerMacintosh: 
The  business  Macintosh 
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cal  director;  Kathy  Laymac,  area  repre¬ 
sentative. 

Introducing:  Expanded  line  of  ham- 
mered'Surface  and  grease-resistant 
products  to  offer  more  flexibility  in 
creating  environments  for  special  re¬ 
quirements  like  manufacturing,  print¬ 
ing  facilities  and  high-traffic  areas. 
Products  include  Norament  925  B  lago, 
Norament  925  B  grano,  Norament  928 
al  S  grano  (highly  resistant  to  oils  and 
grease)  and  oil-  and  grease-resistant 
Norament  926  S  (with  raised  circles, 
available  in  six  “muted  insensitive  col¬ 
orations”). 

Line  of  stair  treads  includes  the 
hammered  surface  of  Norament  925  B 
grano,  which  comes  in  six  designer  col¬ 
ors,  as  well  as  the  highly  oil-resistant 
surface  of  Norament  926  S. 

All  floor  covering,  stait  treads  and 
accessories  have  high  resistance  to  oil, 
grease,  wear  and  slipping  and  feature 
CleanGuard  maintenance. 

Exhibiting:  Noraplan  Plus,  Noraplan 
Stone  Elastic,  Noraplan  Mega,  Nora¬ 
plan  Vario,  Norament  and  Noraplan 
Al,  Noraplan  Viva  and  accessories. 


Booth;  4261 

FUJI  HUNT  PHOTOGRAPHIC 
CHEMICALS  INC. 

Staffed  by:  Ron  Rose,  sales  director; 
Alice  Peterson,  product  manager; 
Rayvon  Griffin,  area  sales  manager. 
Introducing:  Chempact  chemical  han¬ 
dling  system  features  vacuum-packed 
dry  prepress  developers  and  fixers.  Au¬ 
tomatic  mixer-replenisher  units  hold 
20  or  40  liters  for  mixing  in  prepress 
departments. 

Reclaim  Effluent  Control  equipment 
line  is  designed  to  reduce  product  con¬ 
sumption  and  effluent  discharge,  as 
well  as  to  help  achieve  compliance 
with  federal  EPA  regulations.  The  in¬ 
line,  closed-loop  recirculating  silver-re¬ 
covery  units  utilize  microprocessor 
technology  to  measure  silver  levels  in 
the  recirculating  fixer,  then  automati¬ 
cally  calibrate  the  amperage  to  achieve 
optimum  recovery.  The  washwater  re¬ 
circulator  reduces  water  consumption 
90%  while  controlling  biogrowth. 

Booth:  126 

GAMMERLER  (U.S.)  CORP. 

Staffed  by:  Mark  Legac,  sales  and  mar¬ 
keting  vice  president;  Bob  Manly, 
Southeastern  region  sales  manager. 
Introducing:  In-line  glue  systems  for 


press-pasting  products  in  the  web  fold¬ 
er;  compensating  counter  stacker  for 
tabloid,  broadsheet  and  quarterfolded 
products  produced  on  press;  in-line  ro¬ 
tary  trimmers  for  three-side  finishing. 

Booth:  4113 
GANNET  MEDIA 
TECHNOLOGIES  INT'L 

Staffed  by:  Daniel  Zito,  president  and 
CEO;  Stephen  Burns,  technology  vice 
president;  Tom  Bernheimer,  sales  and 
marketing  director;  Duane  Hughes, 
AdLink  operations  director;  Todd 
Helmink,  applications  specialist;  Mick 
Kowitz,  senior  programmer;  Carol  Ton¬ 
er,  account  manager;  Melissa  Kroeger, 
administrative  assistant;  Steve  Sein, 
installation  engineer. 

Introducing:  AdLink  for  Real  Estate 
software  package  automates  produc¬ 
tion  and  flow  of  advertising  between 
real  estate  company  offices  and  the 
newspaper.  AdLink  includes  an  audio- 
tex-faxback  system  and  a  picture  desk 
of  real  estate  listings. 

AdLink  for  Automotive  automates 
production  and  flow  of  classified  ads 
between  auto  dealers  and  newspapers. 

Digital  Collection’s  PaperDesk/Pic- 
tureDesk  information  and  workflow 
management  system  stores  and  re¬ 
trieves  text,  photos,  QuarkXPress 
pages  and  QuickTime  images.  DC’s 
systems  run  in  a  client-server  Unix  en¬ 
vironment  with  IBM  RS/6000,  HP  or 
Sun  servers  and  Macintosh  or  Win¬ 
dows-based  clients. 

MASS  (Mobile  Advertising  Sales 
System)  is  a  PowerBook-based  sales 
productivity  system  that  improves  staff 
performance  and  client  service  by  pro¬ 
viding  sales  staffs  with  extensive  cus¬ 
tomer  and  market  information  and 
selling  tools  on  an  easy-to-use  Macin¬ 
tosh  notebook  computer. 

Booth;  2657 

GEAC  COLLIER-JACKSON  INC. 

Staffed  by:  Richard  Kitzmiller,  newspa¬ 
per  sales  manager;  Molly  Crews,  news¬ 
paper  support  manager;  Gary  Schoes- 
sow,  newspaper  development  manager. 
Introducing:  VisionShift  Client-Server, 
created  with  Microsoft  tools,  features 
business  applications  for  advertising, 
database  marketing  and  circulation. 

Booth:  321 

GMA 

(Also  see  MULLER  MARTIN/) 


Staffed  by:  Randy  Seidel,  president  and 
CEO;  Dick  Connor,  marketing  and 
sales  executive  vice  president;  John  F. 
Connors  Jr.,  consultant;  Skip  Connors, 
national  accounts  manager;  Bob  Mon¬ 
gold,  regional  sales  direcor;  Tom  Stuart, 
regional  sales  director;  John  Jakopin, 
regional  sales  director;  Terry  Connors, 
regional  sales  manager;  Keith  Hocken- 
bery,  regional  sales  manager;  Hamed 
Seyedi,  regional  sales  manager;  Phil 
Jones,  systems  integration  manager; 
Frank  Berry,  customer  service  director. 
Exhibiting:  Live  demonstrations  of 
high-speed  inserting  systems.  The  8- 
into-2  SLS  system  will  be  fed  jackets 
directly  from  the  Muller  Martini  Print- 
Roll  storage/retrieval/buffering  system. 
The  fully  processed  product  will  be 
conveyed  to  Muller  Martini  CN-25 
counter  stackers.  Stacker  infeed 
arrangement  will  be  a  double-drop 
configuration,  with  a  portion  of  the 
newspapers  being  ink  jet  addressed  pri¬ 
or  to  entering  the  stacker.  Automatic 
hopper  loaders  will  also  be  in  opera¬ 
tion.  The  6-into-2  Muller  Martini  in¬ 
serter  will  process  directly  to  a  stacker. 

Software  control  systems,  including 
proprietary  Integrated  PrePrint  Control 
System  and  PC-based  Inserter  Man¬ 
agement  System,  will  be  continuously 
demonstrated. 

Also  showing  News-Grip  single  grip¬ 
per  conveyor  and  Muller  Martini  Mod¬ 
el  321  TV  program  stitcher.  An  area 
will  be  devoted  to  remanufacturing  and 
parts  programs.  TV  kiosks  will  repre¬ 
sent  the  balance  of  the  product  and 
service  offerings,  including  online  and 
accessory  products,  and  Muller  Marti¬ 
ni’s  Newsliner  inserting  system  and 
Newsbox  material  handling  device. 


Booth:  773 

GRAPHIC  ENTERPRISES, 

Div.  of  AFJ  Enterprise 

Staffed  by:  Denise  M.  Jagusch,  assis¬ 
tant  to  president;  Alfred  Jagusch  Ill; 
Sean  P.  Rogers. 

Introducing:  Automatic  Core  Strippers 
are  equipped  to  safely  strip  cores,  fea¬ 
ture  automatic  unattended  operation 
and  come  in  various  models  to  meet 
the  user’s  needs,  with  portable  or  fixed 
positioning  and  optional  equipment. 

Accu-Line  remote  control  press  past¬ 
ing  and  softening  system  features  ad¬ 
justable  applicator  heads  from  a  remote 
station  for  softening  and  pasting  quar¬ 
terfold  products. 

Also,  counting  systems,  conductivity 
meters  and  other  products. 
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Booth:  3653 

GRAPHIC  ENTERPRISES 
OF  OHIO  INC. 


Staffed  by:  Deb  Combs,  public  rela¬ 
tions;  Les  Beyeler,  corporate  vice  pres¬ 
ident;  Don  Frank,  international  sales 
manager;  Bryan  Bailey,  G.U.S.S.  sales 
manager;  Bob  Behringer,  systems  inte¬ 
grations  manager;  Greg  Pasco,  sales  di¬ 
rector;  Mark  Gill,  marketing  director 
and  R&D;  Michael  Gorfido,  corporate 
art  director;  Richard  Jusseaume,  presi¬ 
dent  and  CEO. 

Introducing:  Geo-Film  mylar-based,  sil¬ 
verless  film  designed  for  chemical-free, 
18”x24”  imagesetter  line  has  a  smooth 
surface  and  long  shelf  life  to  produce 


excellent  quality  and  tight  registration 
of  four-color  separations  or  standard 
black-and-white  output. 

Exhibiting:  Pro  Setter  1000  18"x24" 
camera-ready,  plain-paper  imagesetter 
uses  no  film  or  chemicals,  saving  time 
and  labor. 

Neg  Setter  1000  will  produce 
18"x24"'  plain-paper  negatives,  without 
chemicals  or  film.  These  high-quality 
negatives,  including  color  separations, 
can  go  directly  to  plate,  saving  time 
and  money. 

G.U.S.S.  software  multiplexer-print 
spooler-OPl  that  clears  bottlenecks 
from  the  newspaper  production  work- 
flow  can  be  seen  live  at  the  Atlanta 
Constitution. 


Booth:  1119a 

GRAPHIC 
SYSTEM  SERVICES 

Staffed  by:  A1  Jardis;  Mike  Anderson; 
Gary  Klawinski. 

Introducing:  Service-oriented  business 
specializes  in  web-handling  equipment, 
ink  systems  and  air  systems,  providing 
installation  services,  and  rebuilding  of 


pressroom  ancilliary  equipment. 

Also  see  Jardis  Industries,  jardis  Eb- 
way  Industries. 


Booth:  3681 

GRAPHICS 

MICROSYSTEMS  INC. 

Staffed  by:  Fred  Barnes,  vice  president; 
Bill  Fleck,  regional  manager;  Phil 
Fluke,  regional  manager;  Mike 
Schwartz,  international  sales. 
Introducing:  DPS  digital  presetting 
system  allows  printers  with  com¬ 
plete  pages  in  PostScript  form  to 
preset  press  ink  keys  via  Microcol¬ 
or  remote  ink  control  system  from 
100%  digital  data.  Combination  of 
Microcolor  and  DPS  can  reduce 
makeready  by  up  to  50%. 

Exhibiting:  Microcolor  remote  ink  con¬ 
trol  is  a  100%  digital  system  available 
both  for  new  presses  and  as  a  retrofit 
for  older  presses  to  provide  the  benefits 
of  automated  ink  control.  Able  to  re¬ 
duce  makeready  time  and  waste  by 
over  30%,  Microcolor  has  been  in¬ 
stalled  on  over  125  single-width  web 
presses,  including  Goss  and  Harris. 


WARE 


Find  out  just  _WARE  technology's  at,  plus  _WARE 
it's  going!  Check  out  our  latest  products  in 
booth  #3959  at  NEXPO  '95  in  Atlanta,  June  24-28... 

Database  Management  Systems 

Ad  and  Production  Tracking  Systems 

Archive  and  Library  Systems 

Client-Server  DPI  Management  Solutions 

PostScript  Output  Management 


CD-ROM  Publishing  Technology 

Cascade  Systems  International 

Cascade  Systems  Inc,  One  Corporate  Drive,  Andover  MA  01810 
voice:  (508)  794-8000  fax:(508)794-0005  e-itailtinfcecaBcadeinc.cotn 
Cascade  Systems  Latin  America,  10430  NW  31st  Terrace,  Miami  FL  33172 
voice:  (305)  716-8895  fax:  (305)  716-9084 
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Booth:  3185 

GRAPHX  INC. 

Staffed  by:  Douglas  S.  Turner,  presi¬ 
dent;  James  Pfeiffer,  vice  president; 
Laura  Teter,  sales  representative;  Ed 
Youwakim,  Craig  Becker,  systems  sup¬ 
port  group;  Andre  Paquette,  Informatel 
president. 

Exhibiting:  Classified,  display  and  pag¬ 
ination  software  for  newspapers  and 
magazines.  AdTaker  classified  and  dis¬ 
play  ad  systems  include  calendar-  or 
fiscal-month  accounting,  revenue-by- 
issue  accounting,  agency/client  rela¬ 
tionships,  contract  fulfillment  and  out¬ 
bound  contact  management  and  sales 
tracking.  AdPlacer  for  paginating  text 
and  images  on  the  PC  and  Macintosh 
integrates  display  ads  with  classified  ad 
text  and  images  for  mini-tab,  full-tab 
and  broadsheet  output.  All  programs 
are  designed  for  single-user  and  net¬ 
work-based  environments,  utilizing 
PCs  for  input  and  processing  and  both 
the  PC  and  Macintosh  versions  of 
Quark  for  paginating  and  flowing  ads. 

Booth:  1613 

GSP  INC. 

Staffed  by:  Erik  Ljungberg,  president; 
David  DiMuccio,  production  vice  pres¬ 
ident;  L.J.  Geer,  sales;  Jens  Ljungberg, 
senior  vice  president;  Maurice 
Blanchet,  technical  director. 

Exhibiting:  Rebuilt  Harris  V15D  print¬ 
ing  unit,  rebuilt  Harris  JF25B  folder, 
extensively  reconditioned  Harris  V15A 
printing  unit,  Motterstitch  on-press 
stitching  equipment;  Perretta  remote 
ink  fountain  control  system;  Barstrom 
TMC  Labeler  on-press  labeling  and 
Zip  code  sorting  system. 

Booth:  2481 

GT  IMPLEMENTACION 
ANTISISMICA,  S.A.  DE  C.V. 

Staffed  by:  Federico  Garza  Tamez, 
president;  Hugo  Garza  Martinez,  tech¬ 
nical  advisor. 

Introducing:  A  patented  base-isolation 
system  for  protecting  buildings  and 
other  structures,  such  as  printing  press 
naves,  from  earthquake  damage,  reduc¬ 
ing  critical  effects  up  to  94%.  System 
has  been  applied  to  a  printing  press 
nave  in  Mexico  City. 

Booth:  1965 

HALL,  GEORGE  R., 
CONTRACTING 

Staffed  by:  Graham  Hall,  chairman 
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and  CEO;  Richard  A.  Taylor,  presi¬ 
dent;  Donald  Bish,  installations  man¬ 
ager;  Devin  Hogan,  project  manager; 
Pat  Jarrell,  installations  manager. 
Exhibiting:  Specialty  contractor  for  in¬ 
stallation  and  relocation  of  printing 
presses  and  material  handling  equip¬ 
ment  is  also  a  rebuilder  of  presses  and 
parts  supplier  for  web-width  changes. 

Booth:  3123 

HARRIS  PUBLISHING 
SYSTEMS  CORP. 

Staffed  by:  Sales  and  marketing  staff. 
Introducing:  Windows-based  display  ad 
client  appplication  provides  ROP  dis¬ 
play  ad  creation  and  editing  features 
and  functions  to  efficiently  produce 
color  ads  with  text  and  graphics. 

Mac  browser  and  Windows  browser 
provide  a  view  into  the  XP-21  Server 
database  for  elements/objects  to  be 
placed  in  a  display  ad  or  a  newspaper 
page.  Browsers  support  “drag  and  drop” 
for  Mac  and  Windows  drag-and-drop- 
aware  applications  and  check-in,  check¬ 
out  capability  for  other  applications. 

CASH  Server  is  a  classified  ad  rela¬ 
tional  database  integrated  on  the  XP- 
21  Server. 

Integrated  non-Harris  editorial  sys¬ 
tem  and  NewsMaker  Pagination  pro¬ 
vides  a  tightly  integrated  environment 
for  non-Harris,  (e.g.  Atex,  System  In¬ 
tegrators)  editorial  systems  with  News- 
Maker  Pagination. 

Exhibiting:  NewsMaker  Editorial; 
NewsMaker  Pagination;  CASH  Win¬ 
dows  client  application;  Classified  Pag¬ 
ination;  XP-21  Servers;  IMAGElink  for 
an  image-enabled  Vu/Text  SAVE  sys¬ 
tem;  Vantage  Object  Archive  System; 
PageTrak  page  management  and  track¬ 
ing  application. 


Booth:  1167 

HEIDELBERG  HARRIS  INC. 

Staffed  by:  Peter  Walczak,  Toby 
Clarke,  technical  sales;  Joe  Murphy, 
trimmer  specialist. 

Introducing:  Rima  RS-2510SN  com¬ 
pensating  counter  stacker  to  stack  low- 
pagination  inserts  and  advance  sec¬ 
tions.  Atlanta’s  Journal  and  Constitu¬ 
tion  and  the  Raleigh  News  &  Observer 
are  among  newspapers  using  Rima 
stackers. 

Rota-Schneder  rotary  trimmers  from 
Signature  Systems  produce  press-fin¬ 
ished  product  ready  for  inserting  or 
distribution.  Conveying  components 
are  also  available  for  material  handling. 


Booth:  1119b 

HERCO  GRAPHIC  PRODUCTS 

Staffed  by:  Gary  Klawinski,  president; 
Christine  Sanko,  account  executive. 
Exhibiting:  Patented  LTC-222  fan-out 
control  system  is  installed  on  hundreds 
of  presses  worldwide.  These  rollers  can 
be  custom  built  to  fit  any  press. 

Idler  roller  wrapped  with  Teflon- 
coated  grater  material  is  designed  to 
greatly  reduce  marking,  tracking  and 
wrinkling.  Small  samples  of  the  Teflon 
grater  will  be  available,  along  with 
a  brochure. 


Booth:  2265 
HERITAGE  INKS 
INTERNATIONAL  CORP. 

(J.M.  Huber  Printing  Ink) 

Staffed  by:  David  P.  Kollock,  chairman 
and  CEO;  Jim  Coleman,  president; 
Dennis  Sweet,  marketing  and  technol¬ 
ogy  senior  vice  president;  J.R.  Paris, 
newsinks  market  manager. 
Introducing:  Newsinks  for  domestic 
and  international  markets  to  meet  all 
environmental,  quality  and  rub  re¬ 
quirements.  New  products  meet  and 
exceed  the  “Soy  Seal”  approval  stan¬ 
dard.  Black  newsinks  include  Hi-Tech, 
Sierra,  Optima  and  a  complete  new 
line  of  no-rub  to  100%  soy  products. 
Exhibiting:  Letterpress  black  and  color 
inks,  dilitho,  keyless  and  news  flexo 
products  for  every  printing  need. 


Booth:  725 

HONEYWELL  INC. 

Staffed  by:  Scott  Shackelford,  sales 
specialist. 

Introducing:  Printa  Production  Man¬ 
agement  System,  a  real-time  produc¬ 
tion  information  system  for  production 
of  the  entire  newspaper;  Printa  Produc¬ 
tion  Planning  System,  a  page-imposi¬ 
tion  and  run-optimization  system  for 
newspaper  production. 

Exhibiting:  Printa  Press  Control  System 
and  plate  scanning  and  presetting  sys¬ 
tems  for  newspaper  presses. 


HUBER,  J.M.,  PRINTING  INK 

(See  HERITAGE  INKS 
INTERNATIONAL  CORP) . 


Booth:  3545 

HYPHEN  INC. 

Staffed  by:  Tony  Ford,  operating  vice 
president;  Rob  Sherman,  sales  manag- 
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er;  B.J.  Westenberger,  technical  opera¬ 
tions  manager. 

Exhibiting:  SpectraServer/OPI  for  Sun 
Sparc,  DEC  Alpha,  Intel.  Ripware  2- 
MP  (also  on  Sparc,  Alpha  and  Intel) 
Level  2  RIP  incorporates  trapping,  im¬ 
position,  page-pairing  and  media-sav¬ 
ing  capabilities  at  the  RIP  and  builds 
remote  transmission  capablity  into  the 
process  with  networkwide  control. 


Booth;  3892 

IMAGENET 

Staffed  by:  Craig  Shrader,  president; 
Susan  Gabrielson,  marketing  manager; 
Chris  Gilbert,  operations  manager. 
Exhibiting:  ImageGate  ISDN,  a  net¬ 
working  alternative  to  modems,  can  re¬ 
ceive  ads  in  any  format  over  high¬ 
speed  (1  MB/min.)  digital  lines.  Once 
hardware  and  software  has  been  pur¬ 
chased  from  ImageNet  and  installed, 
the  retailer  pays  a  use  fee  to  the  phone 
company  just  like  voice  long  distance. 
Typically  the  charge  to  send  a  full-page 
ad  is  less  than  $1.  Newspapers,  which 
pay  no  fees  to  receive  ads,  are  charged 
a  flat  rate  for  the  digital  line. 

ImageNet  has  contracts  with  May 


Department  Stores  Co.,  with  digital 
connections  to  30  newspapers,  and 
with  Bloomingdale’s.  Six  of  the  largest 
New  York  agencies  are  connected  to 
most  major  trade  shop  vendors  in  New 
York.  More  than  80  systems  are  operat¬ 
ing  nationally  and  internationally. 

NAA-standardized  EDI  job  tickets; 
AutoMover  software  for  task  automa¬ 
tion  at  retailers  and  newspapers. 


Booth:  136 

IMC  AMERICA 

Staffed  by:  Ward  Walsh,  president;  Ric 
Mayle,  sales  and  marketing  vice  presi¬ 
dent;  Paolo  DeGrandis,  executive  vice 
president. 

Introducing:  Automatic  roll  storage 
and  automatic  roll  loading;  Automatic 
Color  Register;  Automatic  Ribbon 
Register. 


Booth:  3145 

INFORMATION 
INTERNATIONAL  INC. 

Staffed  by:  Charles  Ying,  CEO;  A1  Ed¬ 
wards,  president;  Harry  Dahl,  senior 


vice  president. 

Introducing:  The  3850/H  Sierra  Color 
Imager  is  a  wider-format  model  of  the 
popular  3850  Grafix  Color  Imager, 
with  resolutions  up  to  2540  Ipi,  18.6" 
recording  width,  and  the  ability  to  out¬ 
put  on  Xerox  Verde  film. 

Ad  Manager  transforms  a  network  of 
Macintoshes  running  stand-alone  ad- 
creation  software  into  an  organized  ad 
production  system.  Ads  are  stored  in  a 
common  database,  with  all  required  re¬ 
dundancy.  Users  of  Multi-Ad  Creator, 
QuarkXPress  and  other  ad  makeup 
software  can  call  up  a  window  on  their 
screens,  allowing  them  to  locate  and 
check  out  ads. 

Also  demonstrating  Output  Manag¬ 
er,  which  works  as  an  output  spooler 
and  RIP  and  engine  manager  for  PC, 
Mac  and  other  networks.  Users  can  di¬ 
rect  jobs  to  a  particular  queue  without 
waiting  for  other  jobs  to  complete. 

Production  Manager  can  prioritize 
queues  by  time  period  to  keep  advance 
sections  from  interfering  with  deadline 
pages.  A  user  can  display  the  status  of 
the  RIPs  and  engines  on  the  network, 
and  query  the  status  of  particular  jobs. 
Exhibiting:  InfoFax  II,  an  enhanced 


(OUR  1372  IN  ACTION)  AT  BOOTH  #731 


•  Remanufactured  Harris-Sheridan  Inserters 

•  Mailroom  Expansion 

•  New  Belt  Stream  Coveyor 

•  Quality  &  Reliability 

•  Hopper  Exchange  Program 


Mailroom  Inserting  Equipment  &  Accessories 


610-820-9669 
Fax  610-820-0738 


777  East  Fairmont  Street  •  Allentown,  PA  U.S.A.  18103-1382 
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version  of  triple-I’s  facsimile  system, 
includes  a  more  flexible  routing  sys¬ 
tem,  better  data  compression  and  the 
capability  to  send  binary  files  to  re¬ 
mote  sites. 

Computer  Aided  Tracking  System 
(CATS)  is  being  enhanced  to  work 
closely  with  Ad  Manager  so  that  the 
two  will  share  a  common  database, 
with  information  from  both  systems 
accessible  by  either  system. 

Xitron  will  feauture  a  collection  of 
integrated  PostScript-compatible  sys¬ 
tems,  including  the  Xitron  Super  Navi¬ 
gator  RIP  and  Harlequin  RIP,  the  lat¬ 
ter  running  on  the  DEC  Alpha  work¬ 
station  with  the  NT  operating  system. 

The  DigiFlex  service,  which  elec¬ 
tronically  links  retail  advertisers  and 
newspapers,  will  also  be  displayed. 


Booth:  4328 

INGENUITY  INC. 

Staffed  by:  Dale  Roush,  president; 
Bennie  Garcia,  general  manager;  Art 
Hall,  senior  technician. 

Exhibiting:  3M/Pyrofax  Deadliner  ton¬ 
er  powder;  complete  parts,  supplies, 
service  and  recycling  for  3M/Pyrofax 
Deadliner  systems;  Film  Miser  systems 
with  internal  units  that  recycle  film  as 
it  is  used  to  reduce  inventory  and  cost 
and  enhance  quality. 


Booth:  1845 

THE  INK  COMPANY. 

Staffed  by:  Bob  Throckmorton,  corpo¬ 
rate  services  director;  Dave  Roberts, 
sales  director;  Paul  Bolnik,  vice  presi¬ 
dent;  George  Tholke,  president. 
Introducing:  Latest  advances  in  no-rub 
ink  technology;  water-hased  inks  for 
news  flexo;  full  array  of  mobile  recla¬ 
mation  services  available  from  MRS; 
new  developments  in  water-based 
coatings  for  use  on  news  stocks. 


Booth:  2217 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

Staffed  by  :  Beau  Campbell,  president; 
Jim  Allison,  sales  manager;  Jim  Arens- 
berg,  sales  representative. 

Introducing:  Stacked  Goss  Communi¬ 
ty  to  add  color  capacity  to  an  existing 
Community  press.  The  integrated  roll 
stand  frame  is  removed  and  the  unit 
frame  is  then  machined.  Newly  manu¬ 
factured  spacers  are  provided  to  allow 
access  between  the  floor  unit  and 


stacked  unit. 

Heavy-duty  belt  drive  assembly,  deck 
plate,  access  ladders,  top  iron  and 
compensator  are  provided.  Units  are 
fully  rebuilt  and  warranted.  Options 
include  lever  ink  fountains,  running 
circumferential  registration  and  motor¬ 
ized  compensator. 

Exhibiting:  Pre-owned  web  offset  press¬ 
es,  single  and  double  width;  informa¬ 
tion  and  photographs  and  up-to-date 
listing  of  available  presses;  services 
provided  for  components,  add-on 
units,  complete  pressline  and  all  press 
equipment  needs.  Will  also  buy  press 
equipment. 


Booth:  3381 

INTEGRATED  TECHNOLOGIES 
SOLUTIONS  INC. 


Staffed  by:  Ezra  Gershon,  president; 
Moshe  Lieber,  engineering  director; 
Robert  Landsman,  consultant;  Robert 
Moleti,  customer  service. 

Exhibiting:  Facsimile  Interface  Buffer 
(FIB)  with  auxiliary  items  for  improved 
productivity,  simplified  machine  ser¬ 
vice  and  enhanced  page  management. 
FIB  interfaces  with  a  variety  of  input 
scanners,  stores  page  data  and  sends 
the  stored  data  to  local  or  remote  laser 
recorders. 

Features  include  real-time  data  com¬ 
pression  and  reconstruction  with  con¬ 
current  input  and  output  operations. 
The  system  improves  newspaper  pro¬ 
ductivity  by  uncoupling  transmission 
operations  from  the  recorder  and,  with 
data  compression,  speeding  communi¬ 
cations. 


Booths:  1119,  1119c 

JARDIS  INDUSTRIES, 

JARDIS  EBWAY  INDUSTRIES 

(See  also  GRAPHIC  SYSTEM 
SERVICES) 

Staffed  by:  A1  Jardis,  president;  Gary 
Klawinski,  sales  and  marketing  direc¬ 
tor;  Art  Langosch,  Cliff  Bassett,  re¬ 
gional  sales  managers  ;  Mike  Ander¬ 
son,  South  American  sales  manager. 
Introducing:  Complete  line  of  auxiliary 
equipment  for  the  newspaper  press¬ 
room  includes  the  ZS-5040-16  Zero 
Speed  Splicer,  ribbon  deck,  flying 
paster,  web  guide,  web  coater,  infeed 
and  productivity  enhancements. 


Booth:  257 

JERVIS  B.  WEBB  CO. 

Staffed  by:  A1  Kafka,  newsprint  special¬ 
ist. 

Introducing:  HV-3  automatic  guided 
vehicle,  controlled  by  Inertial  Naviga¬ 
tion,  is  a  software-based  system  that  in¬ 
corporates  a  sophisticated  electronic 
gyroscope  and  “smart  transponders”  to 
guide  the  AGV  without  a  convention¬ 
al  wire  guidepath.  Gyroscope  steers  the 
vehicle;  transponders  are  locator  bea¬ 
cons  that  communicate  with  the  AGV. 
This  advanced  method  offers  easy 
modification  of  the  vehicle  guidepath 
and  the  compatibility  to  retrofit  exist¬ 
ing  wire-guided  AGV  systems. 
Exhibiting:  Material  handling  and  “In¬ 
tegrated  Control  Systems”  are  designed 
to  provide  efficient  warehouse  and  reel 
room  roll  handling  and  increase  pro¬ 
ductivity  and  accuracy  of  preprint  han¬ 
dling,  bundling  and  distribution  in  au¬ 
tomated  mailrooms. 

Integrated  material  handling  equip¬ 
ment  at  the  Boston  Globe’s  Westwood 
inserting  facility  will  be  illustrated. 
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State-of-the-art  plant  with  high-speed 
automation  and  sophisticated  controls 
sytems  allows  the  major  metropolitan 
newspaper  to  provide  targeted  adver¬ 
tising  inserts  to  customers. 

“Basis  NP,”  user-friendly  control  sys¬ 
tem  software,  contains  animation  and 
graphics  designed  for  newspaper  mail- 
rooms. 

The  Sorter  200  high-speed  tilt-tray 
sorter  from  Crisplant.USA  is  the  hub 
of  the  neighborhood-distribution  strat¬ 
egy  at  the  Boston  Globe’s  Westwood 
plant. 

All  computer-integrated  manufac¬ 
turing  solutions  are  designed  for  ad¬ 
vance  production  planning,  centralized 
planning  and  scheduling,  real-time 
control  of  production  process  and 
schedules,  coordination  of  press- 
room/mailroom  production  equipment 
and  preprinted  insert  inventory  and 
production  information. 


Booth:  2225 

K&F  PRINTING 
SYSTEMS  INTERNATIONAL 

Staffed  by:  Joe  Bella,  marketing  vice 


president;  Art  Griffin,  Jim  Choyinski, 
Rockie  Westberg,  U.S.A.  sales;  Terry 
Kelly,  international  sales;  John  Hol¬ 
lows,  international  sales. 

Introducing:  Plate  Express  3,  a  fully  au¬ 
tomated  plate  exposing,  processing  and 
bending  line,  accepts  single-  and  dou¬ 
ble-width  plates  and  features  large  pre¬ 
load,  fast  and  accurate  output. 

Fully  automated  Vision  Punch  Ben¬ 
der  locates  plate  image  targets  with 
video  cameras  prior  to  computer  regis¬ 
tration,  registers  notch  punching  and 
bending,  with  accuracy  to  ±0.0005  and 


output  up  to  360  plates  per  hour.  Can 
be  designed  for  mixed  single-  and  dou¬ 
ble-wide  operation. 

Twin  Line  platemaking  system  with 
semi-automated  operation  has  only 
one  operater  requirement  —  plate  and 
film  loading.  All  exposing,  processing 
and  bending  functions  are  automatic. 
Exhibiting:  CML  press  lock-up  conver¬ 
sion  system  for  Goss  Metro/Urbanite 
presses  replaces  older  or  faulty,  inaccu¬ 
rate  existing  press  lock-ups. 

AOP-IL  fully  automated  film  register 
punch  runs  in-line  with  imagesetter 
and  processor  and  ensures  accurately 
punched  film  and  fast  output. 


Booth:  1921b 

KANSA  CORP. 

Staffed  by:  Ron  Swint,  vice  president 
and  marketing  director;  Steve  Spencer, 
national  sales  manager;  Jesse  Miser, 
Brad  Hayes,  Chris  McCune,  marketing 
representatives;  Ron  Boettcher,  mar¬ 
keting  coordinator;  Jerry  Waddell, 
president;  Bill  Barnes,  vice  president 
and  general  manager. 

Exhibiting:  High-speed  760,  480  and 
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320  inserting  machines  for  large  met¬ 
ropolitan  dailies  as  well  as  small  week¬ 
lies.  Model  480  will  run  into  the  new 
Twin  Stacker,  which  will  stack  half¬ 
folds,  quarterfolds  or  tabloids  at  speeds 
up  to  15,000  pieces  per  hour.  The  760, 
with  inkjet  labeling,  will  run  into  a 
conveying  system  and  a  high-speed 
compensating  counter  stacker,  insert¬ 
ing  single  sheets  to  128-page  half-folds 
through  each  insert  station  and  run¬ 
ning  up  to  11  inserts  in  a  single  pass. 

Custom-designed  belt  conveyor  sys¬ 
tems  will  handle  products  from  a  four- 
page  half-fold  to  a  large  football¬ 
shaped  inserted  package.  The  stacker 
will  handle  from  eight-page  to  250- 
page  half-fold  and  up  to  60  batches  per 
minute.  For  labeling,  the  500  feeder 
base,  550  labeler  and  525  quarterfolder 
can  feed,  label  and  fold  up  to  30,000 
pieces  per  hour.  The  600  feeder  base 
can  feed  and  label  up  to  a  128-page 
half-fold  football-shaped  package. 
Inkjet  labeling  is  an  option  on  both 
the  500  and  600  Feeder  Bases.  The 
heavy-duty  Quadracart  utility  truck  is 
used  for  moving  or  storage,  and  the  J- 
50  Flat  Deck  Jogger  will  also  be  shown. 


Booth:  2445 

■CASPAR  SHO-RACK 

Staffed  by:  David  C.  Kaspar,  sales  vice 
president;  josh  Kaspar,  advertising 


manager;  Don  Kaspar,  president;  Cliff 
Long,  general  sales  manager;  Don  Wal¬ 
lace,  Donnie  Saxon,  Bill  Alexander, 
sales  consultants. 

Introducing:  TK-Electronic  mechanism 
with  full  systems  capabilities,  debit 
card  and  smart  card  racks  for  cashless 
transactions,  dollar  bill-accepting  rack 
and  a  line  of  honor  racks. 

Exhibiting:  Sho-Guard  theft  deterrent 
system,  various  polycarbonate  and 
acrylic  racks  and  alternative  newspaper 
display  methods,  including  custom  red 
oak  cabinetry  and  curbside  rack.  A  re¬ 
furbished  rack  will  also  be  shown  in  its 
various  stages  of  restoration,  along 
with  over-the-counter  displays. 


Booth:  1817 

KBA-MOTTER  CORP. 

Staffed  by:  Gary  L.  Owen,  marketing 
and  newspaper  sales  director;  Bruce 
Richardson,  national  accounts  manag¬ 
er;  Richard  Hirst,  regional  sales  man¬ 
ager;  Floyd  Jones,  sales  proposal  ad¬ 
ministration  manager. 

Introducing:  Anilox  Colora  offset 
press,  running  at  the  South  Bend  (Ind.) 
Tribune  and  recently  sold  to  the  Wind' 
sor  (Ont.)  Star,  and  the  new  single¬ 
width  Colormax,  the  first  press  of  its 
type  to  be  sold  in  North  America,  will 
go  into  the  Globe-Gazette,  Mason 
City,  Iowa. 

Exhibiting:  Colormax  process-color 
newspaper  flexo  unit,  most  recently 
sold  to  the  Raleigh  News  &  Observer 
and  Pittsburgh  Post-Gazette. 


Booth:  4362 

KELLEY,  JIM,  &  ASSOCIATES 

Staffed  by:  Jim  Kelley,  president;  Roy 
Reese,  sales,  technical  support; 
Colleen  Kraynak,  public  relations, 
training;  Rob  McNamee,  Howtek  Inc. 
Exhibiting:  Demonstrations  of  the 
Howtek  Scanmaster  7500  large-format, 
high-volume  drum  scanner;  Scanmas¬ 
ter  2500  large-format  CCD  flatbed 
scanner;  Birmy  typesetter  using  new 
Level  2  Adobe  RIP  and  stochastic 
screening;  HP  fileservers  using  Novell 
and  Archetype  OPl  to  interface  a  Mac¬ 
intosh-based  editorial  database  system. 


Booth:  1359 

KING  PRESS  CORP. 

Staffed  by:  Evans  Kostas,  president; 
Cliff  Eighmy,  engineering  vice  presi¬ 
dent;  Julius  Rosewicz,  customer  service 


vice  president;  John  Peck,  Western  re¬ 
gional  sales  vice  president;  Geoff 
Symanek,  regional  manager;  Roger 
Kaughman,  international  sales;  Neina 
Bellm,  marketing. 

Exhibiting:  Media  King  2000  2+2  mod¬ 
ule  and  News  King  11  printing  unit. 

Media  King  2000  printing  unit  in¬ 
corporates  principles  from  the  Color 
King  and  Process  King  to  create  a  ver¬ 
tical  web  press  of  up  to  four  stacked 
units.  The  Media  King  2000  produces 
fine  line  quality  and  excellent  color  at 
higher  speeds  without  sacrificing  oper¬ 
ating  ease  or  floor  space. 

The  Media  King  2000  2+2  module 
and  tower  are  configured  for  ease  of 
operation  and  full  access  while  con¬ 
forming  to  emerging  safety  standards  in 
the  U.S.  and  Europe.  Features  of  the 
Media  King  2000  more  than  accomo¬ 
date  the  medium-sized  newspaper  and 
color  insert  printer  and  satisfy  a  broad 
range  of  commercial  coldset  and  heat- 
set  applications. 

The  News  King  11,  an  enhanced  ver¬ 
sion  of  the  News  King,  continues  to  fill 
the  demand  for  a  smaller  newspaper 
press.  The  News  King  11  includes  up¬ 
grades  to  increase  speed,  advance  print 
quality  and  stability  for  stacking  up  to 
three  units.  The  combination  of  a  ver¬ 
tical  web  path  and  three-high  stacking 
capability  provides  a  compact,  eco¬ 
nomical  method  of  producing  four- 
over-two  printing  by  utilizing  a  direct- 
from-plate  printing  web  lead. 

Booth:  3811 

LEXIS-NEXIS/TRIBUNE 
PUBLISHING  CO. 

Staffed  by:  Betsy  Ashton,  NewsView 
Solutions  manager;  Glenn  Cruick- 
shank.  Tribune  Solutions  R&D  direc¬ 
tor;  Todd  Stowe,  senior  technical  sales 
support  consultant;  Steve  Brooke, 
technical  sales  support  consultant; 
Dawn  Conway,  journalist  customer  seg¬ 
ment  director;  Kathryn  Hutchins,  jour¬ 
nalist  customer  segment  marketing 
manager. 

Introducing:  NewsView  Connections, 
including  automated  HTML  support 
for  World  Wide  Web  servers,  e-mail  de¬ 
livery  and  BBS  applications  for  elec¬ 
tronic  publishing  and  archiving,  useful 
for  preparing  stories  and  linking  photo 
thumbnails,  graphics  and  full-page  im¬ 
ages  for  distribution.  An  online  editor’s 
preparation  of  a  story  one  time  for  dis¬ 
tribution  to  variety  of  online  vendors 
in  their  specified  data  formats  will  be 
demonstrated. 
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Other  products  include  Photoview 
4.0,  including  support  for  30  image 
types  (TIFF,  JPEG,  GIF,  BMP,  PICT, 
EPS,  PhotoCD,  NAA/IPTC,  others); 
32-bit  compression  engine  for  maxi¬ 
mum  compression  speeds;  36  different 
caption,  publishing  and  image  fields; 
background  retrieval  processor  and 
both  Windows  and  Mac  client  software. 


Booth:  2421 

LINOTYPE-HELL  COMPANY 

Staffed  by:  Ken  Pond,  publishing  in¬ 
dustry  business  unit  manager;  jerry 
Strokus,  national  publishing  industry 
sales  manager. 

Introducing:  LinoPress  open-platform 
system,  which  can  be  interfaced  to 
newswire  services,  is  a  fully  integrated 
editorial,  advertising  and  pagination 
newspaper  publishing  system  on  a 
Unix/Sybase  server. 

Also  showing  full-color  management 
systems  for  newspapers,  including  the 
new  Saphir  and  Topaz  scanners  work¬ 
ing  with  Apple’s  ColorSync  2.0,  which 
incorporates  Linotype-Hell’s  color 
matching  method. 

Demonstration  of  a  page-pairing 


system  matched  with  capstan  or  drum 
(with  punch)  imagesetting  solutions 
for  high-speed,  quality  output. 


Booth:  1308 

LOCKWOOD  GREENE 
ENGINEERS  INC. 

Staffed  by:  Michael  Luciano,  newspa¬ 
per  division  director;  Owel  Olson, 
group  director;  Tom  Geffert,  projects 
director. 

Exhibiting:  Planning,  design  and  con¬ 
struction  management  of  newspaper 
facilities;  automatic  storage/retrieval 
system  designed  for  the  Washington 
Post  and  Detroit  Newspapers;  world- 
class  integrators  featuring  computer- in¬ 
tegrated  manufacturing. 

Booth:  3373 

LOGETRONICS  CORP. 

Staffed  by:  Not  available. 

Exhibiting:  Aqua  4  color  overlay  proof¬ 
ing  system  for  newspapers;  San  Marco 
Imaging  Personal  Lab  minilab  for  pro¬ 
cessing  film  and  making  paper  prints; 
LS  2600  online  processor  to  an  Infor¬ 
mation  International  Inc.  3850  imager. 


Booth:  2473 

THE  LOKI  GROUP  INC. 

Staffed  by:  Dave  Rose,  president;  Ed 
Henrich,  Stephanie  Harding,  vice  pres¬ 
idents. 

Introducing:  Ad  Server  integrated  con¬ 
trol  system  for  coordinating  the  flow  of 
ads  and  confirming  information  be¬ 
tween  diverse  external  sources  and  a 
host  ad  order  entry  system  runs  under 
Windows  NT  and  utilizes  Microsoft 
SQL  server  for  ad  and  profile  storage  as 
well  as  workflow  automation.  It  contains 
hardware  and  software  for  processing  fax 
transmissions  and  OCR  technology  for 
extracting  text  from  fax  and  scanned 
images.  The  bidirectional  host  interface 
permits  field  verification  and  response 
processing  as  well  as  ad  input. 
Exhibiting:  Diverse  add-on  products  for 
CSI  AMS  and  NMS  systems;  also  spe¬ 
cializing  in  custom  SQL  database  de¬ 
sign  and  integration. 

Booth:  345 

MACHINE  DESIGN 
SERVICE  INC. 

Staffed  by  :  Greg  Greenan,  sales  man¬ 
ager;  Pete  Medina,  sales  representative. 


The  best  kind  of  "NEGATIVE"  ad 


Niagara  Gazette— Paginates  Los  Angeles  Times— Paginates  Dayton  Daily  News—  Paginates  300  pages, 

100  percent  of  their  pages  to  negative  every  100  percent  of  its  Washington  Edition  to  200  to  negative  every  week,  including  camera 

day  with  a  DT  database-  centered  pagination  negative  every  day  with  a  DT  paginabon  ready  ads,  with  a  DT  database-centered 

system  for  ads,  editorial  and  classified.  system.  Pages  from  Los  Angeles  are  imaged  system  for  ads  and  editorial. 

and  printed  at  a  remote  plant  in  Maryland. 

Newspapers  using  DT  software  paginate  thousands  of  pages  to  NEGATIVE  every  day! 


Teoiix*^ 

INTERNATIONAL^*'* 


DTs  definibon  of  paginabon  is  that  all  page  elements,  including  photos  and  display  ads  are  imaged  as  one  unit  to 
plateready  negabves.  Digital  Technology  Intemabonal  offers  database<entered,  integrated  newspaper  producbon 
software  for  display  ads,  editorial,  images,  classified,  library  and  archive  management,  and  paginabon. 


500 West  1200 South* Orem,  UT 84058  .  i-  ,  ...  -.r-  ^  it 

Ph  801  226^2984  *  Fax  801  226^38  Want  morc  lof 0  about  paginating  the  DT  way?  Call  us. 
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Exhibiting:  Complete  line  of  newspa¬ 
per  material  handling  systems,  includ¬ 
ing  roll  handling,  mailroom  floor 
equipment,  bundle  distribution  and 
waste  handling  equipment;  advance 
designs  in  cart  loading,  bulk  loading 
and  pallet  handling  systems;  a  display 
of  the  Newspak  stacker  and  computer¬ 
ized  tilt  tray  system. 


Booth:  1313 

MAN  ROLAND  INC. 

Staffed  by:  Helgi  Schmidt-Liermann, 
CEO;  Mike  McGuinness,  sales  and 
marketing  vice  president  and  customer 
spport. 

Exhibiting:  Double-  and  single-width 
offset  and  double-width  flexographic 
presses;  computerized  training  simula¬ 
tor  for  cold-set  print  production;  Au- 
rosys  roll-handling  system  for  operator- 
free  press  loading. 

Booth:  4161 

MANAGING  EDITOR  INC. 

Staffed  by:  Dennis  McGuire,  president; 
Mark  Leister,  operations  director;  Lin¬ 
da  Mosser,  marketing  manager. 
Introducing:  Completely  rewritten  for 
the  Power  Macintosh,  Page  Director 
Ad  Layout  System  2.0  automatically 
places  ads  on  pages  from  runsheet  in¬ 
formation,  allowing  control  over  gravi¬ 
ty,  ad  ratios,  color  press  configurations 
and  coupon  placement.  ALS  also  now 
offers  scriptability  for  external  program 
control,  advanced  conflicts  checking, 
unlimited  ad  codes  and  classes,  and 
enhanced  viewing,  pagination  and 
printing  options.  Optional  modules  are 
available  for  more-complex  newspaper 
pagination  needs. 

ALS  Forms  Manager  is  ideal  for 
complex  newspaper  pagination  needs. 
Its  Editions  Module  provides  the  mul¬ 
ti-zoned  user  with  tools  to  flow  and 
track  ads  through  different  editions, 
managing  placement  and  conflicts  that 
arise  when  dummying  across  multiple 
zones.  StatusWatch  Module  enables 
page  and  ad  status  tracking  between 
ALS  and  a  database  system,  through 
batch  or  real-time  communication.  Ed¬ 
itorial  Bookings  Module  books  ads  to 
requested  sections  and  allows  issue 
planning  based  on  editorial  content  re¬ 
quirements  and  ad  linage. 

Exhibiting:  Page  Director  Classified 
Layout  System,  designed  for  automatic 
pagination  of  liner  text  files  from  many 
front-end  systems,  reads  and  measures 
files,  builds  a  runsheet  of  classified  el¬ 


ements,  and  flows  them  to  pages.  Fea¬ 
tures  include  front-to-back,  back-to- 
front,  page  squaring,  vertical  justifica¬ 
tion  and  filler  insertion.  Complete 
classified  pages  can  be  opened  and 
printed  in  QuarkXPress. 

Booth:  4265 

MANTIS  COMPUTER 

Staffed  by:  John  Marshall,  president; 
Dennis  Doscher,  marketing  manager; 
Doug  Hall,  technical  specialist. 
Introducing:  Kodak  DC  40  Digital 
Camera,  which  provides  direct  digital 
images  for  real  estate,  auto  classifieds; 
Kodak  XLS  8600,  which  delivers  pho¬ 
to-quality  color  prints  and  enables  user 
to  sell  reprints  of  published  pictures. 
Exhibiting:  Flatbed  scanners,  high-res¬ 
olution  digital  cameras,  film  scanners, 
laser  printers,  wax  thermal  printers, 
Macintosh  computers,  PCs,  optical  dri¬ 
ves,  monitors,  networks,  service  and 
repair. 

Booth:  4008 

MARCOR 

ENVIRONMENTAL  SERVICES 

Staffed  by:  Jerry  Deitch,  Howard 
Miller. 

Introducing:  Film  Pac,  designed  for 
medium  and  small  newspapers.  News¬ 
papers  serviced  by  scrap  dealers  or  any¬ 
body  showing  up  can  now  deal  direct 
with  an  EPA-licensed  film-wash  facili¬ 
ty.  Mar-Cor  provides  newspapers  with 
boxes  in  which  to  pack  up  to  70  lbs.  of 
film,  which  is  then  shipped  via  UPS  to 
Mar-Cor  (which  pays  for  shipping). 
Upon  receipt,  Mar-Cor  issues  a  check 
for  the  value  of  eight  troy  oz.  of  silver 
per  100  pounds  of  film.  Film  Pac  bene¬ 
fits  of  are:  guaranteed  return,  confir¬ 
mation  of  weight,  satisfaction  of  cra- 
dle-to-grave  liability,  free  boxes  and  no 
shipping  charges. 

Exhibiting:  Silver  recovery  equipment; 
spill  containment  kits;  and  chemical 
disposal. 

Booth:  2315 

MARTIN  AUTOMATIC  INC. 

Staffed  by:  David  A.  Wright,  vice  pres¬ 
ident;  Steve  Burris,  Gary  Abendroth, 
Ken  Justice,  regional  sales  managers. 
Exhibiting:  Information  on  automatic 
roll  changers,  both  zero-speed  and  fly¬ 
ing  pasters.  A  variety  of  auxiliary 
pieces  for  weh  presses  also  will  be  fea¬ 
tured,  all  designed  to  improve  perfor¬ 
mance  and  production. 


Booth:  1467 

MASTHEAD 
INTERNATIONAL  INC. 

Staffed  by:  Harry  L.  Andersen,  vice 
president;  Frank  J.  Casillas,  electrical 
division  manager;  Jack  Baker,  opera¬ 
tions  director. 

Exhibiting:  Working  single-wide  AC 
press  drive  controller  and  motor  utiliz¬ 
ing  the  new  ABB  ACS600  direct 
torque  control  AC  drive  module.  Also, 
photos  of  stacking  units  in  Sacramen¬ 
to,  Calif. 


Booth:  223 

McCLIER 

NEWSPAPER  GROUP 

Staffed  by:  Alan  F.  Stromberg,  presi¬ 
dent;  Frederick  K.  Rogers,  vice  presi¬ 
dent;  Marianne  Smith-Button,  market¬ 
ing  director;  Richard  Cooney,  consul¬ 
tant. 

Exhibiting:  Consulting,  architectural, 
and  engineering  services  and  products 
for  the  design  and  construction  of 
newspaper  production  facilities. 


Booth:  3709 

MCI 

TELECOMMUNICATIONS  INC. 

Staffed  by:  Robert  Hathaway,  national 
account  manager. 

Introducing:  Internet. 

Exhibiting:  Network  MCI. 


Booth:  2563 

MEDIA  MARKETING 
MATERIALS  INC. 

Staffed  by:  James  Theall,  president  and 
CEO;  Charles  Mauldin,  Chris  Browne, 
vice  presidents;  Allyn  Hallisey,  sales  di¬ 
rector;  Chuck  Lester,  Lisa  Kahl,  market 
development  managers. 

Introducing:  Sales  automation  software 
to  generate  and  send  ad  orders  (hard 
copy  or  electronic),  store  account  pro¬ 
file  information  and  use  it  to  generate 
customized  advertising  plans;  contact 
management  system;  calendar  with  to- 
do  list  and  reminders.  For  laptop  and 
desktop  computers. 

Exhibiting:  Ad  Director  Sales  Presenta¬ 
tion  Software  System;  Radio  Director 
software  for  selling  against  radio;  Tele¬ 
vision  Director  software  for  selling 
against  television;  Selling  Against 
Broadcast  video  training;  QuickTab 
software  for  analyzing  market  and  me¬ 
dia  research  data. 
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Booth:  1827 

MGI  INTERNATIONAL  INC. 

Staffed  by:  John  Gramates,  sales  ser¬ 
vice  operations  manager;  Art  Hamlen, 
president. 

Exhibiting:  A-Par  Mark  IV  dust  collec¬ 
tion  and  A-Par  Mark  I  ink  mist  sys¬ 
tems;  folder  enclosures;  flexo  ink  man¬ 
agement  and  waste  water  recovery  sys¬ 
tems;  quiet  room;  project  consulting; 
portable  air-operated  vacuum  cleaners. 


Booth:  2529 

MICROVOICE 
APPLICATIONS  INC. 

Staffed  by:  Wayne  Miller,  president; 
Steve  Lazar,  vice  president;  Catherine 
Clary,  national  sales  manager;  Mike 
James,  director  of  new  business  devel¬ 
opment. 

Introducing:  On-line  personals  service 
to  enhance  existing  personal  classified 
systems  enables  Internet  users  to 
search  ads  based  on  selective  criteria, 
listen  to  clips  of  voice  introductions 
and  view  photographs  of  advertisers. 
Exhibiting:  Custom-designed  applica¬ 
tions  for  the  publishing  industry  for 
classified  (voice  personals,  auto  lines, 
real  estate  lines,  info  lines,  crossword 
puzzle  clues,  etc.),  circulation,  market¬ 
ing,  promotion  (contests  and  sweep- 
stakes)  and  editorial  (polling,  etc.)  de¬ 
partments,  which  are  used  by  more 
than  400  newspapers  across  North 
America  and  Europe. 


Don  George,  sales;  Dan  George,  cus¬ 
tomer  service. 

Exhibiting:  Floor  and/or  overhead  con¬ 
veyors;  stackers;  strappers;  lablers;  and 
inserters.  The  combining  of  exisiting 
components  with  refurbished  and  new 
equipment  is  also  offered.  Complete 
design,  consulting  and  service  avail¬ 
able. 


Booth:  2821 

MIDWEST  PUBLISHERS 
SUPPLY  CO. 

Staffed  by:  Jim  Rezabek,  president; 
Mike  Carfagnini,  vice  president;  Bob 
Yesutis,  digital  prepress  sales  manager; 
George  Dressel,  quality  control  prod¬ 
ucts  manager;  Gerry  Collard,  Rico 
Mazzola,  regional  managers;  Ike  Diolit- 
sis,  sales  representative;  Ray  Lopez,  in¬ 
ternational  sales  manager. 
Introducing:  Nikon  digital  cameras, 
Macintosh  Power  PCs,  PixelCraft  and 
Nikon  color  scanners,  Tektronix  and 
3M  Rainbow  color  proofers  and  soft¬ 
ware,  LaserMaster  printers. 

Exhibiting:  Ergonomic  furniture  and 
Staffed  by:  David  George,  vice  presi-  accessories  featuring  adjustable  work 
dent;  Chris  George,  general  manager;  tables,  chairs,  desktop  air  filter  and  cir- 


Booth:  3065 
MICRO  SYSTEMS 
SPECIALISTS  INC.  (MSSI) 

Staffed  by:  Judy  Bruning,  Eileen  Sun¬ 
derland,  vice  presidents;  Suzanne  Gen¬ 
tile,  marketing  coordinator. 

Exhibiting:  Newspaper  Manager  is  10 
separate  software  modules,  running  on 
stand-alone  or  networked  MS-DOS 
PCs,  that  combine  to  form  a  master 
business  system.  Applications  include 
Total  Circulation  Control,  Display  Ad 
Billing  &  Accounts  Receivable,  Ad 
Production  Manifest,  Transient  Classi¬ 
fied  Billing  &  Accounts  Receivable, 
Newsprint  Inventory,  Accounts 
Payable  and  General  Ledger. 


Setting  the  Pace 


CUTS 


WASTE 


CARNEGIE 

MELLON 

RESEARCH 

INSTITUTE 


700  Technology  Drive 
P  O  Bnv  2QSO 
Pittsburgh,  PA  15230-2950 
412-268-3360  Fax  412-268-6960 


CMRI  Totalizer  Systems 

See  us  at  NEXPO  Booth  345-a 
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culation  equipment,  lighting  and  wrist, 
arm  and  mouse  rests.  Also,  ergonomic 
mailroom  equipment,  including  ad¬ 
justable  pallet  and  skid  lifts,  quality- 
control  service  information,  catalogs. 


Booth:  3981 

MISSION  CRITICAL 
TECHNOLOGIES  INC. 

Staffed  by:  Pat  Sorn,  marketing  direc¬ 
tor;  Ben  Smylie,  sales  and  marketing 
vice  president. 

Exhibiting:  AdFAX  receives  and  con¬ 
verts  faxed  ads  to  text  for  front-end 
systems.  AdFAST  provides  advertisers 
with  transmission  capability  for  ads. 
Both  products  are  designed  to  save 
critical  deadline  time  by  interfacing  to 
host  advertising  systems,  display  ad 
and  production  networks. 


Booth:  1645 

MITSUBISHI 

LITHOGRAPHIC  PRESSES  INC. 

Staffed  by:  Ronald  R.  Ehrhardt,  Jr., 
sales  manager;  Roy  Yokouchi,  newspa¬ 
per  director 

Exhibiting:  Keyless  offset  presses.  Most 
recent  sale  is  color  keyless  towers  to 
the  Washington  Post. 


Booth:  3931 

MONOTYPE  SYSTEMS  INC. 

Staffed  by:  Dennis  Nierman,  president; 


John  Lally,  sales  vice  president;  Keith 
Roeske,  support  operations  director. 
Introducing:  ExpressMaster  6000  inter¬ 
nal-drum  recorder  driven  by  a  helium- 
neon  light  source  records  at  variable 
resolutions  from  1016  to  3810  dpi  at 
29‘/2"-5l/2"/min.  and  has  fully  config¬ 
urable  head  and  tail  punches  support¬ 
ing  up  to  four  positions  each. 

"Large  format,  internal-drum,  heli¬ 
um-neon  ImageMaster  8000  has  a 
40"x30"  maximum  imaging  area  and 
offers  Heidelberg  GTO  and  Bacher 
punch  systems. 

ExpressMaster  1200,  with  a  new 
halographic  imaging  engine,  is  a  cap¬ 
stan  recorder  also  driven  by  a  helium- 
neon  light  source.  It  outputs  at  600  or 
1200  dpi  at  25"  and  50"  per  minute  and 
offers  an  image  area  18"  wide  by  any 
depth.  Optional  punch  system. 
Exhibiting:  Multi-platform  RipExpress, 
a  software  RIP  based  on  Adobe’s  CPSl 
Interpreter;  MGS3,  OPl  server/print 
spooler;  page  facsimile  systems  for  re¬ 
mote  page  transmission;  high-resolu¬ 
tion  output  recorders  with  punch  ca¬ 
pabilities;  LaserPlex  and  LaserPlex  IQ 
multiplexing  systems;  PaperMaster 
600,  a  600-dpi  plain-paper  proofer; 
ProofExpress  400-dpi  full  broadsheet 
paper  proofer. 


Booth:  321a 

MULLER  MARTINI  CORP. 

(Also  see  GMA) 

Staffed  by:  Robert  L.  Knott,  newspaper 


equipment  and  commercial  systems 
manager. 

Exhibiting:  Model  321-TV  program 
stitcher,  which  operates  at  speeds  to 
10,000/hr.,  is  a  fully-automatic  saddle 
stitcher  that  folds,  stitches,  trims  and 
delivers  ready-to-insert  TV  programs. 
It  will  be  equipped  with  a  folder  feeder, 
two  signature  feeders  and  a  stream 
feeder.  The  stitchers  can  be  used  for 
promotional  inserts  such  as  coupon 
books,  real  estate  guides,  mall  tabs  and 
special-interest  booklets  (e.g.,  enter¬ 
tainment  and  sports  programs),  and, 
when  equipped  with  signature  feeders 
for  pre-folded  sections,  can  also  be 
used  for  regular  commercial  work. 

TV  booklets  produced  on  the  321- 
TV  will  be  stacked  by  an  Apollo  com¬ 
pensating  counter  stacker,  which  has 
scales  and  handwheels  to  simplify 
makeready  and  a  huilt-in  jogger  to  as¬ 
sure  neat,  square  stacks.  Stacker  pro¬ 
vides  an  accurate  and  reliable  count  of 
work  produced  and  is  more  efficient 
than  a  belt  delivery  because  one  person 
can  easily  handle  stitching  line  output. 

Booth:  3365 

MULTI-AD  SERVICES  INC. 

Staffed  by:  Marc  Radosevic,  Rob  Jen¬ 
nings,  Mike  Marconi  marketing  man¬ 
agers;  Doug  Gregory,  Tom  Calvin,  sales 
managers. 

Introducing:  AutoExport  version  3.7, 
another  installment  from  the  Creator 
Add-On  series,  automatically  exports 
multiple  sets  of  Creator  files  to  EPS 
files.  AutoExport  also  provides  flexibil¬ 
ity  in  defining  where  the  resulting  EPS 
files  will  be  saved.  These  processes  al¬ 
low  the  user  to  select  a  Creator  file  cat¬ 
alogued  in  Search,  any  Macintosh-ac¬ 
cessible  directory  or  sub-directory  or 
the  source/destination  path  of  any  Cre¬ 
ator  file  on  one’s  network  and  automat¬ 
ically  export  those  files  to  EPS  files. 

Creator  General  Borders  and  Cre¬ 
ator  Seasonal  Borders  packages,  de- 
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signed  for  the  Macintosh,  will  accent 
an  ad  in  just  seconds. 

Exhibiting:  Creator;  Search;  Ad- 
Builder;  food  photography;  SCAN;  Re- 
CAS;  Marketing  Pro;  and  CAMS. 


Booth;  2365 

NAPP  SYSTEMS  INC. 

Staffed  by:  Jacki  Crossman,  sales  vice 
president;  Kai  Wenk-Wolff,  president; 
Howie  Helmbrecht,  commercial  divi¬ 
sion  director;  Werner  Gerza,  Europe 
managing  director. 

Introducing:  Information  regarding  the 
new  flexographic  computer-to-plate 
imaging  system. 

Exhibiting:  NAPPlate  letterpress  print¬ 
ing  plates;  NAPPflex  flexo  printing 
plates;  and  FP-F  dedicated  plate 
processor  for  NAPPflex  plates. 


N.C.S.  INC. 

(See  SHERIDAN  SYSTEMS) 


Booth:  2813 


L I  f  ^  I '  I  M  f:N  i  [•] "  f:l 


Staffed  by:  Michael  Brier,  sales  and 
marketing  senior  vice  president. 
Exhibiting:  ADMARC  advertising  and 
accounts  receivable  control  system  is  a 
user-defined  business  information  sys¬ 
tem  offering  newspaper  publishers  of 
all  sizes  both  system  flexibility  and  effi¬ 
ciency  in  managing  advertising  order 
entry,  ad  tracking,  credit  checking, 
billing  and  marketing  analysis. 

DISCUS,  a  comprehensive  distribu¬ 
tion  and  customer  service  system,  elec¬ 
tronically  links  every  aspect  of  circula¬ 
tion  management,  from  database  mar¬ 
keting  to  multi-product  distribution 
routing  and  subscriber  support  ser¬ 
vices.  It  is  designed  to  access  detailed 
subscriber/non-subscriber  demograph¬ 
ic  information  and  current  and  future 
draw-related  data  with  the  greatest 
possible  accuracy,  speed  and  ease,  al¬ 
lowing  maximum  control  of  the  entire 
circulation  environment. 

ADSERT  advertising  insertion  sys¬ 
tem  for  preprint  management  orga¬ 
nizes  circulation  and  advertising  de¬ 
partment  information  to  better  man¬ 
age  complex  mailroom  operations. 

All  products  demonstrated  will  be 
operating  within  a  client-server  archi¬ 
tecture  running  under  Unix  in  con¬ 
junction  with  an  industry-standard  re¬ 
lational  database.  In  addition,  all  will 
show  integration  with  a  suite  of  Win¬ 


dows-based  client  query  tools  for  on¬ 
line  reporting  and  performance  moni¬ 
toring. 


Booth:  1345 

NENSCO 

Staffed  by:  Brad  Beaton,  president; 
Dave  Vito,  prepress  product  manager; 
Bob  Rooney,  pressroom  product  man¬ 
ager. 

Introducing:  Freedom  Wash  environ¬ 
mentally  safe  press  wash;  Liquid  Gold 


fountain  solution;  full  line  of  Polyfi- 
bron  Technologies  press  blankets; 
Ebonite  ink  drums;  rubber  rollers;  a  full 
line  of  press  parts;  ergonomic  mailroom 
equipment.  The  latest  prepress,  press¬ 
room  and  post-press  catalogs  will  be  on 
display. 


Booth:  2576 

NEW  YORK  TIMES 
NEWS  SERVICE 

Staffed  by:  Peggy  Walsh,  executive  ed- 
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itor;  Peter  I.  Trigg,  graphics/photo  di¬ 
rector;  Laurence  Bunin,  communica¬ 
tions  director. 

Introducing:  New  delivery  system 
through  NewsCom  for  N.Y.  Times 
Syndication  Sales  features  and 
columns;  availability  of  photos,  articles 
and  graphics  on  NewsCom.  Much 
greater  variety  of  material  available  af¬ 
ter  addition  this  year  of  articles,  graph¬ 
ics  and  photos  from  the  Boston  Globe, 
Arizona  Republic  and  Phoenix  Gazette. 


Booth:  2908 

NEWSCOM 

Staffed  by:  Peter  Eisner,  president; 
Rosemary  Metal,  vice  president;  Pat 
Hamilton,  photo  editor;  Geoff  Bid- 
dulph,  sales  director. 
Introducing.Communications  system 
for  worldwide  photo,  graphics  and  text 
transmission  via  modem,  ISDN,  direct 
connection  and  the  Internet.  Real¬ 
time  and  databased  photographs  and 
graphics  also  offered,  from  such  major 
sources  as  the  New  York  Times  News 
Service  &.  Syndicate,  Los  Angeles 
Times  Syndicate,  AFP,  DPI,  Allsport 
and  others. 

NewsCom  messaging  system,  de¬ 
signed  for  correspondents’  communica¬ 
tion,  will  feature  story  filing  and  access 
to  the  Internet  and  newswires. 


Booth:  1408 

NEWSPAPERS  &  TECHNOLOGY 


Staffed  by:  Mary  L.  Van  Meter,  pub¬ 
lisher;  Brad  Moritz,  editor;  Jeff  Kon- 
rade-Helm,  assistant  editor;  Wendy 
Canavan,  staff  writer;  Sol  jenkin,  mar¬ 
keting  services. 

Exhibiting:  Monthly  publication  aimed 
at  newspaper  department  managers 
and  publishers  who  are  involved  in  ap¬ 
plying  and  integrating  technology  in 
their  papers  provides  news  and  infor¬ 
mation  on  the  latest  technology,  as 
well  as  where  and  how  it  is  being  used 
in  the  newspaper  marketplace. 

Booth:  2546 

NUARC  CO.  INC. 

Staffed  by  :  Don  Cims,  Ed  Moehring, 
Carlos  Acosta. 

Introducing:  NuLine  imaging  systems, 
a  completely  automated  plate  exposure 
unit  for  color  proofing  materials  and 
films. 

Exhibiting:  Prepress  equipment  line  in¬ 
cludes  high-output,  Flip-Top  platemak- 
ers,  cameras,  diffusion-transfer  proces¬ 
sor,  light  tables,  accessories. 


Booth:  2045 

ONE  CORP. 

Staffed  by:  Durelle  Boles,  president; 
Angela  Culpepper,  sales  associate. 
Exhibiting:  Used  Goss,  MAN  and  Har¬ 
ris  newspaper  presses;  related  used 
equipment  such  as  upper  formers, 
quarter  folders,  splicers/pasters,  stack¬ 
ers,  inserters  and  much  more.  Com¬ 


plete  turn-key  services  also  offered  in¬ 
clude  dismantling,  removal,  transport 
and  reinstallation  of  press  equipment 
that  is  sold. 


Booth:  1045 

OVALSTRAPPING  INC. 

Staffed  by:  Morgan  Stout,  sales  and 
marketing  manager;  Fran  Rudy,  graphic 
arts  division  and  regional  sales  staff 
manager. 

Exhibiting:  Two  active  tying  lines  — 
one  with  a  jP-40  NS  strapping  ma¬ 
chine  and  Accuwrap  75  bundle  wrap¬ 
per  for  larger  newspapers,  the  other 
with  the  415  N  strapper  and  the  Ac¬ 
cuwrap  25  for  small  to  mid-sized  pa¬ 
pers.  Both  lines  possess  speed,  durabil¬ 
ity  and  the  latest  safety  features. 


Booth:  2359 

OXY-DRY  CORP. 

Staffed  by:  Edward  T.  McLoughlin, 
president  and  CEO;  Tom  Schumacher, 
vice  president/general  manager;  Bruce 
Niedzwiedz,  marketing  director  and 
web  products  product  manager;  Mary 
Ellen  Cahill,  corporate  marketing  di¬ 
rector;  Steve  James,  Eastern  regional 
manager;  Rick  Hausfeld,  Western  re¬ 
gional  manager;  Louis  Crowson,  dis¬ 
trict  manager. 

Introducing:  Automatic  Blanket  Wash¬ 
ing  system  that  cleans  dry  during  a  job 
run  and  wet  during  deceleration  of  the 
press  at  the  end  of  the  run.  System 
completely  eliminates  washing  wet  by 
hand  and  aims  to  reduce  waste  paper, 
save  press  time  and  improve  safety.  Wet 
washing  uses  only  \'/i  oz.  of  low-VOC 
solvent  per  blanket.  Other  washes,  not 
citrus  based,  also  work.  The  system’s 
cycle  is  only  eight  seconds  on-the-fly; 
it  also  will  wash  on  crawl,  although 
time  is  increased  for  this  mode. 
Exhibiting:  Ultrasonic  non-contact 
web  detection  package  will  feature  a 
separate  display  dedicated  to  solvent 
recycling.  This  ultra-filtration  method 
is  a  cold  system  relying  on  the  latest  in 
filter  technology  to  reduce  waste  and 
enhance  the  environmental  position  of 
a  pressroom. 

Booth:  1917 

PAMARCO  INC. 

Staffed  by:  Brian  Jacob,  sales/market¬ 
ing  vice  president;  Pat  Giglio,  manu¬ 
facturing  vice  president;  Mike  Bal- 
dasare,  Jr.,  executive  vice  president. 
Exhibiting:  Wyco  Scope  anilox  cell-vol- 
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ume  measurement  system;  laser-en- 
graved  anilox  rolls. 


Booth:  2573 
PARASCAN 
TECHNOLOGIES  INC. 

Staffed  by:  Aytun  Erdentug,  president; 
Roger  Pyle,  vice  president;  Howard  Se¬ 
gal,  regional  sales  manager;  Homer 
Bailey,  systems  support  manager. 
Introducing:  Visualizer  “soft”  color 
proofing  and  ink  control  products  pro¬ 
vide  proofs  and  ink  values  in  a  com¬ 
pletely  digital  environment  and  can  be 
connected  online  to  most  RlPs,  image¬ 
setters,  computer-to-plate  systems  and 
facsimile  networks.  System  supports 
various  color  proofers. 

Booth:  1453 

PARSONS  MAIN  INC. 

Staffed  by:  Nicholas  Mariani,  industri¬ 
al  division  operations  manager. 
Exhibiting:  New,  renovated  and  ex¬ 
panded  newspaper  and  commercial 
printing  facilities  shown  in  drawings, 
literature  and  a  photographic  display  of 
recently  completed  projects. 


PHOTOIMAGING 
NORTH  AMERICA 

(See  CENTILLION  DATA 
SYSTEMS  INC.) 


Booth:  3969 
PITMAN  CO. 

Staffed  by:  Not  available. 

Exhibiting:  Eskofot  Eskoscan  2024S 
digital  flatbed  scanner;  Eskofot  Eskoset 
3600  imagesetter;  Eskofot  DMX  620 
direct-to-plate  system;  ICG  350i  and 
330i  scanners;  Agfa  Accuser  1500  im¬ 
agesetter;  Cascade  Image  Flow  and 
Data  Flow  fileservers;  Wright  Tech¬ 
nologies  Jupiter  Max  workstation; 
DuPont  Celix  4000/2000  Imagesetters; 
3M  Rainbow  proofer;  DuPont  Celsis 
360  scanner;  LaserMaster  1800  print¬ 
ers;  Tektronix  300  and  480  printers/ 
proofers;  data  storage  products;  press¬ 
room  and  mailroom  parts. 


Booth:  245 
PLUMTREE  CO. 

(See  also  POST  PRESS 
EQUIPMENT  CO.) 

Staffed  by:  Julian  Cooper,  sales. 
Introducing:  QTMS  CopyCounter  II, 


an  infrared  non-contact  sensor  to 
count  overlapped,  folded  paper  prod¬ 
ucts;  QTMS  WebMeter,  a  sensor  to 
measure  paper  length  accurately  on 
web  presses;  QTMS  Mill  Join  Detec¬ 
tor  detects  splices  and  joins  in  paper 
webs  on  high-speed  presses. 

Booth:  245a 

POST  PRESS  EQUIPMENT  CO. 

(See  also  PLUMTREE  CO.) 

Staffed  by:  Chris  Brennan,  sales. 
Introducing:  Used  and  rebuilt  post¬ 
press  equipment.  Also  representing 
new  equipment  product  lines  for  the 
mailroom  and  post-press  market. 

Booth:  235 

POST  TECHNOLOGIES  INC. 

Staffed  by:  Jack  Greene,  president; 
Rich  Higgins,  Brad  Mosely,  sales  vice 
presidents;  Roger  Miller,  Midwest  re¬ 
gional  sales  manager;  Beverly  Kates, 
administration. 

Introducing:  Manufacturers’  represen¬ 
tatives  of  mailroom  material  handling 
equipment  and  systems. 


Booth:  713 

POWER  STRAP 

Staffed  by:  Tom  Gould,  sales  and  mar¬ 
keting  vice  president;  Bill  Clowes,  na¬ 
tional  service  manager;  David  Hornik, 
Joe  Lux,  Michael  Helton,  Richard  Fil- 
ippi,  regional  sales  managers. 
Exhibiting:  Extensive  range  of  wrap¬ 
ping  and  strapping  equipment  and  ink 
jet  systems. 


Booth:  3725 

PREPRESS  SOLUTIONS 

Staffed  by:  Not  available. 

Introducing:  PantherPlate/34P  direct- 
image  plate  and  film  imagesetting  sys¬ 
tem  includes  an  integrated  media  cut¬ 
ter  and  processing  system  and  produces 
cut-to-size,  fully  exposed  film  or  plates, 
including  user-programmable  plate 
bend  and  gripper  areas. 

Panther  Plate  Cutter,  an  “intelli¬ 
gent”  plate  cutter  module,  turns  any 
PantherPro  series  imagesetting  system 
with  online  processor  into  a  fully  auto¬ 
mated  “cut-to-length”  platesetting  or 
film  system. 

Panther  Windows  NT  RIP,  an 
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Abobe  CPSI  PostScript  Level  2  RIP 
incorporating  PrePress  productivity  ex¬ 
tensions  and  ESCOR  screening  tech¬ 
nology,  runs  on  Windows  NT,  Macin¬ 
tosh  and  Power  Macintosh  platforms. 

Main  Street  is  a  Web  site  for  pub¬ 
lishing  and  prepress  professionals  open 
for  traffic  at  http./www.prepress.pps. 
com/.  It  provides  access  to  a  wide  vari¬ 
ety  of  prepress  resources  on  the  Inter¬ 
net  —  newsgroups,  publications,indus- 
try  news,  trade  show  coverage  and  the 
online  version  of  the  Direct  catalog. 
Exhibiting:  PantherPro/46  imagesetting 
system,  a  high-speed,  high-quality  im¬ 
age  recorder  for  film  and  direct  image 
plate  applications  up  to  18.1"  wide,  in¬ 
cludes  multiport  multiplexing  capabili¬ 
ty  supporting  up  to  four  online  Panther 
RIPs,  high-speed  online  media  proces¬ 
sor,  plate/film  cutter  module. 

PantherPro/36  imagesetting  system, 
a  high-speed,  high-quality  image 
recorder  for  film  and  direct  image  plate 
applications  up  to  14"  wide,  includes 
multiport  multiplexing  capability  sup¬ 
porting  up  to  four  online  Panther  RIPs. 

PantherPro  imagesetting  system,  an 
ultra-high-speed,  high-quality  image 
recorder  for  film  and  direct  image  plate 
applications  up  to  13.3"  wide  at  speeds 
up  to  53"/min.,  includes  multiport  mul¬ 
tiplexing  capability  supporting  up  to 
four  online  Panther  RIPs. 


Booth:  415 

PRIM  HALL  ENTERPRISES  INC. 


Staffed  by:  John  Prim,  president;  Mary 
Ann  Castine,  marketing  analyst. 
Introducing:  Hopper  loaders  designed 
to  load  pre-stuffed  advertising  inserts 
into  inserter  hoppers. 


Booth:  1453 

PRINTERS'  SERVICE  INC. 

Staffed  by:  Andrew  Douglas,  national 
equipment  manager;  Kenneth  J.  Ce- 
sario,  regional  equipment  manager. 
Exhibiting:  Prisco  line  of  pressroom 
and  prepress  chemistry:  comprehensive 
line  of  fountain  solutions,  low-VOC 
blanket  and  roller  washes,  plate  clean¬ 
ers;  press  packing,  Priscolith  blankets, 
PriscoTech  line  of  process-control, 
chemical-recycling  and  waste-mini¬ 
mization  equipment,  such  as  AquaFlo 
reverse  osmosis  systems,  AquaMix 
blending  systems,  AquaChill  cooling 
and  filtration  systems,  SpinKlene  ex¬ 
plosion-proof  centrifuges,  LiquiKlene 
waste  water  reduction  systems  and  the 
SolvKlene  distillation  system.  Techni¬ 
cal  support  is  also  offered. 

Booth:  138 

PRINTING  IMPRESSIONS 

Staffed  by:  Carl  W.  Lock,  publisher; 
Greg  Kammerer,  regional  manager. 
Introducing:  Publication  covers  the 
printing  and  allied  graphic  arts  indus¬ 
try  is  edited  for  top  administrators  and 
production  and  supervisory  manage¬ 
ment  in  the  commercial  printing,  color 


prepress  and  bindery  fields.  Compli¬ 
mentary  issues  and  free-subscription 
offers. 


Booth:  2059 

PUBLISHERS  AUXILIARY 
(National  Newspaper 
Association) 

Staffed  by:  Sharon  E.  McFarland,  sales 
and  marketing  director;  Chuck  Hola- 
han,  managing  editor. 

Exhibiting:  Newspaper  industry’s  oldest 
newspaper;  information  regarding  the 
services  and  meetings  of  the  National 
Newspaper  Association. 


Booth:  2545 

PUBLISHING  BUSINESS 
SYSTEMS  INC. 

Staffed  by:  Dale  Eskra,  marketing  vice 
president. 

Introducing:  Functions  to  support 
newspaper  marketing  programs  such  as 
churn  and  retention  reports  and  analy¬ 
sis  based  on  the  NAA’s  benchmark 
study;  consumer  profiling  for  subscrip¬ 
tion  upgrades;  penetration  reporting; 
target  marketing  for  managing  inserts, 
alternate  delivery  and  direct  market¬ 
ing;  business  profiles  for  determining 
market  potential  for  advertisers;  man¬ 
agement  focus  reports  that  provide  in¬ 
formation  for  executive  decision  mak¬ 
ing. 

Exhibiting:  Full  line  of  business  man- 
agament  software,  including  MediaPlus 
advertising  management,  MediaPlus 
circulation  management,  MediaPlus  in¬ 
sert  management;  MediaPlus  general 
accounting;  and  MediaPlus  computer- 
based  training. 


Booth:  3481 

PUBLISHING  PARTNERS 
INTERNATIONAL 

Staffed  by:  Ed  Slattery;  Sam  List;  A1 
Weston. 

Exhibiting:  AMS  Advertising  System  is 
based  on  MS  Windows  and  PC  work¬ 
stations.  Advertising  applications  in¬ 
clude  classified  and  retail  order  entry, 
transient  billing,  advertising  receiv¬ 
ables,  contract  management,  month- 
end  invoicing  and  classified  pagination. 
Multiproduct  combination  cross-sell¬ 
ing,  intra-site  advertising  cross-selling, 
classified  advertising  graphics  and  lo¬ 
gos,  etc.;  other  special  projects  to  be 
demonstrated. 


Newspaper 

Connection 


•FT 


Xew  electronic  pulilishing 
serx'ice  and  homepage  desi^ 
trout  Mortgage  Market 


Mortgage  Market 

The  premier  source  for  Real  Estate 
&  Financial  Information 


Find  out  what  Mortgage  Market 
can  do  for  you,  visit  us  at 
NEXPO  ’95@Connections  X 
and  the  Marketing  Conference,  June  23-28. 

or  contact  Dan  at  1-708-782-4372 
To  view  our  homepage  -I 


http://www.interest,com 
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Booth;  2463 

QUAD  TECH  INTERNATIONAL 

Staffed  by:  George  Czechowski,  North 
America  sales  representative. 
Exhibiting:  Register  Guidance  System 
V  Series  N,  an  automatic,  closed-loop 
color-to'color  register  control  for  news¬ 
paper  presses,  has  lateral  or  circumfer¬ 
ential  mark  formats  and  smaller  mark 
size.  Register  mark  scanners  detect  er¬ 
rors  directly  following  the  last  print 
couple  and  corrections  are  made  im¬ 
mediately.  Flat  panel  display  with 
touch  screen  features  online  help.  A 
representation  of  the  actual  tower  will 
be  displayed,  whether  4+1,  4+4  or  oth¬ 
er  configuration. 

Print-to-Process  Controller  3000X 
provides  full  web  and  multiple  ribbon 
control  for  newspaper  presses,  controls 
up  to  48  compensators  from  one  oper¬ 
ator  station  and  scans  as  a  reference 
pattern  either  a  register  mark  or  a 
printed  image  that  is  repeated  from 
impression  to  impression.  The  system 
compares  information  from  the  scan¬ 
ner  and  timing  pulses  from  the  encoder 
with  the  image  stored  in  memory.  Us¬ 
ing  this  data,  the  system  can  detect  a 
change  in  print-to-process  registration 
and  direct  the  compensating  device  to 
adjust  accordingly. 


Booth:  3417 

QUARK  INC. 

(See  also  QUARK 
PUBLISHING  SYSTEM) 
Staffed  by:  Not  available. 


Introducing:  QuarkXPosure  image  edit¬ 
ing,  photo  retouching  and  painting  ap¬ 
plication  jointly  developed  with  Victor 
Co.  of  Japan  (JVC). 

Multimedia  authoring  technology, 
code-named  Orion,  is  integrated  with 
QuarkXPress  as  an  easily  learned  and 
used  authoring  tool  for  publishers  who 
want  to  create  sophisticated  multime¬ 
dia  presentations  from  QuarkXPress 
layouts  that  feature  sound,  animation, 
QuickTime  movies  (video)  and  hot- 
linked  text. 

Exhibiting:  QuarkXPress  for  Macin¬ 
tosh,  Power  Macintosh  and  Windows; 
QuarkXPress  Passport,  the  multilingual 
version  of  QuarkXPress. 


Booth:  3323 

QUARK 

PUBLISHING  SYSTEM 

(See  also  QUARK  INC.) 

Staffed  by:  Not  available. 

Introducing:  QuarkConnect  for  Win¬ 
dows  module  lets  newspapers  use  Mi¬ 
crosoft  Word  for  Windows  in  a  Quark 
Publishing  System  workgroup. 
Exhibiting:  QPS  editorial  management 
system  produces  newspaper  pages;  Ap¬ 
ple  Remote  Access  capability  and 
QPS;  QuickWire  wire  service  XTen- 
sion  to  QPS  developed  by  QuickWire 
Labs,  Hamilton,  Ont.,  and  used  by 
over  70  news  organizations  worldwide 
to  access  wire  services. 

Also,  an  interactive  demo  featuring 
multimedia  authoring  system,  code- 
named  Orion. 


Booth:  745 

QUIPP  SYSTEMS  INC. 

Staffed  by:  Angel  Arrabal,  sales  direc¬ 
tor;  David  Haddaway,  Southeast  sales 
representative;  Larry  Perryman,  West¬ 
ern  sales  representative;  A1  Allen, 
Northeast  sales  representative;  Tim 
Higgins,  Midwest  sales  representative; 
Lou  Kipp,  president;  Christer  Sjogren, 
executive  vice  president;  Robert  Com- 
rie,  applications  engineer;  Jose  Carme- 
nate,  engineer;  John  Green,  marketing 
vice  president;  Jack  Pruitt,  director; 
Rick  Korest,  senior  controls  engineer; 
Rey  Lastra,  project  manager;  Jeremy 
Hyne,  electrical  engineering  manager; 
Jimmy  Jamil,  field  service  manager; 
David  Switalski,  production  manager. 
Exhibiting:  Twin  Trak  stream  conveyor; 
Series  350  stacker;  Dual  Carrier  stack¬ 
er;  Cobra  three-quarter  wrap,  including 
inkjet  printing  and  side  walls;  two 
Quipp-strapp  NS45  machines;  one 
hopper  loader  and  bundle  distribution 
conveyor  with  control  system. 


Booth;  1773 

RAPIDTEC/ROTADYNE 

Staffed  by:  Kersey  Kahlo,  Bob  High¬ 
lander,  Danny  Ferrell,  Thea  Edens, 
area  managers. 

Introducing:  PressMaster  offset  printing 
blankets;  disposable  single-wide  rollers. 


Booth:  4230 

REED  BRENNAN 
MEDIA  ASSOCIATES  INC. 

Staffed  by:  Robert  S.  Reed,  chairman; 


1885  Main  Street  •  Pittsburgh. PA  IS2I5 
412/784-8419  >  Fax  412/782-5267 


Visit  booth  Ulto  Ourtn 


The  UNI-TRIM*  1500  hps  met  all  of 
our  in-line  trimming  requirements  for 
ourT.Y.  books  and  O'li'x  II"  single 
age  fliers." 

jerry  Leek  -  Production  Manager 
Madisoo  News{>apers/Madison.W1. 


"Our  UNI-TRIM*IOO0  has  been  signifi¬ 
cantly  helping  our  bottom  line  for  the 
past  two  years.  The  follow-up  support 
from  Rock-Built  Is  excellent." 

Thomas  Bova  -  V.P./Manufocturing 
Gateway  Publications/Monroevilie,  PA. 
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Tim  Brennan,  president;  Jeff  Talbert, 
operations  director. 

Exhibiting:  Custom  editing  and  pagi¬ 
nation  services;  scanning  of  comic 
strips,  cartoon  panels  and  puzzles;  fea¬ 
ture  material  editing  and  formatting; 
electronic  delivery  of  customized  pages 
approximately  one  week  prior  to  publi¬ 
cation.  Delivery  options  include 
Xyquest  disk,  bulletin  board  access  or 
Internet. 


equipment  for  the  graphic  arts  industry 
worldwide. 


serts,  cards,  fliers,  business  reply  cards 
and  detached  label  cards,  in-line  at 
web  press  speeds. 

Uni-Trim  750  SD,  a  two-knife  in-line 
self-driven  rotary  trimmer,  provides 
high-quality  rotary  trimming  of  one  or 
two  sides  of  user’s  half-  or  quarterfold- 
ed  tabloids  and  magazines,  in-line  at 
web  press  speeds. 

Uni-Trim  750  PD,  a  two-knife  in-line 
press-driven  rotary  trimmer,  trims  same 
as  Uni-Trim  750  SD,  in-line  at  web 
press  speeds. 

Exhibiting:  Spin-A-Roll  lightweight, 
compact  ( 12"-diameter  by  5/16"-thick) 
disc  is  placed  under  a  paper  roll  for 
safer  and  easier  changing  of  paper  roll 
Staffed  by:  Bruce  A.  Barna,  vice  presi-  direction, 
dent;  Rock  A.  Ferrone,  president;  Ed 
Wiest,  product  development. 

Introducing:  Uni-Trim  2000,  a  six-knife 
pneumatically  controlled  rotary  trim¬ 
mer,  produces  various  sizes  of  maga¬ 
zines,  coupon  books,  single-page  in¬ 
serts,  cards,  fliers,  business  reply  cards 
and  detached  label  cards,  in-line  at 
web  press  speeds. 

Uni-Trim  1500,  a  four-knife  in-line 
rotary  trimmer,  enables  user’s  web 
press  to  produce  magazines  and  single¬ 
page  inserts,  in-line  at  web  press 
speeds. 

Uni-Trim  lOOOR,  a  three-knife  in¬ 
line  stread  slitter,  trims  products  up  to 
18"  wide  in  half  or  thirds,  in-line  at 
web  press  speeds. 

Uni-Trim  1000,  a  three-knife  in-line 
pneumatically  controlled  rotary  trim¬ 
mer,  produces  various  sizes  of  maga¬ 
zines,  coupon  books,  single-page  in- 


Booth:  118 

ROCK-BUILT 


Booth:  766 

RiEVES  INTERNATIONAL 
Vulcan  Printing  Products 

Staffed  by:  Scott  Chahalis,  general 
sales  manager;  Jon  Kirtsey,  administra¬ 
tive  manager. 

Exhibiting:  Vulcan  10  Plus  No  Pak, 
with  improved  release  and  web  feed, 
based  on  new  composition  and  a 
closed-cell  compressible  layer;  Vulcan 
Horizon;  Vulcan  Reflection. 


Booth:  1325 

ROCKWELL  GRAPHiC  SYSTEMS 

Staffed  by:  P.M.  Kienzle,  large  newspa¬ 
per  products  vice  president;  W.A. 
Boston,  the  Americas  vice  president 
and  general  manager;  H.L.  Cobb,  large 
newspaper  sales  national  director;  B.T. 
LaBine,  single-width  and  insert  prod¬ 
ucts  sales  director. 

Introducing:  Goss  Newsliner  press  sys¬ 
tem  with  positive-feed  keyless  inking 
and  Meridian  PC-based  press  controls 
for  large  newspapers,  and  the  Goss  Uni¬ 
versal  for  smaller  newspapers  or  those 


Booth:  1145b 

RENDIC 

INTERNATIONAL  CORP. 

(See  also  FLINT  INK  CORP. 
and  DAVID  M  CO.) 

Staffed  by:  Jerko  Rendic,  president; 
Claudio  Labbe,  South  American  sales 
director;  Fernando  Tavara,  regional 
manager;  Nestor  Porto,  regional  sales 
manager;  A1  Miller,  international  ser¬ 
vice  manager;  Paul  Chmielewicz,  mar¬ 
keting  vice  president. 

Exhibiting:  Full  line  of  supplies  and 


Goss  St  Urbanite 
Community  Presses 


Remanufacturing 

OaupluM,  Gtaphici  PtetfUki 


>•  Complete  Press  Lines  >•  Authorized  Sales 
>“  Field  Service  &  Service  For  Fincor 

>•  Parts  Press  Drives 


m  DAUPHIN  GRAPHIC  MACHINES,  INC. 

®  Box  573  •  Elizabelhville,  PA  17023  •  800-346-6119  •  FAX  800-648-0213 
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interested  in  commercial  printing. 

The  Newsliner  is  an  advanced  dou¬ 
ble-width  press  system  designed  to 
meet  newspaper  requirements  for  high 
productivity,  quality  and  value.  It  is 
Rockwell’s  latest  advance  in  the  design 
of  stackable  modular  presses.  The  press 
incorporates  a  vertical  web  lead  and 
blanket-to-blanket  printing. 

The  75,000  cph  Newsliner  delivers 
the  color  placement,  paging  and  print 
quality  newspapers  require,  and  is  the 
first  Rockwell  press  to  offer  a  choice  of 
keyless  or  digital  inking  systems. 

The  Universal,  designed  for  the 
world  market,  is  available  as  four-high 
towers  and  as  satellite,  six-cylinder  or 
four-cylinder  horizontal  web  units, 
configured  for  coldset  or  heatset,  at 
speed  ratings  of  45,000  and  50,000  cph. 
Exhibiting:  Single-width  newspaper 
presses;  automatic  cutoff  control  and 
imposition  systems;  retrofittable  pro¬ 
ductivity  enhancements;  press  control 
systems;  computerized  diagnostics  pro¬ 
grams;  computerized  parts  catalog;  on¬ 
line  order  entry  system;  state-of-the-art 
training  programs;  and  displays  of  ad¬ 
vanced  press  technology. 


Booth:  2053 

RYDER  SYSTEM  INC. 

Staffed  by:  Phil  Kennedy,  newspaper 
industry  specialist;  Dex  Kimball,  na¬ 
tional  sales  vice  president. 

Exhibiting:  Ryder  provides  third-party 
newspaper  distribution  services  aimed 
at  designing  and  managing  a  distribu¬ 
tion  system  that  will  help  newspapers 
reduce  cost  and  improve  customer  ser¬ 
vice,  while  responding  to  the  flood  of 
competitive  pressures. 

The  following  range  of  services  is 
provided:  vehicles,  drivers,  design  and 
implementation  of  logistics  systems, 
route  planning,  preventive  and  emer¬ 
gency  maintenance,  fuel,  compliance 
with  EPA/DOT/OSHA  regulations, 
safety  training,  customized  painting 
and  washing. 


Booth:  4013 

SCREEN  USA 

Staffed  by:  Bob  Casper,  newspaper  sys¬ 
tems  manager;  Ron  Gustafson,  market¬ 
ing  communications;  Dave  Mitchell, 
product  marketing  manager. 
Introducing:  Line  of  fast  film  recorders; 
CCD  scanners. 

Exhibiting:  Complete  input/output  so¬ 
lutions;  DT-S  color  drum  scanner  line. 


Booth:  2558 

SEYBOLD  PUBLICATIONS 

Staffed  by:  John  Rossello,  marketing 
assistant;  Andrew  Tribute,  European 
editor;  Rosanne  Rossello,  contributing 
editor. 

Exhibiting:  Newsletters  on  the  comput¬ 
er  publishing  industry,  including  The 
Seybold  Report  on  Publishing  Systems, 
which  tracks  the  high  end  of  the  pub¬ 
lishing  arena,  from  newspaper  publish¬ 
ing  systems  and  imagesetters  to  image 
manipulation  and  photo  archiving  ap¬ 
plications,  and  The  Seybold  Report  on 
Desktop  Publishing,  which  focuses  on 
off-the-shelf  products,  PCs  and  Macin¬ 
tosh  computers  in  particular,  and  how 
they  are  being  used  for  professional 
publishing  and  electronic,  Internet  and 
CD-ROM  publishing.  Both  Reports 
provide  technical  information  about 
products,  as  well  as  in-depth  analysis  of 
their  functionality  and  industry  impact. 

Booth:  1027 

SHERIDAN  SYSTEMS 
from  AM  Graphics 

Staffed  by:  Richard  J.  Bonnie,  presi¬ 


dent;  Doug  Gibson,  newspaper  sales 
vice  president;  David  C.  Slauter,  mar¬ 
keting  and  administration  manager. 
Exhibiting:  Integrated  solutions  for 
newspaper  production  needs,  including 
high-speed,  durable  inserters  such  as 
the  NP630,  press  and  delivery  gripper 
conveyors,  material  handling  equip¬ 
ment  and  AM  Graphics  PRIMA  and 
AMCS  software  systems,  which  pro¬ 
vide  control  over  such  functions  as 
planning,  production,  distribution,  ma¬ 
terials  management,  machine  control 
and  warehouse  coordination. 

Booth:  134 

SIGNODE  CORPORATION 

Staffed  by:  William  Sullivan,  graphic 
arts. 

Exhibiting:  Newspaper  bundling  sys¬ 
tems  and  in-line  and  off-line  systems 
for  inserts,  main  sheets,  quarterfold  or 
broadsheet. 

Booth:  545 

SITMA  U.S.A.  INC. 

Staffed  by:  Pete  Butikis,  managing  di- 


Your  newspaper  without  walls... 

IMAGINE 

The  advertising,  business  and  circulation  departments 
communicating  with  ease... 

IMAGINE 

Your  staff  using  one  computer,  one  database 
one  set  of  commands... 

REALIZE 

SCS's  Customer  Focused  Integration*^,.. 

We'll  show  you  how  imagination  becomes  reality 
and  how  to  do  more  with  less! 


Software 

Consulting  Services 

31 62  Bath  Pike 
Nazareth,  PA  18064 
Phone  (800)  568-8006 
Fax  (610)  837-8080 


1975  -  1995 


mum 

Booth  3745 
Private  demos 
available 
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rector;  A1  Lindsay,  Southeast  regional 
sales  manager;  Ken  Kujawa,  Western 
regional  sales  manager;  Pat  McElhone, 
sales  engineer;  Tim  Barthel,  field  engi¬ 
neer;  Raquel  Jensen,  marketing  admin¬ 
istrator. 

Introducing:  C960  with  56D  tunnel,  a 
state-of-the-art  bundle-wrapping  sys¬ 
tem  that  eliminates  need  for  bottom- 
wrap  or  strap,  offers  bundle  protection 
and  enhanced  production  throughput 
of  up  to  50  bpm.  Dual-carrier  927 
Newspaper  Stacker  is  totally  inter¬ 
changeable  with  all  stackers  now  on 
the  market. 


Booth:  2015 

SMITH  RPM  CORP. 

Staffed  by:  Victoria  Smith,  president; 
Ron  Fricks,  plant  manager;  Jessica 
Brunk,  engineering  manager. 
Introducing:  “Digital  Electronics  Con¬ 
trol”  package  for  spray  dampening. 
Exhibiting:  PDS  airless  spray  dampen¬ 
er  utilizes  two  quick-change  nozzles 
per  page.  Modular  electronics  allow 
system  to  track  press  speed  and  pro¬ 
vide  incremental  volume  adjustment 
per  nozzle. 


Booth:  3980 

SOFTWARE 
CONSTRUCTION  CO. 

Staffed  by:  Rick  Marucci,  CEO; 


Michael  Evans,  president;  Miles  Wal¬ 
dron,  vice  president. 

Introducing:  PhotoGrid  Pro  for  Macin¬ 
tosh,  PowerPC  and  Windows:  dynam¬ 
ic,  real-time  image  and  graphics  pre¬ 
press  management  software  with  new 
Crop  and  Publish  features. 

Plug  In  Kit  for  PowerPC:  PowerPC 
upgrade  of  Plug  In  Kit  which  enables 
IPTC-fielded  captioning  and  proofing 
within  Adobe  Photoshop  as  well  as  im¬ 
porting  and  exporting  major  image  for¬ 
mats,  such  as  JPEG,  TIFF,  IPTC,  EPS 
(Level  I  and  2). 

Photofactory  for  PowerPC:  PowerPC 
upgrade  that  enables  batch  process¬ 
ing/conversion  of  many  input  image 
file  types,  such  as  JPEG,  TIFF,  Photo 
CD,  IPTC  to  compound  JPEG  files 
with  attached  thumbnails,  previews 
and  IPTC  caption  fields. 

Offline  for  Macintosh:  set  of  utilities 
and  procedures  that  integrate  Kodak 
Professional  PCD  100  CD-ROM  juke¬ 
box  with  AppleSearch  image  data¬ 
base.  By  replacing  full-resolution  JPEG 
files  with  preview  files  (Mac  and  Win¬ 
dows  compatible),  user  can  increase 
number  of  images  stored  on  Apple- 
Search  image  database  by  average  fac¬ 
tor  of  800%. 

AP  Reception  Kit  for  Macintosh, 
AP  Reception  Kit  for  Windows, 
Reuters  Reception  Kit  for  Macintosh, 
Reuters  Reception  Kit  for  Windows, 
AFP  Reception  Kit  for  Macintosh  (all 
version  1.0):  bundled  software  compo¬ 
nents  that  enable  background  batch¬ 


We're  lool^/i^ forward 
to  seeing  m  at  NEXPO 

BOOTH  1965 

“When  buying  or  selling 
quality  used  newspaper  presses. 
Global’s  turnkey  services,  from 
planning  to  printing,  make 
all  the  difference" 


the  Global  advantage 


270  Davidson  Avenue 
Somerset,  New  Jersey  08873 
908  560  9364  /  908  560  9422  FAX 


GLOBAL  PRESS  SALES 


processing  of  incoming  wire  service  im¬ 
ages  and  quick  and  easy  viewing,  man¬ 
agement  of  SCC-processed  wire  ser¬ 
vice  images. 

Quarterback  Pro  for  Macintosh  and 
Windows:  folder-watching  batch  dis¬ 
tributor  and  proofer  of  image  files.  Files 
are  distributed  to  designated  folders 
anywhere  on  a  network  based  on  files’ 
attached  IPTC  category  code. 

Teledata  for  Macintosh  and  Win¬ 
dows  is  a  set  of  utilities  and  procedures 
that  enables  the  inexpensive  broadcast 
and  reception  of  any  kind  of  data,  in¬ 
cluding  screen-resolution  images.  User- 
initiated  high-resolution  image  re¬ 
trieval  via  modem  and  ISDN  rounds 
out  the  package. 

PhotGrid-SQL  for  Macintosh,  Pow¬ 
erPC  &  Windows:  image  management 
utility  as  client  front  end  for  Sybase 
SQL  running  on  Microsoft  Server 
NTAS. 


Booth: 3745 

SOFTWARE  CONSULTING 
SERVICES 

Staffed  by:  Richard  Cichelli,  president; 
Edward  Houcek,  sales  and  marketing 
vice  president;  Kurt  Jackson,  opera¬ 
tions  and  project  management  director. 
Introducing:  AdTrack,  version  7.5,  with 
automated  background  tracking;  high¬ 
speed,  rule-based  classified  pagination 
system  that  supports  paginating  100- 
page  classified  sections  in  less  than  one 
hour. 

The  Internet  Server  is  a  turn-key 
online  product,  complete  with  protec¬ 
tive  firewall. 

Exhibiting:  Customer  Focused  Integra¬ 
tion,  now  installed  at  six  sites,  is  suite 
of  unified  database  products  including 
complete  advertising,  order  entry  and 
management  systems,  and  is  integrated 
with  Circulation  and  Great  Plains  ac¬ 
counting  software. 

Circulation,  now  installed  at  five 
sites,  will  also  be  featured,  along  with 
other  unified  systems  for  every  newspa¬ 
per  department,  including  Layout-8000 
for  ad  dummying.  Newsprint  Inventory, 
Edit  with  Personal  Librarian  and  LinX 
for  pagination. 


Booth:  4131 

SOLAR  SYSTEMS  & 
PERIPHERALS 

Staffed  by:  Not  available. 

Exhibiting:  Sun  Microsystems  comput¬ 
ers  and  peripherals. 
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Booth;  1959 

SOLNA  WEB  USA  INC. 


Staffed  by:  Richard  Kerns,  president; 
Travis  Ferguson,  director  of  sales  and 
marketing;  Roger  Bare,  sales  engineer 
Introducing:  D200  web  press  for  news¬ 
paper  and  semi-commercial  printed 
products. 

Exhibiting:  Latest  models  of  the  widely 
used  single-width,  single-circumfer¬ 
ence  D300  web  offset  press. 

Booth:  762 

SONOCO  PRODUCTS  CO., 
Industrial  Products  Div. 

Staffed  by:  T.  Scott  Pleune,  paper  in¬ 
dustry  marketing  manager. 

Introducing:  Full  line  of  cores  designed 
specifically  for  high-performance  appli¬ 
cations,  such  as  the  HQ5,  HQ6  and 
HQ7  for  rotogravure  printing. 
Exhibiting:  CPC-B  Core  is  a  high-per¬ 
formance  precut  paper  mill  core  that 
allows  users  of  Goss  CT-45-  and  CT- 
50-equipped  RTP  presses  to  improve 
press  efficiency  and  eliminate  core-re¬ 
lated  downtime.  Its  beveled  end  pro¬ 
vides  room  for  conical  pneumatic 
chuck  to  bite  and  set  the  core  with 
without  cracking  the  core  wall. 

A  wide  range  of  accessories  to  pro¬ 
vide  additional  roll  support  and  pro¬ 
tection  during  shipping,  storage,  wind¬ 
ing  and  unwinding  includes  metal  end 
configurations,  full  metal  caps,  metal 
inserts,  solid  wood,  molded  wood  and 
plastic  core  plugs. 


Booth:  4225 

SRA  INTERNATIONAL  INC. 

Staffed  by:  Anirudh  Kulkarni,  media 
systems  director;  Frank  J.  Roche,  Jr., 
media  systems  marketing  director; 
Shelton  Shugar,  intelligent  informa¬ 
tion  systems;  Debbie  Norkin,  intelli¬ 
gent  information  systems. 

Introducing:  PhotoFile,  a  sophisticated 


system  for  images  which  utilizes  ad¬ 
vanced  techniques  such  as  natural  lan¬ 
guage  processing,  query  by  example 
and  concept-based  search,  can  handle 
millions  of  images.  The  system  employs 
a  Unix  server  with  Mac  and  PC 
clients. 

IntelliSearch  system  uses  a  single 
English-language  query  to  search  si¬ 
multaneously  across  multiple,  hetero¬ 
geneous  databases.  It  operates  in  a 
LAN /WAN  environment  and  can  asso¬ 
ciate  and  simultaneously  display  both 
text  and  images.  The  system  allows  the 
user  to  access  multiple  databases  using 
one  query,  and,  in  looking  to  new  data¬ 
base  products,  to  protect  legacy  data. 
Exhibiting:  NameTag  software  both  en¬ 
hances  and  simplifies  indexing,  which 
can  be  used  to  find,  identify  and  inter¬ 
pret  proper  names  and  other  artifacts 
(e.g.  monetary  values).  It  primarily 
serves  as  value-added  “companion- 
ware”  to  online  text  management  and 
electronic  filing  products. 


Booth:  228 

STANDLEE  AND 
ASSOCIATES  INC. 

Staffed  by:  James  Standlee,  president; 
Fred  Foster,  sales  associate;  Deborah 


Standlee,  business  manager;  Pat  Foster, 
advertising. 

Introducing:  TDC  (Transmini  Distribu¬ 
tion  Center);  V-Track  Belt  lapstream 
conveyor;  PC-  and  PLC-based  control 
systems  for  cross-belt,  fast-belt  and 
Traymatic  distribution  systems  inte¬ 
grated  with  off-the-shelf  hardware  and 
designed  to  suit  individual  newspaper 
production.  Computer  simulations  of 
various  systems  and  totalizers. 
Exhibiting:  Listings  of  used  mailroom 
equipment  include  belt  conveyors,  ty¬ 
ing  machines,  roller-top  conveyors,  dis¬ 
tribution  systems,  overhead  belt  con¬ 
veyors,  truckloaders,  stackers  and  bot- 
tomwrap  machines. 


Booth:  2867 

STAUFFER  MEDIA  SYSTEMS 

Staffed  by  :  Keith  Wood,  sales  manager; 
Michael  Forman,  Kim  Sexton,  sales 
representatives;  Harry  Stewart,  audio¬ 
text  technical  director. 

Introducing:  Gold  Library  version  for 
Windows  and  Windows  version  of  Pho- 
toManager  will  be  demonstrated.  Both 
complement  the  existing  Macintosh 
and  DOS  versions  of  the  library  and 
Mac-based  PhotoManager.  Gold  Li¬ 
brary  text  archiving  system  is  installed 


THE  NEWSPAPER  MANAGER 


Software  Systems  for  Better  Management 


Circulation  •  Advertising  •  Accounting  •  Inventory 

Visit  our  Booth  #3065  at  the  NEXPO  Show 

'  MICRO  SYSTEMS  SPECIALISTS,  INC. 
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at  more  than  150  sites.  PhotoManager  turing  and  selling  a  complete  line  of 
attaches  a  low-resolution  thumbnail  orthotic  devices  and  arch  supports 
image  of  photos  to  library  stories,  with  since  1974. 
a  pathway  indentification  that  allows 
the  user  to  easily  locate  the  original 
photo  in  its  permanent  storage  loca¬ 
tion. 

Gold  Audiotext  will  demonstrate  its 
audio  download  software  with  live  con¬ 
nections  to  the  AP  Stock  Quote  and 
AP  feature  lines.  The  previously  re¬ 
leased  download  software  for  Tribune 
Media  Services  VNN  also  will  be 
shown. 

Exhibiting:  Typical  editorial  configura¬ 
tion;  complete  installation  and  on-site 
training  services;  full  range  of  business 
software,  including  circulation,  adver¬ 
tising  receivables,  payroll,  accounts 
payable,  a  classified  billing  interface 
and  general  ledger.  These  Unix-based 
software  packages  can  be  installed  as 
free-standing  modules  or  as  an  inte¬ 
grated  unit.  Newspapers  are  also  of¬ 
fered  single-source  vending  arrange¬ 
ments  for  software  and  hardware. 


Booth:  553 

STEPPER  INC. 

Staffed  by:  Dave  Hannon,  marketing 
manager;  Ron  Myers,  sales;  Charles 
Hannon,  vice  president;  Warren  Han¬ 
non,  general  m.  nager. 

Exhibiting:  Model  3000  OnSerter  and 
additional  folding,  tying  and  plastic 
bagging  equipment.  This  line  features 
automatic  sealing  and  labeling  of  the 
bagged  product  for  complete  weather 
protection  and  postal  security. 

The  3000  automatically  onserts  in¬ 
serts  from  single  sheets  up  to  160-page 
pre-inserted  products  onto  daily  or 
TMC  products  to  provide  a  complete 
—  ready  for  yard  or  porch  delivery, 
mail  delivery  or  door  knobbing,  up  to 
600  pages  broadsheet.  Single-wrap 
mail  is  quickly  handled,  including  most 
Sunday  applications.  Product  sampling 
can  also  be  achieved. 

Booth:  2891 

STEP  FORWARD  COMPANY 

Staffed  by:  Michael  DellaCamera,  con-  Booth:  825 

troller;  Laurie  Statham,  sales  represen-  STERLING  PACKAGING 

tative.  SYSTEMS 

Exhibiting:  Soft  Step  Foot  Corrector  Staffed  by:  Carl  Hansen,  general  man- 
provides  full  foot  support  and  correc-  ager;  Ken  Wattleworth,  national  ser- 
tion,  ideal  for  any  persons  on  their  vice  manager;  Tammy  Hansen,  admin- 
feet.  Step  Forward  has  been  manufac-  istrative  manager;  regional  sales  man- 


GRqPHX 


Classified  &  Display  Advertlslag  Software  Solutions 

□  Classified  Ad  Entry  □  Ad  Scheduling  □  WYSIWYG  Preview  □  Display  Ad  Entry 
□  Contract  Fulfillment  □  Revenue  by  Issue  □  Invoicing  □  Browse  Invoices  □  Reports  & 
Registers  □  Credit  Card  Transfer  □  Agency  Accounting  □  Dummying  &  Pagination 

444  E.  Sutquehanna  St. »  Allentown.  PA  18103-5144*  (610)  797-5515  •  Fax  (610)  797-8740 


agers. 

Introducing:  Dual  Strap  Reel  version  of 
MR-45CH  fully  automatic  newspaper 
strapping  machine;  MR-45CH  fully  au¬ 
tomatic  strapper;  SSM-40  and  SSM- 
MlNl  off-line  strapping  machines  to¬ 
gether  handle  any  strapping  need. 
Exhibiting:  Nestaflex  flexible  portable 
conveyor  line,  for  quick  change  or 
short-run  products. 


Booth:  1153 

STI  INC. 

Staffed  by:  Hank  Leonard,  president; 
Andrew  LaBrada,  vice  president; 
Vanessa  Miltko,  assistant. 

Introducing:  Filtration  and  centrifuge 
ink  recovery  systems,  flexo  ink  water 
treatment. 

Exhibiting:  Dry  break  couplers  by  B.G. 
Industrial. 


Booth:  3345 

SYNAPTIC  MICRO  SOLUTIONS 

Staffed  by:  Jim  O’Neill,  sales  manag¬ 
er/vice  president;  Mike  Garthwaite, 
president. 

Exhibiting:  Complete  line  of  publishing 
systems  in  single-user  or  network  ver¬ 
sions  includes  Intelligent  Dummying, 
ad  scheduling  production  manifest,  ac¬ 
counts  receivable/display  ad  billing, 
classified  advertising,  editorial  story 
management,  wire  capture  and  circula¬ 
tion,  along  with  QuarkXTensions  for 
pagination. 

All  systems  run  on  standard  PCs  and 
allow  for  future  upgrades.  All  software 
is  developed  by  publishers  for  publish¬ 
ers  and  is  designed  to  run  on  an  IBM 
PC  platform,  although  network  systems 
that  encompass  both  PC  and  Macin¬ 
toshes  are  offered. 

Product  lines  also  include  compre- 
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hensive  training,  installation,  24'hour 
technical  support  and  hardware. 


Booth:  2645 

SYSTEM  INTEGRATORS  INC. 

Staffed  by:  Frank  Scholes,  marketing 
director;  Bill  Aaronson,  CEO;  Patti 
Connor,  project  administrator. 
Introducing:  First  released  version  of 
AMTX  newsroom  client;  latest  version 
of  MTX  Layout  news  pagination  client; 
prototype  version  of  SAL,  the  new  edi¬ 
tion  design/ad  dummying  client  and 
companion  product  for  SCP. 
Exhibiting:  CZAR  advertising  system 
and  SCP  classified  pagination  product. 


Booth:  4111 

T/ONE  INC. 


Staffed  by:  David  Tenenbaum,  presi¬ 
dent;  Pete  Leabo,  marketing  director; 
Michael  Cullen,  production  director; 
Jann  Van  Horne,  vice  president;  An¬ 
drew  Forber,  programmer. 

Introducing:  TRAX,  developed  in  con¬ 
junction  with  the  New  York  Times,  is  a 
cross-platform  groupware/workflow  ap¬ 
plication  for  tracking  photo  assign¬ 
ments.  As  an  extension  of  the  Merlin 
archive  system,  TRAX  is  a  high-perfor¬ 
mance  database  application  designed 
to  help  control  the  flow  of  assignments 
and  the  images  and  text  information 
associated  with  them,  from  concept  to 
shoot,  scanning,  publication  and 
archiving. 

Merlin  archive  system  features  pow¬ 
erful  dual  90MHz  Pentium  CPU  file- 
server  power,  combined  with  symmet¬ 
rical  multi-processing  power  of  Win¬ 
dows  NT  Server  operating  system  to 
offer  faster  processing  of  files  into  Mer¬ 
lin  archive  while  providing  lightning- 
quick  response  times  to  all  Macintosh 
and  Windows  clients  on  network.  New 
applications  include  full  keyword  man¬ 
agement  routines  and  group  functions 
such  as  applying  a  common  keyword  or 


string  of  text  to  a  selected  group  of  im¬ 
ages.  System  also  supports  archival 
storage  of  graphics  files  in  native  file 
formats.  Newspapers  using  system  in¬ 
clude  the  Boston  Globe,  Richmond 
TimeS'Dispatch,  Washington  Post,  Van¬ 
couver’s  Pacific  Press,  Malaysia’s  New 
Straits  Times  and  the  Tacoma  News 
Tribune. 

Photowrap  field  picture  transmission 
software  for  Macintosh  is  available  on 
Windows  platform,  with  the  same  user- 
friendly  interface  and  user-defined 
pop-ups  for  each  IPTC  field  and  seam¬ 
less  background  file  transmission. 

Photowrap/PhotowrapPro!  adds 
ability  to  transmit  directly  from  a  Mac¬ 
intosh  to  a  Leaf  picture  desk,  using 
DIT  file  transmission  protocol. 
Exhibiting:  RoboWrap!  is  a  fully  script¬ 
ed  image  file  format  conversion,  image 
routing  and  proofing  application  for 
Macintosh. 


Booth:  4352 

TECNAVIA  SA 

Staffed  by:  Angelo  Vanoni,  sales;  Gi- 
ancarlo  Vanoni,  systems  engineer. 


Introducing:  Picture  Desk  and  Image 
Archiving  software  running  under 
Windows  and  Windows  95  for  stand¬ 
alone  or  network  systems.  Software  in¬ 
cludes  reception,  browsing,  image  edit¬ 
ing,  transmission  and  archiving  mod¬ 
ules,  using  versatile  search  methods 
based  on  automatic  or  manual  archiv¬ 
ing  of  IPTC-NAA  fields. 

Software  and  hardware  for  all  image 
transmissions — point  to  point,  broad¬ 
cast,  or  remote  browsing — will  be 
demonstrated,  as  will  user-configurable 
interfaces  to  pagination  systems  and  to 
other  equipment. 

Booth:  4127 

TECSA  LTD. 

Staffed  by:  Norman  Reedman;  John 
Washer. 

Introducing:  TS  Series  high-resolution 
scanners  are  specically  designed  to 
scan  supplied  films  into  digital  files. 
Production  departments  will  be  able  to 
digitize  color-separated  film  positive 
advertising  material  for  inclusion  in  the 
pagination  process.  TS  scanner  is  also 
useful  for  high-resolution  facsimile 
transmission.  Over  50  units  are  in- 


Feel  the  need 
for  some  speed? 

Blazing,  thafs  the  word  that  best  describes  NewsEditPro.  Ifs 
the  first  Power  Macintosh  application  that" s  designed  around 
a  newspaper"s  needs.  NewsEditPro  has  the  tools  you  need  to 
quickly  write,  edit  and  paginate  the  news. 

Format  stories  automatically  with  style  sheets  linked  to  your  QuarkXPress  templates. 
Communiate  around  the  office  or  around  the  world  with  PowerTalk  support. 

P^nate  via  “drag  and  drop”  to  QuarkXPress 

Protect  your  work  with  Auto  Save  &  Auto  Backup. 

-  Search  the  wire  with  multi-user  direaories,view  sorting, 
automatic  copy  management  and  accurate  inch  counts. 

Use  inline  notes  for  adding  comments  and  organizing  information. 

So,  if  you’re  ready,  stop  wasting  time.  And  start  working  with 
NewsEditPro  —  the  news  editor  for  Power  Macintosh. 


For  information,  call  313-662-5800. 


Baseview 
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tote  High  quality 
architecture  with 
a  balanced  budget. 

that’s  why 
I’m  at  McClier. 


Andrew  Tobisch  -  VP  IX‘si><n 
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NEWSPAPER  GROUP 
Facilities  that  work 


401  HAST  II.IJNOIS.CIilCAGO.  . ILLINOIS  60611 
;112-H;16-7700 


Stalled  at  newspapers  around  the  marketing  tool.  manager. 

world.  With  NewsDial  Software,  System  Exhibiting:  Packing  systems  for  letter- 

Tecsa  will  also  announce  its  partner-  9000  integrates  with  a  newspaper’s  cir-  press  from  Polyfibron  Technologies, 
ship  program  with  Ion  Systems  Inc.  to  culation  system  to  form  complete  turn-  Polydraw  L-2  drawsheet  and  Polystick 
provide  a  line  of  high  resolution  fac-  key  solution  for  outbound  calling  cam-  Underblanket,  Tingue  Ball  Koat  draw- 
simile  transmission  systems.  paigns.  Applications  include  classified  sheets  (glass  beads),  packing  systems 

ads,  upgrade  sales,  collections,  new  for  offset,  Polyfibron  Polycell-NP  and 
subscriber  sales,  customer  survey,  veri-  Polycell-NP  Version  20  blankets;  MOD 
Booth:  2552  fication  and  retention.  Plastic  molded  material  handling  prod- 

TELECORP  SYSTEMS  INC.  System  6000  IVR  (Interactive  Voice  ucts;  MOD  Wire  fabric,  metal  material 

Staffed  by  :  Gary  Smith,  corporate  sales  Response),  a  multi-line  inbound  and  handling  products, 
vice  president;  John  Norris,  sales  vice  outbound  telephone  call-processing 
president;  Ann  Conrad,  marketing  computer  which  offers  optional  self¬ 
manager.  service  to  newspaper  subscribers,  auto- 

Exhibiting:  System  900  Call  Center  mates  transaction  processing  for  cus- 
provides  automated  outbound  and  in-  tomer  service  functions.  System  6000 
bound  call  processing  for  telemarket-  attaches  to  telephone  system  and  host 
ing,  collections  and  editorial  depart-  computer  system  and  answers  all  in- 
ments.  It  automates  manual  dialing  coming  calls  24  hours  a  day,  seven  days 
process  through  predictive  dialing  and  ^  week.  Applications  include  reporting 
routes  inbound  calls  to  available  agents  wet  or  missing  papers,  classified  ad  re- 
via  ACD  technology,  resulting  in  in-  newals,  after  hours  self-service,  ac- 
creased  production  by  as  much  as  count  status  inquiry,  vacation  stops 
300%.  starts,  general  information,  survey 

System  9000  also  features  Unix,  In-  or  opinion  polling  and  carrier  applica- 
formix  Relational  Database.  LAN  con-  tions. 


Booth:  1625 

TKS  (U.S.A.)  INC. 


TENSOR  GROUP  INC. 

Staffed  by:  Richard  Boate,  sales  vice 

president;  Anna  Hozjan,  president;  Staffed  by:  John  Hall,  Jesse  Strong, 
Bengt  Brunnberg,  international  sales  vice  presidents;  Mike  Shafer;  Rick 
vice  president.  Palmer;  Sam  Pernice;  Linda  dementi. 

Exhibiting:  1400  series  single-width  (1)  Exhibiting:  First  two  levels  of  a  four- 
page  around,  four-high  printing  tower  high  printing  tower;  digital  ink  pumps 
capable  of  speeds  up  to  35,000  PPH;  controlled  by  T-NPC  remote  computer- 
2400  series  width  (2)  page  around  ized  console;  graphic  displays  of  press 
printing  unit,  engineered  to  run  at  upgrades.  Front-Page  Installations,  a 
50,000  PPH;  H-50  folder  is  1:2:2  jaw  subsidiary  of  TKS  (U.S.A)  will  share 
folder  capable  of  handling  12  webs.  the  booth. 


Booth:  2375 

TOBIAS  ASSOCIATES  INC. 

Staffed  by  :  Bob  Karpowicz  and  Dick 


Booth:  2790 

TINGUE,  BROWN  A  CO. 

Staffed  by:  James  R.  Hopkins, 


NEXPO'95  Q® 

Come  See  Us  ★  Booth  #2967 
Save  Paper,  Ink,  Time  8c  MONEY! 

DOUBLE  WIDTH  CUT  DOWN.  SEGMENTED  INK  FOUNTAIN  BLADES, 
HYDRAULIC  ROLL  LIFTER,  RUNNING  CIRCUMFERENTIAL 
AND  MUCH  MORE  «  ^ 


(210)  65A-nAi^  » 
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Brandenburg,  technical  sales  represen¬ 
tatives. 

Introducing:  Plate-Chek  offset  plate 
densitometer  for  monitoring  dot  gain 
on  plates  uses  a  unique  optical  head 
design  that  automatically  chooses 
proper  set  of  filters  for  color  of  plate 
emulsion  being  read.  Designed  to  en¬ 
hance  reading  sensitivity  and  provide 
superior  accuracy,  it  features  clear  poly¬ 
ester  target  window  for  easy  viewing, 
specially  treated  base  to  prevent  emul¬ 
sion  damage  and  a  large  LCD  readout. 
Plate-Chek  calculates  dot  percentage 
values  using  half-inch-high  numbers 
for  easy  recognition. 

Exhibiting:  Model  TQ+  portable  trans- 
mision  densitometer,  capable  of  read¬ 
ing  film  Dmax  values  of  6.00,  for  desk¬ 
top  publishing  and  calibrating  image¬ 
setters;  IQ  200A;  IQ  150A  portable 
reflection  densitometer  designed  for 
newspaper  quality  control. 

Booth:  2415 

TOLERANS-INGOL  INC. 

Staffed  by:  Sterling  Caudill,  manager; 
Thomas  Perzon,  CEO. 

Introducing:  Streamliner  2000  rotary 
stitchers;  type  rotary  stitcher;  type  re¬ 
verse  fanwheel. 

Exhibiting:  Goss  Suburban  folder  with 
fanwheel;  type  straight  stitcher. 

Booth:  3191a 

TOLTECH  SYSTEMS 

Staffed  by:  Timothy  J.  Tolman,  presi¬ 
dent;  Wil  Santillan,  technical  director. 
Exhibiting:  Azimuth  wire  capture  and 
communications  system  for  Windows, 
currently  installed  in  260  sites  world¬ 
wide;  PC-based  editorial  solution  inte¬ 
grating  Unified  Publishing’s  Publishing 
Manager  and  QuarkXPress. 

Booth:  2665 

TRIBUNE  MEDIA  SERVICES 

Staffed  by:  Walter  Mahoney,  sales  and 
KRT  vice  president;  Michael  Silver, 
editorial  and  development  vice  presi¬ 
dent;  Barbara  Needleman,  advertising 
and  database  products  vice  president. 
Introducing:  TV  Week  Interactive,  an 
online  customized  television  listings 
software  and  data  program,  available 
for  newspapers’  bulletin  boards  and 
online  services;  special  editorial  sec¬ 
tions  from  US  Express;  Knight-Rid- 
der/Tribune  (KRT)  graphics  packages, 
now  available  on  CD-ROM  archives. 
Exhibiting:  Editorial  services,  including 


customized  television  listings,  stock 
market  and  financial  tables,  weather 
maps  and  forecast  data;  Voice  News 
Network  audiotext  services;  fax,  online 
and  Internet  services;  US  Express  total 
market  coverage  vehicle;  stories,  pho¬ 
tos  and  graphics  from  the  KRT  wire 
services  and  photos  from  Picture  Net¬ 
work  International. 


TRIBUNE  PUBLISHING  CO. 

See  LEXIS-NEXJS/TRIBUNE 
PUBLISHING  CO. 


Booth:  4109 

TURNER  BROADCASTING 
SYSTEM  INC. 

Staffed  by:  Verna  Page,  special  markets 
regional  account  representative. 
Introducing:  CNN  International  24- 
hour  global  television  news  and  infor¬ 
mation  network  launched  in  U.S.  on 
Jan.  1,  1995.  As  many  newspapers  now 
do  with  CNN,  CNN  International 
(available  on  Galaxy  1  and  Transponder 
15  for  $2.50  per  month  per  television) 
can  be  monitored  for  global  news  cover¬ 
age  from  an  international  perspective. 
Exhibiting:  CNN,  Headline  News, 
TBS,  TNT,  The  Cartoon  Network  and 
Turner  Classic  Movies. 


Booth:  1945 

TV  DATA 

Staffed  by:  Kathleen  Wern,  sales  vice 


president;  William  Callahan,  sales  as¬ 
sistant  vice  president;  John  Dodds, 
newspaper  sales  and  interactive  ser¬ 
vices  director;  Richard  Young, 
TransEdit  product  manager. 
Introducing:  OnLine  television  listings, 
available  for  use  with  electronic  news¬ 
papers,  allows  readers  to  interact  with 
TV  listings  and  other  entertainment 
features.  Useful  for  scrolling  through 
colorful  grid-format  listings  and  search¬ 
ing  for  airings  of  movies,  sports  and 
more  than  200  other  programming  cat¬ 
egories. 

TransEdit  4.0  is  designed  to  greatly 
decrease  production  time  for  television 
sections,  with  automated  editing  tools 
and  a  floating  tool  palette. 

Spanish  television  listings  feature 
fully  customized  translated  listings  and 
popular  prime-time  grid  formats. 
Exhibiting:  Cutomized  TV  listings  in 
varied  formats;  fully  paginated  TV 
books;  TV  and  entertainment  features, 
with  color  and  black-and-white  photos. 


Booth:  2455 

U.M.I. 

Staffed  by:  Bob  MacKenzie,  president. 
Introducing:  Cemkote  line  offers  hard¬ 
er  and  slippier  plating  for  fly  wings,  an¬ 
gle  bars,  former  noses,  etc.;  field  service 
division  of  products. 

Exhibiting:  Complete  line  of  press  and 
folder  parts;  Aqua-Tac  repulpable  splic¬ 
ing  products. 


TRY  /T— ABSOLUTELY  FREE— TODAY 
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Booth:  4226 
U.S.  TiLECOM 
INTERNATIONAL  INC. 

Staffed  by:  Kent  Lowry,  media  accounts 
representative;  Kim  Cooke,  sales  vice 
president;  Jack  Lowry,  president;  Mary 
Jo  Wade,  marketing  director. 
Introducing:  PhoneMaster2000  system, 
designed  for  newspaper  audiotext  and 
homework  hotline  programs,  performs 
newspaper  applications  ranging  from 
reader/non-reader  info-lines  to  circula¬ 
tion  outbound  dialing  to  messaging  of 
distributors  and  bundle  droppers.  Its 
simple  graphical  interface  allows  users 
to  easily  move  through  system  menus. 
The  system  helps  collect  phone  num¬ 
bers  and  other  Touch  Tone  informa¬ 
tion  from  callers  and  provides  multiple 
databases  and  outbound  calling  to  de¬ 
liver  important  messages  to  your  con¬ 
test  participants  or  advertiser’s  cus¬ 
tomers. 

U.S.  Telecom  is  a  provider/develop¬ 
er  of  audiotext  software  used  for  news¬ 
paper  audiotext  and  homework  hotline 
programs. 

Booth:  3015 

ULTRA  CORP. 

(See  also  ULTRA  PUBLISHING 
SYSTEMS) 

Staffed  by:  Tony  Pardo,  Nadja  Pardo. 
Exhibiting:  PageXpert,  a  QuarkXPress 
for  Windows  XTension  for  fast  and  ef¬ 
ficient  layout  and  pagination  of  news¬ 
paper  and  magazine  pages;  ViewXpert 
Windows-based  publication  manage¬ 
ment  system;  UltraEdit  editorial  front 
end  interfacing  to  PageXpert  and 
ViewXpert;  Azimuth  wire  reception 
software;  HBS  Classified,  a  classified 
and  display  ad  dummying  and  pagina¬ 
tion  software. 


Booth:  3015a 
ULTRA  PUBLISHING 
SYSTEMS  INC. 

(See  also  ULTRA  CORP.) 

Staffed  by:  Antonio  Pardo;  Michael  W. 
Wead;  Robert  Lyon. 

Exhibiting:  Editorial  color  imaging  so¬ 
lutions,  such  as  Vectrum  Imagesetters 
and  RIPs,  Harlequin  RIPs  and  systems 
for  Ultre*,  Agfa,  Linotype-Hell, 
ECRM,  Bidco  and  Varityper;  Vectrum 
4000-dpi  scanner  with  removable 
drum. 


Booth:  3335 

ULTRE* 

Div.  off  Linotype-Hell  Ce. 

Staffed  by:  James  Martin,  marketing 
and  sales  director;  Dave  Green,  general 
manager;  Darryl  Tjaden,  business 
planning  director. 

Introducing:  High-speed,  high-quality 
3000/4000  imagesetter  product  line. 
Exhibiting:  Imagesetters,  distributed 
through  OEM  channels,  offered  in  12" 
and  I5V4"  versions  with  output  resolu¬ 
tions  ranging  from  600  to  3000  dpi.  P 
and  E  models  are  available  with  CQR 
color  quality  option.  Technologically 
advanced  Vision  products  support  red 
laser  diode  film  and  are  dry  processor 
ready. 


Booth:  4108 

UNIVEND  CORP. 

Staffed  by:  Norm  Locati,  president; 
Brad  Johnson,  manufacturing  vice 
president. 

Introducing:  Updated  single-vend 
newspaper  dispensing  machine  model 
that  dispenses  single  copies  of  papers 
of  any  thickness,  is  designed  to  stop 


theft  and  increase  sales  (machines  can 
be  returned  to  high-theft  areas).  Ideal 
for  drive-up  locations. 

Also  a  single-vend  dispenser  for 
tabloid-sized  newspapers. 

Exhibiting:  Paper  thickness  guage, 
which  gives  a  quick,  direct  readout  of 
newspaper  thickness,  accounts  not 
only  for  newsprint  pages,  but  also  all 
flyers  and  inserts. 


Booth:  731 

VALLEY 

REMANUFACTURING  CO. 

Staffed  by:  Bruce  L.  Seidel,  president; 
Dennis  Havlik,  North  and  Midwest 
sales  vice  president;  Sam  Brockington, 
South  and  West  sales  manager. 
Introducing:  Heavy-duty  belt  stream 
conveyor;  Wrap  1000  bottom  wrap; 
hopper  feed  loader  adaptable  to  all 
Harris-Sheridan,  AM  Sheridan  and 
GMA  SLS-1000  inserters;  Inserter 
Management  System  (IMS)  inserter 
controls  that  allow  automatic  insert  re¬ 
pair  and  total  zoning  capability;  Buggy 
Lugger  transport  paper  cart. 
Exhibiting:  Remanufactured  Harris- 
Sheridan  Inserter  Model  1372. 


Booth:  2453 

VEGRA/LITHO 

RESEARCH 

Staffed  by:  Michael  Miske,  president; 
William  Sheppard,  general  manager; 
Albert  Uhlemayr,  director  (Munich, 
Germany). 

Introducing:  The  H.O.S.S.  cleaning 
tool  by  Litho  Research  enables  press 
crews  to  accomplish  cleaning  duties 
under  lock-out/tag-out  regulations. 
Litho  Research’s  Flexi-Roll  Stripper,  a 
paper  handling  tool  made  of  heat-resis¬ 
tant  yet  flexible  polypropylene  materi¬ 
al,  utilizes  unique  tip  design,  providing 
safe  removal  of  precision  amounts  of 
paper  off  rolls. 

Exhibiting:  Future-oriented  pressroom 
chemistry  used  by  newspapers  through¬ 
out  the  world  includes  a  series  of 
low/no-VOC  press  washes,  like  Rapid 
Wash,  which  is  ecologically  friendly 
and  yet  economical.  Fountain  solutions 
incorporate  corrosion  inhibitors  and 
antimicrobial  protection  without 
formaldehyde. 

Other  products  include  Litho  Re¬ 
search’s  Blanket  Scrubber,  which  has 
been  used  by  the  newspaper  industry 
worldwide  for  over  25  years. 
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Booth:  513 

VIDEOJET  SYSTEMS 
INTERNATIONAL  INC. 


Staffed  by:  Nancy  R,  trade  show  spe¬ 
cialist. 

Exhibiting:  VIP-NICS  (Newspaper  In¬ 
serter  Control  System)  technology 
enables  newspaper  publishers  to  offer 
enhanced  demographic  marketing  ca¬ 
pabilities  to  their  customers.  Combin¬ 
ing  the  proven  performance  of  the 
VIP  Series  in-line  controller  with  in¬ 
novative  tracking  software,  the  VIP- 
NICS  system  gives  production  man¬ 
agers  machine  control  for  selective 
hopper  feeding,  superior  production 
supervision  and  flexible,  high-speed 
ink  jet  imaging.  The  system’s  ink  jet 
addressing  images  up  to  72  print  lines, 
^  using  any  combination  of  9400,  SR 
Series  or  Excel  imagers.  VIP-NICS 
fully  supports  U.S.P.S.  PostNet  bar 
coding  standards  and  automatically 
computes  and  inserts  the  Zip  code 
check  digit. 

Cheshire  System  4000  printing  sys¬ 
tem  and  Model  7000  ink  jet  transport 
base  both  feature  choices  in  number  of 
lines  of  print,  media  storage  and  mate¬ 
rial  handling  options. 

The  SR  Series  25B/50B  offers  as¬ 
sorted  traditional  and  stylized  fonts 
'  and  ability  to  produce  graphics  at  300 
dots  per  inch. 

Sigmark  Case  Coder  is  a  reliable, 
f  flexible  and  easy-to-use  non-contact 
ink  jet  printer  for  corrugated  cases  or 
similar  porous  materials. 


Booth:  2945 

VISION  DATA 
EQUIPMENT  CORP. 

Staffed  by:  Thomas  A.  Dempsey,  pres¬ 
ident;  Mark  Morin,  newspaper  systems 
specialist;  Brad  Littlefield,  Amy 
Weaver,  Tim  Ryan,  Cliff  Lee,  regional 
sales  managers;  David  B.  Finlayson, 


product  manager. 

Exhibiting:  Classified  Ad  Entry,  ver¬ 
sion  3.0,  based  on  a  4GL  and  relation¬ 
al  database  design,  is  an  integral  part 
of  the  Integrated  Customer-Service 
System  (ICSS).  Accounts  receivable, 
featuring  a  relational  database  design 
and  fully  graphical  user  interface,  will 
be  previewed.  Circulation  software, 
version  3.8  includes  enhanced  report¬ 
ing  functions  and  data  entry.  Other 
software  demonstrated  will  include  ac¬ 
counts  payable/general  ledger,  version 
5.0,  pagination,  payroll  and  newsprint 
inventory. 


Booth:  3724 

VU/TEXT 

LIBRARY  SERVICES 

Staffed  by:  Joseph  DiMarino,  vice  pres¬ 
ident  and  general  manager;  Robert 
Kennedy,  product  development  manag¬ 
er;  Alan  Crawford,  technical  services 
manager;  Bill  Apostolacus,  senior 
SAVE  account  representative. 
Introducing:  SAVElink  client-server 
product  for  Windows;  SAVE  image 
archive  solution;  SAVE’s  new  filter  to 
handle  Macs;  SAVE’s  full  line  of  prod¬ 
ucts,  including  Daily  Transmission  and 
Extract  utilities,  which  enable  users  to 
export  data  to  online  vendors,  the  In¬ 
ternet  and  CD-ROM  producers,  and 
are  developed  to  enable  newspapers  to 
maximize  revenue  potential. 

Exhibiting:  SiWE  electronic  library  sys¬ 
tem  operates  on  various  platforms,  in¬ 


cluding  Sun,  DEC  Alpha  and  IBM 
RS/6000.  Interfaces  to  pagination  sys¬ 
tems  and  to  other  equipment. 


Booth:  4273 

WEATHER  SERVICES  CORP. 

Staffed  by:  Michael  S.  Leavitt,  presi¬ 
dent;  Deborah  L.  Cambell,  sales  man¬ 
ager;  Julie  Quinn,  graphics  manager; 
Karla  Dias,  multilingual  graphics  artist; 
Marc  Bennett,  staff  meteorologist. 
Exhibiting:  Weather  pages  for  domestic 
and  international  editions  of  USA  To¬ 
day  and  many  local  papers  worldwide; 
fully  composed  and  individual  compo¬ 
nents  for  full-color,  spot-color  and 
black-and-white  weather  pages;  variety 
of  standard  formats  and  custom-design 
page  formats,  icons,  fonts,  tables  and 
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maps  to  match  clients’  graphic  stan¬ 
dards;  multilingual  services. 

Fully  redundant  services  ensure  reli¬ 
able  service.  Electronic  delivery  is 
available  over  WSC  network  through 
interfaces  to  VAX,  PC  and  Macintosh 
systems,  or  through  industry-standard 
services  such  as  Apple  Remote  Access, 
NewsCom  and  PressLink. 

Access  is  provided  to  round-the- 
clock  staff  of  meteorologists,  graphic 
artists,  communications  and  software 
engineers  and  support  staff.  Editorial 
and  consultation  services  enable 
clients  to  fact-check  or  follow-up  any 
weather-related  story  worldwide. 


Booth:  2528 

WEATHERDATA  INC. 

Staffed  by:  Mike  Smith,  president; 
Kristi  Francis,  sales  director;  Harry 
Woolford,  media  services  manager. 
Exhibiting:  Wide  range  of  quality,  cus¬ 
tomized  weather  packages  and  ser¬ 
vices,  including  turnkey  weather  re¬ 
search  for  user’s  complex  weather  sto¬ 
ries  and  features;  “Georgia  Global’’ 
weather  and  environmental  feature; 
astronomical,  UV  index,  planetary  po¬ 
sitions,  etc. 


Booth:  2135 

WEB  PRESS  CORP. 

Staffed  by:  Charles  Gath,  sales  vice 
president;  Terry  Morton,  Bill  Aldrich, 
Grant  Dickinson,  regional  sales  man¬ 
agers;  Michael  Schwartz,  Web  Leader 
International  president. 

Exhibiting:  Atlas,  Web  Leader  11  and 
Marc-25  single-width  web  offset  press¬ 
es  for  newspaper  and  commercial  mar¬ 
kets. 


Booth:  2245 

WEB  PRINTING 
CONTROLS  CO.  INC. 

Staffed  by:  Herman  Gnuechtel,  presi¬ 
dent;  Gerry  Ferron,  international  sales 
director;  Jim  Tasch,  sales  vice  presi¬ 
dent. 

Exhibiting:  Break  detection  systems, 
color  register  systems,  steering  rollers, 
automatic  compensator  control  sys¬ 
tems,  rollers,  ink  blades,  bearers,  nip 
trollies  and  slitters. 


WEBB,  JERVIS  B.,  CO. 

(See  JERVIS  B.  WEBB  CO.) 

Booth:  1609 

WEBEQ 

INTERNATIONAL  INC. 

Staffed  by:  Jerome  Kosoglad;  Kathie 
Kiska;  Alex  Levy;  Ian  McGowan- 
Kemp. 

Introducing:  Worldwide  consultation 
to  second-hand  machinery  market  spe¬ 
cializing  in  valuation,  appraisal  and 
disposition  of  web  and  sheetfed  press¬ 
es,  bindery  equipment  and  related  aux¬ 
iliaries.  Sales  and  purchases  negotiated 
and  arranged.  Information  on  press 
reengineering  projects  from  specialists 
in  these  fields. 


Booth:  1608 

WELCH  BROTHERS  INC. 

Staffed  by:  Robert  E.  Welch  111,  presi¬ 
dent;  Richard  Noppe,  vice  president. 
Exhibiting:  35-,  45-  and  65-gallon 
portable  ink  canisters  used  for  process 
and  specialty  colors  as  well  as  for  recy¬ 
cling  and  testing  ink. 


Booth:  2851 

WESTERN  LITHOTECH 


Staffed  by:  Todd  Socia,  newspaper  divi¬ 
sion  national  sales  manager;  Lane 
Palmer,  sales  and  marketing  senior  vice 
president;  Ed  Eisenberg,  international 
sales  manager;  Kathryn  May,  U.S./in¬ 
ternational  marketing  manager;  Keith 
Walker,  newspaper  product  manager. 
Introducing:  Lith-X-Pozer  7S  skid-load¬ 
ing  plate  exposure  system  offers  in¬ 
creased  speed  and  convenience,  loads 
up  to  2,200  plates  from  a  skid  or  trolley 
and  is  engineered  for  automatic  de- 
leafing  via  air  jets,  eliminating  manual 
labor  and  risk  of  plate  damage.  Along 
with  Semi-Automatic  Exposure  (SAX) 
platelines,  the  Lith-X-Pozer  7S  runs 
Aqua  Master  subtractive  plates. 

DiamondPlate  LA-1  laser  plate  is  de¬ 
signed  for  argon-ion  imagesetter  expo¬ 
sure;  DiamondPlate  LY-1  laser  plate  is 
designed  for  exposure  by  an  yttrium- 
aluminum  garnet  (YAG)  imagesetter. 
Fully  automatic  DiamondPlate  proces¬ 
sor  handles  both. 

Optical  Punch  Bender  (OPB)  vi¬ 
sion-controlled  plate  punching  and 
bending  unit  has  optional  press-impo¬ 
sition/imposition-compensation  soft¬ 
ware  and  hardware  for  precise  plate 
registration  and  production  automa¬ 
tion  that  reduces  newsprint  waste. 

Custom-designed  Sortation  Convey¬ 
or  systems  for  fast,  accurate  plate  han¬ 
dling  and  distribution,  DiamondProof 
ink-on-paper  color  proofing  system; 
and  DiamondProof  600T  dye  sublima¬ 
tion  printer. 

Exhibiting:  Aqualith  50  fully  automatic 
plate  processor  for  plates  up  to  50" 
wide;  Semi-Automatic  Exposure,  serv¬ 
ing  as  plate  exposing  unit  for  smaller 
newspapers  or  as  economical  backup 
for  larger  newspaper  operations; 
Aqualith  32  automatic  plate  processor; 
Lithobender  plate  bending  unit;  Auto¬ 
matic  Film  Punch  with  optical  control; 
Pneumatic  Plate  Punch;  saddles,  shims 
and  loks  plate  lockup  system  for  letter- 
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press,  flexo  and  offset  presses;  and 
rewritable  optical  disk  drive  and  media 
storage  systems. 

Booth:  1508 

WESTERN  ROLLER  CORP. 

Staffed  by  .-James  Anderson,  sales; 
Doug  Collver,  product  sales  and  mar¬ 
keting  engineer. 

Exhibiting:  High-performance  poly¬ 
urethane  replacement  parts  for  web 
folders  and  distribution  equipment,  in¬ 
cluding  split  nip  systems;  full  line  of 
trolleys,  cheeks,  cutting  rubbers,  folder 
and  inserter  gripper  pads,  bottom  wrap 
rolls,  outfeed  cams  and  belts,  replace¬ 
ment  shuttle  wheels  for  Ferag  inserter 
drums  and  Muller  Martini  grippers  and 
sensor  wheels. 


Booth:  2582 

WIECK  PHOTO  DATABASE 


Staffed  by:  Travis  Hughs,  CEO;  Marge 
Boatright,  sales  vice  president;  Tim 
Roberts,  systems  vice  president. 
Introducing:  On-site  and  off-site  photo 
archiving  for  newspapers;  display  ad¬ 
vertising  transfer  services;  editorial 
cartoon  bulletin  board  for  syndicates 
and  newspapers;  photo  exchange  sys¬ 
tem  for  newspaper  groups. 

Exhibiting:  BBS  retrieval  of  photos 
from  New  York  Times,  Newhouse 
Newspapers,  Agence  France-Presse, 
Kyodo  and  others;  free  photo  retrieval 
from  auto  makers,  high-tech  firms, 
travel  bureaus  and  resorts;  business  lo¬ 
gos,  headshots  and  product  pictures. 


Booth:  2572 

WILLOW  BEND 
COMMUNICATIONS  INC. 

Staffed  by:  Stephen  Thompson,  presi¬ 
dent;  Darryl  White,  executive  vice 
president;  Caroline  Skruch,  national 
accounts  manager;  Frank  Schulte,  QA- 


1  manager;  Brian  Skruch,  data  services 
vice  president. 

Introducing:  Distribution  marketing 
products  and  services,  including  QA-1 
Verification  software  and  certification, 
which  insures  consistent  and  statisti¬ 
cally  accurate  reporting  of  delivery  re¬ 
sults,  certified  by  an  independent 
source.  Market  Expert  software  gener¬ 
ates  sales  profiles  and  performs  data¬ 
base  marketing  functions. 

Exhibiting:  Route  Expert  software  au¬ 
tomates  development  and  maintenance 
of  circulation  and  alternate  delivery 
routes.  Alternate  Delivery  Manager 
fully  integrated  alternate  delivery  soft¬ 
ware  provides  special  services,  such  as 
address  matching  (geocoding),  map¬ 
ping,  demographic  analysis  and  alter¬ 
nate  delivery  operations  consulting. 
Assistance  is  also  offered  to  news¬ 
papers  with  set  up  and  operation  of  al¬ 
ternate  delivery  or  distribution  market¬ 
ing  operations. 


Booth:  3092 

X-RITE  INC. 

Staffed  by:  Kelly  VandenBosch;  Tim 
Cassell;  Dave  Phillips;  Dan  Groe- 
nendyk. 

Introducing:  Color  line  of  products  is 
designed  to  improve  color  on  desktop. 
Digital  Swatchbook  is  precise  color 
measurement  tool  that  allows  graphic 
designers  to  capture  color  and  import 
specifications  into  software.  Monitor 


Optimizer  (DTP92)  is  color  calibration 
device  that  improves  color  output  of 
monitors.  Also  showing  redesigned  X- 
Scan  automated  scanning  densitome¬ 
ter,  featuring  light-targeting  system  to 
allow  for  quick  color  bar  alignment  and 
better  positioning. 

Exhibiting:  414  and  428  hand-held  den¬ 
sitometers;  938  spectrophotometer; 
PrintStart  software;  colorimeters  and 
spectrophotometers. 


iff 


“POP 

%  ^  (Proof  on  Press) 

All  rumors  are  true 

d.y.c.  does  have  the  finest  printing  blankets 
for  newspaper  presses. 

Put  us  to  the  “POP”  test  and  see  for  yourself! 

CALL  800-446-8240 


All  d.y.cyKinyo  blankets  come  with  a  money  back  guaran¬ 
tee.  Blankets  are  guaranteed  against  pinholes,  porosity  and 
are  uniform  in  thickness. 


See  us  at 
NEXPO 
Booth 
#91 9a 


d.y.c:.  supply  ca. 


A  DIVISION  OF  OYNARIC,  INC. 


Glenpointe  Centre  West 

500  Frank  W.  Burr  BM.,  Teaneck,  New  Jersey  07666 
Telephone:  201-692-7700  •  Fax.  201-692-7757 

800-446-8240 
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Agenda 

Continued  from  page  4N 

Tuesday’s  general  session  covers  work¬ 
ing  with  editors.  Wednesday’s  general 
session  puts  together  all  elements  of  the 
conference.  Advertising,  circulation 
and  marketing  breakout  sessions  and 
workshops  meet  Monday  through 
Wednesday. 

TOURS 

The  Atlanta  Constitution  will  host 
tours  during  Nexpo  Monday  through 
Wednesday  at  9  a.m.  and  3  p.m.  Visitors 
should  call  Jennifer  Carter  at  404/526- 
5558  before  leaving  for  Atlanta. 

Five  tours  are  offered,  Sunday 
through  Tuesday,  for  Atlanta  sightsee¬ 
ing:  a  general  city  tour,  the  Buckhead 
residential  and  retail  district.  Turner 
Broadcasting’s  CNN  Center  and  the 
Carter  Presidential  Center,  a  tour  of 
private  homes  in  Buckhead  and  a  visit 
to  antebellum  Jonesboro.  Application 
forms  (available  from  NAA)  and  pay¬ 
ments  must  be  mailed  by  June  9.  Reser¬ 
vations  also  will  be  booked  on  site  on  a 
space-available  basis. 

NEXPO  SUNDAY 

Like  last  year’s  roundtables,  this  year’s 
7:30  a.m.  meetings,  chaired  by  Alexan¬ 
dria  (La.)  Daily  Town  Talk  president 
and  CEO  Larry  D.  Smith,  invite  regis¬ 
trants  to  breakfast  discussions  of  pre¬ 
press,  press  and  post-press  issues  and 
new-revenue  ideas.  Each  roundtable 
category  will  divide  attendees  into  three 
groups  according  to  their  paper’s  circu¬ 
lation  size. 

At  10  a.m.,  Martha  Reichold,  infor¬ 
mation  systems  director  and  pagination 
project  manager  at  the  Press  of  Atlantic 
City,  moderates  a  symposium  devoted 
to  making  the  most  of  Adobe  Photo¬ 
shop,  the  image-editing  and  color-cor¬ 
rection  software.  Speakers  are  Debi 
Rapson,  president  of  Desktop  Training 
Professionals,  Bedford,  N.H.,  and  David 
Hinson,  president  of  Applied  Technol¬ 
ogy  for  Printing,  Greensboro,  N.C. 

MONDAY 

Five  symposiums  run  from  8:30  a.m. 
to  10:45  a.m.  Anthony  P.  Stanton, 
Process  Controls  Group  business  man¬ 
ager  at  the  Graphic  Arts  Technical 
Foundation  in  Pittsburgh,  discusses 
Measuring  and  Controlling  Color  Vari¬ 
ation  on  the  Press,  examining  how  to 
optimize  and  control  newspaper  color 
reproduction. 
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A  two-part  quality  symposium  first 
looks  at  areas  affecting  quality,  now  and 
in  the  future,  with  videos  and  a  panel- 
audience  discussion.  The  second  part 
examines  customer  training,  internal 
processes,  printing,  new  technology  and 
communication.  Moderated  by  San 
Diego  Union-Tribune  president  R.  Gene 
Bell  and  Atlanta  Journal  and  Constitu¬ 
tion  operations  vice  president  Stan 
Pantel,  the  panel  consists  of  Orlando 
Sentinel  production  quality  assurance 
manager  Robert  C.  Crandall,  NAA 
training  and  prepress  manager  Tom 
Croteau,  Newark  Star-Ledger  prepress 
director  Tom  Cusack,  New  York  Times 
color  services  director  Scott  C.  Cornish 
and  Chicago  Tribune  quality  and  tech¬ 
nical  training  manager  Paul  Lynch. 

Opportunities  and  post-press  techni¬ 
cal  capabilities  in  targeting  market  seg¬ 
ments  are  the  focus  of  Post-press  Au¬ 
tomation  and  the  Targeted  Market, 
moderated  by  Knight-Ridder  Inc.  tech¬ 
nology  vice  president  Larry  Marbert.  Si¬ 
multaneous  Spanish  translation  is  avail¬ 
able. 

Panelists  are  NAA  circulation  and 
marketing  vice  president  Leon  D. 
Levitt,  Cox  Enterprises  operations  vice 
president  James  A.  Cooper,  Cleveland 
Plain  Dealer  operations  director  H. 
William  Moore,  Hartford  Courant  oper¬ 
ations  and  customer  service  vice  presi¬ 
dent  Mark  Kurtich  and  Chicago  Tribune 
production  director  Rick  Surkamer. 

Newsprint  Conservation/Manage¬ 
ment  panelists  under  moderator  John 
VanStrydonck,  Rapid  City  (S.D.)  Jour¬ 


nal  publisher,  offers  tips  to  cut  con¬ 
sumption,  wring  dollars  from  waste  pa¬ 
per  and  stay  supplied  in  a  tight  market. 
A  simultaneous  Spanish  translation  is 
planned. 

Madison  (Wis.)  Newspapers  produc¬ 
tion  manager  Jerry  Leek  discusses  pa¬ 
per  layout,  draw  accuracy  and  recy¬ 
cling;  Lexington  (Ky.)  Herald-Leader 
operations  vice  president  David  Stone 
presents  best  practices  in  minimizing 
newsprint  waste;  Poughkeepsie  (N.Y.) 
Journal  production  director  Cortland 
Hunt  reviews  his  paper’s  totalizing  sys¬ 
tem;  Knight-Ridder  Supply  vice  presi¬ 
dent  Homer  E.  Taylor  Jr.  presents  an 
overview  of  the  newsprint  industry;  in¬ 
dependent  consultant  Dick  Loyst  takes 
up  newsprint  recycling;  Toronto-based 
Mobile  Computing  Corp.  vice  presi¬ 
dent  Alan  Bowman  discusses  a  single- 


Light  tower,  top  photo,  rises  138  feet  to  mark  the  entrance  to  Underground  Atlanta, 
where  stores,  restaurants  and  entertainment  await.  In  lower  photo,  train,  part  of 
the  Metropolitan  Atlanta  Rapid  Transit  Authority  (MARTA)  system,  whisks 
passengers  by  the  downtown  skyline. 
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copy  management  system. 

The  day’s  fifth  symposium,  New  Ad¬ 
vertising  Methods  and  Organizational 
Re-Engineering:  Improving  Customer 
Service,  looks  at  new  ad  systems  and 
organizational  changes. 

Topics  presented  under  moderator 
Louis  J.  Franconeri,  operations  vice 
president  at  the  San  Antonio  Express- 
News,  are:  “Creating  a  New  Depart¬ 
ment  and  its  Organizational  Impact,” 
by  Express-News  creative  services 
manager  Linda  Case;  “New  Creative 
Advertising  Department,”  by  Kansas 
City  Star  new  technology  vice  presi¬ 
dent  Clark  Lambert;  “Remote  Input,” 
by  Dallas  Morning  News  information 
systems  vice  president  Grover  Liv¬ 
ingston;  “Portable  Document  Format,” 
by  AP  AdSend  executive  director 
Thomas  R.  Brettingen;  “Real  Estate 
and  Automobile  Publications  —  Clos¬ 
ing  the  Electronic  Loop,”  by  Harold  R. 
Bailes,  vice  president  at  Image  Tech¬ 
nology  Inc.,  Greenboro,  N.C.;  “Real 
Estate  Automation:  Duty  Desk  and 
Powerbooks,”  by  Gannett  Media  Tech¬ 
nologies  Inc.  president  Daniel  Zito;  an 
international  perspective  from  IFRA 
deputy  managing  director  Gunther  W. 
Bottcher;  “New  Media  Implication  to 
Advertising,”  by  Hearst  Corp.  Newspa¬ 
per  Division  vice  president  George  B. 
Irish. 

At  11  a.m.,  the  general  session  takes 
up  this  year’s  Nexpo  theme  —  “Putting 
the  future  in  focus”  —  under  the  lead¬ 
ership  of  Syracuse  Newspapers  Inc. 
production  manager  Michael  Stern. 
Following  a  welcome  from  Dennis 
Berry,  Atlanta  Journal  and  Constitu¬ 
tion  president  and  publisher,  new 
NAA  chairman  Uzal  Martz,  Pottsville 
(Pa.)  Republican  president  and  pub¬ 
lisher,  speaks  before  NAA  president 
and  CEO  Cathleen  Black  takes  the 
podium. 

The  keynote  speaker  is  U.S.  Rep. 
Henry  J.  Hyde  (R-IIL).  NAA  exhibi¬ 
tion  awards  are  presented,  and  the  ses¬ 
sion  closes  with  an  address  by  NAA 
senior  vice  president  for  technology 
Eric  Wolferman. 

TUESDAY 

An  early  workshop  runs  from  8:30 
a.m.  to  10:45  a.m.  Two  symposiums  run 
from  8:30  a.m.  to  11:30  a.m.,  overlap¬ 
ping  four  90-minute  workshops  that  be¬ 
gin  at  11  a.m. 

One  symposium  is  led  by  Raymond  J. 
Price,  senior  technical  consultant  at  the 
Graphic  Arts  Technical  Foundation, 
and  aims  to  diagnose  and  prescribe 


remedies  for  the  20  top  production 
problems. 

The  second  symposium  looks  at  inte¬ 
gration  of  new  and  existing  desktop 
computer  applications,  with  particular 
attention  to  client-server  prepress  sys¬ 
tems  and  who  will  take  responsibility 
for  integration.  Simultaneous  Spanish 
translation  is  available. 

Under  moderator  Jim  Hitchman,  Tri¬ 
bune  Co.  newspaper  technology  man¬ 
ager,  Ottaway  Newspapers  production 
vice  president  Larry  Hoffman  and  Inte¬ 
grated  Systems  Solutions  Corp.  media 
industry  business  development  manag¬ 
er  Peter  Ickes  consider  integration  from 
the  veiwpoints  of  a  newspaper  and  a 
vendor. 

Chicago  Tribune  operations  services 
director  Dean  Gerdes  talks  about  inte¬ 
gration  by  a  development  partnership. 

Fort  Lauderdale  Sun-Sentinel  tech¬ 
nology  director  Bob  Palmieri  presents  a 
newspaper’s  view  of  integration  by  a 
vendor,  and  Orem,  Utah-based  Digital 
Technology  International  chairman  and 
CEO  Don  Oldham  presents  a  vendor’s 
view. 

Morris  Newspaper  Corp.  director  of 
quality  control  and  system  integration 
Marc  Wilson  concludes  the  symposium 
by  examining  a  newspaper  performing 
its  own  system  integration. 

For  those  more  interested  in  what 
happens  at  the  other  end  of  the 
process,  industry  consultant  and 
newsletter  publisher  David  M.  Cole 
moderates  a  two-session  workshop  deal¬ 


ing  with  archiving. 

In  the  “Mechanics  of  Archiving” 
roundtable.  Cole  and  the  audience  will 
question  vendors  about  search  engines 
and  integration  of  text  and  images. 
Vendor-panelists  include  DataTimes 
newspaper  services  manager  Tim 
Richardson,  VuText  manager  Joseph 
DiMarino,  T/One  president  David 
Tenenbaum,  Associated  Press  R&D  di¬ 
rector  Fady  Khairallah  and  Tribune  So¬ 
lutions  manager  Glenn  Cruickshank. 

After  a  brief  break,  the  workshop  re¬ 
sumes  with  newspaper  managers  an¬ 
swering  questions  and  describing  their 
experiences:  Philadelphia  Newspapers 
Inc.  library  manager  M.J.  Crowley  on 
archiving  solutions;  Los  Angeles  Times 
photo  editor  Jerome  McClendon  on 
image  databases;  Raleigh  News  &  Ob¬ 
server  database  editor  Dan  Woods  on 
“building  it  yourself.” 

The  11  a.m.  workshops  cover  new 
media,  production  issues,  bar  coding 
and  database  marketing. 

Wilson  (N.C.)  Daily  Times  publisher 
Morgan  P.  Dickerman  III  leads  a  panel 
discussion  about  online  and  voice  ser¬ 
vices  —  operational  issues,  advertising 
and  content.  NAA  new  technologies 
director  Randy  Bennett  offers  an 
overview,  followed  by  Access  Atlanta 
publisher  David  Scott’s  take  on  news¬ 
papers  affiliating  with  national  online 
services  and  a  yet-to-be-named  pan¬ 
elist’s  discussion  of  newspapers  develop¬ 
ing  their  own  systems. 

Other  topics  include:  smaller-market 


DATABASE  SOLUTIONS. 
TODAY. 


We  work  with  you  to  find  the  best  solutions 
for  you.  Our  QuickStart  Program  is 
designed  to  help  you  “eam-as-you-gp”  using 
profitable  marketing  tools  and  services: 

•  Marketing  Expertise  you  can  rely  on. 
(We  combine  more  than  20  years  in  the 
newspaper  industry  with  precision 
marketing  expertise.) 

•  COMPASS  Advertising  and  COMPASS 
Circulation.  The  industry’s  best  desktop 
analytical  workstations 


PRIZM  Lifestyle  Segmentation.  The 
country’s  premier  lifestyle  s^mentation 
system. 

'  Database  Marketing  Toolbox: 
Everything  you  need  to  build,  maintain 
and  effeaively  use  consumer  and 
business  databases. 

’  Tested,  Profitable  Database  Marketing 
Applications 

Call  703/812-2887 

TODAY  for  more  information 


NEWSPAPER  PRECISION  MARKETING  GROUP 

CLARITAS  the  leader  in  precision  marketing 
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papers,  by  Greg  Kearney,  cartoonist, 
online  editor  and  Mac  system  adminis¬ 
trator  at  the  Casper,  Wyo.,  Star- Tri¬ 
bune;  audiotex  and  online  services,  by 
New  Horizons  Group  electronic  infor¬ 
mation  specialist  Kevin  D.  Hoppes;  get¬ 
ting  started  in  audiotex,  by  Syracuse 
Newspapers  new  media  director  Stan 
Linhorst;  cable  classifieds,  by  Howard 
Query,  ad  manager  at  the  Quad  City 
Times,  Davenport,  Iowa. 

Boston  Globe  production  vice  presi¬ 
dent  Michael  Ide  presides  over  the  pro¬ 
duction  workshop,  with  Spanish  trans¬ 
lation  available,  about  adapting  to  new 
revenue  opportunities  and  improving 
efficiently  through  scheduling,  cost 
containment  and  performance  mea¬ 
surement.  “Data-driven  Evaluation  and 
Planning”  is  the  subject  of  Globe  pro¬ 
duction  manager  Clif  McVay’s  presenta¬ 
tion.  Idab  Inc.  controls  manager  Tim 
Eick  discusses  manufacturing  execution 
systems.  Greensboro,  N.C.,  News  and 
Record  production  director  David  Reno 
explains  why  getting  it  sorted  out  is 
only  half  the  problem. 

Benefits  of  bar  codes  for  newspapers 
and  their  use  in  other  businesses  is  the 
subject  of  a  workshop  moderated  by 


You'd  better  believe  it! 


Examine  your  weather  page  closely. 

If  it's  not  from  Accu-Weather,  there  are 
probably  problems  with  accuracy, 
credibility  and  consistency.  Weather 
is  important  to  your  readers.  Why  not 
make  your  weather  page  the  best? 

>tccu-Weather,  Inc. 

619  W. College  Ave., Slate  College.  PA  16801 
Call  (814)  234-9601  x400 

Visit  ItlEXPOBoothSGSS. 


Donald  R.  Buckman,  publisher  of  the 
Republic,  Columbus,  Ind.  Panelists  ex¬ 
amining  bar  code  applications  for  pro¬ 
cessing,  managing  and  tracking  materi¬ 
als  will  be  Bar  Code  Systems  president 
Bonney  Shuman,  Boston  Globe  Billeri¬ 
ca  plant  manager  Neil  Jackson,  Syra¬ 
cuse  Newspapers  assistant  production 
manager  Arthur  LaGraffe  and  Alexan¬ 
dria  (La.)  Daily  Town  Talk  president 
and  CEO  Larry  D.  Smith. 

Panelists  and  topics  were  still  being 
selected  for  a  business/database  market¬ 
ing  workshop  to  be  moderated  by  Lou 
Levin-Cutler,  principal  in  Phelps,  Cut¬ 
ler  &.  Associates.  The  session  considers 
actual  applications,  including  database 
marketing  for  circulation  growth  and 
reader  retention,  developing  retail/clas¬ 
sified  sales,  managing  sales  staff  and 
cross-marketing  opportunities. 

WEDNESDAY 

Monday’s  Photoshop  and  Tuesday’s 
desktop  integration  symposiums  are  re¬ 
peated  at  8:30  a.m.,  without  transla¬ 
tions.  At  the  same  time,  Nexpo  95’s 
concluding  session  asks,  “Are  you  pre¬ 
pared  for  the  future  quality  crisis?” 
Moderated  by  San  Diego  Union-Tri¬ 
bune  chief  executive  R.  Gene  Bell,  the 
panel  includes  Scott  Sherman,  former 
operations  executive  and  current  doc¬ 
toral  candidate  at  Texas  A&M,  on  how 
quality  is  a  strategy;  Chicago  Tribune 
prepress  manager  Mark  Thomas  on 
managing  transition  in  pagination,  dig¬ 
ital  ads  and  expanded  advertising 
zones;  Blevins  Harding  Group  CEO 
Chuck  Blevins  on  managing  processes; 
Jon  Markey,  executive  vice  president, 
manufacturing  and  sales  at  the  Record, 
Hackensack,  N.J.,  on  quality  as  a  guide¬ 
line  in  building  commercial  business; 
Knight-Ridder  print  quality  manager 
Robin  Shank  on  preparing  support 
systems. 


AP  paginates  stocks, 
offers  Faxstocks 

IN  ITS  MOVE  to  supply  paginated 
news  pages,  the  Associated  Press  trans¬ 
mitted  fully  paginated  year-end  stock 
and  mutual  fund  tables  to  more  than  45 
newspapers.  The  Arizona  Republic,  At¬ 
lanta  Journal  and  Constitution,  Mil¬ 
waukee  Journal  and  Newsday  were 
among  those  that  published  the  tables. 

Delivered  by  satellite  the  afternoon 
of  Dec.  30,  over  AP  GraphicsNet,  the 


year-end  presentation  consisted  of  10 
pages  of  summary  tables,  graphics  and 
stories  on  the  year  in  stocks  and  mutu¬ 
al  funds.  The  presentation  was  offered 
free  to  papers  taking  a  full  stock  service. 

The  AP  said  that,  in  addition  to  the 
quarterly  and  annual  summaries  now 
available,  it  plans  to  supply  other  pagi¬ 
nated  market  presentations  this  year. 
Introduced  in  1993,  the  now-quarterly 
single-page  summaries  are  used  by 
approximately  150  newspapers. 

In  an  experiment  begun  last  fall,  the 
New  York  Daily  News  receives  a  pagi¬ 
nated  weekly  market  table  presentation 
from  the  AP. 

The  wire  service  also  said  50  news¬ 
papers  now  supplement  their  printed 
stock  market  tables  with  the  AP’s  per¬ 
sonalized  fax  service.  AP  Faxstocks  as¬ 
signs  toll-free  numbers  to  participating 
papers  that  allow  readers  to  call  for  on- 
demand  in-depth  stock  and  mutual 
fund  reports. 

The  service  provides  one-page  pro¬ 
files  on  7,000  stocks  from  Media  Gener¬ 
al  Financial  Services  and  more  than 
2,500  mutual  funds  from  Lipper  Analyt¬ 
ical  Services,  as  well  as  reports  person¬ 
alized  for  each  caller’s  holdings,  com¬ 
plete  with  a  running  index  charted 
against  a  major  market  barometer. 

Business  news  editor  Kennedy  said 
the  service  enables  publishers  to  reduce 
consumption  of  newsprint  by  cutting 
back  on  printed  listings,  while  at  the 
same  time  meeting  readers’  rising  de¬ 
mand  for  more  financial  information. 

Member  newspapers  pay  no  start-up 
or  continuing  charges,  but  are  expected 
to  provide  in-paper  space  to  promote 
Faxstocks.  For  a  one-time  fee,  news¬ 
papers  can  add  options,  such  as  putting 
mastheads  on  the  fax  reports.  Readers 
pay  per  request  with  credit  cards,  and 
the  papers  receive  royalties. 

Florida  bilingual 

SPANISH-  AND  ENGLlSH-language 
free  weeklies  are  teaming  up  on  a  new 
newspaper,  Estilo,  which  they  call  Flori¬ 
da’s  first  bilingual  paper. 

The  Spanish-language  El  Heraldo,  in 
Fort  Lauderdale,  is  providing  content, 
and  Worrell  Enterprises  Inc.’s  South 
Florida  Newspaper  Network  (SFNN)  is 
providing  distribution. 

Estilo,  starting  out  monthly  in  May 
hut  with  hopes  to  go  weekly  next  year, 
will  initially  be  inserted  into  about 
40,000  copies  of  SFNN’s  weeklies  in  se¬ 
lected  areas  of  Broward  and  Palm 
Beach  counties. 
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FACTS- 


The  Sign  of  Innovative  Solutions 


The  Rollpack  System 


Based  on  FERAG's  "Rotary  Process"  concept,  The  Rollpack  System  is  fully  programmable 
Rollpack  not  only  eliminates  conventional  to  produce  rolls  of  independent,  specific 
bundles  by  processing  assembled  products  counts.  Rolls  are  easy  to  handle  and  are 
into  rolls  ready  for  distribution  but  also  replaces  protected  by  "environmentally  friendly"  film, 
an  entire  lyline — Stackers,  Bottom  Wrappers,  Individual  copies  can  be  removed  from  the 
Tyers,  Turntables,  and  Topsheet  Applicators —  center  of  each  roll  without  destroying  or 
by  combining  these  functions  into  one  ma-  loosening  the  roll,  and  rolls  can  easily  be 
chine,  translating  into  significant  savings.  reformed  into  bundles  tor  vending  machines. 

•F'E'R'A'G' 

FERAG,  INC.,  CONVEYING  AND  PROCESSING  SYSTEMS 
190  RIHENHOUSE  CIRCLE,  P.O.  BOX  137,  BRISTOL,  PA  19007-0137 
PHONE  215-788-0892;  FAX  215-788-7597 


Siruggling  With  The  Elements  Of  Change? 


Change  is  necessary.  To  build  revenue.  To  manage  information  more  effectively.  To  strengthen  your  relationships 
with  your  advertisers.  To  lead  your  newspaper  into  the  future.  But  change  is  difficult  without  the  right  technology. 
GMTI  can  support  you  with  systems  that  allow  you  to  create  new  ways  of  doing  business  while  helping  you  build 
revenue,  manage  better  and  build  stronger  business  relationships.  That's  why  GMTI  exists. 

AdLink  for  Real  Estate  allows  you  to  foster  virtually  unshakable  customer  loyalty.  Just  imagine  your  real 
estate  classifieds  coming  in  through  your  modem,  ready  to  print.  No  more  data  entry.  No  more  proof 
runs.  No  more  costly  mistakes.  AdLink  gives  you  dramatic  production  savings  while  giving 
your  customers  complete  ad  control,  later  deadlines,  audiotext,  faxback  and  a  picture  database. 
MASS  ( Mobile  Advertising  Sales  System ),  a  PowerBook-based  sales  system  helps  your  sales  people 
become  more  productive  in  the  field.  Up-to-the-minute  information  such  as  market  data,  marketing 
research  and  account  information  is  available  in  seconds,  allowing  your  sales  force  to  perform  tasks  as 
bottom  line  oriented  as  order  entry  and  as  synergistic  as  individualized  presentations. 

DiGiCol.an  electronic  digital  archive,  provides  reliable  storage,  lightning  fast  search  and  retrieval  of  any  form 
of  digital  material.  Text,  photos,  graphics,  page  images,  even  QuickTime  movies  are  all  stored  in  a 
fully  integrated  system.  In  a  networked  environment,  any  authorized  user  can  conduct  extensive 
searches  from  literally  any  Macintosh  or  Windows-equipped  workstation. 
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With  GMTI.  change  has  oeyeE  been  easier.  For  rnore  information  call  (800)  801.3771.  Gi'IIIIlinliiDi*  intIUnh  “ 


See  us  at  NEXP095  Booth  *4113  for  a  personal  demonstration. 


for  several  decades,  the  first  printing 
press  arrived  in  England  from  Europe 
only  eight  years  before.  In  1464,  when 
the  act  was  passed,  there  were  probably 
only  about  three  presses  and  a  handful 
of  master  printers  in  England.  The 
main  players  were  as  follows: 

•  William  Caxton,  who  prospered  at 
Westminster,  near  the  royal  court  and 
Parliament,  from  1476  to  1491,  produc¬ 
ing  some  100  books. 

•  Wynken  de  Worde,  originally  from 
France,  was  probably  brought  from  Eu¬ 
rope  by  Caxton  around  1476.  (When 
Caxton  died  in  1491,  de  Worde  took 
over  the  business,  and  in  1500  moved 
it  to  Fleet  Street.) 

•  John  Lettou  of  Lithuania,  who,  af¬ 
ter  possibly  learning  his  craft  in  Rome, 
arrived  in  England  in  1480  to  compete 
with  Caxton.  He  set  up  his  press  a  few 
miles  down  the  road,  near  London’s 
Fleet  Street,  where  several  booksellers 
were  already  in  business.  Lettou  disap¬ 
peared  from  the  records  about  1483. 

•  William  de  Machlinia  of  Mechlin, 
or  Belgium,  who  joined  John  Lettou 
about  1482.  He  apparently  took  over 
Lettou’s  business,  moving  to  new 
premises  by  the  Fleet  Bridge.  He  disap¬ 
peared  from  records  about  1490. 

•  Theodoric  Rood,  probably  from 
Cologne,  Germany,  who  was  struggling 
to  make  a  living  as  the  first  printer  in 
Oxford,  around  1478  to  I486. 

•  A  schoolmaster  who  apparently 
did  a  little  printing  in  St.  Alban’s, 
Hertfordshire,  1479-1486.  Little  is 
known  about  him  except  that,  as  a 
teacher,  he  was  probably  English. 

So  there  were  apparently  only  two 
print  shops  in  operation  in  the  Lon¬ 
don  area  when  the  act  was  passed  in 
1484,  and  only  one  of  the  four  press¬ 
men  there  was  a  native  Englishman. 

It  is  also  likely  that  Caxton  aug¬ 
mented  his  income  (most  early  printers 
moonlighted)  by  importing  European 
books  for  resale.  Several  full-time 
booksellers  operated  in  London,  prob¬ 
ably  all  from  the  Continent,  including 
Henry  Frankenburgh  and  Bernard  van 
Stondo. 

The  importance  of  booksellers  — 
and  of  foreigners  —  was  acknowledged 
soon  after  the  act  was  passed,  when 
the  new  King  Henry  Vll  named  Peter 
Actors,  a  London-based  book  dealer 
from  Savoy,  France,  as  Stationer  to  the 
King. 

Hence,  most  of  the  people  in  the 
fledgling  publishing  industry  had  for¬ 
eign  connections.  Even  Caxton  had 
lived  abroad  for  30  years  and  may  have 


married  in  Bruges  and  imported  mater¬ 
ial  from  the  Continent.  At  the  time, 
printing  paper  and  probably  all  the 
type  were  imported. 

The  publishers  were  all  desperate  to 
maintain  European  connections.  Fred¬ 
erick  Siebert,  in  his  Freedom  of  the 
Press  in  England,  concludes  that  the 
proviso  protecting  book  imports  was 
designed  “to  stimulate  interest  in  let¬ 
ters.”  But  it  is  not  at  all  clear  that  any¬ 
thing  as  benevolent  was  at  work. 

Freedom  had  to  be  fought  for.  It  was 
not  an  English  birthright.  The  Crown, 
having  enormous  power  over  the  state 
and  the  people,  would  automatically 
have  had  the  authority  to  control 
printing. 

Soon  after  the  act  was  passed,  other 
foreign  printers  arrived  in  London:  Ju¬ 
lian  Notary,  a  Frenchman,  started  up 
in  1496,  helped  by  Jean  Barbier  and 


probably  by  fellow  Frenchman  Jean 
Huvin  of  Rouen.  Richard  Pynson  of 
Normandy,  France,  began  in  1491  or 
1492,  probably  taking  over  William  de 
Machlinia’s  business,  and  moving  to 
Fleet  Street  in  1500.  Even  as  late  as 
1500,  every  printer  printer  in  England 
was  a  foreigner  —  except  for  Caxton 
and  the  St.  Alban’s  schoolmaster. 

It  was  only  after  the  printing  trade 
had  been  solidly  established  and  large¬ 
ly  operated  by  English  nationals  that 
people  —  notably,  the  king  —  became 
restless  about  the  flood  of  imported 
material.  At  that  point,  in  1534,  when 
King  Henry  VI 11  saw  the  power  of  the 
printed  word,  he  repealed  Richard’s 
farsighted  paragraph.  But,  by  then,  it 
was  too  late. 

The  English  had  gotten  a  taste  of 
the  free  press,  and  despite  many  at¬ 
tacks  and  setbacks,  they  have  clung  to 
the  notion  for  500  years. 

The  act  was  given  added  impact  by 
being  included  in  the  first  laws  ever 
printed  in  England  —  ironically,  by  de 
Machlinia  in  French  under  the  Latin 
title  Statuta  ap’d  Westmonasterium. 

Press  freedom,  then,  can  be  traced 
back  to  a  visionary  king,  Richard  111, 


who,  ironically,  is  often  reviled  as  the 
most  evil  monarch  in  English  history. 

Richard’s  claim  to  the  throne  was  no 
less  substantial  than  anyone  else’s  at 
the  time.  Whatever  his  right  to  king- 
ship,  once  he  was  established  on  the 
throne,  he  showed  every  sign  of  using 
its  power  well. 

But  after  Richard  was  killed  at  the 
Battle  of  Bosworth  Field  by  forces  of 
his  Lancastrian  rival,  Henry  Tudor,  his 
name  was  quickly  and  carefully  black¬ 
ened.  Henry,  as  King  Henry  VII, 
smartly  married  a  Yorkist  princess  to 
put  an  end  to  the  wars,  and  founded 
the  Tudor  dynasty.  And,  of  course,  the 
image  of  Richard  as  a  hunchbacked 
usurper  was  later  immortalized  by 
Shakespeare. 

Richard’s  reputation  will  probably 
never  be  entirely  cleared,  but  his  Par¬ 
liament,  and  his  prescient  action  of 


giving  the  press  special  status,  should 
go  a  long  way  toward  balancing  the 
record. 

The  passage  of  a  simple  law  protect¬ 
ing  publishers  had  far-reaching  impli¬ 
cations.  For  students  of  journalism, 
this  500-year-old  sheepskin  marked 
with  brown  ink  is  an  important  artifact 
in  the  history  of  the  fight  for  press  free¬ 
dom. 

Dominican  paper 
takes  WSJ  service 

THE  WALL  STREET  Journal  has 
signed  Listin  Diario  in  Santo  Domingo 
as  the  ninth  Latin  American  paper  to 
take  its  Wall  Street  Journal  Americas 
daily  business  news  section. 

The  Spanish-language  section  is 
published  weekdays  and  includes  news 
from  the  Journal  and  its  overseas  edi¬ 
tions. 

Listin,  with  a  circulation  of  about 
70,000,  began  publishing  the  section 
May  8.  It  is  the  first  paper  in  the 
Caribbean  to  carry  the  section,  whose 
circulation  exceeds  1.2  million. 


King  Richard’s  reputation  will  probably  never  be 
entirely  cleared,  but  his  parliament,  and  his  prescient 
action  of  giving  the  press  special  status,  should  go  a 
long  way  toward  balancing  the  record. 
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News  Tech 


Orders  and 
installations 

New  flexo  and  keyless  offset  purchases 
Colorman  joins  Flexoman  in  Vancouver 


[A  closer  look  at  the  first  four  North 
American  pressroom  projects  will  ap' 
pear  in  the  June  24  edition  ofE&P.] 

Rockw*ll  Graphic  Systems 

Westmont,  Ill. 

Five  nine-unit  (33-couple)  Goss 
Newsliner  offset  tower  presses,  possibly 
with  keyless  inking,  for  the  Miami  Her¬ 
ald  as  part  of  the  paper’s  $  120-million 
production  modernization  plan,  which 
includes  the  purchase  of  other  equip¬ 
ment  and  major  changes  to  the  post¬ 
press  operation,  including  operation  of 
a  remote  mailroom. 

The  Newsliners  will  join  the  Her¬ 
ald’s  two  Goss  Metroliners.  All  presses 
will  be  linked  to  a  Goss  Meridian  press 
control  system. 

Among  the  reasons  cited  for  selec¬ 
tion  of  the  compact  Newsliner  was 
“some  limitation  caused  by  the  height 
of  the  pressroom.”  Start-up  is  slated  for 

1997. 

MAN  Roland  Inc. 

No.  Stonington,  Conn. 

Two  Colorman  S  offset  presses  for 
the  Vancouver  (B.C.)  Sun  in  a  sale 
worth  more  than  $70  million  (Canadi¬ 
an)  that  includes  $3  million  in  up¬ 
grades  to  the  two  Flexoman  presses 
used  to  print  the  Province,  a  compet¬ 
ing  morning  daily  also  owned  by  the 
Pacific  Press  division  of  Southam  Inc. 

The  presses  are  to  be  installed  by 
mid-1997  in  a  new  pressroom  at  the 
site  of  what  is  now  the  Province  pro¬ 
duction  plant  in  nearby  Surrey. 

Configured  in  line,  the  presses  will 
stretch  more  than  90  meters.  The  96 
printing  couples  will  be  fed  by  20  reel- 
stands. 

Each  press  will  have  one  folder.  A 
third,  spare  folder  will  sit  between  the 
presses. 


Mitsubishi  Lithographic 
Presses  U.S.A. 

Lincolnshire,  Ill. 

Eight  43-couple  keyless  offset  press¬ 
es  for  the  Washington  Post,  four  at  its 
Springfield,  Va.,  plant  and  four  in  a 
plant  to  be  built  at  an  as-yet-unnamed 
site  in  Maryland. 

For  Mitsubishi,  the  sale  is  the  first  in 
the  U.S.  and  the  largest  anywhere  for 
keyless  presses. 

The  order  also  marks  the  press  mak¬ 
er’s  first  color  keyless  towers,  which  at 
the  Post  will  variously  handle  4/1,  4/1 
and  2/2  printing. 

The  order  includes  Mitsubishi’s  new 
96-page  straight-run  3:2  folder,  12  two- 
arm  reelstands  and  a  new  PC-based 
press  color  control  system. 

Total  cost  of  the  three-year  project 
was  put  at  $250  million. 

The  presses  are  to  be  delivered  be¬ 
tween  early  1997  and  late  1998. 

Until  they  are  in  production,  older 
equipment  that  includes  some  convert¬ 
ed  46-year-old  letterpress  will  contin¬ 
ue  printing  the  Post  at  its  northwest 
and  southeast  D.C.  plants,  which  even¬ 
tually  will  be  developed  or  sold. 

KBA-MoHur  Cerp. 

York,  Pa. 

New,  single-width  30,000-iph  ver¬ 
sion  of  the  Colormax  five-color  flexo 
press  for  the  Mason  City,  Iowa,  Globe' 
Gazette.  The  order  replaces  an  earlier 
arrangement  for  the  20,000-circulation 
Lee  Enterprises  daily  to  be  the  first 
user  of  a  20,000-iph  newspaper  version 
of  Brazil’s  single-width  Feva  commer¬ 
cial  flexo  press. 

The  tubular  press  that  will  replace 
Mason  City’s  double-wide  Scott  Super 
60  letterpress  will  run  32  pages  (eight 
webs)  on  25  reversible  printing 
couples. 


Under  each  of  its  three  1/4  and  five 
1/1  units  will  be  42"  integrated  reel- 
stands,  for  easy  webbing  and  a  short 
paper  path  to  the  first  couple.  Maxi¬ 
mum  web  width  is  34".  Installation  is 
scheduled  for  early  next  year. 

Koenig  A  Bauer-Albert 

Wurzburg,  Germany 

Anilox  Colora  offset  presses  for  the 
Offenbach'Post  (two  48-page  sections 
with  six  reelstands,  two  KF  80  jaw  fold¬ 
ers,  one  two-high  and  three  four-high 
towers)  and  Kreisboten  publishers,  in 
Wilheim  (three  reelstands,  two  six- 
couple  four-high  towers  and  KF  80 
folder). 

The  press  is  rated  at  70,000  cph,  col¬ 
lect. 

The  towers  are  stacked  arch-type 
units,  although  KBA  also  will  stack  H- 
type  units  for  a  more  compact  “four- 
low”  tower. 

Denux  Inc. 

Wexford,  Pa. 

Copy  Track  production  information, 
totalizing  and  reporting  system  in¬ 
stalled  at  the  St.  Petersburg  Times  and 
Madison  (Wis.)  Newspapers,  and  or¬ 
dered  by  the  Fort  Worth  Star- Telegram 
and  Providence  Journal. 

Pressroom  Products  Inc. 

Rolling  Meadows,  Ill. 

Smith  PDS  spray  dampening  sys¬ 
tems  on  Goss  Metro  and  TKS  presses 
at  Newsday,  Melville,  N.Y.,  where  they 
replace  spiral  brushes.  Also  at  Butler 
County  Publishing,  Hamilton,  Ohio, 
where  they  replace  sock  dampeners  on 
14  Goss  Urbanite  units. 

Forng  AG 

Hinwil,  Switzerland 

Sales  to  four  Colombian  dailies:  Sin¬ 
gle  Copy  Conveyor,  inserting  drum, 
bundlers  and  strappers  for  El  Colom- 
biano,  Medellin,  with  system  program¬ 
ming  for  inserting  ad  supplements  on  a 
regional  basis;  three  Single  Copy  Con¬ 
veyor  systems  that  assign  copies  to 
stackers  at  El  Tiempo,  Bogota;  linkage 
of  a  Single  Copy  Conveyor  from  one 
folder  to  a  new  folder  at  El  Espectador, 
also  in  Bogotd,  so  that  copies  can  be 
collected  at  either  of  the  two  deliver¬ 
ies;  Single  Copy  Conveyor  for  El  Pais, 
Cali. 
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Vendors^  agreements 

Heritage  buys  Huber’s  printing  ink  division; 
AM  buys  Idab  mailroom  equipment  business 


Newly  formed  Heritage  Inks  Inter¬ 
national  Corp.,  Philadelphia, 
bought  the  business  and  assets  of  the 

J.M.  Huber  Corp.  printing  Ink 
division,  Edison,  N.J. 

Division  president  and  chief  operat¬ 
ing  officer  James  Coleman  assumes  the 
same  positions  at  Heritage.  Chairman 
and  CEO  David  P.  Kollock  said  Her¬ 
itage  has  “very  aggressive  growth  plans 
for  the  business”  and  is  “committed  to 
substantial  investment”  in  the  manu¬ 
facturer  of  news  and  packaging  inks. 

Heritage  was  formed  by  an  affiliate 
of  Citicorp  Venture  Capital  and  Glen- 
thorne  Capital  Inc.,  which  Kollock 
founded. 

AM  International  Inc.,  Rosemont, 
Ill.,  and  Sweden’s  Idab  Wamac  AB 
formed  a  worldwide  joint  marketing 
arrangement  for  AM’s  Sheridan  Sys¬ 
tems  division  and  Idab  Wamac’s  prod¬ 
ucts  and  services. 

AM  International  also  agreed  in 
principle  to  buy  Idab  International 
Inc.’s  U.S.  mailroom  equipment  manu¬ 
facturing  business,  covering  stacker, 
wrapper  and  other  equipment  made  at 
Idab’s  Hialeah,  Fla.,  operations. 

Idab  International,  Hampton,  Va., 
earlier  announced  it  would  shrink  its 
U.S.  operations  owing  to  persistent 
“unfavorable  market  conditions.”  Presi¬ 
dent  and  CEO  Ole  B.  Rygh  said  last 
month  that  employees  at  the  Hialeah 
plant  were  told  to  expect  a  major  work 
force  reduction  within  60  days,  but 
that  Idab  overseas  operations  will  not 
be  cut  back.  Idab  said  it  would  fill  cur¬ 
rent  orders,  honor  warranty  commit¬ 
ments  and  continue  to  provide  parts 
and  service. 

Linotype-Hall  Co.,  Hauppauge, 
N.Y.,  and  Apple  Computer  Inc., 

Cupertino,  Calif.,  introduced  Color- 
Sync  2.0,  software  designed  to  ensure 
fast,  accurate  color  translation  be¬ 
tween  prepress  systems  for  consistent 
color  values  from  screen  to  print. 

ColorSync  2.0  uses  the  default  color 
matching  method  Linotype-Hell  devel¬ 
oped  for  its  LinoColor  system.  Now 
built  into  the  Macintosh  operating  sys¬ 


tem,  ColorSync  color  management  is 
conferred  on  any  Mac  application, 
communicating  exact  color  specifica¬ 
tions  from  device  to  device,  regardless 
of  manufacturer,  as  long  as  device  pro¬ 
files  conform  to  the  International  Col¬ 
or  Consortium  specification. 

Collaborating  since  mid-1994,  Iron- 
Mlko  Software  Inc.  and  Obfoct 
Quest  Inc.,  both  of  Atlanta,  merged 
earlier  this  year  to  form  the  Software 
Construction  Co.  The  two  firms 
have  installed  Macintosh-  and  Win¬ 
dows-based  image-processing  applica¬ 
tions  at  over  200  sites  worldwide. 

Focusing  on  “cross-platform  func¬ 
tionality,  international  markets  and 
new  technologies”  such  as  centralized 
image  management  and  distribution 
systems,  SCC  announced  three  up¬ 
grades/new  products.  PhotoGrid  Pro 
folder  watcher  shows  thumbnails  for 
real-time  image  management  across  a 
network.  Offline  utilities  integrate  Ko¬ 
dak’s  Professional  PCD  100  CD-ROM 
jukebox  with  an  AppleSearch  image 
database.  AP,  Reuters  and  AFP  Recep¬ 
tion  Kits  bundle  SCC  components  for 
background  batch  processing  of  in¬ 
coming  wirephotos  and  fast,  easy  view¬ 
ing  and  management  of  SCC- 
processed  wirephotos. 

SCC  reached  a  development  and 
marketing  agreement  with  Multl-Ad 
Services,  Peoria,  Ill.,  for  an  XTension 
to  enable  QuarkXPress  documents 
containing  jPEG-compressed  EPS  files 
from  Adobe  Photoshop  to  be  separat¬ 
ed  and  printed  by  PostScript  Level  1 
printers  and  RIPS. 

International  Publishing  Asso¬ 
ciates  Ltd.,  Cheltenham,  England, 
will  become  an  OEM  distributor  of 
SCC  products.  Color  Y  Autoodl- 
clon  NItIda  (CYAN),  Mexico  City, 
will  distribute  SCC  products  in  Latin 
America. 

In  a  cooperative  venture,  SCC  will 
provide  end-user  software  applications 
for  the  transfer  and  reception  of  data 
files  over  the  satellite  broadcast  system 
of  New  York-based  FaxCast  USA. 
With  FaxCast  and  NowsCom  Inc., 
Coral  Gables,  Fla.,  SCC  is  developing 


a  push-pull  digital  file  distribution  sys¬ 
tem  involving  broadcasting  preview 
image  files  by  FaxCast  to  NewsCom 
end-users  and  retrieval  of  correspond¬ 
ing  user-selected  high-resolution  image 
files  from  NewsCom’s  BBS. 

Eastman  Kodak  Co.,  Rochester, 
N.Y.,  and  Japan’s  Dalnippon  Screen 
Manufacturing  Co.  developed  sin¬ 
gle-step,  dry-film  imagesetting  using 
Screen’s  TE-R1070  imagesetter  and  Ko¬ 
dak  direct  imagesetting  film,  the  qual¬ 
ity  of  which  Kodak  compares  to  the 
better  rapid  access  films. 

Through  a  laser  dye  removal 
process,  a  new  laser  print  head  in  the 
machine  creates  the  image  by  remov¬ 
ing  a  dye  layer  from  the  specially  coat¬ 
ed  heat-sensitive  film’s  surface.  The 
daylight  process  eliminates  the  need 
for  wet  chemistry  and  careful  handling. 

DS  developed  the  software  and  im¬ 
agesetter;  Kodak  supplied  the  film 
(based  on  a  technology  similar  to  that 
used  in  its  Approval  digital  color 
proofing  system)  and  laser  technology. 
The  TE-R1070  is  compatible  with  Post¬ 
Script  and  DS  Taiga  RIPs.  The  film 
and  3600-dpi  external  drum  imageset¬ 
ter  (with  register  punch)  will  be  made 
available  first  in  Japan,  later  this  year. 

Xerox  Graphic  Systems,  Purchase, 
N.Y.,  and  Du  Pont  do  Nemours 
(Deutschland)  GmbH,  Bad  Hom- 
burg,  entered  into  a  long-term  market¬ 
ing  alliance  whereby  DuPont  Printing 
&  Publishing-Europe  becomes  the  ex¬ 
clusive  distributor  of  dry-processing, 
silver-free  Xerox  Verde  digital  film  in 
major  European  countries  and  non-ex- 
clusive  distributor  elsewhere  in  Europe, 
the  Middle  East  and  Africa. 

Iris  Graphics  Inc.,  the  Bedford, 
Mass.,  subsidiary  of  Scitex  Corp.  Ltd., 
signed  an  OEM  agreement  allowing 

Linotypo-Holl  AG,  Eschborn,  Ger¬ 
many,  to  sell  the  new  Iris  Realist  color 
printers  as  an  integrated  part  of  its  pre¬ 
press  systems.  The  new  inkjet  printers 
have  larger  image  formats  than  previ¬ 
ous  models,  automated  paper  feeding, 
nozzle  calibration  and  print  head 
cleaning,  and  a  modular  design  of  ma¬ 
jor  components  for  user  servicing. 

New  European  distributors  for  Esch* 
or-Grad  Tochneloglos  Inc.,  Mon¬ 
treal,  are  Hans>Slxl  (Walldorf,  Ger¬ 
many),  Voxcol  Imaging  (Graz,  Aus¬ 
tria),  Alag  (Paris),  Stein  Raanoss 
(Oslo)  and  Delta  Information  Sys¬ 
tems  (Switzerland). 
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Interactive  Communications 


FCC  steers 

delicately 

into  digital  world 

Chairman  Reed  Hundt  charts  middle-of-the-'road  course 
on  regulation  in  the  age  of  converging,  digital  media 


by  William  Webb 

REED  HUNDT  DIDN’T  get  the  job  as 
chairman  of  the  Federal  Communica¬ 
tions  Commission  (FCC)  just  because 
he  went  to  prep  school  with  Vice  Presi¬ 
dent  A1  Gore  and  to  law  school  with 
President  Bill  Clinton. 

“I  got  the  job  because  I  have  the 
same  birthday  as  Alexander  Graham 
Bell,”  he  joked  in  a  Cambridge,  Mass., 
speech  at  a  recent  Nieman  Foundation 
conference  on  public- interest  journal¬ 
ism. 

Much  of  Hundt’s  talk  concerned  the 
FCC’s  role  in  regulating  —  or  deregu¬ 
lating  —  the  broadcast  industry,  which 
is  expected  to  evolve  into  an  all-inclu¬ 
sive  information  industry  as  distribu¬ 
tion  mechanisms  converge. 

The  FCC’s  No.  1  role  is  to  promote 
fair  competition,  Hundt  said,  posing 
the  question;  Should  newspapers  and 
cable  companies  and  telephone  com¬ 
panies  and  TV  stations  in  the  same 
market  be  allowed  to  buy  one  another? 

“For  many  years,”  he  said,  “we’ve 
been  concerned  that,  if  you  answered 
yes  to  that  question,  you  would  be  like¬ 
ly  to  promote  media  concentration  and 
reduction  in  the  diversity  of  voice,  the 
kind  of  concentration  that  would  drive 
up  the  price  of  advertising,  that  would 
limit  access  to  the  market. 

“But  in  the  digital  age,  all  the  labels 
of  these  industries  will  be  meaningless, 
and  we  will  have  to  reason  through  a 
maze  of  industry  analysis,  of  market 
analysis.” 

One  result  will  be  a  growth  market 
for  antitrust  lawyers,  Hundt  said,  ac¬ 
knowledging  he  is  an  antitrust  lawyer 
himself. 


In  the  digital  age,  labels  of  media  indus¬ 
tries  will  be  meaningless,  “and  we  will 
have  to  reason  through  a  maze  of  indus¬ 
try  analysis,  of  market  analysis.” 

—  FCC  Chairman  Reed  Hundt 


The  competitive  paradigm  means 
that,  as  telephone  companies  jump 
into  the  cable  business,  and  vice  versa, 
the  FCC  will  have  to  look  at  individual 
markets  to  assure  that  competitive 
forces  are  not  stymied. 

In  addition  to  dealing  with  legisla¬ 
tion  that  could  unshackle  most  commu¬ 
nications  businesses,  the  FCC  has 
presided  over  the  sale  of  wireless-spec¬ 
trum  licenses.  It  will  also  sell  new 
broadcast  licenses  based  on  digital  tech¬ 
nologies  that  allow  six  or  seven  chan¬ 
nels  to  be  compressed  into  the  same 
bandwidth  as  one  analog  channel  today. 

Hundt  has  said  that  1995  may  be  the 
most  important  year  in  the  history  of 


U.S.  telecommunications,  and  judging 
by  what  has  already  happened,  his  pre¬ 
diction  is  on  track. 

Hundt  would  not  comment  on  the 
issue  of  the  day:  the  FCC’s  decision 
that  “Robert  Murdoch  is  not  the  Big 
Bad  Wolf,  but  Little  Red  Riding  Hood,” 
as  Nieman  Fellow  W.  Hodding  Carter 
III  put  it  in  his  introduction. 

The  ruling  that  Murdoch  may  be 
technically  —  but  not  materially  —  in 
violation  of  the  law  barring  foreign 
ownership  of  U.S.  TV  stations  has 
been  characterized  as  a  big  win  for  the 
media  magnate. 

Hundt  suggested  that  reporters  read 
the  last  page  and  a  half  of  the  FCC’s 
decision,  because  many  of  them  have 
not  done  so. 

He  asserted  the  FCC’s  hands-off  ap¬ 
proach  was  a  middle  ground  in  the 
deregulation  debate. 

Stating  the  theory  behind  govern¬ 
ment  regulation  of  the  airwaves, 
Hundt  said  broadcasters  have  a  social 
contract  to  fulfill,  because  the  broad¬ 
casting  spectrum  is  public  property. 

He  suggested  that  some  part  of  the 
spectrum  be  set  aside  for  noncommer¬ 
cial  use,  in  the  same  way  that  national 
parks  preserve  public  land. 

While  the  FCC  can  never  be  in  the 
business  of  editorializing,  he  said,  the 
public-interest  standard  that  it  cur¬ 
rently  enforces  is  so  vague  as  to  be 
meaningless.  If  broadcasters  showed 
programming  that  didn’t  interest  the 
public,  he  reasoned,  they’d  quickly  go 
out  of  business. 

Similarly,  the  government’s  guide¬ 
lines  on  children’s  shows  are  so  fuzzy 
that  broadcasters  are  able  to  claim, 
with  some  justification,  that  “The  Jet- 
sons”  is  educational  programming, 
Hundt  said. 

Although  Hundt  deplored  the  fact 
that  TV  violence  does  contribute  to  vi¬ 
olence  in  our  society,  he  said  that  the 
government  cannot  afford  to  mediate 
the  content  of  50  or  60  broadcasting 
channels,  even  if  such  were  desirable. 
Instead,  the  public  has  to  filter  content 
on  its  own. 

Still,  he  said  he  wants  to  clarify  the 
terms  of  the  social  contract. 

“I  think  it’s  better  if  it  were  clear 
and  simple,  and  minimally  burdensome 
and  real,”  he  said.  “Let’s  write  down  the 
terms  of  the  deal  in  indelible  ink  for 
the  digital  age.” 
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Tribune  Co.  acquires 
Open  Market  stake 

THE  TRIBUNE  CO.  has  acquired 
6.5%  of  Open  Market,  developer  of  a 
secure  transaction  environment  for  the 
Internet’s  World  Wide  Web. 

The  company’s  Integrated  Commerce 
Environment  allows  businesses  to  con¬ 
duct  secure  transactions,  to  establish 
customer  profiles,  to  perform  buyer  au¬ 
thorization  and  authentication,  to  han¬ 
dle  multiple  types  of  payment  including 
credit  cards,  to  fulfill  subscriptions  and 
purchase  orders  and  to  implement  effi¬ 
cient  customer  service. 

Open  Market  will  provide  consulting 
services  to  support  Tribune-sponsored 
Internet  development  projects. 

Open  Market  is  based  in  Cambridge, 
Mass.  The  company  has  contracted 
with  Time  Inc.  to  build  a  transaction- 
based  subscription  service  on  the  Inter¬ 
net  in  1995  and  expects  to  sign  other 
contracts  this  year  for  similar  electronic 
merchandising  services. 

Advance  Publications  has  also  made 
an  equity  investment  in  Open  Market. 

Tribune  publishes  six  daily  news¬ 
papers  and  owns  and  operates  eight 
television  and  six  radio  stations. 

Trib,  K-R  start 
online  service 

TRIBUNE  CO.  AND  Knight-Ridder 
Inc.  will  form  a  jointly  owned  travel  in¬ 
formation  service  based  on  Tribune 
Co.’s  Destination  Florida,  an  America 
Online  service. 

The  companies  will  share  revenue 
and  costs  equally  in  the  new  venture. 
Destination  Florida  LLC. 

“Florida  is  an  important  market  for 
both  our  companies  and  we  are  pleased 
to  be  working  together  to  make  Desti¬ 
nation  Florida  a  compelling  and  valu¬ 
able  travel  service,”  said  John  C. 
Fontaine,  Knight-Ridder  executive  vice 
president. 

Tribune  launched  Destination  Flori¬ 
da  in  June  1994.  The  service  offers  in¬ 
formation  about  Florida  attractions,  ho¬ 
tels,  restaurants,  outdoor  activities  and 
daily  weather  to  AOL  subscribers. 

An  interactive  feature  from  Ticket- 
master  Florida  enables  subscribers  to 


purchase  tickets  online  to  more  than 
7,000  Florida  events.  Walt  Disney 
World  Resort  also  offers  an  interactive 
area. 

N.Y.  Times  ^travels’ 
with  Advance 

THE  NEW  YORK  Times  Co.  and  Ad¬ 
vance  Publications  Inc.,  owner  of 
Conde  Nast  Publications  and  Random 
House,  will  cooperate  to  create  a  travel 
information  service  on  Internet’s  World 
Wide  Web. 

The  new  service,  to  be  called  Travel- 
Connect,  will  use  material  from  Conde 
Nast  Traveler,  Fodor’s  Travel  Guides, 
the  New  York  Times  and  the  magazines 
of  the  New  York  Times  Co.,  such  as 
Golf  Digest,  Golf  World,  Tennis,  Sailing 
World,  Cruising  World  and  Snow  Coun¬ 
try. 

The  service  is  slated  to  go  online  by 
June  and  will  be  free  to  Web  surfers. 

A  Web  home  page  operated  jointly 
by  both  companies  will  serve  as  an  in¬ 
dex  for  services  that  each  company  will 
separately  develop,  operate  and  sell  ad¬ 
vertising  for.  The  home  page  will  also 
be  linked  to  other  travel-related  infor¬ 
mation  sites  on  the  World  Wide  Web. 

The  New  York  Times  plans  to  base  its 


service  on  the  contents  of  its  Sunday 
Travel  section. 

Technology  guards 
online  copyrights 

so  YOU’RE  AN  information  provider 
who  wants  to  sell  copyrighted  articles 
over  the  Internet.  How  do  you  get  paid? 

The  lack  of  ability  to  bill  users  for 
sales  of  small  bits  of  information  and  to 
ensure  copyright  protections  in  the  dig¬ 
ital  realm  has  hindered  the  growth  of 
electronic  publishing. 

The  Folio  Corp.  may  have  the  an¬ 
swer.  The  company  has  partnered  with 
Novell  Inc.,  the  Copyright  Clearance 
Center  and  metering  software  providers 
to  develop  “information  by  the  slice” 
technology,  according  to  spokesperson 
Kathleen  Burnham. 

The  system.  Information  Market¬ 
place,  “provides  an  environment  in 
which  providers  can  safely  put  informa¬ 
tion  on  Internet  and  have  it  copyright- 
protected,  and  have  metering  and 
billing  in  place,”  Burnham  said. 

As  the  sister  company  to  mega-data- 
base  provider  Lexis/Nexis,  Folio’s  model 
carries  some  clout.  Both  companies  are 
owned  by  British-Dutch  publishing 
conglomerate  Reed-Elsevier  RL.C. 


WHATSTHE#!  REASON 
HUNDREDS  OF  DAILY  &  WEEKLY 
NEWSPAPERS  GO  INTERACTIVE? 

Find  out  the  answer  to  this  question  and  many  more  by  ordering  the 
results  of  the  Sixth  Annual  Study  on  Information 
Services  Offered  by  Newspapers,  an  extensive  survey 
of  240  of  the  nation’s  top  daily  newspapers  plus  80 
U.S.  weeklies. 

This  insightful  report  can  help  you: 

•  Understand  why  newspapers  are  embracing  interactive 
media  and  which  services  are  most  vital  to  their  business 

•  See  how  interactive  trends  have  shifted  since  1989 

•  Gain  insight  into  what  mix  of  services  your  colleagues  offer  today 
and  what  they’re  pursuing  for  tomorrow 

•  Compare  interest  level  in  various  interactive  services 

Sixth  Annual  Study  on  Information  Services  Offered  by  Newspapers 

Cost:  $195 

Order  today.  Call  609-921-7200  ext.  422 

Sponsored  by;  The  Kelsey  Group,  Editor  &  Publisher 
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Ad  Inches  in 

Selected  National  Categories* 

Full-run  ROP  newspaper  linage,  excluding  preprints,  January  -  March  1995 


Categories 

Jan-March  Totals 

January 

February 

March 

Airlines 

265,314 

88,599 

86,543 

90,172 

Auto  Dealer  Assn’s 

203,718 

52,669 

72,649 

78,400 

Banks 

724,723 

248,787 

213,011 

262,925 

Computers  &  Software 

39,115 

9,491 

15,220 

14,404 

Credit  Cards 

22,251 

11,757 

5,447 

5,047 

Factory  Automotive 

525,572 

120,306 

214,482 

190,784 

Food  &  Household 

43,115 

15,326 

10,159 

17,630 

Hotels  &  Resorts 

227,939 

78,144 

75,012 

74,783 

Insurance 

146,401 

50,250 

42,417 

53,734 

Investments 

78,629 

25,411 

23,903 

29,315 

Motion  Pictures 

712,076 

283,137 

210,737 

218,202 

Travel  &  Tourism 
Utilities  & 

446,345 

158,744 

140,375 

147,226 

Communications 

710,732 

223,003 

250,026 

237,703 

13  National  Categories 

4,145,930 

1,365,624 

1,359,981 

1,420,325 

*  Ad  data  provided  by  Competitive  Media  Reporting. 
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Charts  by  Gerald 


Ad  Inches  in 

Selected  Retail  Categories* 

Full'run  ROP  newspaper  linage,  excluding  preprints,  January  '  March  1995 


Accessories 


Stationary  Stores  •  Stores 


Stores 


Categories 

Jaii'March  Totals 

January 

February 

March 

Apparel  &  Accessories 

437,152 

143,353 

D3,619 

160,180 

Auto  Supply/Repair 

396,769 

D8,695 

117,051 

141,023 

Books  &  Stationery  Stores 

56,109 

19,951 

16,226 

19,932 

Building  Materials 

313,878 

91,124 

92,882 

129,872 

Computer  Stores 

165,755 

55,510 

54,232 

56,0B 

Consumer  Electronics 

1,608,548 

572,053 

491,975 

544,520 

Department  Stores 

2,442,210 

687,465 

798,D8 

956,607 

Discount  Stores 

381,458 

119,449 

104,583 

157,426 

Drug  Stores 

81,911 

27,613 

23,727 

30,571 

Food  Stores 

893,499 

307,945 

269,150 

316,404 

Furniture  &  Accessories 

1,758,274 

607,356 

568,964 

581,954 

Jewelry  Stores 

79,310 

20,767 

33,363 

25,180 

Office  Supply  Stores 

232,644 

86,340 

78,132 

68,172 

Sports  &  Toy  Stores 

421,712 

D8,957 

125,045 

157,710 

14  Retail  Categories 

9,269,229 

3,016,578 

2,907,087 

3,345,564 

*  Ad  data  provided  by  Competitive  Media  Reporting. 
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Journalistic  riants 
leted  at  N^YT  event 

Four  are  honored  as  the  Reporters  Committee  for 
Freedom  of  the  Press  marks  its  25  th  anniversary 


by  David  Astor 

WHY  WAS  WALTER  Cronkite  cho¬ 
sen  to  give  Herbert  Block  an  award? 

“Because  I’m  the  only  one  who  re¬ 
members  him  as  a  boy,”  joked  the  for¬ 
mer  CBS  News  anchor. 

Herblock  is  85,  Cronkite  is  78,  and 
the  Reporters  Committee  for  Freedom 
of  the  Press  is  25  —  an  anniversary  the 
RCFP  marked  by  presenting  awards  to 
four  major  figures  in  journalism. 

The  quartet  included  Herblock,  Ben 
Bradlee,  A.M.  Rosenthal  and  John 
Chancellor,  who  were  all  cited  for 
“their  support  of  the  First  Amendment 
and  their  advocacy  of  the  public’s  right 
to  know.” 

They  received  the  awards  May  17 
during  an  RCFP  fund-raising  gala  at 
NBC’s  Saturday  Night  Live  studio  in 
New  York  City. 

Cronkite  told  the  overflow  crowd  of 
350  people  that  many  of  them  weren’t 
even  born  when  Herblock  won  his  first 
Pulitzer  Prize  in  1942. 


He  added,  “The  most  amazing  thing 
about  Herb  is  that  this  guy  is  so  nice  in 
person,  but  can  be  so  damn  mean  in 
his  cartoons!  He’s  a  man  of  incredible 
modesty  who  has  made  an  impact  on 
the  politics  of  this  country  for  more 
than  50  years.” 

Cronkite  used  the  word  “incredible” 
again  when  mentioning  Herblock’s  car¬ 
toons  defending  the  First  Amendment. 
“You  can  see  the  fire  rising  from  his 
sword,”  he  said. 

The  Washington  Post  and  Creators 
Syndicate  cartoonist  was  also  praised 
by  Bradlee,  the  former  Post  executive 
editor  who  now  serves  as  the  paper’s 
vice  president  at  large. 

“One  of  my  high  moments  as  a  jour¬ 
nalist  was  when  I  was  a  young  reporter, 
and  Herb  came  over  to  show  me  a 
drawing,”  he  recalled. 

Alluding  to  Herblock’s  current  out¬ 
put,  Bradlee  added  that  the  cartoonist 
“hasn’t  lost  an  inch  off  his  fastball.” 

Herblock,  who  received  a  standing 
ovation  when  he  came  to  the  podium. 


said,  “I’m  proud  to  work  on  the  same 
paper  as  Ben,  and  I’ve  always  been  a 
fan  of  Walter.  I’m  also  a  great  fan  of 
the  Reporters  Committee  for  Freedom 
of  the  Press.  I’m  absolutely  over¬ 
whelmed  by  this  award.” 

Bradlee  received  his  award  from 
ABC  News  anchor  Peter  Jennings,  who 
joked  that  the  73-year-old  recipient  “is 
far  more  powerful  today  than  as  execu¬ 
tive  editor  of  the  Washington  Post,  be¬ 
cause  he’s  a  member  of  AARP  [the 
American  Association  of  Retired  Per¬ 
sons].” 

Jennings  praised  the  Post  newsman 
for  his  Watergate  work  more  than  20 
years  ago,  and  added,  “When  it  comes 
to  reporting  a  story,  Ben  Bradlee 
knows  only  one  gear  —  and  that  is  for¬ 
ward.” 

Bradlee  responded  that  he  enjoyed 
Jennings’  remarks,  “except  for  the  part 
about  the  AARP.”  He  said  the  ABC 
anchor  would  be  eligible  for  member¬ 
ship  “soon  enough.” 

As  for  the  award,  Bradlee  stated, 
“I’m  terribly  proud  to  be  here  with  this 
crowd  of  honorees.” 

Another  honoree,  Rosenthal,  was 
presented  his  award  by  Mike  Wallace 
of  CBS.  The  60  Minutes  correspon¬ 
dent  said  of  the  former  New  York 
Times  executive  editor:  “I’ve  known 
Abe  for  30  years,  and  there’s  no  one  I’d 
rather  go  to  the  barricades  with”  when 
it  comes  to  defending  a  free  press. 

Rosenthal,  who  now  writes  a  col¬ 
umn  for  the  Times  and  New  York 
Times  News  Service,  talked  about  the 


A.M.  Rosenthal 


Herblock 


Ben  Bradlee 


Calvin  Trillin 
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Times’  1971  decision  to  publish  the 
Pentagon  Papers. 

He  recalled  that  one  law  firm 
dropped  the  Times  as  a  client  when 
then-Attorney  General  John  Mitchell 
ordered  the  paper  to  cease  publication 
of  the  documents,  but  other  lawyers 
stepped  up  to  give  their  support. 

“1  can’t  think  of  a  prouder  title  in 
the  American  bar  than  ‘First  Amend¬ 
ment  lawyer,’  ”  said  Rosenthal,  73. 

The  other  award  went  to  former 
NBC  News  anchor  Chancellor,  67, 
who  could  not  attend  because  of  ill¬ 
ness.  The  presenter  was  current  NBC 
News  anchor  Tom  Brokaw. 

Keynote  speaker  for  the  evening  was 
King  Features  Syndicate  columnist 
Calvin  Trillin,  who  described  himself 
as  a  “First  Amendment  absolutist.”  But, 
he  added,  “I  would  not  fight  to  the 
death  for  the  right  to  show  slides  from 
a  trip  to  Europe.” 

The  author/humorist  also  regaled 
the  audience  with  tales  of  longtime 
Nation  editor  Victor  Navasky,  whose 
tightly  budgeted  progressive  weekly 
would  pay  Trillin  only  $100  per  piece. 

Navasky  once  questioned  whether  a 
quote  Trillin  attributed  to  former  U.S. 
Secretary  of  State  John  Foster  Dulles 
had  been  made  up  or  not. 

“Victor,”  Trillin  replied,  “at  these 
rates,  you  can’t  expect  real  quotes.” 

Also  speaking  was  RCFP  executive 
director  Jane  Kirtley,  who  thanked 
those  who  have  contributed  to  the  Ar¬ 
lington,  Va.-based  organization  since 
its  1970  founding. 

The  nonprofit  RCFP  certainly  raised 
a  lot  of  money  via  the  25  th  anniversary 
event,  which  featured  tickets  costing 
$500  and  up,  a  silent  auction  of  dozens 
of  editorial  cartoons  and  comics,  and  a 
live  auction  of  six  originals  that  netted 
a  total  of  $4,950.  The  high  bid  was 
$1,700  for  an  editorial  cartoon  by  Don 
Wright  of  the  Palm  Beach  Post  and  Tri¬ 
bune  Media  Services. 

Chairing  the  auction  was  editorial 
cartoonist  Chip  Bok  of  the  Akron  Bea¬ 
con  Journal  and  Creators. 

Also  in  attendance  May  17  were 
other  cartoonists,  newspaper  execu¬ 
tives,  and  TV  personalities  such  as 
Phil  Donahue  and  Barbara  Walters. 

Comic  stars  critters 
on  edge  of  suburbs 

“WHERE  SUBURBAN  SPRAWL 
meets  nature’s  call.” 

That’s  how  a  United  Feature  Syndi¬ 


cate  press  release  describes  the  setting 
of  a  new  comic  it  will  introduce  on 
June  12. 

“Over  the  Hedge”  stars  a  couple  of 
animals  opposed  to  the  encroachment 
of  civilization  on  their  forest  home. 
But  R.J.,  a  mischievous  raccoon,  and 
Verne,  a  philosophical  turtle,  end  up 
becoming  distracted  by  wide-screen 
TVs,  comfortable  lawn  furniture  and 
discarded  fast  food. 

The  daily  and  Sunday  strip  is  writ¬ 
ten  by. Michael  Fry  and  drawn  by  T. 
Lewis,  both  of  whom  also  work  on  the 
“Mickey  Mouse”  comic  for  King  Fea¬ 
tures  Syndicate  and  Walt  Disney. 

In  addition.  Fry  does  “Committed” 
for  United.  He  formerly  did  “When  1 
Was  Short,”  with  Guy  Vasilovich,  for 
King,  and  “Cheeverwood”  for  the 
Washington  Post  Writers  Group. 

Lewis  has  illustrated  14  children’s 
books.  His  Forgotten  Helper  story 
(Kipling  Press,  1987)  is  currently  under 
option  with  Tri-Star  Pictures. 

UM  moves  to  new 
locale  in  New  York 

UNITED  MEDIA  HAS  a  new  address, 
effective  May  22. 

The  parent  of  United  Feature  Syndi¬ 
cate  and  Newspaper  Enterprise  Associ¬ 
ation  moved  from  200  Park  Ave.  to 
200  Madison  Ave.,  New  York,  N.Y. 
10016;  212-293-8500. 

Columnists  to  meet 
next  month  in  K.C. 

THE  NATIONAL  SOCIETY  of  News¬ 
paper  Columnists  (NSNC)  is  holding 
its  annual  convention  at  Kansas  City’s 
Holiday  Inn  Crowne  Plaza,  June  16-18. 

Scheduled  speakers  include  King 
Features  Syndicate  columnist  Calvin 
Trillin,  Washington  Post  Writers 
Group  columnist  William  Raspberry, 
New  York  Times  Syndicate  president 
John  Brewer  and  Universal  Press  Syn¬ 


dicate  associate  editor  Elizabeth  An¬ 
dersen. 

The  convention  host  is  former 
NSNC  president  Bill  Tammeus  of  the 
Kansas  City  Star  and  New  York  Times 
News  Service.  The  current  NSNC 
president  is  Sheila  Stroup  of  the  New 
Orleans  Times-Picayune. 

Longtime  cartoonist 
to  take  a  sabbatical 

JERRY  ROBINSON  IS  taking  a  sab¬ 
batical  from  his  “Life  With  Robinson” 
feature,  effective  June  1. 

Robinson  does  the  17-year-old  polit- 


Like  a  house,  a  real  estate  section  is  only 
as  good  as  the  materials  with  which  it’s 
built.  Copley  News  Service  proudly  intro¬ 
duces  a  great  new  source  for  real  estate 
information-  the  Real  Estate  Special 
Features  Package.  Filled  with  stories  about 
locating  homes,  getting  loans,  selling  strate¬ 
gies  and  more,  the  Real  Estate  Package  is 
perfect  for  your  special  or  daily  real  estate 
sections. 

The  Real  Estate  Package  is  available  on 
disk,  camera-ready  by  mail  or  on  AP  Data 
Feature’s  high-speed  wire. 

COPLEY 

news  service 

Call  toll-free  (800)  238-0106 
today  for  a  free  sample! 
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ical/social  cartoon  for  the  Cartoonists 
&  Writers  Syndicate  (CWS),  of  which 
he  is  founder,  president  and  editorial 
director. 

The  sabbatical  will  allow  Robinson 
more  time  for  his  CWS  duties,  world 
travels,  work  as  a  trustee  for  the  Inter¬ 
national  Museum  of  Cartoon  Art,  and 
the  writing  of  an  updated  version  of 
his  1974  book.  The  Comics:  An  Illus¬ 
trated  History  of  Comic  Strip  Art  (G.P. 
Putnam’s  Sons). 

Robinson  has  authored  more  than 
30  books  during  his  long  career.  He 
also  did  the  “Still  Life”  cartoon  for 
what  is  now  Tribune  Media  Services, 
created  the  Joker  character  in  “Bat¬ 
man,”  and  served  as  president  of  both 
the  National  Cartoonists  Society  and 
the  Association  of  American  Editorial 
Cartoonists. 

The  CWS  executive  said  his  “Life 
With  Robinson”  sabbatical  will  proba¬ 
bly  last  about  a  year. 

Thomson  launches 
health  supplement 

A  QUARTERLY  HEALTH  and  fitness 
supplement  is  being  offered  by  Thom¬ 
son  Newspapers  of  Des  Plaines,  Ill. 

The  12-page  “Healthfile”  contains 
articles,  news  briefs,  columns,  and  re¬ 
views  of  new  books,  videos  and  com¬ 
puter  programs.  Also  included  are  pho¬ 
tos  and  artwork. 

“Healthfile”  publisher  Paul  Camp 
said  the  fully  paginated  supplement, 
which  currently  is  being  distributed  to 
73  newspapers,  was  recently  made 
available  to  non-Thomson  papers  after 
two  years  of  “testing  and  fine-tuning.” 

Teacher  suspended 
for  running  cartoon 

AN  ENGLISH  TEACHER  was  sus¬ 
pended  for  one  day  without  pay  after 
running  a  Signe  Wilkinson  cartoon  in 
the  Bristol  Township,  Pa.,  high  school 
newspaper. 

In  the  editorial  cartoon,  various  kids 
are  telling  a  skeptical  teacher  why  they 
can’t  hand  in  their  homework.  Then,  a 
boy  gives  the  excuse  that  “a  big  black 
man  stuck  a  gun  in  our  car  and  kid¬ 
napped  my  homework,”  and  the 
teacher  is  suddenly  sympathetic. 

Some  black  students  and  parents 


One  of  the  “Life  With  Robinson”  cartoons  by  Jerry  Robinson 


criticized  the  cartoon  as  racist,  but 
other  African-American  readers  and 
observers  disagreed. 

“I  drew  the  cartoon  to  make  fun  of 
white  Americans’  gullibility  and  will¬ 
ingness  to  blame  any  crime  on  a  black 
person,”  wrote  Wilkinson,  in  a  letter 
supporting  the  English  teacher,  Jerry 
Kearney.  “It  is  a  cartoon  against 
racism.” 

School  Superintendent  Richard  Ri¬ 
ley  said  he  suspended  Kearney,  an  ad¬ 
viser  to  the  school  paper,  for  failing  to 
submit  the  cartoon  to  an  assistant 
principal  for  inspection  before  publica¬ 
tion.  Kearney,  who  also  had  his  perfor¬ 
mance  rating  downgraded,  filed  a 
grievance  protesting  the  suspension. 

The  Pulitzer  Prize-winning  Wilkin¬ 
son  is  with  the  Philadelphia  Daily  News 
and  Cartoonists  &  Writers  Syndicate. 

Should  George  Will 
be  a  Harvard  prof? 

THE  APPOINTMENT  OF  conserva¬ 
tive  columnist  George  Will  as  a  visiting 
professor  of  government  at  Harvard 
University  this  coming  fall  has  stirred 
controversy  on  the  Cambridge  campus. 

According  to  an  AP  story,  the 
Boston  Globe  reported  that  nearly  one- 
third  of  the  faculty  members  in  the 
government  department  dissented 
when  Will  was  invited,  saying  he 
should  have  been  appointed  as  a  lec¬ 
turer  or  fellow  instead.  Several  senior 
professors  questioned  Will’s  academic 
qualifications  —  he  has  not  held  a 
teaching  post  since  1970  —  and  sug¬ 
gested  that  the  appointment  was  ideo¬ 
logically  motivated. 


“Oh,  they  have  a  terrible  problem 
with  affirmative  action  for  conserva¬ 
tives,”  responded  Will,  whose  Pulitzer 
Prize-winning  column  is  syndicated  by 
the  Washington  Post  Writers  Group. 
He  has  also  authored  a  number  of 
books. 

Will  is  the  holder  of  a  doctorate  in 
political  philosophy  from  Princeton 
University. 

Magazine  stories  on 
cartoonists,  comics 

THE  LATEST  ISSUE  of  Cartoonist 
Profiles  features  a  cover  story  about  the 
first  successful  comic  character,  the 
Yellow  Kid,  who  turned  100  on  May  5. 

There  are  also  articles  about  “Mal¬ 
lard  Fillmore”  by  Bruce  Tinsley  of  King 
Features  Syndicate,  “Thatch”  by  Jeff 
Shesol  of  Creators  Syndicate,  the  work 
of  editorial  cartoonist  Jerry  Holbert  of 
the  Boston  Herald  and  Newspaper  En¬ 
terprise  Association,  and  the  new  ver¬ 
sion  of  “Terry  and  the  Pirates”  by 
Michael  Uslan  and  Greg  and  Tim 
Hildebrandt  of  Tribune  Media  Ser¬ 
vices. 

The  magazine  —  edited  by  “Health 
Capsules”  cartoonist  Jud  Hurd  of  Unit¬ 
ed  Feature  Syndicate  —  is  based  at 
P.O.  Box  325,  Fairfield,  Conn.  06430. 

Another  publication,  the  85th  issue 
of  Caniffites  Journal,  includes  pro  and 
con  commentary  about  the  new  “Terry 
and  the  Pirates.” 

The  journal  —  devoted  to  the  career 
of  “Terry”  creator  Milt  Caniff  (1907- 
1988)  —  is  based  at  Spec  Productions, 
P.O.  Box  632,  Manitou  Springs,  Colo. 
80829. 
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Two  telecom  bills 
progress  in  House 

by  Debra  Qersh  Hernandez 

THE  HOUSE  JUDICIARY  Committee  and  a  subcommittee 
of  the  House  Commerce  Committee  have  passed  different 
versions  of  telecommunications  legislation. 

The  major  difference  between  the  two  is  the  fact  that  the 
Judiciary  Committee  includes  a  role  for  the  Justice  Depart¬ 
ment  in  approving  moves  by  regional  Bell  operating  compa¬ 
nies  into  long  distance  and  other  areas,  while  the  Telecom¬ 
munications  and  Finance  Subcommittee  of  the  Commerce 
Committee  avoids  the  issue. 

The  full  Commerce  Committee  is  slated  to  consider  its 
subcommittee’s  bill  May  24  and  to  deal  with  unresolved  is¬ 
sues.  Once  the  bill  passes  the  full  committee,  it  goes  to  the 
Judiciary  Committee. 

The  Senate’s  telecommunications  bill  has  already  passed 
the  full  Commerce,  Science  and  Transportation  Committee 
and  is  awaiting  action  on  the  floor. 


Safeguards  ‘‘are  an  appropriate  tran¬ 
sitional  mechanism  that  involves 
virtually  no  new  government 
regulation,”  A.H.  Belo  chief 
Robert  Decherd  said. 


The  electronic  publishing  provision  in  both  the  House 
Judiciary  and  Commerce  bills  is  similar  to  last  year’s  legisla¬ 
tion,  which  was  supported  by  the  Newspaper  Association  of 
America  (NAA). 

Robert  W.  Decherd,  president  and  CEO  of  A.H.  Belo 
Corp.,  told  the  Commerce  subcommittee  that  NAA  sup¬ 
ported  the  bill  because  it  “will  create  the  market  and  the 
market  conditions  needed  to  allow  the  electronic  publish¬ 
ing  industry  to  flourish.’’ 

He  gave  three  reasons  why  NAA  supports  the  current 
bill: 

“First,”  he  said,  “it  appears  that  free  market  alternatives  to 
the  Bell’s  basic  telephone  exchange  monopoly  are  feasible  in 
the  near  future,  provided  that  Congress  fosters  competition 
in  local  distribution  —  which  we  believe  this  bill  will  do. 

“Second,  the  separate  subsidiary  safeguard  provisions  for 
electronic  publishing  are  an  appropriate  transitional  mech¬ 
anism  that  involves  virtually  no  new  government  regulation. 

“Third,  this  legislation  will  promote  new  market  entry  by 
independent  publishers  and  by  the  Bell  companies  so  that 
the  American  public  can  more  quickly  enjoy  all  of  the  ben¬ 
efits  promised  by  the  Information  Age,”  Decherd  continued. 

He  added  that  NAA  would  prefer  to  bar  the  Bells  from 
becoming  content  providers,  “until  local  exchange  compe¬ 
tition  has  developed. 

“However,  our  concerns  in  this  regard  can  largely  be  met 
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with  transitional  safeguards  that  will  remain  in  place  until 
local  competition  becomes  a  reality,”  he  said.  He  further 
noted  that  the  bill  retained  the  “heart”  of  safeguards  NAA 
sought,  to  restrict  the  Bells  from  abusing  their  local  monop¬ 
oly  power  if  they  enter  businesses  providing  electronic  in¬ 
formation  content. 

Requiring  the  Bells  to  operate  electronic  publishing  ven¬ 
tures  through  separate  subsidiaries  “will  make  it  more  diffi¬ 
cult  for  the  [regional  Bell  operating  companies]  to  engage  in 
discrimination  or  cross-subsidy  and  much  easier  for  any  vi¬ 
olations  to  be  detected  and  corrected,”  Decherd  added. 

The  bill  also  contains  special  provisions  to  make  it  easier 
for  small,  local  electronic  publishers  to  participate  in  joint 
ventures  with  the  RBOCs,  he  said.  BE^P 
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Uelmen 

Continued  from  page  16 

en  a  free  hand,”  he  predicted.  “Ulti¬ 
mately,  trial  by  jury  may  be  too  fragile 
to  withstand  its  transformation  to  a 
football  game  or  national  morality 
play.” 

Nor  did  Uelmen’s  overview  of  the 
double  murder  spare  the  attorneys  in¬ 
volved. 

“The  level  of  petulance  and  person¬ 
al  vituperation  among  the  lawyers  .  .  . 
has  achieved  new  heights  even  for 
American  lawyers,”  he  declared.  “New 
‘depths’  is  probably  more  accurate.” 

But  all  this  can’t  be  blamed  on  me¬ 
dia  coverage  and  legal  pundits,  he  con¬ 
ceded.  Actually,  he  said,  responsibility 
should  be  shared  by  the  prosecutor’s 
office,  “which  seems  to  apply  a  univer¬ 
sal,  irrebuttable  presumption  that  all 
defense  lawyers,  without  exception,  are 
amoral  sleazoids  who  are  beneath  con¬ 
tempt.” 

Los  Angeles  criminal  defense  attor¬ 
neys  generally  hold  equally  unflatter¬ 
ing  views  of  the  D.A.’s  office,  Uelmen 
continued. 

Added  to  the  daily  win-lose  trial 
scoreboard,  the  legal  bickering  in  the 
Simpson  case  provides  a  “sure  sound 
bite  on  the  evening  news  and  a  way  to 
regain  momentum  on  a  bad  day,”  the 
lawyer  commented. 

Lance  Ito,  the  presiding  judge  at  the 
trial,  came  out  quite  well  in  Uelmen’s 
view,  although  he  averred  that  his  re¬ 
marks  took  into  consideration  the  fact 
that  as  an  attorney  he  still  has  a  few 
motions  to  argue  before  Ito.  Uelmen 
lauded  Ito’s  “unflappable,  judicial  tem¬ 
per”  and  described  his  courtroom  as  a 
“comfortable,  hospitable  place  for  a 
lawyer.” 

When  it  came  to  the  witnesses  in 
the  Simpson  case,  Uelmen  again  criti¬ 
cized  the  media  for  intruding  in  their 
lives  to  the  point  that,  while  some  will 
achieve  celebrity,  others  will  bear  “life¬ 
long  scars.” 

It’s  one  thing  for  the  media  to  put 
political  candidates  under  a  spotlight, 
Uelmen  maintained,  “but  those  who 
simply  turn  out  to  be  in  the  right  place 
at  the  wrong  time  by  walking  their 
dogs  hardly  deserve  to  be  treated  with 
the  same  indignity  and  insult.” 

Uelmen  particularly  condemned  the 
media  for  seeking  out  and  interviewing 
collateral  witnesses  even  before  they 
had  been  subpoenaed  or  interviewed 
by  lawyers. 

And  although  the  Simpson  jurors 


are  sequestered,  the  statement  by  one 
dismissed  juror  —  that  the  panel  will 
be  hard  pressed  to  ignore  public  reac¬ 
tion  to  the  verdict  —  would  justify  a 
court  order  forbidding  jurors  from 
commenting  publicly  on  the  verdict 
and  ordering  the  news  media  not  to 
harass  jurors  with  repeated  interview 
requests,  the  counsel  said. 

Uelmen  noted  that  the  Simpson 
case  is  just  one  of  several  that  have 
been  labeled  the  “trial  of  the  century.” 
Others  have  included  the  courtroom 
dramas  involving  Lincoln  assassin  John 
Wilkes  Booth,  the  Lindbergh  kidnap¬ 
ping  case  and  the  Manson  cult  mur¬ 
ders. 

While  the  Simpson  spectacle  may 
not  be  the  last  “trial  of  the  century,” 
Uelmen  speculated,  “it  may  well  be  the 
last  trial  of  the  century  to  be  televised. 
To  find  out  what’s  really  happening  in 
the  next  one,  the  American  public  may 
have  to  start  reading  newspapers  again. 
We’ll  all  be  better  off  if  they  do.” 

SPJ  approves 
$1.58  million 
budget  for  ^96 

THE  SOCIETY  OF  Professional  Jour¬ 
nalists’  directors  have  approved  a  $1.58- 
million  budget  for  the  1996  fiscal  year 
beginning  Aug.  1. 

The  budget  envisions  a  13%  increase 
in  revenues  and  an  18%  increase  in  ex¬ 
penses,  the  result  of  increased  direct 
mail  recruitment  and  expansion  of  the 
professional  development  workshops,  as 
well  as  increased  newsprint  and  postage 
costs. 

SPJ  expects  to  end  the  fiscal  year 
with  a  surplus  —  the  first  time  SPJ  has 
had  back-to-back  surplus  years  in  more 
than  a  decade. 

The  surplus  is  the  result  of  increased 
revenue  from  members,  workshops  and 
advertising.  In  addition,  more  than 
1,300  new  college  members  were  signed 
up,  and  total  campus  and  professional 
membership  was  up  3.2%. 

Also  at  their  spring  meeting  the  di¬ 
rectors  reviewed  the  work  of  a  special 
task  force  developing  a  new  ethics  code 
and  suggested  that  enforcement  be  sep¬ 
arated  from  the  code’s  principles,  added 
language  regarding  plagiarism,  and 
sought  greater  sensitivity  when  using 
children  as  sources. 

A  draft  of  the  code  will  be  published 
in  the  Quill  this  summer,  and  the  task 
force  will  survey  members  before  a  final 


proposal  is  presented  at  the  national 
convention  in  October. 

The  board  also  approved  a  proposal 
to  move  the  awarding  of  the  Pulliam  Ed¬ 
itorial  Fellowship  to  the  Washington 
dinner  and  publishing  the  work  of  the 
fellows  to  give  it  greater  visibility;  re¬ 
vised  the  Quill’s  publication  schedule, 
with  the  goal  of  restoring  frequency  to 
11  to  12  issues  per  year;  approved  $5,000 
to  continue  fighting  against  Orem, 
Utah,  officials  who  refuse  to  follow  state 
open  government  laws;  and  approved 
$30,000  for  a  new  telephone  system. 

In  addition,  seven  new  provisional 
chapters  were  approved:  Appalachian 
State  University;  Grambling  State  Uni¬ 
versity;  Lorain  County  Community 
College;  North  Dakota  State  Universi¬ 
ty;  Stanford  University;  the  University 
of  Wisconsin;  and  the  Quad-Cities  Pro¬ 
fessional  Chapter.  A  full  charter  was 
approved  for  the  Western  Illinois  Uni¬ 
versity  Chapter. 

Columbia  names 
media  leaders  to 
advisory  board 

COLUMBIA  UNIVERSITY’S  Gradu¬ 
ate  School  of  Journalism  has  named 
seven  media  leaders  to  its  advisory 
Board  of  Visitors:  Frank  J.  Biondi  Jr., 
president  and  CEO  of  Viacom  Inc.; 
Tina  Brown,  editor  of  the  New  Yorker 
and  former  editor  of  Vanity  Fair; 
William  Burleigh,  president  and  CEO 
of  E.W.  Scripps  Co.  and  former  Cincin¬ 
nati  Post  editor;  Richard  M.  Smith, 
president  and  editor  in  chief  of 
Newsweek;  Mortimer  Zuckerman, 
chairman  of  the  New  York  Daily  News 
and  U.S.  News  &  World  Report;  Aatos 
J.  Erkko,  president  of  Sanoma  Inc.  in 
Finland;  David  Laventhol,  Times  Mir¬ 
ror  Co.  editor  at  large  and  former  CEO 
of  the  Los  Angeles  Times  and  Newsday. 

Casey  Center 
names  fellows 

THE  CASEY  JOURNALISM  Center 
for  Children  and  Families  at  the  Uni¬ 
versity  of  Maryland,  College  Park,  has 
awarded  fellowships  to  31  print  and 
broadcast  journalists. 

The  fellowships  will  cover  instruc¬ 
tion,  lodging,  meals  and  reading  mate¬ 
rials  for  the  center’s  week-long  June 
seminar  on  “Protecting  the  Welfare  of 
Children.” 
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Raleigh 

Continued  from  page  14 

“No  newspaper  in  the  country  is 
more  advanced  in  this  respect  than  the 
N&O.  Our  entire  company  can  bene¬ 
fit  from  what  [N6?0  executive  editor 
and  Nando  boss  Frank  Daniels  III] 
and  his  staff  have  learned,”  Potts  said. 

Potts  praised  the  company’s  manage¬ 
ment  and  said  Frank  Daniels  Jr.  will 
continue  as  publisher  of  the  News  & 
Observer. 

Nondailies  included  in  the  sale  are 
the  Chapel  Hill  News,  Cary  News, 
Smithfield  Herald,  Mount  Olive  Tri¬ 
bune,  Zebulon  Record  and  Gold  Leaf 
Farmer  —  all  in  North  Carolina. 

A  purchase  agreement  was  signed 
May  16,  and  the  sale  is  expected  to 
close  Aug.  1.  Lee  Dirks  of  Dirks,  Van 
Essen  &  Associates  served  as  adviser 
and  broker  for  the  sellers. 


and  Great  Britain  —  designed  to  ex¬ 
pose  students  to  a  variety  of  media  cul¬ 
tures  on  different  continents. 

The  Philippine  Center  for  Investiga¬ 
tive  Journalism,  under  the  guidance  of 
Sheila  Coronel,  executive  director,  is 
not  a  training  institute  per  se,  but 
rather  a  specialized  agency  producing 
investigative  reports,  which  are  syndi¬ 
cated.  It  awards  one-  to  six-month  fel¬ 
lowships,  including  expenses  and  re¬ 
search  support,  to  freelancers  or  news¬ 
paper  reporters.  Coronel  called  the 
program  “a  sort  of  intensive  on-the-job 
training  that  journalists  cannot  get 
from  their  newspaper  or  from  two-day 
seminars.” 

The  Pakistan  Press  Foundation  has 
launched  badly  needed  training  pro¬ 
grams  for  journalists,  who  are  in  de¬ 
mand  by  the  nation’s  growing  numbers 
of  newspapers  and  magazines,  it  was 
reported.  —  Robert  U.  Brown 


Shop  Talk 

Continued  from  page  48 

an  economic  explanation  with  a  famil¬ 
iar  ring:  The  company  went  private  in 
1984,  due  to  a  management-led  lever¬ 
aged  buyout  that  created  a  multimil- 
lion-dollar,  long-term  debt,  which  in 
1993  stood  at  $320  million.  Struggling 
under  such  weight,  the  company  has 
been  managed  for  high  profit  margins 
and,  of  course,  revenue  growth. 

Finally,  at  the  end  of  last  year,  the 
company  decided  its  Massachusetts 
papers  weren’t  producing  the  kind  of 
returns  it  needed,  so  it  sold  them  to  a 
newspaper  group  owned  by  Fidelity 
Capital,  an  atm  of  Fidelity  Invest¬ 
ments,  the  giant  mutual  funds  com¬ 
pany. 

The  chain  has  been  gobbling  up 
small  papers  in  the  suburbs  ringing 
Boston,  and  now  owns  70  area  papers. 

Clearly,  the  day  of  the  independent, 
family-owned  newspaper  is  over.  What 
is  not  yet  clear  is  whether  or  not  cor¬ 
porations  will  find  a  way  to  reinvest  in 
—  and  truly  improve  —  community 
newspapers. 

With  all  the  talk  in  Washington  of 
decentralizing,  of  empowering  state 
and  local  government,  it  could  be  that 
local  papers  will  have  a  greater  role 
than  ever  in  community  life.  But  this 
will  not  be  true  if  they  continue  to  be 
understaffed,  homogenized,  bled  for 
profit  and  treated  as  just  another  rev¬ 
enue-producing  product. 


Courses 

Continued  from  page  1 7 

Since  it  offered  its  first  course  seven 
years  ago,  the  Knight  Center  has 
drawn  775  journalists  from  250  news 
organizations.  The  Poynter  Institute, 
with  a  staff  of  40,  has  offered  more 
than  75  seminars,  conferences  and 
other  educational  programs  during  the 
last  12  months. 

Roberts,  heartily  recommending 
midcareer  courses,  said  that  the  Poyn¬ 
ter  Institute’s  experience  suggests  such 
courses  would  be  well  received  any¬ 
where  in  the  world. 

Adlai  Amor,  director  of  training  at 
the  Center  of  Foreign  Journalists 
(CFJ),  Reston,  Va.,  said  CFJ  helps 
global  news  media  attain  the  highest 
standards  by  sharing  with  them  the 
best  of  modern  journalistic  skills.  The 
center  has  trained  7,000  journalists 
from  172  countries  in  10  years  and 
hopes  to  reach  500  more  this  year  with 
40  programs.  CFJ  trains  teachers,  who 
train  journalists,  and  also  provides 
training  in  business  and  production  as¬ 
pects  of  the  industry. 

Donald  Trelford,  a  former  editor  and 
now  a  journalism  professor  at  Sheffield 
University,  England,  told  of  his  efforts 
over  the  years  to  break  down  barriers 
and  suspicions  between  editors  and 
journalism  schools. 

He  is  also  trying  to  develop  an  inter¬ 
national  master’s  course  —  involving 
universities  in  Asia,  North  America 


Sun  job  fair 
attracts  7,500 

THE  MARCH  CAREER  fair  sponsored 
by  the  Baltimore  Sun  drew  more  than 
7,500  job  seekers. 

The  daylong  event  was  a  joint  effort 
with  the  Maryland  State  Department  of 
Economic  and  Employment  Develop¬ 
ment  and  featured  more  than  60  ex¬ 
hibitors. 

Part  of  an  effort  to  develop  nontradi- 
tional  revenue  sources,  the  Sun’s  adver¬ 
tising  salespeople  sold  promotional 
packages  to  the  exhibitors.  Depending 
on  the  package,  advertisers  could  get 
their  names  in  ads  promoting  the  event 
and/or  listing  and  display  ads,  an  in-pa¬ 
per  Career  Fair  special  section  and  a 
30-minute  seminar  at  the  fair. 

The  Sun  promoted  the  event  through 
in-house  ads,  point-of-  purchase  rack 
cards  and  direct  mail. 

Chamber  honors 
Fla.  publisher 

TALLAHASSEE  DEMOCRAT  pub¬ 
lisher  Carrol  Dadisman  has  received 
the  Leader  of  the  Year  award  from  the 
Tallahassee  Area  Chamber  of  Com¬ 
merce,  in  recognition  of  his  community 
service. 

Under  Dadisman,  the  paper  has 
sponsored  a  middle-school  spelling  bee, 
volunteer-of-the-year  honor  and  other 
programs. 

Ph.D.s  chosen 

FOUR  JOURNALISTS  HAVE  been 
selected  for  the  Freedom  Forum  Ph.D. 
Program  for  Journalists  at  the  Universi¬ 
ty  of  North  Carolina  School  of  Journal¬ 
ism  and  Mass  Communication  — 
Joseph  Campbell,  staff  writer,  Hartford 
Courant;  Frank  Fee  Jr.,  copy  desk  chief 
and  workshop  leader.  Democrat  & 
Chronicle  of  Rochester,  N.Y.;  Tamela 
Hultman,  chief  editorial  officer  and  ex¬ 
ecutive  editor  of  Africa  News  Service; 
and  Alice  Bonner,  Freedom  Forum  di¬ 
rector  of  journalism  education. 

NIE  book 

THE  NEWSPAPER  IN  Education  In¬ 
formation  Service  has  released  a  collec¬ 
tion  of  newspaper  activities  called  “50 
Fun  Things  Kids  Can  Do  With  a  News¬ 
paper.” 
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^  International 

Year  Book 


The  Comprehensive  Source  of  Newspaper  Industry  Information 


New!  Part  2“Who’s  Where 


A  listing  of  general  interest  daily  and  weekly  newspaper  personnel 
alphabetically  by  last  name  with  title,  newspaper  and  phone  number  is 
now  a  separate  book.  Keep  it  handy  as  a  phone  directory. 


ESSENTIAL  DATA  FOR  EVERYONE  WORKING  IN  OR 
WITH  THE  NEWSPAPER  INDUSTRY 


EASY-TO-USE  SECTIONS  WITH  CONVENIENT  TAB  DIVIDERS 


•  Section  I--U.S.  Dailies 

•  Section  II— U.S.  Weekhes  and  Special  Newspapers 

•  Section  III— Canadian  Newspapers 

•  Section  IV-Foreign  Newspapers 

Thorough  data  for  these  sections  include  area  population, 
circulation,  subscription  rates,  advertising  rates,  special 
editions/sections,  mechanical  specifications  and  more.  Find  the  people 
you  really  need  with  comprehensive  lists  of  names,  tides,  areas  of 
responsibility,  addresses,  phone  and  fax  numbers. 

•  Section  V-News,  Picture  and  Syndicated  Services 

•  Section  VI— Newspaper  Equipment,  SuppUes  and  Services 

•  Section  Vll-Other  Oi^anizadons  and  Industry  Services 
Names,  tides,  addresses,  phone  and  fax  numbers,  membership 

directories,  journalism  schools  and  faculty,  newspaper  representatives, 
foreign  correspondents,  brokers  and  appraisers... and  more. 


Find  The  Information  You  Want  Instantly  —  With  a  CD-ROM  drive 
linked  to  your  PC,  you’ll  have  access  to  Year  Book  information 
instandy.  A  fully  indexed,  searchable  database  allows  you  to  pull  out 
Year  Book  information  with  the  criteria  you  select. 

It’s  Easy,  It’s  Fast  -  The  simple,  menu-activated  search-and-display 
capabihty  of  our  CD-ROM  makes  finding  data  and  compiling  lists  easier 
than  ever. 

Exportable  Data  —  All  the  information  can  be  exported  to  your  PC  in 
a  wide  range  of  formats,  including  Word  Perfect,  Lotus,  DBF,  ASCII,  etc. 
Listing  Capabilities  for  Mailings  —  The  CD-ROM  can  be  purchased 
with  listing  capabilities,too.  customize  mailing  lists  for  each  of  your 
communications  projects. 

CD-ROM  Sections  —  The  Year  Book  CD-ROM  includes  all  the  Year 
Book  data  for  U.S.  Dailies,  U.S.  Weeklies,  Canadian  Newspapers, 
Foreign  Newspapers,  Mechanical  Equipment  and  Who’s  Where 
sections... names  of  contacts  and  their  areas  of  responsibility,  plus 
other  critical  information  about  newsptq)ers,  newspaper  suppliers  and 


Pricing 


Network  versions  are 
available.  Please  call 
(212)  675-4380 
ext.  333  for  pricing. 


•  One  to  four  copies:  $100  per  book 

•  Bulk  orders  of  five  or  more: 

$92  per  book 

•  International  orders 

(outside  U.S.  or  Canada):  $125  per  book. 

•  CD-ROM  without  listing  capabilities 
(with  book):  $495 

•CD-ROM  widi  listing  capabilities 
(with  book):  $895 


More  than 
250,000 
Newspaper 
Facts! 


For  answers  to  technical  questions 
about  the  CD-ROM, 
caU  (212)  675-4380,  exL  444. 


r  w 

g~\  1  IK  T  Mail  your  order  and  payment  to: 

JNOW  ®  Editor  &  Publisher,  Year  Book, 
11  West  19th  Street,  New  York, 
NY  10011-4234.  Or  to  charge  your  order  to  your  Visa/MC  account, 
call  (212)  675-4380,  ext.  333.  Payments  must  accompany  all 
orders.  NY,  (]A,  DC,  LA  and  Canada  add  appropriate  tax.  Please  supply 
proper  street  address  for  UPS  delivery.  No  deliveries  will  be  made  to 
P.O.  boxes.  All  remittance  must  be  in  U.S.  dollars. 


Look  for  the  convenient  order  card  in  this  issue  of  E&P. 


Classified  Advertisin 


11  W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)  675-4380  •  FAX  (212)  929-1259 


ASTROLOGY 


Daily-Weekly-Monrtily  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  (800)  322-5101 


AUTOMOTIVE 


AT  THE  WHEEL®  featuring  racer 
Price  Cobb.  Weekly  automotive  & 
nK>torsport$  feature  with  photo. 
Affordable  (210)797-1813 


CAR  FEATURES  are  our  business;  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


THE  ROAD  WARRIORS  give  you  the 
best  in  automotive  driving  impressions. 
They  have  been  called  the  Siskel  & 
Ebert  of  the  auto  industry.  Get  them 
now.  (707)  459-6027 


Very  strange  is  this  quality  of  our  human 
nature  which  decrees  that  unless  we  feel 
a  future  before  us  we  do  not  live 
completely  in  the  present. 

Phillips  Brooks 


BUSINESS 


SPECIAL  SECTION  EDITORS.  Weekly 
copy  you  want  to  be  associated  with  - 
Automotive  News,  Real  Estate,  Modern 
Healthcare,  Dr.  jobs  and  more.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890.  Fax:  (212) 
254-7646. 


COMPUTER  HUMOR 


WHO  SAYS  Computers  aren't  funny? 
Get  COMPUTER  CRAZY!,  the  hilarious 
weekly  computer  column  reviewing 
game  software  and  hardware.  550 
words,  low  rates.  Call  Bob  at  (212) 
877-/771  for  free  samples. 


Run  your  ad  for  12,  26 
or  52  issues  to  increase 
awareness  while 
benefitting  from  our 
low  contract  rates. 
CaU  (212)  675-4380 


HEALTH,  SPORTS  &  FITNESS 


ARTICLES,  FILLERS,  MONTHLY 
EDITORIAL  SPECIALS  ALSO 
UCENSED  RIGHTS  TO  PUBUSH 
ESTABUSHED  STAND-ALONE 
HEALTH  &  FITNESS  NEWSPAPER- 
PROTECTED  TERRITORY  MARKETING 
&  TECHNICAL  SUPPORT  PROVIDED 
CALL  (800)  NEWUVING 
FREE  SAMPLES  AND  RATES. 


HUMOR 


WACKY  -  WIT  -  WEEKLY 
For  a  •SUGHTLY  OFF*  Perspective 
Deb  Di  Sandro,  (708)  639-1 232 


LUCKY  NUMBERS 


FORTUNE  COOKIES  -  All  Birthdotes 
Daily  -  Camera  Ready  -  Free  Trial 
Time  Data  (800)  322-5101 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  infarmation 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  pravocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10940; 

(914)  692-4572.  Fax  (914)  692-831 1 . 


POPULAR  NUMBERS 


EDITORS,  you've  never  seen  anything 
quite  like  NUMBERS.  In  7  major 
papers,  weekly,  200-400  or  500-800 
words,  great  (or  Sunday  magazines, 
lifestyle,  science  sections.  Adults  and 
teens.  Read  about;  Superman's  diet,  the 
37%  romance  solution,  moon  baseball, 
good  and  bad  lotto  selections,  why 
pollsters  never  ask  you.  FREE  TRIAL 
RUN:  Bill  Sones,  2685  Euclid  Hts.  Blvd., 
#6,  Cleveland  Hts.,  OH  44106;  (216) 
932-5538 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Phone  (800)  292-4308 


WEEKLY  COLUMN 


♦  ♦  ♦  BIG  PROFITS  ♦  ♦  ♦ 

Biggest  poyment  for  voice  personals. 
Best  program.  We  do  oil  the  work, 
you  cOsh  the  checks.  We  pay  on 
gross-not  net.  Coll  for  FREE  booklet, 
references.  814-234-9601  x400 
Perfect  Dote  is  a  service  of  MWX, 

0  subsidiary  of  Accu-Weother,  Inc. 


NEWSPAPER  BROKERS 


NEWSPAPER  APPRAISERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Ccxisultants  *  Appraisals  *  Brokers 
(407)  368-4352 
123NW  13thSt.,  Suite  214-8 
Boca  Raton,  FL  33432 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  (or 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hail  Media  Services 
P.O.  Box  1088,  Troy,  AL  36081 
(334)566-7198 
Fax  (334)  566-0170 


KEVIN  BRIAN  KAMEN  &  CO. 
Negotiations/Circulation  Appraisals 
Nationwide  (516)  379-2797 


NEWSPAPER  BROKERS 


625Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton-N.England-(617)  446-071 1 
D.  Claussen-MWest-(816)  561-0596 
Wren  Barnett- South-(704)  698-0021 . 
Bruce  Lantz-CANADA-(519)  775-2335 


Men  spend  their  lives  in  anticipation,  in 
determining  to  be  vastly  happy  at  some 
period  when  they  have  the  time.  ...We 
may  lay  in  a  stock  of  wine;  but  if  we  defer 
the  tasting  of  them  too  long,  we  shall  find 
that  both  are  soured  by  age. 

Charles  Caleb  Cohon 


NEWSPAPER  BROKERS 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
tor  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  *  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fox  (214)  520-6951 


NEWSPAPER  APPRAISERS 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-0170. 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fox  (404)  233-2318 
Lon  W.  Williams 


MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  Fox  (909)  624-8852 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  81 3-9344 


NEWSPAPER  BROKERS 


Appraisal 

Brokerage 

BOLITHO-CRIBB 
&  Associates 
Established  1923 


Appraisal  for 
estate,  tax,  ESOP, 
partners,  bank, 
stock,  assets 


John  T.  Cribb  1  Annette  Park  Drive,  Bozeman,  MT  59715  406-586-6621 


PHILUPS  MEDIA  SERVICES,  INC. 
Consuhonts-lnvestments 
Management- Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-71 96 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


AVOID  UNEMPLOYMENT -Own  your 
newspaper  in  growing  Texas.  Most 
owner  financed,  free  list.  Bill  Berger, 
Associated  Texas  Newspapers,  Inc., 
1801  Exposition,  Austin,  TX  78703. 
(512)476-3950. 


CT.  Dominant  shopper/only  TMC  in 
growth  market.  AFCP  best  free  paper  in 
USA.  Private  carriers,  with  or  without 
pressroom.  (203)  274-0808  p.m. 


FLORIDA;  Two  small  weeklies,  shopper, 
$750,000.  Also  East  coast  major 
shopper,  $500,000.  Beckerman 
Assoc.,  (813)  971-2061. 


UPSTATE  New  York  weekly  in  fast  grow¬ 
ing  capital  district  with  great  potential. 
Reply  to  Box  07399,  Editor  &  Publisher. 


PROFITABLE  3,000-paid  circulation 
New  England  weekly.  $160,000  sales, 
Barry  French,  broker,  Ashlawn  Road, 
Assonet,  MA  02702. 

SPECIALTY  PUBLICATION  26  X  year. 
Can  be  published  from  almost  any¬ 
where  in  U.S.  $320,000  gross,  prof¬ 
itable.  Asking  $225,000  cash  ar 
$300,000  terms  with  $75,000  down. 
Reply  to  Box  07409,  Editor  &  Publisher. 
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NEWSPAPERS  WANTED 


PLANTS  FOR  SALE 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 

ZONE  3  Family-owned  shopper  and 
Zone  3  free  weekly  niche  publication. 
Established  seven  decades  in  one  of  the 
few  desirable  and  fast  growing  major 
markets.  Lots  of  room  for  growth  and 
expansion.  Grossing  over  a  million. 
New  blood  needed  to  keep  pace  with 
this  market's  and  industry's  advances. 
Unfortunately  our  next  generation  has 
other  interests.  How  much  would  an 
established,  profitable  and  debt-free 
operation  like  this  be  worth  to  you? 
And  how  much  would  you  like  to  pay 
for  it?  (We'd  prefer  all  cash,  but  we'll 
listen).  Send  your  proposal  (subject  to 
due  diligence,  of  course)  to  Box  07387, 
Editor  &  Publisher.  Don't  hesitate,  send 
it  today.  Your  new  papers  deserve  bet¬ 
ter  than  lame  duck  management. 
SHOPPER  grossing  $800,000,  will  take 
$300,000  cash.  Box  07402,  Editor  & 
Publisher. 


NEWSPAPERS  FOR  SALE 

CALIFORNIA  WEEKLIES:  Gross  $2.3 
million,  full  plant,  Gass  press,  real 
estate  warth  $1  million,  possible  terms. 
BOLITHO-CRIBB  &  ASSOCIATES 
John  T.  Cribb  (406)  586-6621 


NEW  JERSEY  old,  profitable, 
$600,000.  Excellent  equipment.  Reply 
to  Box  07403,  Editor  &  Publisher. 


PROFITABLE,  small  weekly  oldtimer  with 
caunty  legals  in  beautiful,  dry  eastern 
Washington  State.  Perfect  Mom  &  Pop. 
$150K-h  gross.  $135K  with  terms. 
Reply  to  Box  07393,  Editor  &  Publisher. 

SOUTHERN  OREGON  -  Monthly  mag- 
azine/tabloid  serving  beautiful 
Ashland,  Oregan.  Six  years  excellent 
reputotian.  Mac-equipped.  $85K  with 
$25K  down.  Serious  inquiries  respond 
to:  President,  550  Siskiyou  Blvd., 
Ashland,  Oregon  97520. 


AMERICAN  PUBLISHING  COMPANY  is 
aggressively  seeking  newspaper  acquisi¬ 
tions  with  circulations  of  5,000  or 
greater.  APC  is  owner/operator  of  373 
publications,  including  96  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (41 7)  451-1520 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers  to 
its  group  of  fine  publication.  Large  down 
payment  or  all-cash  available.  Seeking 
medium-sized  and  large  circulatian 
quality  papers  and  groups.  Management 
welcome  to  stay  in  place.  All  replies 
guaranteed  held  confidential.  Reply  to 
Box  071 48,  Editor  &  Publisher. 


The  future  belongs  to  those  who  live 
intensely  in  the  present. 

Unknown 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 

LEAFAX  35  II,  used  once  since  serviced, 
new  condition.  New  lamp.  Anniston 
Star,  (205)  236-1558,  ext.  301. 


SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Catibom 
CKOptical  (310)  372-0372. 

MAILROOM 

PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(404)  428-5817  Fox  (404)  590-7267 

Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 

_ (800)  356-4886. _ 

USED  MAILROOM  EQUIPMENT 
Stondlee  and  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-901 1 


It  is  cheap  generosity  which  promises  the 
future  in  compensation  for  the  present. 

J.A.  Spender 


_ MAILROOM _ 

2  good  condition  grease  Community 
units  w/sidelay.  Suburban  &  Comm, 
folders,  Baldwin  108.  (703)  261-8000. 

FOR  SALE 

2  Unit  Newsking  with  KJ-6  folder,  vin¬ 
tage  1 978,  reconditioned  1 989 
5-10  Unit  Harris  V-22,  heavy  duty 
RBI  falder  and  upper  former  (w/ 
additional  JFl  folder) 

2  Goss  Comm.  SSC  folders,  one  w/ 
double  parallel  1981 
2  Cary  splicers  stacked  pair,  model 
4550  up  to  2500fpm 
2  "  1 05"  Count-o-veyors 
4  and  8  Pocket  McCain  Speedbinders, 
w/3rd  &  4th  Knife 
WE  WANT  TO  BUY  YOUR  EXCESS 
PRESS  EQUIPMENT! 

GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fax  (91 3)  541  -8960 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  Fax  (404)  552-2669 


_ PRESSES _ 

SINGLE-WIDTH 

6  Goss  Urbanite  units,  1982/68  -  22 
3/4". 

Goss  Magnum,  like  new,  21",  w/4-high, 
Enkel,  &  much  mare.  Excellent  condi¬ 
tion. 

8-unit  Goss  Community  with  SC  folder 
&  upper  former,  1980/81  -  22  3/4". 
8-unit  Goss  Community  with  SC  folder 
&  upper  former. 

6-unit  Goss  Community  with  SC  folder 
&  upper  former  -  22  3/ 4"  cut-off. 

5- unit  Goss  Community,  grease 
lubricated. 

4-unit  Goss  Community,  22  3/4"  - 
available  immediately. 

Add-on  Goss  Community  -  floor  posi¬ 
tion  units,  or  converted  to  stocked  posi¬ 
tion,  folders  &  upper  formers. 

4- unit  Goss  Suburban  press,  22  3/4". 

6- unit  Harris  V25  with  JF25  &  upper 
former. 

5- unit  Web  Leader,  late  1970's  vin¬ 
tage. 

Web  Leader  mono  unit  &  Web  Leader 
folders. 

6- unit/2-folder  News  King,  1987  vin¬ 
tage. 

5-unit  News  King,  1 977  vintage. 

4-unit  News  King,  1 965/73  w/KJ6. 
Add-on  News  King  units  &  folders. 

2-unit  Cottrell  Vanguard  -  22  1/2"  cut¬ 
off 

DOUBLE-WIDTH 

New  10-unit  TKS  press  with  3  half 
decks,  double  3:2  folder  and  ten  42" 
RTP's  -  22  3/4"  (never  installed). 

3  "Vision*  (Cosmo-style)  GAM  offset 
units. 

2  Goss  double  3:2  folders  (one  160- 
page  &  one  144-page),  22  3/4"  w/ 
double  upper  formers. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(913)492-9050  Fax  (913)  492-6217 


GOSS  METRO  5-unit,  22-3/4",  1  full,  2 
half  color  decks,  2:1  double  folder. 
Peripheral  mailraom  and  plateroom 
equipment.  Available  July/ August  '95. 
Call  NewsTech  at  (305)  688-1407  for 
details. 


MAILROOM 


MAILROOM 


!h 


m 


Craftsman 

Machines 


Re-NEW-ed  Packaging  Distribution  Equipment 

848  •  1372  •  1472 

Roller  Top  Conveyors  •  Mat  Top  Conveyors 
Truck  Loaders  •  Hopper  Loaders 

immediate  availability 

Rich  Higgins  813-458-2155  Brad  Moseley  800-615-9785 

Roger  Miller  800-762-5053 


COMMERCIAL  PRINTING  PLANT  with 
2  weekly  shoppers  in  the  Pacific 
Narthwest.  Heatset  and  Cold  presses. 
Prepress,  Bindery,  and  Mailing  House. 
Complete  shop.  Unbelievable 
opportunity!  High  growth  area.  Prop¬ 
erty  available.  Box  07347,  Editor  & 
Publisher. 

TRADE  ASSOCIATION 

American  Assaciation  af  Independent 
Newspaper  Distributors  -  an  organiza¬ 
tion  for  the  professional.  For  mem¬ 
bership  or  sponsor  info:  (510)  935- 
2026,  Fax  (510)  906-0922  or  write: 
1 6  Santo  Ana  Place,  Walnut  Creek,  CA 
94598. 

SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 


_ PRESSES _ 

GOSS  Urbanliner  press,  new,  still  in 
crates,  available  immediately,  22  3/4" 
cut-aff;  eleven  printing  units,  one  (older, 
six  two-arm  RTP's.  Reply  to  Box  07401, 
Editor  &  Publisher.  No  dealers. 

WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailraom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-581 7  Fax  (404)  590-7267 

IMMEDIATE  NEED  FOR  MUUER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fox  (816)  887-2762. 
IMMEDIATELY  NEEDED  a  new,  used,  or 
reconditioned  stacker,  must  be  adapt¬ 
able  to  SLS  1000  GMA  inserter.  Send 
directly  to  Bob  Temple,  Press- 
Enterprises  Inc.,  3815  Lackawanna 
Ave.,  Bloomsburg,  PA  17815  or  call 
(717)  387- 1234  ext.  1402. 


TANDY  102  COMPUTERS  WANTED 
TO  $100 
(408)  247-9275 

THE  ONLY  BOOK 
YOU’LL  WANT  TO 
READ  IN  1995!! 

Editor  &  Publisher’s 
International 
Year  Book 
Contact  E&P's 
Circulation  Department 
at 

(212)  675-4380 
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INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


KEVIN  BRIAN  KAMEN  &  CO. 
Home  Delivery/Single  Copy  Soles 
Nationwide  (516)  379-2797 


MEDIA  PRODUaiON  INC 
CIRCULATION  DEVELOPMENT... 
MARKETING... COST  ANALYSIS., 
and  SERVICES... 
GUARANTEED  RESULTS!! 
(702)  873-3936 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
JeffBlenkam  (616)  458-6611 


LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER" 
TELEMARKETING 
(800)  929-1845 
Our  27th  Year 


Bow  down  before  the  one  you  serve, 
you're  going  to  get  what  you  deserve. 

NIN 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


SPEQRUM  MARKETING  SERVICES 
NIE  FUNDRAISING/CREW/ 
TELEMARKETING  PROGRAMS 
CALL  DOUG  REESE  (800)  972-6778 


COMPUTER  SERVICES 


ATTENTION!! 

Used  Computers  Bought  &  Sold...  Huge 
savings  on  pre-owned  Laptop  & 
desktop  computers.  We  buy  &  sell  used 
Macintosh,  Tandy,  &  PC  Laptops 
IN  STOCK  NOW  Tandy  Model  1 02's 
PACIFIC  COMPUTER  EXCHANGE 
(503)  236-2949  Fax  (503)  239-8424 


CIRCULATION  SERVICES 


VERIFICATION 

ALTERNATIVES 

•No  Extra  Phone  Charge 
•40^  per  contact  Basic  Service 
•FREE  Weekly  Analysis 

CIRCULATION 
MARKETING  SERVICES 
(800)  569-4666 


HELP  WANTED 


ACADEMIC 


THE  JOURNALISM  AND  COMMUNI¬ 
CATIONS  Department  of  Elon  College 
invites  applications  for  a  full-time  jour¬ 
nalism  faculty/campus  newspaper 
advisor  beginning  August  1995.  The 
successful  candidate  should  have  at 
least  a  master's  degree.  Teaching  and 
newspaper  advising  experience  pre¬ 
ferred.  Please  send  a  current  letter  of 
application,  resume,  copy  of 
transcripts,  and  three  letters  of 
reference  to  George  Padgett,  Chair, 
Department  of  Journalism  &  Communi¬ 
cations,  Campus  Box  2800,  Elon  Col¬ 
lege,  Elon  College,  NC  27244.  Applica¬ 
tions  will  be  reviewed  beginning 
immediately  until  filled.  Minority  and 
women  candidates  are  encouraged  to 
apply.  Elon  College  is  an  EOE  institu¬ 
tion. 


ADMINISTRATIVE 


THRIVING,  INDEPENDENT  newspaper 
group  seeks  dynamic,  seasonea  pro¬ 
fessional  as  general  manager  for  out¬ 
standing  small  community  daily.  Proven 
track  record  in  sales,  marketing,  man¬ 
agement  required.  Excellent  potential  to 
advance  to  corporate  position  in  near 
future.  Ability  required  to  build  teams, 
motivate,  inspire  bottom-up  participa¬ 
tion  and  develop  new  revenue  sources. 
Absolutely  must  be  capable  of  increas¬ 
ing  paid  circulation.  Beautiful  river  com¬ 
munity  within  hour's  drive  of  metro. 
Fax:  c/o  B.  Poss:  (612)  388-8912, 
Write:  Republican  Eagle,  P.O.  Box  82, 
Red  Wing,  MN  55066. 


ADMINISTRATIVE 


EMPLOYEE  RELATIONS  MANAGER 


Major  midwestern  daily  newspaper 
with  280,000  circulation  is  seeking  an 
employee  relations  manager  in  the 
human  resources  department.  We  are  a 
fast  growing  ever  changing 
metropolitan  area.  Position  is  responsi¬ 
ble  for  conducting  and  administering 
various  employee  and  labor  relations 
activities  including  assistance  with  labor 
negotiations,  grievance  heorings  and 
arbitrations  at  our  production  facility. 
Other  areas  of  responsibility  include 
administration  of  worker's  compensa¬ 
tion,  employee  assistance  program  and 
safety  and  OSHA  programs.  Must  hove 
a  Bachelor's  degree  and  a  minimum  of 
five  years'  experience  in  labor  relations 
activities.  We  are  seeking  an  effective 
communicator  with  strong  interpersonal 
skills.  Good  starting  salary  and  com¬ 
pany  paid  benefits.  Qualified  appli¬ 
cants  send  resume  to: 


The  Columbus  Dispatch 
Department  of  Employee 
and  Labor  Relations 
34  South  Third  Street 
Columbus,  OH  4321 5 
An  Equal  Empbyment 
Opportunity  Empbyer 


Worry  is  most  apt  to  ride  you  when  you 
are  ragged  rmt  when  you  are  in  action, 
but  when  the  day's  work  is  done.  Your 
imagination  can  run  riot  then... your 
mind  is  like  a  motor  operating  without 
its  load. 

James  L  Muresell 


_ CONSULTANTS _ 

Advertising,  Circulation  &  Financial 
Systems  our  Specialty.  We  provide 
experts  to  develop  enhancements  or 
new  applications.  GreenRose  Systems 
(813)969-3388 

American  Newspaper  Consultants,  Ltd., 
including  Michael  Carroll 
(800)  554-3091 . 

DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  YOUR  NEWSPAPER 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (National) 

LAPTOP  SERVICES 

TANDY  LAPTOP  COMPUTERS 
Models  100/102/200  (only). 
Reconditioned  systems  &  accessories. 
Free  catalog.  Fax:  510-937-5039, 
Internet:  richard.hanson@pcld.com 

PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEQRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and  nKxi- 
emization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1 357 
24-Hour  Line  P.O.  tex  1 952 
Albuquerque,  NM  87103 


ADMINISTRATIVE 

EXECUTIVE  DIRECTOR  -  The  Nevada 
Press  Association  seeks  an  experienced 
newspaper  professional  to  serve  as 
executive  director.  Responsibilities 
include  oversight  of  office,  financial 
operations,  legislative  work  and 
coordination  of  convention,  contests, 
directory,  ad  network  and  seminars. 
Candidate  should  be  a  consensus 
builder  with  a  strong  newspaper  back¬ 
ground,  and  knowledge  of  legislative 
process.  Send  letter  of  application  and 
three  copies  of  resume  to:  Sherman 
Frederick,  Las  Vegas  Review- Journal, 
P.O.  Box  70,  Las  Vegas,  NV,  891 25. 


PUBLISHER  FOR  Expanding  10,000 
free  circulation  weekly  and  central  print¬ 
ing  plant  at  Cambridge,  MN,  (Pop: 
5,000)  45  minutes  north  of  Twin  Cities. 
Excellent  benefit  and  bonus  package. 
Strong  sales  and  marketing  back¬ 
ground  required.  Send  complete 
resume  to:  Wade  Weber,  106  NW 
Railroad  Ave.,  Mora,  MN  55051. 
Indicate  current  sabry. 

ADVERTISING 


AD  DIRECTOR  -  for  award-winning 
weeklies  in  Lake  Tahoe.  We're  looking 
for  promotion-minded  candidate  who 
can  manage  staff,  make  sales  calls, 
plan  special  sections  and  develop  niche 
products.  General  management 
responsibility  could  follow.  Complete 
benefit  package,  including  401k.  Out¬ 
standing  quality  of  life  in  resort  com¬ 
munity.  Send  resume  to  Bill  Kunerth, 
Tahoe  World,  Box  1 38,  Tahoe  City,  CA 
96145,  or  fax  to  (91 6)  583-71 09. 


PRESSROOM  SERVICES 

GOT  A  PRESS  DRIVE  PROBLEM?  J&K 
can  provide  permanent  solutions  to 
chronic  drive  and  control  problems. 
Fast,  economical  service.  J&K  Power 
Supply  (31 3)  953-0780. 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
Aa  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQION! 

30  Years  experience! 
PRESSROOM  CLEANERS 

CALL  TOa  FREE  (800)  657-21 10 

What  worries  you  masters  you. 

Hoddon  W.  Robinson 


CIRCULATION  SERVICES 


CHURN  MANAGEMENT 
SPECIALISTS 

1-800-327-8463 


_ ADVERTISING _ 

ADVERTISING  DIREQOR 

Family-owned  medium-size  daily  in  a 
very  desirabb  West  Coast  metro^itan 
area  is  looking  for  a  creative  and 
energetic  advertising  professional  to 
lead  our  soles  efforts.  Strong  communi¬ 
cations  and  motivational  skills  are 
required  to  meet  the  challenges  of  a 
highly  competitive  market.  This  is  on  out¬ 
standing  opportunity  for  an  experi¬ 
enced  manager  with  a  proven  record  of 
success.  We  will  offer  an  excellent  com¬ 
pensation  and  benefits  package  to  the 
right  candidate.  Please  send  your  btter 
of  application,  resume  and  references 
in  strictest  confidence  to  Box  07372, 
Editor  &  Publisher. 

CIRCUIATION-ADS-CLASSIFIED 

If  you're  knowledgeable  in  at  least  2 
out  of  3  areas,  we're  interested.  Large 
NC  weekly  seeks  combination  sales  & 
marketing  professional  to  help  us  grow 
even  larger  -  and  faster.  'Hands-on'  posi¬ 
tion  leading  to  management  of  depart¬ 
ments  you  build.  Desired  qualities: 
vision,  creativity,  motivation,  prod¬ 
uctivity.  Starting  salary  $18,000  plus 
commission.  Located  one  hour  from 
everywhere.  Send  resume,  references, 
and  5  best  ideas  to:  The  Alamance 
News,  P.O.  Box  431,  Graham,  NC 
27253. 


SEND  E&PBOXREPUESTO: 

Editor  6?  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  DIREQOR 


ART/EDITORIAL 


ARTIST/MAC  GURU 


_ ADVERTISING _ 

ADVERTISING  SALES  AND  MARKET¬ 
ING  MANAGER  for  newspaper  trade 
publication.  Responsible  for  aggressive 
sales  development  of  both  in-paper 
advertising  and  annual  vendor  trade 
show.  Supervision  of  small  sales  staff 
while  generating  own  sales,  mostly  by 
phone.  Salary  and  commission.  Send 
resume  with  references  by  June  3  to 
Chuck  Holohan,  Publishers'  Auxiliary, 
Suite  550,  1525  Wilson  Blvd.,  Arl¬ 
ington,  VA  22209-2434. 

UVE  IN  THE  ROCKIES!  100,000  circula- 
tion  award  winning  Colorado  Springs 
Gazette  Telegraph  seeks  motivated 
Classified  and  Retail  account  pro¬ 
fessionals.  Send  resume,  salary  history 
and  letter  of  introduction  to  the  Gazette 
Telegraph,  Freedom  Communications, 
Inc.,  Human  Resources  Department, 
P.O.  Box  1779,  Colorado  Springs,  CO 
80901. _ 

CO-OP  ADVERTISING  MANAGER 

We  are  seeking  a  co-op  advertising 
manager  for  the  combined  newspaper 
companies  of  the  Chicago  Sun-Times, 
The  Daily  Southtown,  Pioneer  Press, 
and  Star  Publications  which  have  a  com¬ 
bined  circulation  of  over  800,000.  You 
will  be  responsible  for  selling  to  a  vari¬ 
ety  of  clients,  in-house  training  and 
communication  programs,  and  lead¬ 
ership  in  this  very  important  area. 

To  qualify  you  should  have  at  least  five 
years  of  newspaper  advertising  sales 
experience  with  at  least  one  year  of  con¬ 
centration  in  co-op.  Working  know¬ 
ledge  of  concepts,  co-op  software  and 
resource  materials,  and  problem  solv¬ 
ing  ore  essential.  You  must  be  a  good 
communicator,  teacher  and  team 
player. 

Please  send  your  resume  in  confidence 
to: 

Human  Relations 
Pioneer  Press 
3701  W.  Lake  Avenue 
Glenview,  IL  60025 
An  Equal  Opportunity  Employer 


RETAIL  ADVERTISING  MANAGER  to 
directly  supervise  "key"  accounts  ad  staff 
of  six  retail  sales  representatives  and 
sales  assistants.  Ability  to  work  closely 
with  other  retail  advertising  manager, 
plus  ability  to  select,  train,  motivate, 
and  lead  sales  representatives  who  sell 
to  local  decision-makers  to  achieve 
company  revenue  goals  and 
performance  standards.  Major  com¬ 
pany  benefits  with  this  62,000  daily 
and  76,000  Sunday  chain-owned 
newspaper  organization.  Send  resume 
to:  Advertising  Director,  Amarillo 
Globe-News,  P.O.  Box  2091,  Amarillo, 
TX  79166. 


If  I  were  to  wish  for  anything,  I  should  not 
wish  for  wealth  and  power,  but  for  the 
passionate  sense  of  the  potential,  for  the 
which,  ever  young  and  ardent,  sees 
possible... what  wine  is  so  sparkling, 
so  fragrant,  so  intoxicating,  as  possibility. 

Soren  Kierkegaard 


_ ADVERTISING _ 

CLASSIFIED  SALES  MANAGER 
We  need  an  experienced  newspaper 
advertising  executive  with  a  successful 
record  in  classified  and  telemarketing 
sales  right  away.  Here  is  your  chance 
to  become  a  key  member  of  the  man¬ 
agement  team  for  an  independently 
owned  mid-size  daily  located  in  one  of 
the  most  attractive  and  competitive 
markets  on  the  Pacific  Coast.  This  lead¬ 
ership  position  requires  someone  who 
is  ambitious,  innovative  and  ready  for 
new  challenges  and  responsibilities. 
Send  your  cover  letter  and  resume  on  a 
confidential  basis  without  delay  to  Box 
07376,  Editor  &  Publisher. 


ADVERTISING 


This  small  midwestern  daily  located  30 
minutes  from  a  metropolitan  area  is  an 
excellent  place  for  you  to  cut  your  teeth 
on  your  first  ad  director  position. 

We'll  provide  you  with  plenty  of  guid¬ 
ance,  teaching  and  long  range 
opportunity.  You  bring  5  years  mini¬ 
mum  newspaper  advertising  experi¬ 
ence,  including  a  year  or  two  of  man¬ 
agement  and  lots  of  potential.  Show  us 
our  track  record  and  convince  us  you 
ove  a  tireless  work  ethic. 

Send  or  fax  resume  with  salary  history 
to:  Bruce  E.  Coury 
Vice  President/Publisher 
Edwardsville  Intelligencer 
P.O.  Box  70 
Edwardsville,  IL  62025 
Fax#  (618)  656-7618 


ADVERTISING 


We're  looking  for  on  experienced  Mac- 
tech  who  can  pitch  in  on  an  occasional 
news  graphic.  Need  to  research,  order, 
instruct  and  troubleshoot  application 
and  operating  software.  Also  simple 
hardwore  installations  and  upgrades. 
Must  have  news/artist  background. 
Applications:  Illustrator,  Quark, 
Photoshop,  etc.  Send  resume  or  call 
Susan  "Mango"  Curtis.  (216)  996-3557, 
Akron  Beacon  Journal,  44  E.  Exchange 
St.,  Akron,  OH  44328. _ 


GRAPHICS  EDITOR 

Colorful  and  lively  100,000  daily  in 
Yale's  hometown  seeks  dynamic, 
innovative  graphics  editor.  Supervise 
two  associates.  Strong  computer  and 
design  skills  essential.  Position  available 
because  of  o  promotion.  Minorities 
encouraged  to  apply.  Letter,  resume,  six 
samples  of  your  work  to:  Vern 
Williams,  AME-design,  New  Haven 
Register,  40  Sargent  Drive,  New 
Haven,  CT  0651 1 . 

IF  YOU  ARE  AN  Info-Graphics  Artist 
with  solid  news  judgmenf  and  the 
initiative  to  spot  stories  with  graphic 
potential.  The  Daily  Breeze  (85,000 
daily,  125,000  Sunday)  is  interested  in 
seeing  10  not-to-be- returned  samples  of 
your  work.  We  cover  the  coast  in  south 
Los  Angeles  County,  and  we  are  consis¬ 
tently  on  industry  leader  in  our  visual 
presentation.  Send  your  cover  letter, 
resume  and  samples  to  Jean  Adelsman, 
managing  editor.  The  Daily  Breeze, 
5215  Torrance  Blvd.,  Torrance,  CA 
90509.  No  calls,  please. 

ART/GRAPHICS 


GRAPHIC  ARTIST 

Graphic  artist  for  news  graphics 
department.  Experience  in  Freehand, 
knowledge  of  Photoshop,  Adobe 
Illustrator,  QuarkXPress.  Send  resume 
and  work  samples  to:  Betts  Griffone, 
graphics  editor.  The  San  Bernardino 
County  Sun,  399  N.  D  Street,  San 
Bernardino,  CA  92401  or  fax:  (909) 
885-8741.  We  value  diversity  in  the 
workplace  and  encourage  those  who 
share  that  vision  to  apply.  EEO. 


GRAPHIC  ARTIST/DESIGNER 

Full-time  position  for  creative  person 
with  3-5  years'  experience  with  a 
newspaper  or  advertising  agency. 
Macintosh  experience  with  Quark, 
Illustrator,  Photoshop,  and  scanning. 
Must  be  able  to  create  effective  pencil/ 
marker  ad  layouts  quickly.  Able  to 
accompany  account  executives  on  client 
calls  and  lend  creative  support.  Know¬ 
ledge  of  pre-press/production  proce¬ 
dures  desired.  Send  resume  and  salary 
requirements  to: 

John  Bendl,  Creative  Services  Mgr. 
The  Recard 
1 50  River  Street 
Hackensack,  NJ  07601 

Equal  Opportunity  Employer 


Achieve  Your 


Greatest  Performance 


To  be  a  success  in  any  field,  it  helps  to  have  the  right  team 
behind  you.  In  the  communications  industry,  you  can't  do 
better  than  Harte-Hanks,  one  of  the  nation's  most  success¬ 
ful  integrated  communications  companies.  Right  now,  we 
have  the  following  opportunity  for  a  skilled  professional  to 
join  our  outstanding  team  in  Grand  Prairie,  Texas. 

EXECUTIVE  SALES  LEADER 

In  this  position,  you  will  successfully  develop  and  execute 
revenue  growth  strategies  and  operation  plans  while 
achieving  operating  profit  performance  for  our  weekly 
publication  as  well  as,  identify  new  business  opportunities. 
You  will  provide  leadership  and  motivation  to  the  sales 
and  marketing  team  while  placing  a  high  value  on  customers 
and  employees.  This  position  requires  8-10  years  extensive 
sales  leadership  experience,  preferably  publishing  related. 
Must  possess  solid  experience  in  developing  and  executing 
creative  marketing  strategies/programs  to  attain  planned 
revenue  and  profit  goals.  A  degree  and  strong  problem 
solving/presentation  skills  are  essential. 

Harte-Hanks  Shoppers,  a  division  of  Harte-Hanks 
Communications,  is  a  Fortune  1000  company  with  facili¬ 
ties  in  Dallas,  Miami,  Northern  California  and  Southern 
California.  We  recognize  top  leaders  with  an  excellent 
compensation,  benefits  and  bonus,  as  well  as  outstanding 
opportunities  for  growth.  For  immediate 
consideration,  please  mail  or  fax  your 
resume  to:  Harte-Hanks  Communications, 
Attn:  Gayle  Pitts,  Dept.  EP527,  11900  SW 
128th  Street,  Miami,  FL  33186.  Fax:  (305) 
251-5141.  We  are  an  Equal  Opportunity 
Employer. 

The  Customer  Is  The  Reason 
We’re  All  Here. 


Harte-Hanks 

ShopiJers 
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HELP  WANTED 


CIRCULATION 


ZONE  MANAGER 


_ ART/GRAPHICS _ 

SOUTHWEST  PM  dailv  is  seeking  a 
Graphics  Editor  to  lead  a  four  person 
Stott.  Experience  required  in  oil  phases 
of  informational  graphics,  page  design, 
full-color  production  and  system  opera¬ 
tions.  Supervisory  background  a  plus. 
Competitive  salary,  excellent  benefits, 
great  equipment.  Send  resume, 
references  and  work  samples  to  Box 
0741 2,  Editor  &  Publisher. 

CIRCULATION 

CIRCULATION  MANAGER  -  9,000 
daily  and  Sunday.  Part  of  small  group 
of  newspapers.  Opportunity  for  advan¬ 
cement  is  excellent  for  right  individual. 
Full  benefit  package.  Hands  on  man¬ 
ager  preferred.  Send  resume  and 
salary  requirements  to  Publisher,  P.O. 
Box  808,  Mount  Airy,  NC  27030. 
CIRCULATION  MANAGER 

The  Daily  lllini,  the  independent  student 
newspaper  at  the  University  of  Illinois, 
is  looking  for  a  full  time  circulation 
manager  to  oversee  marketing,  sales, 
and  home  delivery  of  a  Monday- 
Friday,  1 0,000  circulation  paper. 

If  you  hove  good  customer  service  skills, 
strong  attention  to  detail,  and  want  to 
work  in  a  fun  environment,  please  send 
resume  to:  Publisher,  lllini  Media  Com¬ 
pany,  57  E.  Green  Street,  Champaign, 
IL  61 820.  Deadline:  June  9. 

CIRCULATION-DISTRIBUTION 

DIREaOR 

I'm  leaving  to  join  my  family's  business 
and  can  help  select  my  successor. 


_ CIRCULATION _ 

COX  ARIZONA  PUBLICATIONS,  Inc., 
publishers  of  the  Tribune  Newspaper,  is 
looking  for  a  Home  Delivery  Manager 
to  direct  activities  of  four  zone  man¬ 
agers,  increasing  home  delivery  circub- 
tion  volume  by  developing,  implement¬ 
ing  and  inspecting  programs  that  allow 
for  district  and  route  growth.  Must  be 
service  oriented  and  have  ability  to 
organize  and  direct  several  alternative 
distribution  services.  The  right  person 
will  also  direct  activities  for  the  Sales 
Development  Specialist  position.  A  min¬ 
imum  of  five  years  of  home  delivery 
experience  required  with  district  and 
zone  management  preferred.  Hrs:  Mon 
-  Fri,  Salary:  $DOE  EOE  M/F/V/D.  If 
interested,  send  resume  to:  TRIBUNE 
NEWSPAPERS,  120  W.  IstAve., 
Mesa,  AZ  85210  Attn:  Jana  Crowe/CD 
SALES  AND  MARKETING  MANAGER 

The  Daily  News  of  Los  Angeles  has  an 
opening  br  a  dynamic,  aggressive  and 
self-motivated  Sales  and  Marketing 
Manager.  This  position  will  oversee  all 
telemarketing,  door-to-door,  and  direct 
mail  functions.  Candidate  must  have 
minimum  five  years  sales  or  marketing 
experience  in  newspapers  and  must 
possess  the  ability  to  increase  home 
delivery  sales  through  innovative 
marketing  strategies. 

This  position  requires  excellent  verbal 
and  written  skills  showing  strong  plan¬ 
ning  and  control  techniques.  The  Daily 
News  offers  a  highly  competitive  salary 
plus  attractive  incentive  plans  and 
benefit  packages. 


Zone  Manager  needed  for  42,000 
daily,  52,000  Sunday  AM  paper  in 
central  Illinois.  Responsible  for 
supervision,  training  and  motivation  of 
8-13  district  sabs  managers  to  produce 
desired  results  in  sales,  service  and  col¬ 
lections.  This  is  a  'hands-on'  position 
working  closely  with  district  managers 
in  the  field.  Prefer  3-4  years  as  a  dis¬ 
trict  sales  manager  and  at  least  two 
years  as  a  zone  manager  or  other 
circulation  management  position.  We 
offer  an  excellent  benefit  package  and 
career  growth  opportunities  through 
our  corporation,  Lee  Enterprises,  Inc. 
Please  send  resume,  references,  and 
salary  requirements  to  Lori  Donley, 
human  resources  assistant.  Herald  & 
Review,  P.O.  Box  311,  Decatur,  IL 
62525. 

COMMUNICATIONS 

UNITED  CHURCH  OF  CHRIST  seeks 
Executive  Director  for  Office  of  Com¬ 
munication,  Cleveland,  Ohio.  If  you  are 
a  seasoned  communications  pro¬ 
fessional  with  five  years  as  a  successful 
administrator,  including  demonstrated 
people  and  financial  management 
skills,  able  to  speak  to  church,  industry 
and  government  on  justice  and  equity 
issues  in  public  communications  from  a 
faith  perspective  and  to  help 
denomination  shape  its  communication 
strategies  for  the  21  st  century,  send  letter 
telling  how,  with  resume  and  five 
professional  references,  by  July  1 5  to  Jeff 
Clarke,  1 0707  Chevy  Chase,  Houston,  TX 
77042. 

DATA  PROCESSING 


_ EDITORIAL _ 

$10  BILLION  CORPORATION  SEEKS 
CREATIVE  WRITERS 

Global  information  is  our  business.  We 
want  writers  who  can  nrake  it  theirs.  We 
seek  professionals  who  know  what  it 
takes  to  write  copy  that  convinces  the 
woHd  we're  the  best  at  what  we  do. 

Can  you  demystify  complex 
technologies  and  articulate  their 
creative  applications?  Can  you  tell  how 
we  help  our  customers  use  information 
to  shape  their  industries?  Can  you  write 
between-the-eyes  copy  that  makes  peo- 
pb  sit  up  and  take  notice? 

If  you  can,  then  read  on. 

You  must  be  abb  to  handb  diverse  pro¬ 
jects  --  from  concept  through  prod¬ 
uction.  You'll  go  from  marketing 
brochures  to  annual  reports  to 
multimedia  projects.  Superb  reporting 
skills  are  essential.  Being  a  team  player 
is  a  must.  You'll  work  closely  with  ort 
directors,  project  managers,  and 
customers. 

We're  interviewing  for  staff  writers 
interested  in  working  in  the  Dalbs/Fort 
Worth  metropbx,  as  well  as  developing 
a  worldwide  network  of  freelancers. 
Candidates  should  have  a  BA  and/or 
MA  in  mass  communications,  journal¬ 
ism,  public  relations,  or  advertising. 
Background  should  include  five  to  seven 
years  in  broadcast  or  at  PR/od  agen¬ 
cies,  wire  services,  newspapers,  and 
magazines.  Please  submit  a  resume, 
three  writing  samples,  and  salary 
requirements  in  confidence  to:  Creative 
Writer,  Box  07400,  Editor  &  Publisher. 


Enjoy  a  pleasant,  affordable  city,  mod¬ 
em  office  and  decent  folks.  A  real  com¬ 
munity-oriented,  family-owned  news¬ 
paper  in  upstate  New  York.  18,000 
daily;  25,000  TMC.  We  need  all  the  com¬ 
mon  stuff-writing,  math,  managerial, 
communication,  training  skills,  ABC 
knowledge,  self-directing,  good- 
natured,  etc.  plus: 

•Computer  skills-considering  a  system 
upgrade  to  something  that's  easier  to 
manage,  does  database  marketing, 
and  integrates  customer  service. 
•Database  marketing. 

•Competitive  marketing  promotion  and 
sabs. 

•Well-organized  and  documented- 
cbtails  count. 

•Familiar  and  supportive  of  other 
departments. 

I  recommend  applying.  If  I  weren't 
going  home,  I'd  be  staying. 

Resume  to:  Circulation  Director,  Rome 
Sentinel,  Box  471 ,  Rome,  NY  1 3442. 


No  phone  calls,  please.  Send  resume 
to:  Personnel  Department,  Daily  News 
of  Los  Angeles,  P.O.  Box  4200, 
Woodland  Hills,  CA  91 365. 

SALES  AND  TRAINING  MANAGER 
Albuquerque  Publishing  Company,  a 
major  southwest  daily,  is  aggressively 

seeking  an  experienced  Sabs  and  Train¬ 

ing  Manager.  Responsibilities  will 
include  the  development  of  training 
manuals  for  the  Home  Delivery  depart¬ 
ment  on  all  facets  of  operation,  oversee¬ 
ing  the  Direct  Sabs  Representatives  and 
their  crews  for  door  to  door  soliciting, 
assisting  in  setting  goals  for  the 
department,  and  providing  basic  train¬ 
ing  for  all  new  District  Managers  as 
w^l  as  continued  training  for  existing 
District  Managers.  Please  send  resume 
along  with  salary  history  and  salary 
requirements  to:  Albuquerque  Pub¬ 
lishing  Co.,  7777  Jefferson  NE,  Albu¬ 
querque,  NM  87109,  Attention:  Kim 
McDonough,  human  resources  man¬ 
ager. 


MACINTOSH  SYSTEM  automater/ 
profiler  needed  immediately  for  grow¬ 
ing  1 4  year  old  company  that  develops 
software  systems  for  newspapers.  Must 
have  minimum  5  years  newspaper 
experience  and  be  an  experienced  Mac 
user.  Experience  with  Digital 
Technology  International  systems  a 
definite  plus.  Programming  experience 
nat  essential,  we  will  train  the  right 
applicant.  Excellent  opportunity  for 
advancement.  Full  benefits  package, 
salary  negotiabb  depending  on  experi¬ 
ence.  Please  send  resume  to:  Kathy  Cov- 
alt.  Digital  Technology  International, 
500  West  1200  South,  Orem,  UT 
84058. 


SYSTEM  ANALYST 

Three  to  five  years  experience  as  a 
system  analyst  for  financial  systems. 
Prefer  two  years  experience  with  Collier 
Jackson  systems.  Degree  in  Computer 
Science,  MIS  or  related  field  is  desira¬ 
ble;  knowledge  of  personal  computing, 
networking  and  UNIX  a  plus;  good  oral 
and  communication  skills  required.  Box 
07398,  Editor  &  Publisher. 

DIREaORIES/SOURCES 

DEVELOP  NEW  sources  with  those  dif¬ 
ficult  to  obtain  internal  corporate  phone 
directories  of  Fortune  500  companies. 
LARGEST  SELECTION  AVAILABLE. 
(301)587-1819. 


A  FEATURES  COPY  EDITOR  opening 
exists  at  the  Fort  Laucbrdab  based  Sun- 
Sentinel.  The  ideal  applicant,  who  must 
hove  three  years  experience  on  a  daily 
newspaper,  will  have  excellent  word 
skills.  Sharp  headline,  'reader',  cutline 
writing  is  a  must.  Some  design  experi¬ 
ence.  Send  resume,  clips  to  Jodi  Nod- 
ing,  assistant  features  editor,  200  E.  Las 
Olas  Blvd.,  Fort  Laucbrdab,  FL  33301 . 


A  MID-SIZED  Knight-Ridder  newspaper 
looking  for  a  copy  editor.  Minimum 
three  to  five  years  experierKe,  excellent 
copy  editing  and  headline  writing  skills 
and  layout/design  experience.  Report¬ 
ing  experience  helpful.  If  interested, 
send  resume  to  Beverly  Dominick,  The 
State,  P.O.  Box  1333,  Columbia,  SC 
29202. 


ASSISTANT  CITY  EDITOR 

Help  oversee  a  staff  of  1 2  reporters  at 
our  seven-day  AM  newspaper  of 
25,000  circulation.  Send  clips  that 
show  aggressive  reporting,  and  describ¬ 
ing  your  management  style.  Success 
with  computer-assisted  reporting  is  a 
plus.  Respond  ASAP  with  clips,  editing 
samples  and  references  to  Stephen  J. 
Pradorelli,  city  editor,  Oshkosh  North¬ 
western,  P.O.  Box  2926,  Oshkosh,  Wl 
54903-2926.  Women  and  minorities 
ecKouroged  to  apply. 


E&P’s  Classified 


The  Industiy’s  Meeting  Place. 
(212)  67543S0 
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HELP  WANfED 


_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR  to  handle 
night  desk  at  a  medium-sized,  com¬ 
petitive  Zone  2  doily.  Applicants  should 
hove  at  least  5  years  experience.  Send 
resume  and  cover  letter  describing  how 
you  direct  breaking  news  coverage. 
Reply  to  Box  0741 1 ,  Editor  &  Publisher. 

ASSISTANT  CITY  EDITOR  NIGHTS  - 
Person  must  be  college  educated,  hove 
good  content  editing  skills,  good  orga¬ 
nizational  skills,  ability  to  supervise, 
and  a  goad  sense  of  what  makes  a 
news  story.  Person  must  be  willing  and 
contribute  to  a  collaborative  newsroom 
structure  that  is  in  the  midst  of  a  change 
process  to  make  the  news  more  mean¬ 
ingful  to  readers  but  also  understand 
the  importance  of  getting  last  night's 
train  wreck  in  this  morning's  newspa¬ 
per.  Please  send  resumes  to  Bruce  Und, 
managing  editor,  Bradenton  Herald, 
P.O.  Box  921 ,  Bradenton,  FL  34206. 

ASSISTANT  COPY  EDITOR  sought  for 
48,000  circulation  daily  in  Annapolis, 
MD.  Desk  and  editing  experience 
required  Send  copy  of  newspaper  and 
clips  to  Tom  Marquardt,  managing 
editor.  The  Capitol,  P.O.  Box  911, 
Annapolis,  MD  21404. 


ASSISTANT  EDITOR 

New  Times  is  looking  for  writer-editors 
to  fill  future  openings  at  aur  award¬ 
winning  weekly  newspapers  in  Phoenix, 
Denver,  Miami,  Dallas  and  Houston. 

The  assistant  editor  position  requires  a 
solid  background  in  the  arts,  fine  writ¬ 
ing  skills  and  the  ability  to  edit  reviews, 
news  and  feature  material.  Qualified 
applicants  will  have  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  will  include  an 
extensive  editing  test. 

Send  a  cover  letter,  a  resume  and  your 
best  clips  and  editing  samples  to: 

Christine  Fleming 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

_ No  phone  colls,  please. _ 


ASSISTANT  MANAGING  EDITOR 

Experienced  editor  with  tested  skills  in 
supervision,  local  story  generation,  con- 
tent-driven  design  and  knowledge  of 
techniques  to  inspire  collaboration 
between  diverse  segments  of  the 
newsroom  sought  by  small  daily  news¬ 
paper  in  the  Rocky  Mountain  west.  Suc¬ 
cessful  applicant  will  play  a  key  role  in 
the  daily  production  of  the  newspaper. 
Knowledge  of  computer  systems  will 
elevate  some  candidates  over  others. 
Newspaper  employs  talented  staff  and 
uses  state-of-the-art  equipment.  The 
AME  will  help  raise  the  newspaper  to 
the  next  level  of  excellence.  Send  letter, 
samples,  references  to  Box  07408, 
Editor  &  Publisher. 


_ EDITORIAL _ 

ASSISTANT  NEWS  EDITOR:  We  need 
an  experienced  news  editor  with 
excellent  news  judgment,  the  ability  to 
design  creative  and  informative  pages 
and  an  ability  to  work  deftly  with  con¬ 
tent.  This  individual  should  have 
excellent  people  skills,  good  leadership 
and  coaching  skills  and  the  ability  to 
recognize  and  respond  to  the  neecis  of 
our  readers.  This  person  will  help 
supervise  and  lead  a  14-person  news 
desk.  Strong  layout  and  copy  editing 
skills  a  must.  The  News  Journal  in  Wilm¬ 
ington,  Del.,  is  a  Gannett  newspaper 
(125,000  AjM  daily)  located  between 
Philadelphia  and  Baltimore.  The  News 
Journal  values  the  benefits  of  diversity 
in  the  workplace  and  is  committed  to 
Equal  Opportunity  Employment.  Send 
resume  and  samples  to  Executive  Editor 
Dave  Hale,  P.O.  Box  15505,  Wilm¬ 
ington,  DE  1 9850. 

BUSINESS  EDITOR 

Energetic  business  edilorwanted  for  com¬ 
munity  daily  newspaper  in  high-tech, 
Denver-metro  area.  Ability  to  turn  busi¬ 
ness  jargon  into  English  o  must;  strong 
writing  and  people  skills.  Resumes  and 
clips  to  Pat  Ferrier,  local  news  editor, 
Longmont  Daily  Times-Call,  P.O.  Box 
299,  Longmont,  CO  80502.  No  phone 
calls. 


BUSINESS  REPORTER  -  Person  must  be 
college  educated,  some  reporting  and 
writing  experience.  Job  requires  keep¬ 
ing  up  with  issues  and  a  lot  of  hustle. 
Person  must  be  able  to  explain  the 
news  for  the  average  reader.  Person 
must  be  willing  and  contribute  to  a 
newsroom  that  is  changing  to  make  the 
news  more  interesting  end  usable  to  the 
reader-not  the  traditional  coverage. 
Please  send  resumes  to  Bruce  Lind, 
managing  editor,  Bradenton  Herald, 
P.O.  Box  921 ,  Bradenton,  FL  34206. 

BUSINESS-ORIENTED  reporter/editor 
to  cover  international  business,  hard 
news.  Detail  oriented,  fast,  clear  writer. 
Write  with  resume  and  clips  to  Michael 
Lewis,  editor,  Miami  Today,  P.O.  Box 

1368,  Miami,  FL  33101. _ 

CITY  EDITOR 

32,700  AM  daily  in  top  3  nationally 
1994  NNA  General  Excellence. 
Located  in  beautiful  Shenandoah 
Valley.  Minimum  3  years  editing  expe¬ 
rience.  Must  have  top  skills  as 
newsroom  leader  and  love  community 
journalism.  Resume,  salary  history  to 
Ken  Mink,  managing  editor.  Daily 
News-Record,  231  S.  Uberty,  Harrison¬ 
burg,  VA  22801 . 


COLUMNIST:  You're  a  great  reporter 
and  a  stylish  writer,  but  you  feel  con¬ 
fined  by  standard  newswriting.  If  you 
want  to  do  a  community-based  column 
in  Los  Angeles'  coastal  communities  for 
a  paper  that's  85,000  daily  and 
125,0OO  Sunday  send  clips  and  a 
resume  to:  Jean  Adelsman,  The  Daily 
Breeze,  5215  Torrance  Blvd.,  Torrance, 
CA  90509. 

EOE 


_ EDITORIAL _ 

COPY  EDITOR:  Immediate  opening  at 
The  Herald  in  Everett,  WA  for  a  copy 
editor  skilled  in  design,  computer 
pagination,  editing  and  headline  writ¬ 
ing.  Thorough  knowledge  of  QuarkX¬ 
Press  preferred.  Send  resume  and  work 
examples  to  Bob  Bolerjack,  news  editor, 
P.O.  Box  930,  Everett,  WA  98206. 


COPY  EDITOR 

The  Herald,  a  25,000  circulation  daily 
in  Sharon  PA,  is  seeking  a  copy  editor 
who  con  design  attractive  pages  and 
edit  copy  to  fill  them.  Zone  2  candi¬ 
dates  preferred.  Send  resume  and  sam¬ 
ples  ASAP  to  J.A.  Raykie  Jr.,  Box  51, 
Sharon,  PA  16146. 

DESIGNER  wanted  for  English- 
language  weekly  newspaper  in 
Budapest.  QuarkXPress.  Challenging 
position  at  dynamic,  American-owned 
firm.  Considerable  room  for  future 
advancement.  Respond  via  email  or  fax 
to  Susan  Skiles,  Budapest  Business 
Journal  at  CompuServe  100263.213  or 
(361)  118-0215. 

EDITOR  IN  CHIEF 

Suburban  Boston  newspaper  group 
seeks  editorial  leader  for  1 1  aword- 
winning  weekly  newspapers.  Prior 
editorial  management  experience 
required.  Send  cover  letter,  resume, 
salary  requirements  and  relevant  sam¬ 
ples  (no  phone  calls,  please)  to: 

Ellin  Carroll 

Human  Resources  Director 
North  Shore  Community  Newspapers 
1 52  Sylvan  Street 
Danvers,  MA  01923 


EDITORIAL  PAGE  EDITOR 

Mid-sized  Wisconsin  daily  needs  an 
opinion  page  editor  with  a  conservative 
viewpoint.  Send  resume,  clips, 
references  to  Etox  07410,  Editor  &  Pub¬ 
lisher. 

EDITOR 

One  of  the_  best  medium  size  newspa¬ 
pers  in  the  country,  published  in  one  of 
the  best  places  to  live  in  the  country,  is 
seeking  an  editor  to  assume  full  news 
department  responsibility.  The  Cape 
Cod  Times  (47,500  AM,  58,200  Sun¬ 
day)  a  member  of  the  Ottaway  group, 
is  opening  the  search  for  a  replacement 
for  our  current  editor,  who  is  retiring. 
Requirements:  a  proven  track  record  of 
staff  motivation,  community  leadership, 
innovative  product  improvements,  a 
bias  towards  strong  local  news  cov¬ 
erage,  a  belief  in  the  principles  of  pub¬ 
lic  journalism,  and  a  respect  for  the 
budget.  Our  72  person  news  staff  is 
highly  talented  and  has  won  a  barrel- 
full  of  excellence  awards.  No  "now  hear 
this!"  candidates  need  apply.  We  thrive 
in  an  empowerment/consensus  environ¬ 
ment.  We  offer  a  solid  salary  and  bene¬ 
fits  package.  Please  send  a  resume,  a 
cover  letter  telling  about  yourself  and 
your  news  department  management 
philosophy,  together  with  several  recent 
editions  of  your  newspaper,  to  Scott 
Himstead,  publisher.  Cape  Cod  Times, 
319  Main  St.,  Hyannis,  MA  02601 . 


_ EDITORIAL _ 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-f  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Editor-EP,  P.O.  Box  40550, 
5136  MacArthur,  Washington,  DC 
20016,  (703)  506-4400. 


EDITOR 

The  Pottstown  Mercury,  an  award¬ 
winning  30,000  circulation  Pennsylva¬ 
nia  daily  needs  an  aggressive  take- 
charge  editor  to  lead  and  motivate  the 
staff  to  produce  a  consistently  compelling 
news-oriented  product. 

Successful  candidate  will  possess  10 
years  editorial  management  experience 
with  at  least  5  years  in  the  number  one 
or  two  newsroom  spot  and  be  a  strong 
hands-on  leader  who  knows  how  to  get 
the  job  done. 

Great  package  for  the  right  person. 
Send  resume,  cover  letter  with  salary 
requirements,  and  examples  of  your 
work  to: 

Tracy  Reinholt 
Personnel  Director 
Peerless  Publications,  Inc. 

24  North  Hanover  Street 
Pottstown,  PA  19464 


ENTERTAINMENT  WRITER 

If  you've  got  talent  and  energy,  we've 
got  the  place  to  showcase  it:  covering 
entertainment  and  leisure  for  The  Chat¬ 
tanooga  Times,  a  42,000  morning 
paper.  Motivated  self-starter  with  mini¬ 
mum  two  years  experience  on  a  daily 
paper;  previous  entertainment  coverage 
a  plus.  Send  resume  and  clips  to  Judy 
Walton,  features  editor.  The  Chat¬ 
tanooga  Times,  P.O.  Box  951,  Chat- 
tonoogo,  TN  37401 . _ 

ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-soles  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  792-1313. 


GRAPHIC  ARTIST  sought  to  produce 
news,  sports  and  feature  graphics, 
maps  and  illustrations  for  32,000- 
circulation,  McClatchy  owned  daily  in  a 
fast-growing  Charlotte-area  market. 
Macromedia  Freehand,  QuarkXPress, 
Adobe  Photoshop  experience  a  plus.  At 
least  one  year  related  work  experience 
preferred.  Send  resume,  work  samples 
to  Betsy  Lumbye,  ME,  The  Herald,  P.O. 
Box  11707,  Rock  Hill,  SC  29730.  No 
phone  colls,  please. 


IDAHO'S  Best  Weekly  may  need  a 
general  assignment  reporter.  Experi¬ 
ence  requirecT  Resort  town.  Comp^itive 
market.  Resumes  to  Dan  Gorham,  Box 
988,  Hailey,  ID  83333. 


INTERNET  GUIDE 

Are  you  the  Internet  expert  in  your 
newsroom?  We  need  you  in  ours. 
Research,  HTML,  The  Works.  Minorities 
encouraged.  Box  07404,  Editor  &  Pub¬ 
lisher. 


44 


Editor6?Publisher  •  May  27,  1995 


INTERNET-FRIENDLY  WRITER  wanted 
(or  The  Point,  a  new  online  guide  to  t(ie 
World  Wide  Web.  (Visit  us  at  http:// 
www.pointcom.com).  Write  capsule 
reviews  with  accuracy,  charm  and  wit. 
Essentials:  professional  experience, 
cheerful  can-do  attitude,  prodigious  out¬ 
put,  exceptional  talent. 

Fun  work,  good  pay,  ground-floor 
opportunity.  Work  history  and  samples 
to  Ryan  Hoiznagel,  editor,  at 
rfholz@teleport.com. 


LOOKING  for  Managing  Editor  (or  two 
semi-weekly  newspapers  in  Idaho,  just 
over  the  hill  from  Yellowstone  National 
Park.  Must  hove  good  people  skills  and 
ability  to  develop  and  work  with 
reporters  to  reach  all  segments  of  read¬ 
ership.  Respond  to  Roger  Porter,  Box 
1 0,  Rexburg,  ID  83440. 


MANAGING  EDITOR 

The  Journal  American,  a  growing, 
aggressive  community  newspaper  in  the 
beautiful  Pacific  Northwest,  seeks 
creative,  progressive  managing  editor 
to  lead  talented  and  motivated  staff. 
The  successful  candidate  is  an  experi¬ 
enced  supervisor  skilled  in  editing, 
coaching,  presentation  of  information 
and  design.  Please  apply  to  Editor 
Barbara  Morgan,  P.O.  Box  90130, 
Bellevue,  WA  98009. 


MANAGING  EDITOR 

Award  winning  newspaper  group  is 
looking  for  innovative,  community- 
oriented  managing  editor  to  take  our 
15  weeklies  and  two  monthlies  to  new 
heights. 

Applicants  must  demonstrate  proven 
leadership  ability,  skill  in  consensus 
building  and  sensitivity  to  unique  needs 
of  diverse  communities. 

Minimum  five  years  weekly  or  daily 
news  experience  and  three  years  man¬ 
agement  required. 

Apply  attention  Andrew  MacLellan  to 
Mariner  Newspapers,  a  division  of  Com¬ 
munity  Newspaper  Co.,  165  Enterprise 
Dr.,  A^rshfield,  MA  02050.  No  phone 
calls,  please. 


MUSIC  EDITORS 

New  Times  has  immediate  music  editor 
openings  at  its  award-winning  weekly 
newspapers  in  Houston  and  Miami. 
Full-time  staff  position  entails  planning/ 
editing  music  section,  hiring  freelan¬ 
cers,  reviewing  music/pop  culture  and 
writing  non-music  feature-length  stories 
for  front  of  book.  Send  cover  letter, 
resume  and  five  best  clips  to:  Michael 
Yockel,  Miami  New  Times,  P.O.  Box 
011591,  Miami,  FL  33101.  No  phone 
calls,  please. 

NATIONAL  SPORTS  JOBS  WEEKLY 
PO  Box  5725  Glendale  AZ  8531 2 
(800)  339-4345  $39-  4  Issues 

The  greater  part  of  our  happiness  or 
misery  depends  on  our  dispositions,  and 
not  our  circumstances. 

Martha  Washington 


PAGE  DESIGNER 

The  Times,  an  83,000  (104,000  Sun¬ 
day)  Gannett  AM  in  Shreveport,  LA,  has 
an  immediate  opening  for  a  page 
designer  to  work  on  17-member 
universal  desk.  Better  presentation  is  a 
priority  for  us  and  we  need  someone 
with  capability  to  design  eye-catching 
pages.  Basic  copy  editing  skills  essen¬ 
tial.  We  are  lOO  percent  paginated  on 
Mac-based  system  so  pagination  expe¬ 
rience,  skills  wi  th  QuarkXPress 
necessary.  Please  send  letter,  resume 
and  work  samples  to  Editor  Judy 
Christie,  The  Times,  222  Lake  St., 
Shreveport,  LA  71 1 30. 

We  value  diversity  in  the  workplace 
and  encourage  those  who  share  that 
vision  to  apply. 

EEC 


PART-TIME  REPORTING  position  open¬ 
ing  up  at  established  Fresno,  CA  news¬ 
paper.  Call  Mark  (209)  486-5600. 


REPORTER  -  Coal  and  agriculture  are 
two  key  areas  of  Kentucky's  economy. 
We're  looking  for  a  versatile  and 
aggressive  reporter  to  cover  these 
irnfustries  in-depth  and  with  flair.  Apply 
only  if  you  hove  proven  beat  skills  and 
can  switch  gears  quickly  and  with  ease. 
We  are  a  Knight-Ridder  paper 
(125,000  daily  and  170,000  Sunday) 
in  the  hometown  of  the  University  of 
Kentucky.  Send  letter,  resume,  clips  and 
references  by  June  16  to:  Tom  Caudill, 
assistant  managing  editor,  Lexington 
Herald-Leader,  100  Midland  Ave.,  Lex¬ 
ington,  KY  40508.  No  phone  calls. 
EOEM/F 


REAL  ESTATE  WRITER 
The  Times-Picoyune  of  New  Orleans  is 
looking  for  a  writer  to  cover  com¬ 
mercial  and  residential  real  estate.  The 
successful  candidate  will  be 
aggressively  news-driven  and  interested 
in  both  doily  and  weekly  stories  in  one 
of  the  most  interesting  markets  imagina¬ 
ble. 

Candidates  should  have  experience  in 
business  writing. 

Send  resume  and  clips  to: 

ChaH^  Blaine,  business  editor 
The  Times-Picoyune 
3800  Howard  Avenue 
New  C5Heans,  LA  70140 

An  Equal  Opportunity  Employer,  M/F 


REPORTER  SOUGHT  for  feisty  17,000 
daily  voted  best  newspaper  in  the  state 
under  30,000  in  1994.  We're  small 
but  mighty.  You'll  cover  fast-growing 
towns  and  villages  surrounding  our  fair 
city  -  a  little  bit  of  everything.  Send 
cover  letter,  resume  and  six  of  your  best 
clips  to  Steve  Fennessy,  The  Citizen,  25 
Dill  Street,  Auburn,  NY  1 3021 . 


REPORTER  sought  by  Washington  state 
weekly  with  a  daily's  tough  standards. 
Must  be  organized,  an  accurate 
reporter  and  lively  writer.  Good  pay 
and  benefits.  Box  07407,  Editor  &  Pub¬ 
lisher. 


REPORTER/COPY  DESK.  3  years  expe¬ 
rience  preferred.  Must  have  computer 
knowledge.  Desktop  publishing  a  plus. 
Weekly  community  newspapers.  Call 
Joe  Cross  (702)  383-7073. 


E<S?P  Classified 


It’s  Your  People-to-People  Meeting  Place 

Find  your  editor,  advertising  manager,  artist,  sales 
representative,  circulation  manager,  public 
relations  or  production  person  with  an  ad  in 
Editor  &  Publisher.  We  reach  the  working 
journalists  you  want  to  reach,  every  week 
...83,000  strong. 


Rates  and  order  form  are  at  the  end  of  the 
Classified  section.  To  increase  accuracy  and 
expedite  placement.  Fax  your  ad  to  (212)  929- 
1259,  or  mail  it  to: 

Editor  &  Publisher 
Classified  Department 
11  W.  19th  Street 
New  York,  NY  10011 


EDfTORIAL 


REPORTER/EDITOR 

National  business-to-business  publisher 
needs  journalist  to  report/ write  newslet¬ 
ters,  edit  manuals.  Knowledge  of  indus¬ 
trial  safety,  industrial  security,  human 
resources  or  international  business  a 
plus,  but  not  necessary.  Salary  w/ 
benefits.  Send  letter,  resume  and  salary 
history  to  Robert  Sperber,  James  Pub¬ 
lishing,  3520  Cadillac,  Ste.  E.,  Costa 
Mesa,  CA  92626  or  fax  (714)  549- 
8835. 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas  and  Houston. 
We  publish  in-depth,  well-crafted 
stories  that  explore  the  issues,  events 
and  personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily  papers, 
if  your  copy  is  as  much  a  pleasure  to 
read  as  it  is  well  researched,  we  want 
to  hear  from  you.  There  are  immediate 
openings  for  a  news  writer  in  Houston 
and  a  Spanish-speaking  reporter  (news 
or  feature)  in  Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits. ..and  all  the  space  you 
need  to  put  the  news  in  perspective  and 
tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


SPANISH-ENGUSH  speaking  journalists 
wanted  for  Bolivian  Times,  an  English- 
language  weekly  based  in  La  Paz, 
Bolivia.  Address  Casilla  1696,  La  Paz, 
Bolivia.  Tel  011  (591-2)  391-  796,  fax 
011(591-2)  390-  700  or  e-mail 
Quipus@unbol.bo 


SPORTS  COPY  EDITOR 

Aggressive  sports  copy/slot  editor 
wanted  for  100,000  daily  in  Yale's 
hometown.  Will  run  slot  two  nights  a 
week.  Must  hove  strong  layout,  word¬ 
editing  skills.  Macintosh-graphics  skills 
preferred.  Minorities  encouraged  to 
apply.  Letter,  resume,  six  samples  of 
your  work  to:  Doug  Jacobs,  sports 
editor.  New  Haven  Register,  40 
Sargent  Drive,  New  Haven,  CT  0651 1 . 
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HELP  WANTED 


_ EDITORIAL _ 

SPORTS  EDITOR  wanted  to  lead  us 
through  our  first  NFL  season  and 
beyond.  We're  a  32,000-circulation, 
McClatchy-owned  doily  in  a  fast¬ 
growing,  Charlotte-area  market.  Send 
resume,  samples  of  your  sections  to 
Betsy  Lumbye,  ME,  The  Herald,  P.O. 
Box  11707,  Rock  Hill,  SC  29730.  No 
phone  calls,  please. 

SUNDAY  EDITOR 

Aggressive  and  lively  125,000  Sunday 
paper  in  Yale's  hometown  seeks 
dynamic  Sunday  editor.  Strong  ana¬ 
lytical  editing  skills  required  as  well  as 
design  and  production  abilities.  Position 
available  because  of  a  promotion. 
Minorities  encouraged  to  apply.  Letter, 
resume,  six  samples  of  your  paper  to: 
Dave  Butler,  editor.  New  Haven  Regis¬ 
ter,  40  Sargent  Drive,  New  Haven,  CT 

06511. _ 

THE  DAILY  JOURNAL,  Venezuela's 
international  daily  newspaper,  has  an 
immediate  opening  for  TWO  layout/ 
copy  editors  and  a  sports  editor.  Can¬ 
didates  must  be  single  with  at  least 
three  years  of  experience,  preferably 
with  some  knowledge  of  Spanish, 
understand  that  their  earnings  will  be  in 
local  currency  and  be  willing  to  commit 
to  a  two-year  contract.  Modest  income 
is  well  compensated  by  experience  and 
ather  advantages.  Please  send  your 
resumes  to  Tony  Bianchi,  editor.  The 
Daily  Journal,  P.O.  Box  020010, 
Miami,  FL  33102  and/or  call  directly 
01 1  (582)  562-5646  for  more  informa¬ 
tion. 


THE  WORLD'S  LARGEST  Pension 
system  based  in  New  York  City  seeks  a 
writer.  Position  writes  for  a  staff  maga¬ 
zine  and  external  news  letter,  and 
requires  excellent  writing  skills  and  a 
demonstrated  ability  to  write  about 
finance,  investments,  insurance, 
annuities  and  related  subjects  in  an 
engaging,  informative  manner.  Candi¬ 
dates  should  have  five  years  of  pro¬ 
fessional  writing  experience,  preferably 
on  a  business,  insurance,  personal 
finance  or  general  interest  magazine, 
or  for  a  corporate  communications  or 
public  relations  department;  a  portfolio 
of  published  work;  and  a  bachelor's 
degree-preferably  in  English,  journal¬ 
ism  or  communications.  Prefer  someone 
with  solid  knowledge  of  insurance 
industry  and  experience  working  with 
desktop  publishing,  and  publication 
production  experience  (editing,  copy 
editing,  proofreading,  layout,  schedul¬ 
ing).  Send  resume  and  salary  history  to 
L.  Uppert,  TIAA-CREF,  730  Third  Ave¬ 
nue,  New  York,  NY  1 001 7  or  fox 
(212)916-5883 


ZONE  4  100,000  AM  daily  is  seeking 
a  copy  editor  with  strong  page  design 
skills  to  help  implement  a  recent 
redesign.  The  copy  editor  would  assist 
the  lead  page  designer  in  the  layout  of 
newspages.  Box  07406,  Editor  &  Pub¬ 
lisher. 


_ FREELANCE _ 

FREELANCE  WRITERS  with  photog¬ 
raphy  skills  for  upscale  RV  magazine. 
Send  resume  and  three  writing  samples 
to  Editor,  3249  Cherry  Ave.,  Long 
Beach,  CA  90807. 

INFORMATION  SYSTEMS 

DIREQOR  OF  DATA  SERVICES 

Major  newspaper  in  Central  Florida 
seeks  executive  responsible  for  Corpo¬ 
rate  wide  I/S,  Telecom  and  Interactive 
Media-Excellent  compensation  package 
Computer  International,  Inc. 

VOICE:  (813)  281-0505 
Fox:  (800)  353-0913 

MAILROOM 

PACKAGING/DISTRIBUTION 

We  are  a  Zone  5  daily  newspaper, 
part  of  a  major  chain,  seeking  an  expe¬ 
rienced  manager  for  our  Distribution/ 
Packaging  Center  which  handles  multi¬ 
ple  publications.  The  position  requires 
someone  who  has  experience  in  all 
phases  of  management  with  a  proven 
track  record  of  success.  This  is  a  fost- 
paced  job  which  requires  the  best  in 
thinking,  organizing,  planning  and 
executing  production  operations;  and 
hiring,  training,  evaluating,  and  manag¬ 
ing  people.  We  have  new,  state  of  the 
art  equipment  and  have  positioned 
ourselves  for  future  growth.  The  suc¬ 
cessful  candidate,  who  comes  in  and 
makes  things  happen,  will  be  posi¬ 
tioned  for  future  growth  as  well.  We 
offer  a  competitive  salary  with  a  com¬ 
prehensive  benefit  package,  and  are 
located  in  an  area  that  is  an  excellent 
place  to  live  and  raise  a  family.  If  you 
think  you  have  what  it  takes  to  join  our 
team,  send  your  resume,  complete  with 
salary  history  to  Box  07405,  Editor  & 
Publisher. 


ECT 
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_ MARKETING _ 

DIREaOR/DATABASED 
MARKETING  APPLICATIONS 

The  newspaper  division  of  Gannett  Co., 
Inc.,  a  Fortune  200  nationwide  news  & 
information  company  &  publisher  af 
USA  TODAY,  is  looking  for  a  Director/ 
Datobased  Marketing  Applications  to 
work  in  our  corporate  Market  Devel¬ 
opment  Department.  This  position 
assists  Gannett  newspapers  to  more 
effectively  market  their  products  and 
services  through  using  information 
tools.  Qualified  candidates  will  possess 
at  least  5  years'  experience  in  data- 
based  marketing  and  college  degree; 
newspaper  experience  preferred.  Must 
have  strong  computer,  communications 
and  customer  service  skills  and  be  able 
to  travel.  If  you  meet  these  qualifica¬ 
tions,  please  fox  your  resume  to:  Cyndi 
Makowski  (703)  558-3506;  or  send  to 
Gannett  Company,  Inc.,  1 100  Wilson 
Blvd.,  Arlington,  VA  22234. 


PULITZER-WINNING  Coastal  AM  seeks 
marketing  director.  Response  to  WDN, 
Box  1788,  Washington,  NC  27889. 

PRESSROOM 


PRESS  OPERATOR  -  Immediate  open¬ 
ing  for  an  experienced  offset  Press 
Operator  on  a  6  unit  Goss  Headliner 
Press.  The  individual  must  possess  main¬ 
tenance  skills,  be  quality  conscious  and 
a  self-starter.  Excellent  benefits  package 
and  competitive  salary  offered  in 
Northeastern  Pennsylvania,  an  area 
noted  for  it's  quality  of  living.  Send  let¬ 
ter,  resume  and  salary  history  (held  in 
strict  confidence)  to:  Tom 
Braunschweig,  production  director.  The 
Times-Tribune,  149  Penn  Ave., 
Scranton,  PA  1 8503. 


PRESSROOM  SUPERVISOR  -  An 
immediate  opportunity  exists  for  a 
qualified,  hands-on,  pressroom 
supervisor  of  an  AM/PM  and  Sunday 
newspaper,  along  with  a  TMC  product 
and  commercial  print  division,  in  PA's 
third  largest  market.  The  position 
requires  thorough  knowledge  of  a  6 
unit  Goss  Headliner  Press.  The  candi¬ 
date  must  be  a  self-motivator  and 
possess  proven  leadership  abilities. 
Excellent  benefits  package  and  cam- 
petitive  salary  offered  in  Northeastern 
Pennsylvania,  an  area  noted  for  it's 
quality  of  living.  Please  forward  cover 
letter,  resume  and  salary  history  (held 
in  strict  confidence)  to  Tom 
Braunschweig,  production  director.  The 
Times-Tribune,  149  Penn  Ave., 
Scranton,  PA  1 8503. 

PRODUCnON/TECH 

PRODUCTION  DIREaOR 
For  a  large  weekly  &  shopper 
publication  >^ich  also  does  commercial 
printing.  Strong  background  in  the  press 
and  mailroom  is  highly  desirable.  Report 
to  the  President  and  have  total 
responsibility  for  all  production;  pre¬ 
press  included.  Compensation  will  consist 
of  a  base  salary  in  the  forties  plus 
incentives. 

Box  07395,  Editor  &  Publisher. 


PRODUCnON/TECH 

COMPUTER  SYSTEMS  MANAGER 

Independent  daily  college  newspaper  in 
Philadelphia  seeks  energetic  Technical 
Services  Director  to  support  operation 
of  60-(-  Macintoshes,  and  to  train  all¬ 
volunteer  1 00-f  student  staff. 

Applicant  should  love  the  Macintosh, 
have  good  general  Mac  technical  skills, 
possess  a  broad  knowledge  of  Mac 
software  applications  (we  run  the 
gamut  from  desktop  publishing  to  gen¬ 
eral  business  productivity  to  accounting 
to  Internet  publishing),  have  some 
networking  experience,  must  enjoy  trou¬ 
bleshooting  technical  problems,  and 
like  teaching,  training,  and  supporting 
uses.  Pluses:  experience  training  end- 
users,  newspaper  work,  managing 
network  systems,  WWW  experience. 
Responsibilities  include  hardware  and 
software  maintenance,  installations, 
and  upgrades;  conducting  training 
sessions  and  extensive  one-on-one  sup¬ 
port;  developing  documentation; 
researching  products;  user  administra¬ 
tion. 

We're  seeking  someone  looking  for  a 
long-term  commitment  in  a  stable,  non- 
corporote  style,  deadline- heavy,  stu¬ 
dent-centered  environment.  Salary  $27- 
32K;  good  benefits,  vacations.  Send  let¬ 
ter  and  resume  to:  Jan  Gordon,  opera¬ 
tions  director.  The  Daily  Pennsylvanian, 
4015  Walnut  Street,  Philadelphia,  PA 
19104. _ 

TECHNICAL  SALES 

DIREaOR  OF  SALES 

Gannett  Media  Technologies  Int.,  a 
developer  and  marketeer  of  electronic 
systems  for  the  newspaper  industry,  is 
looking  for  a  results-oriented  individual 
to  develop  and  lead  its  sales  force. 
He/She  will  be  able  to  plan  and  imple¬ 
ment  major  account  presentations;  ana¬ 
lyze  market  needs  and  recommend 
strategic  solutions  for  on  expanding 
product  line;  manage  the  daily  activities 
of  a  growing  sales  staff  while  working 
with  the  President/CEO  to  establish 
new  revenue  opportunities;  and  pre¬ 
pare  and  manage  a  budget. 

The  ideal  candidate  will  have  at  least 
five  years'  sales  and  marketing  man¬ 
agement  experience  with  demonstrated 
ability  to  manage  others.  Strong  ana¬ 
lytical  skills  coupled  with  the  ability  to 
analyze/recommend  strategic  options 
and  excellent  written/verbal  skills  are 
important.  Experience  with  a  system 
vendor  or  an  understanding  of  news¬ 
paper  publishing  and  capital  decision 
making  would  be  an  asset.  Approxi¬ 
mately  30%  travel  will  be  required. 
Please  send  a  resume  and  cover  letter 
with  salary  requirements/history  to: 

Gannett  Media  Technologies  Int. 

Suite  210  151  W.  4th  St. 

Cincinnati,  OH  45202 

Ph:  (513)665-3777 

Fax  (513)  241-7219 

Gannett  is  an  Equal  Opportunity 
Employer  that  values  the  benefits  of 
diversity  in  the  workplace 
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CLASSIFIED  ADVERTISING  RATES 

Foreign/Posttlons  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1995 


LINE  ADS 

1  week-$8.20  per  line 

2  weeks-S7.25  per  line,  per  issue. 

3  weeks-S6.35  per  line,  per  issue. 

4  weeks-$5.45  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-S4.10  per  line 

2  weeks-$3.40  per  line,  per  Issue. 

3  weeks-$2.85  per  line,  per  issue. 

4  weeks-  $2.65  per  line,  per  Issue. 


Add  $8.50  per  insertion  for  box  service.  Add  $4.50  per  hserlton  for  box  service. 
Count  os  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classitied  ads  charged 
the  following  rates  per  column  inch,  per  insertion:  1  time,  SICX).  2  to  5  times,  $95 
6  to  13  times,  $90;  14  to  26  times  $85;  27  to  52  times  $80.  8  point  minimum  on 
dispiay  text  set  up  by  EScP. 

DEADLINE:  8  days  prior  to  publication  dote. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Company_ 


Classification _ 

Authorized  Signature_ 
Copy - 


POSITIONS  WANTED 

ADMINISTRATIVE 

EDITORIAL 

'BO  SMITH  is  a  sound  journalist...  and  a 
good  businessman.'  -  Edmund  Arnold. 
Ouodrupled  NNA's  Pub  Aux  ad  sales. 
Do  you  need  a  publisher  or  sweat 
equity  investor?  (708)  262-1440. 

VERSATILE  Writer/Editor  seeking  new 
opportunity.  Specialities:  cyberspace, 
pop  culture,  computing,  healthcare  and 
opinion.  Brooke,  (408)  259-6259. 

EXPERIENCE  as  publisher  of  small  daily 
plus  shoppers.  Extensive  experience  in 
circulation  area  plus  all  other  phases. 
Prefer  Zones  1  or  2,  would  consider 
others.  Reply  to  Box  07392,  Editor  & 
Publisher. 

WASHINGTON-BASED  reporter  seeks 
full-time  reporting  position.  Willing  to 
relocate.  Two  years  experience  with  a 
large  daily.  M.A.  in  journalism  covering 

Capitol  Hill  and  the  FCC.  Call  Thomas 

Pear,  (703)  330-8178. 

CIRCULATION 

EARLY  40's  with  advanced  degree.  20 
years  experience  in  sales,  home 
delivery,  single  copy,  telemarketing, 
store,  door  to  door.  Desire  for  an 
opportunity  with  a  publication  that 

1 5  years  experience,  4  years  "digital 
imaging"  with  Photoshop  &  Quark. 

Willling  to  relocate.  Michael  (310)  787- 
9308. 

wants  to  grow.  Reply  to  Box  07346, 
Editor  &  Publisher. 

OUTPLACEMENT 

ASST.  Sports  Editor  at  Houston  Post 
needs  new  nevrspaper  home.  Strong  in 
layout,  graphics,  planning.  MAC,  Atex 
skills.  AIIct  Cone  (71 3)  981-4952. 


A\MARD-WINNING  Journalist,  38, 
Moral  Prohibitionist-Socialist,  seeks 
Columnist  Job.  John  (51 2)  327-0926. 


GO-GETTER  Editor  vrants  to  work  on  a 
medium/large  community  weekly. 
Macintosh,  15  years  experience.  Reply 
to  Box  07397,  Editor  &  Publisher. 


NATION'S  BEST  YOUNG  Sportswriter. 
Seven  years  national  experience. 
Newspaper  or  magazine.  The  readers' 
choice.  Dave,  (41 3)  323-9742. 


NATIONAL  AWARD-WINNING  Flor¬ 
ida  journalist  seeks  reporting  position  at 
daily  newspaper.  Energetic,  creative 
and  experienced.  Willing  to  relocate. 
Respond  to  Box  07386,  Editor  &  Pub¬ 
lisher. 


VERSATILE  Reporter/Editor  seeks  job  in 
Fayetteville,  NC  area  after  July  1 . 
Feature  writing  is  strongest  talent  but 
will  consider  aH  offers.  Jen  (913)  462- 
3963. 


DUE  TO  THE  MERGER  of  two  daily 
newsrooms,  one  of  the  finest  editors  in 
the  midwest  has  become  available.  For 
the  past  three  years  he  has  been  the 
editor  for  a  40,000+  daily.  Previous  to 
this  assignment,  he  was  with  the  same 
chain  for  1 7  years.  He  has  been  the  #1 
editor  for  10  years.  He  started  in  the 
journalism  field  just  after  graduating 
from  college  in  1 971 . 

His  last  employer  mode  it  very  clear;  if 
they  had  bought  the  competition,  this 
editor  would  have  been  the  new  editor! 
GOOD  NEWS  has  been  asked  to  help 
this  man  find  new  employment.  If  you 
hire  him,  there  will  be  no  fee.  He  is  look¬ 
ing  for  another  editorial  position,  either 
the  #1  or  lower  depending  on  the  size 
of  the  paper.  He  is  also  interested  in  a 
General  Manager/Publisher  position. 

If  interested,  please  contact: 

GOOD  NEWS 
Suite  245  North 
Alpine  Centre 
Bettendorf,  lA  52722 

Phone  (319)  359-4877 
Fax  (319)  359-8539 


Credit  Card  # . 


No.  of  Insertions: _ Amount  Enclosed:  $  — 

EditorS'Publisher 


1 1  West  19th  Street,  NY,  NY  1001 1 .  (212)  675-4380,  FAX  (212)  929-1259. 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  Identification 
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Shop  Talk  at  Thirty  by  Dave  A.  Denison 

THE  BIG  BUSINESS 
OF  SMALL  NEWSPAPERS 


AMID  ALL  THE  speculation  about 
the  coming  death  of  the  newspaper  as 
we  know  it,  something  is  being  over¬ 
looked:  When  it  comes  to  local  news, 
especially  in  small  and  midsized  towns, 
newspapers  are  preeminent  —  and 
probably  will  be  for  a  long  time. 

A  small-town  weekly  reports  news 
that  has  a  more  immediate  connection 
to  its  readers  than  most  of  what’s  in 
the  larger  mass  media,  it  has  very  little 
competition  from  television,  and  it 
doesn’t  make  the  same  time  demands  a 
big  paper  does. 

Yet  it  is  one  of  the  ironies  of  Ameri¬ 
can  journalism  that  newspapers  are  es¬ 
pecially  weak  where  their  role  is  partic¬ 
ularly  important.  In  smaller  communi¬ 
ties  across  the  country,  the  local  paper 
is  often  read  for  laughs  —  that  is,  if  the 
miserable  grammar  and  incessant  mis¬ 
takes  don’t  cause  readers  to  weep. 

Now,  as  more  and  more  small  news¬ 
papers  are  being  bought  up  by  corpo¬ 
rate  chains,  local  journalism  doesn’t 
seem  to  be  improving.  In  many  places, 
corporately  managed  newspapers  are 
losing  their  local  connection,  ignoring 
their  central  journalistic  mission,  rely¬ 
ing  on  a  young  and  inexperienced 
work  force,  and  behaving  as  if  they, 
too,  believe  it  is  only  a  matter  of  time 
before  newspapers  die  out. 

I  was  involved  in  the  big  business  of 
small  newspapering  as  editor  of  the  Ar¬ 
lington  Advocate,  a  suburban  weekly 
near  Boston  owned  until  recently  by 
Harte-Hanks  Communications,  a  mid¬ 
sized  chain  based  in  San  Antonio.  The 
Advocate  had  been  a  family-owned  pa¬ 
per  for  more  than  100  years  when 
Harte-Hanks  bought  it  in  1986,  and 
people  in  town  were  quick  to  tell  me  it 
has  gone  downhill  ever  since. 

What  struck  me  when  I  signed  on 


Before  working  as  editor  of  the  weekly 
Arlington  Advocate  in  Massachusetts, 
Dave  A.  Denison  was  an  editor  of  the 
Texas  Observer. 


two  years  ago  was  how  vital  the  con¬ 
nection  still  was  with  readers.  People 
wanted  more  reporting  on  what  was 
going  on  in  the  town  hall  and  in  the 
schools,  more  explanation,  more  fea¬ 
tures,  more  photography. 

Every  week  I  found  myself  explain¬ 
ing  that  there  were  stories  we  just 
couldn’t  get  to.  Our  staff  consisted  of 
an  editor,  a  reporter  and  a  sports  edi¬ 
tor. 

Like  small-town  editors  everywhere, 
I  was  expected  to  fill  multiple  posi¬ 
tions:  reporter,  editor,  editorial  writer, 
layout  editor,  proofreader.  On  Thurs¬ 
day,  the  day  after  we  went  to  press,  I 
would  answer  directly  to  readers  for 
that  week’s  sins  of  commission  or  omis¬ 
sion.  Then  it  was  time  to  start  the  cy¬ 
cle  all  over. 


One  afternoon  as  I  sorted  through 
the  stacks  of  mail  and  press  releases,  I 
came  across  a  quarterly  newsletter  from 
Harte-Hanks  headquarters.  Direct 
from  the  president  and  CEO  was  word 
that  a  new  slogan  had  been  chosen  for 
employees  to  keep  in  mind:  “Revenue 
Growth  Is  My  Job.”  I  mulled  it  over. 
Attending  to  the  endless  details  in¬ 
volved  in  getting  the  paper  out  already 
exhausted  me  from  week  to  week.  And 
now  revenue  growth  was  my  job,  too? 

Based  in  a  faraway  city,  the  owners 
had  not  the  slightest  inkling  whether  or 
not  I  had  put  out  a  good  newspaper 
that  week.  They  didn’t  know  whether 
my  editorial  rang  out  with  crystalline 
logic,  whether  our  reporting  kept  town 
government  on  its  toes,  or  whether  we 
had  run  the  wrong  names  under  an  un¬ 
fortunate  couple’s  engagement  photo. 


What  apparently  mattered  most  to 
them  —  and  was  supposed  to  guide  my 
thinking,  too  —  was  revenue  growth. 

In  my  year  and  a  half  with  the  com¬ 
pany,  I  came  to  see  that  Harte-Hanks 
went  in  for  this  kind  of  corporate 
group-think  in  a  big  way.  A  training 
program  called  “the  Big  Q”  had  been 
launched  in  an  effort  to  keep  employ¬ 
ees  mindful  of  Quality.  Managers,  at¬ 
tempting  to  create  a  corporate  culture 
that  emphasized  a  team  approach,  re¬ 
minded  us,  “The  customer  is  the  rea¬ 
son  we’re  all  here”  —  not  meant,  pre¬ 
sumably,  to  be  taken  in  a  metaphysical 
sense. 

Meanwhile,  for  all  the  talk  about 
quality,  the  journalistic  standards  of  its 
string  of  11  weeklies  in  the  Boston  area 
were  sometimes  embarrassingly  low. 


Copy  editors  were  thought  unneces 
sary  for  the  weeklies,  even  though  the 
use  of  language  is  probably  the  most 
basic  measure  of  quality  for  any  news¬ 
paper.  In  some  towns,  the  company 
closed  the  newspaper  office  and  moved 
the  remaining  bare-bones  staff  to  a  city 
miles  away. 

One  might  think  that  when  a  major 
corporation  buys  a  newspaper,  the  ad¬ 
ditional  resources  and  economies  of 
scale  would  lead  to  noticeable  im¬ 
provement.  But  with  local  newspapers, 
this  does  not  appear  to  be  the  trend. 
Often  the  paper  will  get  a  redesign  and 
more  color  photos.  But  the  size  of  the 
staff  tends  to  be  smaller  than  ever. 
Where  are  the  cost  savings  going? 

In  the  case  of  Harte-Hanks,  there  is 

(See  Shop  Talk  on  page  37) 
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What  is  not  yet  clear  is  whether  corporations  will 
find  a  way  to  reinvest  in  —  and  truly  improve  — 
community  newspapers. 
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American  Demographics 


Market  Guide 


1995 


Your  Complete  Market  Research 
Tool  -  With  Both  Quantitative  and 
Qualitative  Market  Data 

•  Includes  data  for  the  1 ,706  daily 
newspaper  market  cities  in  the  U.S.  and 
Canada,  and  all  3,141  counties  in  the  U.S. 

•  The  latest  census  figures  and  exclusive 

1 995  E&P  projections  for  demographics  and 
retail  sales. 

•  Only  $100.  (Also  available  on  CD-ROM  for 
$395.)  To  order  look  for  the  convenient  order 
card  bound  in  this  issue  of  Editor  &  Publisher. 
Or  call  (212)  675-4380. 
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Voice  Personals 


Join  the  fastest  growing  target  market 
personals  program  in  the  country. 


Print  the  page  of  ads  we  provide 
alongside  your  existing  personals. 

BUREAU  BBB\ 

Exclusively  through  Bureau  One  (360)  636-2000  ONE 
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